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Home fragrance products,

especially scented candles,

have become a part of life,

every day. More people in

more places are using them

more often than ever before.

Why? Because as life

becomes ever more hectic,

these simple products help

our consumers relax, 

escape the stress of the 

day, and also enhance 

their environment.
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A  PART OF LIFE .
Eve ry  Day.
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P O R T F O L I O  
O f  B r a n d s

fragrances, colors, sizes and
shapes positioned to satisfy
different consumer needs.
Candles are used to make 
our homes smell fresher and
cleaner, create an inviting
atmosphere for our friends,
enhance a romantic inter-
lude, provide an indulgent
self-reward, or balance a
moment of introspection.

And, candles are not just for
women: men are buying
more and more candles; and,
teens have made candles a
part of their special world as
well. Blyth is there for each
one of them by having the
right brand at the right 
price in the right channel 
of distribution. This market
segmentation strategy is 
the foundation of Blyth’s 
operating strategy. We
understand what our 
consumers want because we
are committed to Consumer
Research. Equally important
is our commitment to the
Research & Development
and New Product efforts 
that enable us to deliver 
on those needs. 

The fragrance and flickering
of candles have blossomed
into an affirming part of
everyday life. Our marketing
efforts focus on a brand 
portfolio strategy that
includes a broad array of 
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Years Ended January 31 
(IN THOUSANDS, EXCEPT PER SHARE DATA) 1999 2000 Increase

OPERATING RESULTS (1)

Net Sales $875,065 $1,097,450 25%
Gross Profit 507,548 617,004 22%
Operating Profit 128,237 164,001 28%
Net Earnings 74,502 92,389                   24%

Diluted Net Earnings Per Common and
Common Equivalent Share $     1.50 $     1.89 26%

Diluted Weighted Average Number of 
Common Shares Outstanding 49,604 48,818

FINANCIAL POSITION (2)

Total Assets $576,783 $713,096
Total Debt 127,040 196,222
Total Stockholders’ Equity 322,032 380,214 

F INANCIAL  HIGHLIGHTS

MARKET FOR COMMON STOCK
The price range for the Company’s Common Stock on the New York Stock Exchange 
as reported by the New York Stock Exchange was as follows:

Fiscal 1999 (ENDED JANUARY 31,1999)

HIGH LOW

First Quarter $37.63 $28.81
Second Quarter $37.56 $29.56
Third Quarter $30.19 $22.94
Fourth Quarter $34.19 $27.63

Fiscal 2000 (ENDED JANUARY 31,2000)

HIGH LOW

First Quarter $28.00 $21.50
Second Quarter $34.56 $22.63
Third Quarter $31.75                    $23.63
Fourth Quarter $26.75 $22.19

Fiscal 2001 (ENDED JANUARY 31, 2001)

HIGH LOW

First Quarter (through April 14, 2000) $29.00 $21.50

(1) As a result of the Company’s purchases of Liljeholmens Stearinfabriks AB and Colony Gift Corporation Limited, the results
of operations of Liljeholmens and Colony Gift are included in the Consolidated Statement of Earnings of the Company since their
dates of acquisition.  

(2) The balance sheet of Colony Gift is consolidated in the January 31, 2000 Consolidated Balance Sheet of the Company as a
result of the Company acquiring a controlling interest in Colony Gift in June 1999, and was included in the Consolidated
Balance Sheet of the Company as an equity investment at January 31, 1999. 
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Dear Shareholder,

We are pleased to report our financial performance

for the fiscal year ended January 31, 2000. In 

addition, we want to confirm our corporate goals,

review the accomplishments of the past year and 

discuss recent developments that will influence our

future growth.

Financial Performance – Fiscal Year 2000
Blyth had another record year, with Net Sales for the

year ended January 31, 2000 topping the $1 billion

mark for the first time in our history. At $1.1 

billion, Net Sales increased 25% over the prior year. 

Operating Profit reached $164.0 million, a 28%

increase over last year. Net Earnings were $92.4 

million, up 24% from last year.

Last year’s financial performance continues the

strong track record Blyth has achieved since our 

IPO in May, 1994. Over that period, Blyth’s Net 

Earnings have grown almost seven-fold and its 

annual Return on Stockholder’s Equity has 

averaged over 25%.

Corporate Goals
Each year, we reconfirm our three fundamental goals:

• Significant annual sales and profit growth

• Increasing operating profit margins

• Above average return on stockholders’ equity

We continue to achieve our goals by launching 

innovative new products that satisfy changing 

consumer needs, identifying and capitalizing 

on new worldwide market opportunities, and 

prudently acquiring businesses that complement 

our global business strategies. Let me review the

major accomplishments that helped shape our 

recent performance.

Major Accomplishments
During fiscal year 2000, Blyth continued to focus 

its efforts on those business initiatives necessary to 

support our continued growth:

Consolidation of European Businesses – During the

second quarter, Blyth acquired the remaining 

minority interests in our two U.K. affiliates, Colony

Gift Corporation Limited and Eclipse Candles 

Limited, and completed a successful tender for the

common shares of Liljeholmens Stearinfabriks AB

we did not already own. Combined with the direct

selling activities of PartyLite Gifts, Inc., these steps

established Blyth as the leader in candles and home

fragrance products in Austria, Denmark, Germany,

Sweden, Switzerland and the U.K. Blyth is well

positioned in a strong growth market for our 

products over the next several years.

New Product Innovation – The introduction of

innovative new products that meet customer and

consumer needs is critical to our success. Offering

the latest in fragrance, color and design gives our

PartyLite consultants and their hostesses a 
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competitive advantage with the consumer. Equally

important, it assures that our wholesale customers

always have new and innovative product offerings.

Over the past year, we launched over 1,000 new

products (i.e., new fragrances, colors, forms, shapes

and textures), which we expect will contribute 15-

20% of total Net Sales next year. Colonial at

HOMETM – with its unique 2-wick oval jar, AmbriaTM

by Gies – the first full line of fragrance products

introduced by our German-based Gies Group, and

IndulgencesTM – a line of fragranced products

designed to help PartyLite’s customers escape the

stress of the day, are examples of successful new 

product launches that help our brands appeal to 

consumers and maintain profit margins.

Investment in Growth – During fiscal 2000, we 

continued to invest in our manufacturing and 

distribution facilities, supporting our sustained 

internal growth. Key accomplishments included the

opening of our European Distribution Center in 

The Netherlands and the expansion of our Batavia, 

Illinois complex which increased manufacturing and

warehouse capacity and added a 35,000 square foot

state-of-the-art Research & Development center. 

In mid-January, we also invested in our growth

through acquisition with the purchase of Impact

Plastics Advertising, Inc. by Jeanmarie Creations,

Inc., a product line extension of decorative 

seasonal products.

Increased Financial Resources and Flexibility – 

During the third quarter, we completed our initial

public debt offering, with the sale of $150 million 

of 10-year senior notes. The proceeds were used to

retire existing bank debt.

In addition, the Company continues to generate 

significant cash flow from operations. During fiscal

2000, Blyth generated nearly $120 million in cash

from operations, which further adds to our overall

financial flexibility. This strong cash flow has 

permitted us to announce on March 30th a semi-

annual cash dividend beginning in fiscal year 2001.

At the same time, we announced a 1 million share

increase in our common stock repurchase program.

Recent Developments
As Blyth becomes an increasingly global company –

we expect over 25% of Net Sales going forward to 

be from outside North America – we continue to

explore opportunities in new markets outside 

North America. In late fiscal 1999, we announced

the formation of a joint venture to manufacture and 

market scented candles in Brazil. Today, we are 

selling the Ambria brand scented candles at over 

300 store locations, including those of Pao de Acucar

one of the largest mass marketers in Brazil. During

the first quarter of fiscal 2000, we invested in a joint 

venture in Australia, Auschar Polyco Pty, Ltd., 

which markets and distributes candles, as well as 

briquettes and related accessories for outdoor 

cooking. We also introduced the Ambria brand

scented candles to this market during fiscal 2000.

And, following the fiscal year-end, Blyth increased 

its investment in Wax Lyrical, the largest specialty

retailer of candles and related accessories in the U.K.

Wax Lyrical Ltd., with its strong brand identity, is an

excellent vehicle through which to test our scented

products in Europe, a market we believe has signifi-

cant growth potential over the next five years.

We thank you for supporting our efforts and dedicate

ourselves to continuing to meet your high standards

and performance expectations.

Robert B. Goergen

Chairman of the Board

March 16, 2000
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Approximately six out of every ten women in the
U.S. buy candles, a frequency of purchase exceeded by few personal care

products, such as toothpaste, shampoo and soap, and envied by most consumer products

companies. More and more people find themselves drawn to the unique characteristics and

benefits of candles. Why? Fragrance. Over ninety percent of users cite fragrance as key 

in the purchase decision. Fragrance plays a key role in helping people relax, escape or

indulge themselves.

One of our greatest strengths in reaching more
people is our global network of more than 40,000 PartyLite 

consultants who interact with their customers in the comfort of their own homes. The in-

home selling environment gives our consultants the unique opportunity to help their

customers maximize their enjoyment of candles by experiencing different fragrances

before making their purchases and by sharing decorating and candle care tips. For

instance, did you know that to burn a pillar candle properly, at each burning it should be

burned for one hour per inch in diameter?
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Candles are used in nearly every room of the house.
While 53% of consumers burn candles in the dining room, over 60% use them in the

kitchen, bedroom and bathroom, and well over 80% burn them in the living room. Today,

candles are clearly the preferred fragrance delivery system in the home.

And, the popularity of candles is also spreading from
North America to Europe. Today, we estimate approximately 75% of all 

candles sold in North America are scented. Across Western Europe and the United

Kingdom, we estimate it ranges from 5% to 25%. Indications from our PartyLite

experience and our wholesale businesses are that candles are being rapidly accepted as the

preferred way to bring fragrance into European homes as well.
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Nearly three-quarters of all U.S. candle buyers
burn candles at least once a week. Why the increased

frequency of use? We believe candles meet multiple needs of our consumers. At times,

they are used to keep the house smelling clean; at other times, they create a romantic

mood. They also may help a consumer relax and escape the stress of the day. And now,

more of our consumers are using multiple candles and other home fragrance products in

more places in their homes.

In the U.S., what was once a product only for
occasional gift-giving or special occasion use has
become a rewarding part of life, every day.
Over the next few years, our products will become a part of life, every day, for European

consumers as well, as they continue to reach more people, in more places, more often.
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ROGER A. ANDERSON*
Chairman and President
Burlington Management Company

JOHN W. BURKHART*
Chairman of the Board 
and President  MWM Dexter, Inc.
Chairman of the Board 
Breezy Hill Enterprises, Inc.

PAMELA M. GOERGEN
Vice President and Secretary of 
The Ropart Group Limited

ROBERT B. GOERGEN
Chairman of the Board, 
Chief Executive Officer and
President of the Company

NEAL I. GOLDMAN†
President of Goldman Capital
Management, Inc.

ROGER H. MORLEY*
Director, Biogen, Inc.
Vice President 
Schiller International University

JOHN E. PRESCHLACK†
Chairman and President of 
JEPCOR, Inc.

HOWARD E. ROSE
Vice Chairman of the Board of the
Company

FREDERICK H. STEPHENS, JR.†
Retired Corporate Vice President
The Gillette Company

ROBERT B. GOERGEN
Chairman of the Board, Chief
Executive Officer and President

ALBERT A. BERGERON
Vice President

RICHARD T. BROWNING
Vice President and Chief Financial
Officer

JANE F. CASEY
Vice President

BRUCE G. CRAIN
Vice President and
President of European Affiliate
Group

ANIL J. GUPTE
Vice President

BRUCE D. KREIGER
Vice President, General Counsel and
Secretary

ELWOOD L. LA FORGE, JR.
Vice President and
President of Worldwide Affiliate
Group

FRANK P. MINEO
Vice President and
President of PartyLite Gifts, Inc.

MARCIA L. PONTIUS
Vice President

JONATHAN L. POPPICK
Vice President

COMMON STOCK
Listed on the New York Stock
Exchange
Trading Symbol: BTH

DIVIDEND POLICY
Effective as of March 30, 2000, it is
the policy of the Company normally
to pay cash dividends upon the Com-
mon Stock in the amount of $0.20
per annum, payable in equal semi-
annual installments on the 15th day
of May and November of each year,
subject to the declaration thereof by
the Board of Directors, in its sole
discretion.

ANNUAL MEETING OF 
SHAREHOLDERS
Will be held on Wednesday, 
June 14, 2000 at 9:00 a.m. ET 
at the Greenwich Library
101 West Putnam Avenue
Greenwich, CT 06830

TRANSFER AGENT 
AND  REGISTRAR
Harris Trust and Savings Bank
311 West Monroe Street
Chicago, IL 60690-3504

INDEPENDENT ACCOUNTANTS
PricewaterhouseCoopers LLP
200 East Randolph Drive
Chicago, IL 60601

FOR SHAREHOLDER 
INFORMATION, CONTACT:
Jane F. Casey
Vice President
Corporate Offices
(203) 661-1926

CORPORATE OFFICES
Blyth Industries, Inc.
100 Field Point Road
Greenwich, CT 06830-6451
Phone: (203) 661-1926
Fax: (203) 661-1969
E-mail: blyth@blythindustries.com
http://www.blythindustries.com

DIRECTORS OFFICERS SHAREHOLDER 
INFORMATION
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* Member of the Audit Committee
† Member of the Compensation Committee


