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Forward-Looking Statements

In addition to historical information, this Annual Report on Form 10-K contains “forward-looking statements”
within the meaning of the “safe harbor” provisions of the United States Private Securities Litigation Reform Act of 1995.
Forward-looking statements may be identified by the use of words such as “may,” “will,” “forecast,” “estimate,”
“project,” “intend,” “plan,” “expect,” “should,” “believe” and other similar expressions that predict or indicate future
events or trends or that are not statements of historical matters. These forward-looking statements are based only on our
current beliefs, expectations and assumptions regarding the future of our business, future plans and strategies,
projections, anticipated events and trends, the economy and other future conditions and speak only as of the date on
which it is made. Examples of forward-looking statements include statements we make regarding the impact of
COVID-19, future attendance levels and our liquidity. These forward-looking statements involve known and unknown
risks, uncertainties, assumptions and other factors, including those discussed in “Risk Factors” and “Management’s
Discussion and Analysis of Financial Condition and Results of Operations,” which may cause our actual results,
performance or achievements to be materially different from any future results, performance or achievements expressed
or implied by such forward-looking statements. These risks and uncertainties include, but are not limited to, the
following:

99 <

99 <

e Ifattendance levels increase consistent with our assumptions described below, we currently estimate that
our existing cash and cash equivalents, net proceeds from the completed issuances of debt and common
stock in January 2021 and borrowings under the Odeon Term Loan Facility will be sufficient to comply
with minimum liquidity requirements under our debt covenants, fund operations, and satisfy obligations
including cash outflows for increased rent and planned capital expenditures currently and through at least
March 31, 2022. This requires that we achieve significant increases in attendance levels beginning in the
third quarter of 2021 and ultimately reaching approximately 90% of pre COVID-19 attendance levels by
the fourth quarter of 2021 and through first quarter of 2022 as the vaccine rollout continues and more
Hollywood product is released in our theatres. If we are unable to achieve more normalized levels of
attendance and operating revenues as described above, we may be required to obtain additional liquidity. If
such additional liquidity were not realized or insufficient we likely would seek an in-court or out-of-court
restructuring of our liabilities, and in the event of such future liquidation or bankruptcy proceeding, holders
of our common stock and other securities would likely suffer a total loss of their investment;

e the impact of the COVID-19 virus on us, the motion picture exhibition industry, and the economy in
general, including our response to the COVID-19 virus related to suspension of operations at our theatres,
personnel reductions and other cost-cutting measures and measures to maintain necessary liquidity and
increases in expenses relating to precautionary measures at our facilities to protect the health and well-
being of our customers and employees;

e risks and uncertainties relating to our significant indebtedness, including our borrowings and our ability to
meet our financial maintenance and other covenants;

e shrinking exclusive theatrical release windows;

e certain covenants in the agreements that govern our indebtedness may limit our ability to take advantage of
certain business opportunities and limit or restrict our ability to pay dividends;

e risks relating to impairment losses, including with respect to goodwill and other intangibles, and theatre
and other closure charges;

e risks relating to motion picture production and performance;
e our lack of control over distributors of films;
e intense competition in the geographic areas in which we operate;

e increased use of alternative film delivery methods including premium video on demand or other forms of
entertainment, including the effects of the exit of the United Kingdom from the European Union;



general and international economic, political, regulatory, social and financial market conditions and other
risks;

limitations on the availability of capital or poor financial results may prevent us from deploying strategic
initiatives;

our ability to achieve expected synergies, benefits and performance from our strategic theatre acquisitions
and strategic initiatives;

our ability to refinance our indebtedness on terms favorable to us or at all;
our ability to optimize our theatre circuit through new construction, the transformation of our existing
theatres, and strategically closing underperforming theatres may be subject to delay and unanticipated

costs;

AMC Stubs® A-List may not meet anticipated revenue projections which could result in a negative impact
upon operating results;

failures, unavailability or security breaches of our information systems;

our ability to utilize interest expense deductions may be limited annually due to Section 163(j) of the Tax
Cuts and Jobs Act of 2017;

our ability to recognize interest deduction carryforwards, net operating loss carryforwards, cancellation of
debt income and other tax attributes to reduce our future tax liability;

our ability to recognize certain international deferred tax assets which currently do not have a valuation
allowance recorded;

impact of the elimination of the calculation of USD LIBOR rates on our contracts indexed to USD LIBOR;
review by antitrust authorities in connection with acquisition opportunities;

risks relating to the incurrence of legal liability, including costs associated with the ongoing securities class
action lawsuits;

dependence on key personnel for current and future performance and our ability to attract and retain senior
executives and other key personnel, including in connection with any future acquisitions;

increased costs in order to comply or resulting from a failure to comply with governmental regulation,
including the General Data Protection Regulation (“GDPR”), the California Consumer Privacy Act
(“CCPA”) and pending future domestic privacy laws and regulations;

the dilution caused by recent and future sales of our Class A common stock could adversely affect the
market price of the Class A common stock;

the market price and trading volume of our shares of Class A common stock has been and may continue to
be volatile, and purchasers of our securities could incur substantial losses;

future offerings of debt, which would be senior to our Class A common stock for purposes of distributions
or upon liquidation, could adversely affect the market price of our Class A common stock;

geopolitical events, including the threat of terrorism or cyber-attacks, or widespread health emergencies,
such as the novel coronavirus or other pandemics or epidemics, causing people to avoid our theatres or
other public places where large crowds are in attendance;



e anti-takeover protections in our amended and restated certificate of incorporation and our amended and
restated bylaws may discourage or prevent a takeover of our Company, even if an acquisition would be
beneficial to our stockholders;

e an issuance of preferred stock could dilute the voting power of the common stockholders and adversely
affect the market value of our Class A common stock; and

e other risks referenced from time to time in filings with the SEC.

This list of factors that may affect future performance and the accuracy of forward-looking statements is
illustrative but not exhaustive. In addition, new risks and uncertainties may arise from time to time. Accordingly, all
forward-looking statements should be evaluated with an understanding of their inherent uncertainty and we caution
accordingly against relying on forward-looking statements.

Except as required by law, we assume no obligation to publicly update or revise these forward-looking
statements for any reason. Actual results could differ materially from those anticipated in these forward-looking
statements, even if new information becomes available in the future.

Readers are urged to consider these factors carefully in evaluating the forward-looking statements. For further
information about these and other risks and uncertainties as well as strategic initiatives, see Item 1A. “Risk Factors” and
Item 1. “Business” in this Annual Report on Form 10-K.



PART 1
Item 1. Business

General Development of Business

AMC Entertainment Holdings, Inc. (“Holdings™), through its direct and indirect subsidiaries, including
American Multi-Cinema, Inc. and its subsidiaries, (collectively with Holdings, unless the context otherwise requires, the
“Company” or “AMC”), is principally involved in the theatrical exhibition business and owns, operates or has interests
in theatres primarily located in the United States and Europe.

As of December 31, 2020, Dalian Wanda Group Co., Ltd. (“Wanda”), a Chinese private conglomerate, owned
approximately 23.08% of Holdings’ outstanding common stock and 47.37% of the combined voting power of Holdings’
outstanding common stock and had significant influence over Holdings’ affairs and policies, including with respect to
the election of directors (and, through the election of directors, the appointment of management), entering into of
mergers, sales of substantially all of our assets and other extraordinary transactions. On February 1, 2021, Wanda
exercised their right to convert all outstanding Class B common stock to Class A common stock resulting in ownership
in Holdings’ outstanding common stock and voting power of Holdings’ outstanding common stock of approximately
9.8% as of March 3, 2021.

Our business was founded in Kansas City, Missouri in 1920. Holdings was incorporated under the laws of the
state of Delaware on June 6, 2007. We maintain our principal executive offices at One AMC Way, 11500 Ash Street,
Leawood, Kansas 66211.

COVID-19 Impact, Company Response and Change in Business Strategy

In March 2020, the World Health Organization declared the novel coronavirus (“COVID-19”) to be a
pandemic. The COVID-19 pandemic has disrupted and is expected to continue to disrupt our business, which has and
could continue to materially affect our operating results, cash flows and/or financial condition for an extended period of
time.

On March 17, 2020, we temporarily suspended all theatre operations in our U.S. markets and International
markets in compliance with local, state, and federal governmental restrictions and recommendations on social gatherings
to prevent the spread of COVID-19 and as a precaution to help ensure the health and safety of our guests and theatre
staff. We resumed limited operations in the International markets in early June 2020 and limited operations in the U.S.
markets in late August 2020. A COVID-19 resurgence during the fourth quarter of 2020 resulted in additional local,
state, and federal governmental restrictions and many previously reopened theatres in International markets temporarily
suspended operations again.

The North American and International industry box offices have also been significantly impacted by the
COVID-19 pandemic, and in response to the suspension of theatre operations by AMC and other theatre exhibitors and
the COVID-19 related suspension of new movie production, studios have postponed new film releases beyond 2020 or
moved them to the home video market, streaming, or premium video on demand (“PVOD”) platforms.

As a result of the suspended operations and limited new film content, our revenues and expenses for the year
ended December 31, 2020 were significantly lower than the revenues and expenses for the year ended December 31,
2019.

Effective vaccines against COVID-19, which are expected to become widely available during 2021, together
with the currently scheduled release later this year of major movie titles that have so far been delayed, are expected to
have a material positive impact on our industry and have generated optimism that movie theatre attendance levels
ultimately will rebound from current levels. In the meantime, however, a continued high level of COVID-19 cases,
together with continuing delays of major movie releases and the direct or simultaneous release of movie titles to the
home video or streaming markets in licu of theatre exhibition, have led to theatre closures, prevented the opening of
theatres in major markets and have had, and are expected to continue to have in the future, a material adverse impact on
theatre attendance levels and our business.

e AsofMarch 5, 2021, we were operating at 527 of our 589 U.S. theatres, with limited seating capacities and
during limited opening hours. Some of our major markets in the U.S., such as New York City and California,



remain partially closed for theatrical exhibition. During the fourth quarter of 2020, we experienced an overall
attendance decline in the U.S. of approximately 92.3% compared to the same period a year ago.

e AsofMarch 5, 2021, we were operating at 78 of our 356 leased and partnership International theatres, with
limited seating capacities and during limited opening hours. During the fourth quarter of 2020, we experienced
an overall attendance decline in our International theatres of approximately 89.2% compared to the same period
a year ago.

In response to the COVID-19 pandemic, we have adjusted certain elements of our business strategy and have
taken and continue to take significant steps to preserve cash by eliminating non-essential costs, including reductions to
our variable costs and elements of our fixed cost structure, including, but not limited to:

e Suspended non-essential operating expenditures, including marketing & promotional and travel and
entertainment expenses; and where possible, utilities and reduced essential operating expenditures to minimum
levels necessary while theatres are operating for limited hours or are closed,;

e Terminated or deferred all non-essential capital expenditures to minimum levels necessary while theatres are
operating for limited hours or closed;

e Implemented measures to reduce corporate-level employment costs while closed, including full or partial
furloughs of all corporate-level Company employees for a period of time, including senior executives, with
individual work load and salary reductions ranging from 20% to 100%; cancellation of pending annual merit
pay increases; and elimination or reduction of non-healthcare benefits. With the resumption of operations, we
eliminated the full and partial furloughs;

e All domestic theatre-level crew members were fully furloughed and theatre-level managements’ hours were
reduced to the minimum levels necessary to begin resumption of operations when permitted. Similar efforts to
reduce theatre-level and corporate employment costs were undertaken internationally consistent with applicable
laws across the jurisdictions in which we operate. As we resumed limited operations, employment costs
increased;

e  Working with our landlords, vendors, and other business partners to manage, defer, and/or abate the related rent
expenses and operating expenses;

e Introduced an active cash management process, which, among other things, requires senior management
approval of all outgoing payments;

e Since April 24, 2020, we have been prohibited from making dividend payments in accordance with the
covenant suspension conditions in our Senior Secured Credit Facility Agreement. We had also previously
elected to decrease the dividend paid in the first quarter of 2020 by $0.17 per share when compared to the first
quarter of 2019. The cash savings as a result of the prior decrease and current prohibition on making dividend
payments was $77.6 million during the year ended December 31, 2020 in comparison to the year ended
December 31, 2019; and

e  We are prohibited from making purchases under our stock repurchase program in accordance with the covenant
suspension conditions in our Senior Secured Credit Facility agreement.

We intend to seek any available potential benefits, including loans, investments or guarantees, under future
government programs for which we qualify domestically and internationally. We have taken advantage of many forms of
governmental assistance in the U.S. and internationally including but not limited to revenue and fixed cost
reimbursements, payroll subsidies, rent support programs, direct grants, and property tax holidays. We cannot predict the
manner in which such benefits will be allocated or administered, and we cannot assure that we will be able to access
such benefits in a timely manner or at all.

In addition to preserving cash, we enhanced liquidity through debt issuances, debt exchanges and equity sales
as follows. See Note 8—Corporate Borrowings and Finance Lease Obligations, Note 9—Stockholders’ Equity, and Note
17—Subsequent Events in the Notes to the Consolidated Financial Statements under Part II, Item 8 thereof, for further
information.

e The April 2020 issuance of $500 million of 10.5% first lien notes due 2025 (the “First Lien Notes due 2025”).

e The July 2020 completion of a debt exchange offer in which we issued approximately $1.46 billion aggregate
principal amount of 10%/12% Cash/PIK Toggle Second Lien Subordinated Secured Notes due 2026 (the



“Second Lien Notes due 2026”) in exchange for approximately $2.02 billion principal amount of our senior
subordinated notes, reducing the principal amounts of our debt by approximately $555 million and extending
maturities on approximately $1.7 billion of debt to 2026, most of which was maturing in 2024 and 2025
previously. Interest on the Second Lien Notes due 2026 for the first three six-month interest periods after the
issue date is expected to be paid all or in part on an in-kind basis pursuant to the terms of the Second Lien Notes
due 2026.

e The July 2020 issuance of the 10.5% first lien secured notes due 2026 (the “First Lien Notes due 2026”) in
which we received proceeds of $270.0 million, net of discounts and deferred charges.

e  The launch of several “at-the-market” equity offerings to raise capital through the sale of AMC Class A
common stock. During the year ended December 31, 2020, we sold 91.0 million shares, generating $272.8
million in gross proceeds and paid fees to sales agents of $6.8 million. In January 2021, we sold approximately
187.0 million shares, generating $596.9 million in gross proceeds and paid fees to sales agents of $14.9 million.

e  The December 2020 issuance of 21,978,022 shares of Class A common stock to Mudrick Capital Management,
LP (“Mudrick”) in exchange for $104.5 million aggregate principal amount of the Second Lien Notes due 2026
and a commitment from Mudrick to purchase $100 million aggregate principal amount of 15%/17%/Cash/PIK
Toggle First Lien Secured Notes due 2026 (“First Lien Toggle Notes due 2026”) which we issued to Mudrick
in January 2021 for cash.

e  The January 2021 conversion by holders of all $600 million of our 2.95% Convertible Senior Secured Notes
due 2026 into shares of our Class A common stock at a conversion price of $13.51, which resulted in the
issuance of 44,422 860 shares of our Class A common stock and reduced annual cash interest expense by $17.7
million.

e  The February 2021 entry into a new £140.0 million and €296.0 million term loan facility agreement (the
“Odeon Term Loan Facility”’) by Odeon Cinemas Group Limited (“Odeon”). Approximately £89.7 million and
€12.8 million of the net proceeds from the Odeon Term Loan Facility were used to repay in full Odeon’s
obligations (including principal, interest, fees and cash collateralized letters of credit) under its existing
revolving credit facility and the remaining net proceeds will be used for general corporate purposes.

The temporary theatre closures and the reduced operating hours and reduced attendance at the reopened theatres
have caused a substantial decline in our sales in the most recently completed fiscal year. In light of the challenges posed
by the COVID-19 pandemic, we are focused on maximizing our attendance capacity as permitted by the jurisdictions
where we operate, continuing to provide a safe environment for our guests and employees, maintaining our operational
efficiencies as much as possible and preserving our liquidity. As a result of the COVID-19 pandemic, we have reduced
capital expenditures significantly to maintenance levels and with the exception of prior commitments, have eliminated
growth capital expenditures at this time. The future attendance and sales levels of our theatres and our ability to
implement our growth strategy remain highly uncertain, as the full impact and duration of the COVID-19 pandemic
continues to evolve as of the date of this Annual Report on Form 10-K. The ongoing impact of the COVID-19 pandemic
on our long-term operational and financial performance will depend on future developments, many of which are outside
of our control, and all of which are highly uncertain and cannot be predicted. Please see “Item 7—Management’s
Discussion and Analysis of Financial Condition and Results of Operations of Part II thereof for additional information.

If attendance levels increase consistent with our assumptions described below, we currently estimate that our
existing cash and cash equivalents, net proceeds from the completed issuances of debt and common stock in
January 2021 and borrowings under the Odeon Term Loan Facility in February 2021 will be sufficient to comply with
minimum liquidity requirements under our debt covenants to fund operations, and satisfy obligations including cash
outflows for increased rent and planned capital expenditures currently and through at least March 31, 2022. This requires
that we achieve significant increases in attendance levels beginning in the third quarter of 2021 and ultimately reaching
90% of pre COVID-19 attendance levels by the fourth quarter of 2021 and through the first quarter of 2022 as the
vaccine rollout continues and more Hollywood product is released in our theatres. We entered into the Ninth
Amendment (as defined below) to the Credit Agreement (as defined below), pursuant to which the requisite revolving
lenders party thereto agreed to extend the suspension period for the financial covenant applicable to the Revolving Credit
Facility (as defined below) from March 31, 2021 to March 31, 2022, as described, and on the terms and conditions
specified, therein. As a result, we will be subject to the financial covenant beginning with the quarter ending June 30,
2022. We are subject to minimum liquidity requirements of approximately $145 million, of which $100 million is
required under the conditions for the Extended Covenant Suspension Period under the Senior Secured Revolving Credit
Facility during the Extended Covenant Suspension Period, as amended, and £32.5 million (approximately $45 million)
required under the



Odeon Term Loan Facility. Our liquidity needs thereafter will depend, among other things, on the timing of a full
resumption of operations, the timing of movie releases and our ability to generate cash from operations.

We continue to explore potential sources of additional liquidity, which is essential to our long-term viability,
including:

e Additional equity financing. We may continue to pursue equity issuances that include our remaining
authorized shares. The amount of liquidity we might generate will primarily depend on the market price of our
Class A common stock, trading volumes, which impact the number of shares we are able to sell, and the
available periods during which sales may be made. Because our market price and trading volumes are volatile,
there is no guarantee as to the amounts of liquidity we might generate or that our prior experience accurately
predicts the results we will achieve.

e Landlord Negotiations. Commencing in 2021, our cash expenditures for rent are scheduled to increase
significantly as a result of rent obligations that had been deferred to 2021 and future years that total
approximately $450.0 million as of December 31, 2020. In light of our liquidity challenges, and in order to
establish our long-term viability, we believe we must continue to reach accommodations with our landlords to
abate or defer a substantial portion of our rent obligations, in addition to generating sufficient amounts of
liquidity through equity issuances and the other potential financing arrangements discussed below.
Accordingly, we have entered into additional landlord negotiations to seek material reductions, abatements and
deferrals in our rent obligations. In connection with these negotiations, we have ceased to make rent payments
under a portion of our leases and have received notices of default, the result of which may permit landlords to
threaten or seek a variety of remedies. We continue to renegotiate leases with landlords to attain additional
concessions and address any instances of default. To the extent we achieve substantial deferrals but not
abatements, our cash requirements will increase substantially in the future.

e  Other Creditor Discussions. While the liquidity we have raised has substantially extended our liquidity
runway, the new debt we have issued, together with the higher interest rate payments that will be required in the
future but have largely been deferred, will substantially increase our leverage and future cash requirements.
These future cash requirements, like our deferred rent obligations, will present a challenge to our long-term
viability if our operating income does not return to pre-COVID-19 pandemic levels. Even then, we believe we
will need to engage in discussions with our creditors to substantially reduce our leverage. We expect to
continue to explore alternatives that include new-money financing, potentially in connection with converting
debt to equity, which would help manage our leverage but would be dilutive to holders of our common stock.
We expect we will continue to receive from and discuss proposals with all classes of creditors. These
discussions may not result in any agreement on commercially acceptable terms.

e Covenant Suspension. We entered into the Ninth Amendment to the Credit Agreement, pursuant to which the
requisite revolving lenders party thereto agreed to extend the suspension period for the financial covenant
applicable to the Revolving Credit Facility from March 31, 2021 to March 31, 2022, as described, and on the
terms and conditions specified, therein. See Note 17—Subsequent Events of the Notes to the Consolidated
Financial Statements under Part II, Item 8 thereof for further information.

e Joint-venture or other arrangements with existing business partners and minority investments in our
capital stock. We continue to explore other potential arrangements, including equity investments, to generate
additional liquidity.

It is very difficult to estimate our liquidity requirements, future cash burn rates and future attendance levels.
Depending on the Company’s assumptions regarding the timing and ability to achieve more normalized levels of
operating revenue, the estimates of amounts of required liquidity vary significantly. Similarly, it is very difficult to
predict when theatre attendance levels will normalize, which we expect will depend on the widespread availability and
use of effective vaccines for the coronavirus. However, our current cash burn rates are not sustainable. Further, we
cannot predict what future changes may occur to the supply or release date of movie titles available for theatrical
exhibition once moviegoers are prepared to return in large numbers. Nor can we know with certainty the impact of
Warner Bros.’s announcement that it is releasing its entire 2021 slate of movies on HBO Max at the same time as the
movies debut in theatres or any similar announcements regarding the release of movie titles concurrently to the home
video or streaming markets, as those arrangements will be subject to negotiations that have not yet taken place. We
estimate future attendance levels and other assumptions to predict our liquidity requirements and future cash burn but
our ability to accurately predict our liquidity and cash burn is uncertain due to the unknown magnitude and duration of
the COVID-19 pandemic. Further, there can be no assurances that the Company will be successful in generating the



additional liquidity necessary to meet its obligations beyond twelve months from the issuance of these financial

statements on terms acceptable to the Company or at all. If the Company is unable to maintain or renegotiate its

minimum liquidity covenant requirements, it could have a significant adverse effect on the Company’s business,
financial condition and operating results.

We also realized significant cancellation of debt income (“CODI”) in connection with our debt restructuring. As
a result of such CODI, we estimate a significant portion of our net operating losses will be eliminated as a result of tax
attribute reductions. Any loss of tax attributes as a result of such CODI may adversely affect our cash flows and
therefore our ability to service our indebtedness.

Narrative Description of Business

We are the world’s largest theatrical exhibition company and an industry leader in innovation and operational
excellence. Over the course of our nearly 100-year history, we have pioneered many of the theatrical exhibition
industry’s most important innovations. We introduced Multiplex theatres in the 1960s and the North American stadium-
seated Megaplex theatre format in the 1990s. Most recently, we continued to innovate and evolve the movie-going
experience with the deployment of our theatre renovations featuring plush, powered recliner seating and the launch of
our U.S. subscription loyalty tier, AMC Stubs® A-List. Our growth has been driven by a combination of organic growth
through reinvestment in our existing assets and through the acquisition of some of the most respected companies in the
theatrical exhibition industry.

Our business is operated in two Theatrical Exhibition reportable segments, U.S. markets and International
markets. Prior to 2016, we primarily operated in the United States. Our international operations are largely a result of our
acquisition of Odeon and UCI Cinemas Holdings Limited (“Odeon’) in November of 2016 and Nordic Cinemas Group
Holding AB (“Nordic”) in March of 2017.

Today, AMC is the largest theatre operator in the world. As of December 31, 2020, we owned, leased or
operated 950 theatres and 10,543 screens in 14 countries, including 590 theatres with a total of 7,668 screens in the
United States and 360 theatres and 2,875 screens in European markets and Saudi Arabia. During the year ended
December 31, 2020, we sold our theatre operations in Latvia and divested of 49% of our interest in Lithuania operations.
As of December 31, 2019, prior to the effects of the COVID-19 pandemic on our business, we were the market leader in
the United States and Europe including in Italy, Spain, Sweden, Norway, Finland, Latvia and Lithuania; and a leading
theatre operator in the United Kingdom, Ireland, Portugal and Germany. We have operations in four of the world’s ten
largest economies, including four of the five largest European economies (the United Kingdom, Spain, Italy and
Germany) as of December 31, 2019. Analysis of market share data in 2020 is not meaningful given the effects of the
COVID-19 pandemic on the theatrical exhibition industry.

As of December 31, 2020, in the U.S. markets, we owned, leased or operated theatres in 44 states and the
District of Columbia, with approximately 49% of the U.S. population living within 10 miles of one of our theatres. We
have a diversified footprint with complementary global geographic and guest demographic profiles, which we believe
gives our circuit a unique profile and offers us strategic and operational advantages while providing our studio partners
with a large and diverse distribution channel. As of December 31, 2019, prior to the COVID-19 pandemic, we operated
some of the most productive theaters in the top markets in the United States and were the market leader in the top two
markets: New York and Los Angeles. As of December 31, 2019, our top five markets, in each of which we held the
#1 share position, are New York, Los Angeles, Chicago, Atlanta and Washington, D.C., according to data provided by
Comscore. Analysis of market share data in 2020 is not meaningful given the effects of the COVID-19 pandemic on the
theatrical exhibition industry.

As of December 31, 2020, in the International markets, we owned, leased or operated theatres in 12 European
countries and in Saudi Arabia through our Kingdom of Saudi Arabia partnership. In all of these 13 countries, we operate
productive assets in each of the country’s capitals. As of December 31, 2019, prior to the effects of the COVID-19
pandemic, about a third of our international recliner renovations occurred in London, Berlin and Madrid; three of the
largest Western European Capitals. Due to the population density in Europe as of December 31, 2019, prior to the effects
of COVID-19 pandemic, each screen served on average twice the population of a U.S. screen in a less populated market.
With the exception of the Baltics and Portugal, as of December 31, 2019, we had a combined 15 IMAX® screens in all of
our territories’ capitals.



The following table provides detail with respect to the geographic location of our theatrical exhibition circuit as
of December 31, 2020:

U.S. Markets Theatres(1)  Screens(1)
AlADAMA . . . . o 16 212
ATIZONA. © o oot e 12 197
ATKANSAS. . . o ottt 4 45
California . . . . oot e 54 726
Colorado. . . .ttt 13 183
COMNECHICUL. .+ . o o\ vttt et e et e e e e e e e e e e e e e e e e e e e 5 68
DRIAWATE . . o ottt 1 14
Florida . . ..o 38 600
GOOTEIA. . . o ettt 32 400
Idaho . .o 1 11
TIHNOIS © oot 47 551
INdiana . . . ..o 24 321
JOWa . . 7 92
KanSas . . ..o 9 132
KNt UCKY . . oo 3 48
LOUISIANG . . o o oottt et e e e e e 7 99
Maryland . . ... 13 144
MaSSACHUSEES . . . o\ttt ettt e e e e 10 142
MIChigan . . . ... 12 193
MINNESOTA. . . . ottt et et et et e e e e 8 117
B 0 10 11 132
MONtana . . . ..o 5 55
N EDTASKA. .« . ottt 2 21
Nevada . . ..o 2 28
New Hampshire . . ... .o e e e 1 10
NEW JOISCY . . oottt et e 26 329
NEW MEXICO . vt ettt et et e e e e e e e e e 1 12
N W Y OTK . . o 29 306
NOrth Caroling . . . ..ottt e e 23 300
NOrth DaKota . . ..o e 2 19
OO . et 14 176
OKIANOMA . . . . ot e e 14 161
OTCZOM . . . ottt ettt e e e e e e e e e 2 25
Pennsylvania. . . .. ..ot 28 314
South Caroling . . . ..ottt 5 52
South Dakota . . ... 1 10
TONMESSEE . .« . . v v vttt e e e 21 253
XS o ettt e 45 664
Utah . o 3 29
VITZINIA . o oottt ettt e e e e e e 13 173
Washington. . . . ..o e 15 181
West VIFZINIA . . . . oottt e e e e e e e e 2 20
WISCOMNSIN. .« o et ettt ettt e e e e e e e e e e e 6 73
WYOMINEG .« . o ettt ettt e e e e e e e e e e e e e 1 9
District of COlUMDIA . . . . . ..o 2 21
Total U.S. Markets . ... ... 590 7,668
International Markets
Denmark. . . ..o 2 10
o) 4 3 15
Finland . . ... 26 150
GEITNANY . . . ottt et et e e e e e e e e e e e e 22 197
Treland . .. ..o 11 77
71 42 432
Lithuania . . ... ..o 5 35
NOTWaY .« ottt et e e 13 94
POTtUgal . . .o 3 45
SaUdl ATabia. . . ..ot 7 44
SPaIN . o o 41 481
26 < o 73 401
United Kingdom . . .. ..o 112 894
Total International Markets . . . . .. ... . 360 2,875
TOtal ot 950 10,543

(1) Included in the above table are 70 theatres and 361 screens that we manage or in which we have a partial
ownership interest. In the U.S. markets segment, we manage or have a partial interest in seven theatres and
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85 screens. In the International markets segment, we manage or have a partial interest in 63 theatres and
276 screens.

Our theatrical exhibition revenues are generated primarily from box office admissions and theatre food and
beverage sales. We offer consumers a broad range of entertainment alternatives including traditional film programming,
private theatre rentals, independent and foreign films, performing arts, music and sports. We also offer food and
beverage alternatives beyond traditional concession items, including made-to-order meals, customized coffee, healthy
snacks, beer, wine, premium cocktails, and dine-in theatre options. The balance of our revenues are generated from
ancillary sources, including on-screen advertising, fees earned from our customer loyalty program, rental of theatre
auditoriums, income from gift card and exchange ticket sales, and online ticketing fees.

Our Strategy

We are committed to maintaining a leadership position in the exhibition industry by focusing on forward-
thinking initiatives for the benefit of our guests. We do this through a combination of unique marketing outreach,
seamless digital technology and innovative theatre amenities designed to 1) transform AMC into a world class leader in
customer engagement, 2) deliver the best in-person experience while at AMC theatres and 3) selectively adjust our
footprint through expansion in certain markets and strategic closure of underperforming theatres. Consistent with our
history and culture of innovation, we believe our vision and relentless focus on these key elements, which apply strategic
and marketing components to traditional theatrical exhibition, will drive our future success.

As discussed above, the COVID-19 pandemic has had a significant impact on our business. We have taken and
continue to take steps to adapt our business strategy in the short-term in response to the COVID-19 pandemic, including
adjusting our theatre operating hours in those markets where we are open to align screen availability and associated
theatre operating costs with attendance levels for each theatre and implementing a comprehensive set of cleaning and
operational protocols across our theatres, which are further discussed below. We have also taken and continue to take
significant steps to preserve cash by eliminating non-essential costs. As a result of these steps, and as further discussed
below, certain aspects of our longer-term strategy, such as growth capital expenditures with the exception of prior
commitments have been suspended at this time. Going forward our capital allocation strategy will be driven by the cash
generation of our business and will be contingent on a continued required return threshold. We cannot currently
determine when we will be able to resume these aspects of our longer-term strategy.

In the U.S. markets in response to the COVID-19 pandemic and under advisement of current & former faculty
of Harvard University’s School of Public Health as well as the Clorox Company, we developed a comprehensive set of
cleaning and operational protocols branded “AMC Safe and Clean” which have been implemented at every one of our
U.S. theatres. AMC Safe & Clean protocols include significant reductions in the maximum tickets available for each
showtime and seat blocking in reserved seating auditoriums to allow for appropriate social distancing between parties,
enhanced cleaning procedures that include extra time between showtimes to allow for a full, thorough cleaning and
nightly disinfecting, use of high-tech high-efficiency particulate air vacuums, upgraded air filtration efforts including the
use of minimum efficiency reporting value-13 filters wherever possible, new guest and employee safety protocols that
include mandatory mask wearing by all guests and employees, employee health checks, hand sanitizing stations
throughout the theatre and the availability to guests of disinfectant wipes. The Company has also introduced AMC
Private Screening, which allows movie goers to reserve a separate AMC Safe & Clean™ auditorium for a private
screening for up to 20 people, starting at $99 plus tax.

In the International markets in response to the COVID-19 pandemic, we developed a comprehensive set of
cleaning and operational protocols branded “We Are Safer Cinema” which have been implemented across our European
theatres. Protocols include significant reductions in the maximum tickets available for each showtime and seat blocking
in reserved seating auditoriums to allow for appropriate social distancing between parties and enhanced cleaning
procedures that include extra time between showtimes to allow for thorough cleaning. New guest and employee safety
protocols include mandatory mask wearing by all guests and employees where directed by government guidelines, one-
way guest flow systems in theatres where practical and hand sanitizing stations throughout the theatre.

1) Transform AMC into a World Class Leader in Customer Engagement

AMC engages movie-goers through advances in technology and marketing activities to strengthen the bonds
with our current guests and create new connections with potential customers that drive both growth and loyalty. AMC
serves our guests, end-to-end, from before they enter our theatres, through their enjoyment of a comprehensive spectrum
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of film content while at our theatres and then again after the movie when they’ve left the theatre and are deciding what
film to see the next time they visit.

In our U.S. markets, we begin the process of engagement with AMC Stubs® our customer loyalty program
which allows members to earn rewards, receive discounts and participate in exclusive members-only offerings and
services. It features a traditional paid tier called AMC Stubs Premiere™ for a $15 annual membership fee and a non-paid
tier called AMC Stubs Insider™. Both programs reward loyal guests for their patronage of AMC theatres. Rewards
earned are redeemable on future purchases at AMC locations.

AMC Stubs® A-List is our monthly subscription-based tier of our AMC Stubs® loyalty program. This program
offers guests admission to movies at AMC up to three times per week including multiple movies per day and repeat
visits to already seen movies for $19.95 and $23.95 per month depending upon geographic market. AMC Stubs® A-List
also includes premium offerings including IMAX®, Dolby Cinema™ at AMC, RealD, Prime and other proprietary PLF
brands. AMC Stubs® A-List members can book tickets online in advance and select specific seats at AMC Theatres with
reserved seating. Upon the temporary suspension of theatre operations due to the COVID-19 pandemic, all monthly A-
List subscription charges were put on hold. As we reopened theatres, A-List members had the option to reactivate their
subscription, which restarted the monthly charge for the program.

As of December 31, 2020, we had more than 23,300,000 member households enrolled in AMC Stubs® A-List,
AMC Stubs Premiere™ and AMC Stubs Insider™ programs on a combined basis. Our AMC Stubs® members
represented approximately 45% of AMC U.S. markets attendance during the year ended December 31, 2020. Our large
database of identified movie-goers also provides us with additional insight into our customers’ movie preferences. This
enables us to have a larger, more personalized and targeted marketing effort.

In our International markets, we currently have loyalty programs in the major territories in which we operate.
The movie-goers can earn points for spending money at the theatre, and those points can be redeemed for tickets and
concession items at a later date. We currently have more than 11,400,000 members in our various International loyalty
programs. We continue to evaluate the Odeon loyalty programs to determine how best to reward our European movie-
goers and heighten guest loyalty to drive additional attendance to Odeon theatres.

Our marketing efforts are not limited to our loyalty program as we continue to improve our customer
connections through our website and mobile apps and expand our online and movie offerings. We continued to roll out
our upgraded mobile applications across the U.S. circuit with the ability to order food and beverage offerings via our
mobile applications while ordering tickets ahead of scheduled showtimes. Our mobile applications also include AMC
Theatres On Demand, a service for members of the AMC Stubs® loyalty program that allows them to rent or buy movies.

In response to the COVID-19 pandemic, AMC’s robust online and mobile platforms in our U.S. markets offer
customers the safety and convenience of enhanced social distancing by allowing them to purchase tickets and concession
items online, avoid the ticket line, and limit other high-touch interactions with AMC employees and other guests. Online
and mobile platforms are also available in our International markets.

2) Deliver the best in-person experience while at AMC theatres

In conjunction with our advances in technology and marketing initiatives, and consistent with our long-term
growth strategy, we plan to continue investing in our theatres and enhancing the consumer experience to deliver the best
in-person experience and take greater advantage of incremental revenue-generating opportunities, primarily through
comfort and convenience innovations, imaginative food and beverage initiatives, and exciting premium large format
(“PLF”) offerings. Our ability to implement our growth strategy, however, remains highly uncertain, as the full impact
and duration of the COVID-19 pandemic continues to evolve as of the date of this Annual Report on Form 10-K.

Comfort and Convenience Innovations. Recliner seating is the key feature of our theatre renovations. We
believe that maximizing comfort and convenience for our customers will be increasingly necessary to maintain and
improve our relevance. These renovations, in conjunction with capital contributions from our landlords, involve
stripping theatres to their basic structure in order to replace finishes throughout, upgrading the sight and sound
experience, installing modernized points of sale and, most importantly, replacing traditional theatre seats with plush,
electric recliners that allow customers to deploy a leg rest and fully recline at the push of a button. As of December 31,
2019, prior to the COVID-19 pandemic, the quality improvement in the customer experience could drive a 33% increase
in attendance, on average, at these locations in their first year post renovation. These increases will only continue post-
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COVID-19 pandemic if attendance returns to normalized pre-COVID-19 levels. Upon reopening a remodeled theatre,
we typically increase the ticket price to reflect the enhanced consumer experience.

As of December 31, 2020, in our U.S. markets we featured recliner seating in approximately 339 U.S. theatres,
including Dine-in-Theatres, totaling approximately 3,342 screens and representing 43.6% of total U.S. screens. In our
International markets, as of December 31, 2020, we had recliner seating in approximately 77 International theatres,
totaling approximately 533 screens and representing 18.5% of total International screens.

Open-source internet ticketing makes AMC’s entire universe of seats in the U.S. (approximately 1.1 million as
of December 31, 2020), for all our show times, as available as possible, on as many websites and mobile applications as
possible. Our tickets are currently on sale either directly or through mobile apps, at our own website and our mobile apps
and other third-party ticketing vendors. For the year ended December 31, 2020, approximately 53.0% of our tickets were
purchased online in the U.S., with approximately 76.0% of total online tickets being purchased through AMC.

Imaginative Food and Beverage Initiatives. Our deployment initiatives also apply to food and beverage
enhancements. We have expanded our menu of enhanced food and beverage products to include meals, healthy snacks,
premium beers, wine and mixed drinks, and other gourmet products. Our long-term growth strategy calls for investment
across a spectrum of enhanced food and beverage formats, ranging from simple, less capital-intensive food and beverage
design improvements to the development of new dine-in theatre options. As a result of the COVID-19 pandemic, we
have temporarily modified our food and beverage operations to include more simplified concession menus, cashless
transactions technology, hand sanitizer and disinfecting wipes, and condiment and drink refills available by request, all
in an effort to reduce the number of touch-points between guests and employees. We have also upgraded our Coca-Cola
Freestyle beverage machines to include a mobile app allowing guests to dispense drinks without the need to utilize the
machine’s touch screen.

Our MacGuffins Bar and Lounges (“MacGuffins™) give us an opportunity to engage our legal age customers.
As of December 31, 2020, we offer alcohol in approximately 340 AMC theatres in the U.S. markets and 251 theatres in
our International markets and continue to explore expansion globally.

Exciting Premium Large Format Offerings. PLF auditoriums generate our highest customer satisfaction
scores, and we believe the investment in premium formats increases the value of the movie-going experience for our
guests, ultimately leading to additional ticket revenue. To that end we are committed to investing in and expanding our
offerings of the best sight and sound experiences through a combination of our partnerships with IMAX® and Dolby
Cinema™ and the further development of our own proprietary PLF offering, AMC Prime.

e IMAX®. IMAX® is one of the world’s leading entertainment technology companies, specializing in
motion picture technologies and presentations.

As of December 31, 2019, AMC was the largest IMAX® exhibitor in the U.S., with 188 (3D enabled)
IMAX® screens and a 56% market share. Each one of our IMAX® local installations is protected by
geographic exclusivity, and as of December 31, 2019, our IMAX® screen count was 98% greater than
our closest competitor. We also operate 36 IMAX® screens in Europe. As part of our long-term
growth strategy, we expect to continue to expand our IMAX® relationship across the U.S. and Europe,
further strengthening our position as the largest IMAX® exhibitor in the U.S. and a leading IMAX®
exhibitor in the United Kingdom and Europe. During the year ended December 31, 2020, we closed
four IMAX screens related to U.S. theatres that were permanently closed and opened one new IMAX
screen.

e Dolby Cinema™. Dolby Cinema™ offers a premium cinema offering for movie-goers that combines
state-of-the-art image and sound technologies with inspired theatre design and comfort. Dolby
Cinema™ at AMC includes Dolby Vision™ laser projection and object-oriented Dolby Atmos® audio
technology, as well as AMC’s plush power reclining seats with seat transducers that vibrate with the
action on screen.

As of December 31, 2020, we operated 149 Dolby Cinema™ at AMC auditoriums in the U.S. In
December 2018, we introduced the first United Kingdom Dolby Cinema Auditorium in our iconic
Leicester Square theatre in the heart of London, ending 2020 with six Dolby Cinema™ Auditoriums in
Europe. We expect to expand the deployment of our innovative Dolby Cinema™ auditoriums in both
our U.S. and International markets as part of our long-term growth strategy.
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e In-house PLF Brands. We also offer our private label PLF experience at many of our locations, with
superior sight and sound technology and enhanced seating as contrasted with our traditional
auditoriums. These proprietary PLF auditoriums offers an enhanced theatrical experience for movie-
goers beyond our current core theatres, at a lower price premium than IMAX® or Dolby Cinema™.
Therefore, it may be especially relevant in smaller or more price-sensitive markets. As of
December 31, 2020, we operated 54 screens under proprietary PLF brand names in the U.S. markets
and 75 screens in the International markets.

The following table provides detail with respect to digital delivery, 3D enabled projection, large screen formats,
such as IMAX® and our proprietary Dolby Cinema™, other PLF screens, enhanced food and beverage offerings and our
premium seating as deployed throughout our circuit on December 31, 2020. This data represents available services in a
pre-COVID-19 environment. Due to mandated government attendance restrictions, the ability for guests to utilize all
these amenities has been significantly curtailed:

U.S. Markets International Markets
Format Theatres Screens Theatres Screens
IMAX® .. 184 185 36 36
Dolby Cinema™ ... ... ... 149 149 6 6
Other PLF ... ... . . . 54 54 74 75
Dine-intheatres. .. ......... .. ... ... . . . .. 51 723 2 8
Premiumseating ............... it 339 3,342 77 533

3) Expand and Strategically Close Underperforming Theatres

Our long-term growth strategy includes the deployment of our strategic growth initiatives, opening new-build
theatres and continued exploration of small acquisitions. By expanding our platform through disciplined new-build
theatres and acquisitions, we are able to further deploy our proven strategic initiatives while further diversifying our
consumer base, leading to greater appeal for more films. The additional scale achieved through new-build theatres and
acquisitions also serves to benefit AMC through global procurement savings and increased overhead efficiencies. We
believe that expansion offers us additional opportunities to introduce our proven guest-focused strategies to new movie-
goers and will generate meaningful benefits to guests, employees, studio partners and our shareholders. During the year
ended December 31, 2020, we reopened 18 screens to implement our strategy to install consumer experience upgrades.
As aresult of the COVID-19 pandemic, we have reduced capital expenditures significantly to maintenance levels and
with the exception of prior commitments (which included the 18 screens noted above), have eliminated growth capital
expenditures at this time. We cannot currently determine when we will be able to resume our growth strategy.

Our long-term strategy also includes strategically closing underperforming theatres. During the year ended
December 31, 2020, we permanently closed 63 theatres with 593 screens for leased locations where we could not
renegotiate an acceptable future rent term and also owned properties, where we are seeking to sell the real estate to
monetize its value.

The following table sets forth our historical information concerning new builds (including expansions),
acquisitions and dispositions (including net construction closures) and end-of-period operated theatres and screens
through December 31, 2020:

Permanent/Temporary
Closures/(Openings),
New Builds Acquisitions net Total Theatres
Number of Number of Number of Number of Number of Number of Number of Number of

Fiscal Year Theatres Screens Theatres Screens Theatres Screens Theatres Screens
Beginning balance . ......... 387 5,426
Calendar 2016 ............. 2 17 520 5,201 3 86 906 10,558
Calendar 2017 ............. 12 96 128 736 32 221 1,014 11,169
Calendar2018 ............. 11 89 4 39 23 206 1,006 11,091
Calendar 2019 ............. 10 85 7 70 19 205 1,004 11,041
Calendar 2020 ............. 8 63 1 14 63 575 950 10,543

43 350 660 6,060 140 1,293
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