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PERFORMANCE HIGHLIGHTS

Immucor International
ImmucorGamma USA

Immucor	USA	continues	 to	 lead	our	worldwide	 results,	producing	over	65%	of	our	 total	
sales.	FY	2005	proved	to	be	a	year	for	competitive	takeaways;	as	Galileos®	were	sold	to	previous	
gel users, a significant increase in new reagent business was generated. Prestigious institutions, 
several	 of	 which	 are	 included	 in	 the	 Top	 100	 Hospitals	 in	 the	 US†,	 chose	 to	 implement	 the	
Galileo,	adding	powerful	references	for	the	US	market.

We	recently	introduced	a	new	pricing	differentiation	strategy	called	the	Customer	Loyalty	
Program, which offers financial incentives for customers who choose Immucor as their primary 
blood	bank	reagent	provider.	This	program	is	allowing	us	to	build	stronger,	sustainable	customer	
relationships.

ImmucorGamma EUROPE

In	 2005,	 Immucor	 placed	 55	 additional	 Galileo	 instruments	 throughout	 Europe	 and	
increased	sales	of	 the	Capture	 reagent	product	 line.	These	positive	numbers	were	achieved	
despite	 a	 soft	 European	 market	 owing	 to	 high	 pressure	 on	 prices	 in	 some	 countries,	 new	
products	developed	by	the	competition,	small	local	companies	driving	down	prices	and	cost-
containment	policies	in	all	European	nations.		

All of our affiliates are executing a key initiative called the World Wide Baan Project, 
designed to improve Company efficiency. Baan, provided by SSA Global, is the enterprise 
resource	 planning	 system	 used	 by	 our	 Company.	 This	 system	 will	 provide	 better	 real-time	
information,	higher	consistency	and	more	centralized	 information.	The	 implementation	of	 the	
system	 will	 provide	 Immucor	 with	 a	 standardized	 chart	 of	 accounts	 and	 reporting,	 further	
supporting our compliance efforts in Sarbanes-Oxley regulation.

ImmucorGamma CANADA

The long-term agreement secured with Canadian Blood Services for the purchase of five 
Galileo	 instruments	 and	 the	 related	 reagents	 was	 a	 triumph	 for	 our	 Canadian	 subsidiary.	
Canadian Blood Services manages the blood supply in all provinces and territories in Canada 
outside	of	Quebec.	In	addition,	our	Canadian	partners	achieved	20%	of	the	market	potential	for	
Galileo	within	a	year	of	its	launch	there.	From	this	vantage	point	Immucor	is	well	positioned	to	
continue	to	lead	the	Canadian	market.

ImmucorGamma JAPAN

Immucor	took	a	key	step	toward	direct	distribution	in	Japan,	the	second	largest	transfusion	
diagnostics market in the world after the United States. In FY 2006, the Company formed a joint 
venture company with Japan’s Kainos Laboratories, Inc., paying approximately US $4.2 million 
for	its	initial	51%	interest	and	enabling	Immucor	to	accelerate		penetration	of	the	important	and	
attractive	Japanese	market.	

†	Source: U.S. News and World Report - America’s Best Hospitals
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Dear Fellow Shareowners
The	words	“Annual	Report”	have	an	especially	pleasant	ring	

to	us	this	year,	due	to	record	highs	in	our	year-end	numbers	and	
continued	 success	 in	 the	 areas	 of	 innovation,	 productivity	 and	
partnership—our	core	strengths	as	a	Company.

First,	let	us	share	some	numbers	to	give	you	an	idea	of	our	
financial progress in Fiscal Year 2005. Immucor revenues totaled 
a	record	$144.8	million,	an	 increase	of	28.6%	over	 the	previous	
fiscal year. Our net income nearly doubled to $23.9 million, up 
$11.4	million	over	the	prior	year.	We	also	achieved	record	numbers	
in	gross	margin	and	income	from	operations.

We believe these remarkable figures coincide with 
achievements Immucor has made both internally and externally. 
As	you	may	recall,	 the	Company	chose	three	words	to	embody	
our	 vision:	 	 Innovation. Productivity. Partnership.	 These	 three	
simple	yet	vital	concepts	make	up	the	prism	through	which	we	see	
the	world,	and	in	turn,	through	which	the	world	sees	us.

Throughout the rest of this report, we will give you specific 
examples of how innovation, productivity and partnership are 
thriving	 at	 Immucor,	 and	 how	 they	 are	 directly	 impacting	 our	
bottom	line.	Here	are	a	few	highlights	to	get	started.

INNOVATION 2005.	In	FY	05,	Immucor	made	great	strides	in	
innovative	 new	 instrumentation	 as	 well	 as	 our	 reagent	 product	
lines. For example, we are building on the success of our flagship 
Galileo®,	 the	benchmark	 for	blood	bank	 instrumentation,	via	 the	
Galileo	 Echo™.	 Set	 to	 debut	 in	 Summer	 2006,	 Echo	 will	 be	
marketed	 to	 small	 and	 medium-size	 customers,	 allowing	 us	 to	
better	compete	in	this	important	market	segment.

PRODUCTIVITY 2005.	 In	 one	 short	 year,	 we	 have	 many	
examples of increased productivity. Perhaps the most striking case 
is	in	the	consolidation	of	our	reagent	product	line,	whereby	we	have	
reduced	redundancies	within	the	product	line	while	enhancing	the	
existing products, boosting our efficiency as a result.

PARTNERSHIP 2005.	This	is	another	arena	where	we	as	a	
Company	 have	 diligently	 worked	 to	 achieve	 progress.	 A	 prime	
example is our joint venture with the Japanese firm Kainos 
Laboratories, Inc., allowing Immucor to expand our presence in 
Japan,	 the	second	 largest	 transfusion	diagnostics	market	 in	 the	
world	after	the	United	States.

MOVING FORWARD.	 Our	 ability	 to	 advance	 the	 industry	
through	 innovation,	productivity	and	partnership	stems	from	our	
firm commitment to our Enterprise Strategy, developed two years 
ago. As you may recall, the four objectives of the strategy are:

1. Increase Company efficiency
2.	 Manage	the	business	with	a	global	perspective
3.	 Focus	on	people	performance
4.	 Deliver	a	high-quality	system

Our	 Enterprise	 Strategy	 literally	 drives	 our	 day-to-day	 and	
year-to-year direction. Because our hard-working employees have 
implemented	 the	 plan	 so	 beautifully,	 Immucor	 is	 rising	 to	 new	
heights.	 Therefore,	 we	 will	 stay	 the	 course	 over	 the	 upcoming	
years, confident that our strategy will result in evermore exciting 
annual	reports.

Until next year…

Nino	and	Ed

CEO + Chairman of the Board, Ed GallupPresident, Nino De Chirico
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LETTER TO THE SHAREOWNERS 

Fiscal 2005 
proved a 
banner year, 
with record-
high year-end 
numbers.
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Innovation

Innovation	is	a	key	element	to	maintaining	our	position	as	the	leader	
in	transfusion	diagnostics.		As	the	only	company	in	North	America	that	is	
100%	 dedicated	 to	 transfusion	 diagnostics,	 we	 have	 the	 focus	 that	 is	
needed	to	increase	our	market	share.

GALILEO. Galileo continues to be our flagship product. This 
instrument	has	revolutionized	transfusion	diagnostics	with	its	speed	and	
flexibility.   Galileo was the first automated system designed to meet the 
workflow of a transfusion diagnostics laboratory, not change it.   With a 
broad	test	menu,	high	throughput	coupled	with	a	quick	turnaround	time,	
reflex testing and an intuitive user interface, Galileo has become the gold 
standard	in	automated	platforms.			We	are	increasing	the	capabilities	of	
Galileo	 with	 the	 addition	 of	 second	 phase	 assays	 which	 will	 open	 the	
instrument	to	more	markets.

GALILEO ECHO.		We	continue	to	develop	new	innovations	designed	
to exceed customer expectations.  Building off the success of Galileo, a 
smaller	platform	is	in	development	for	smaller	sized	laboratories.		Galileo	
Echo contains all of the features and benefits of the Galileo, on a smaller 
scale.   We are confident that this system will take the world by storm.  With 
its	 small	 size	 and	 productivity	 capabilities,	 we	 believe	 we	 have	 the	
opportunity	to	place	a	Galileo	Echo	in	every	laboratory	across	the	globe	
–	as	a	primary	system	for	small	laboratories	or	a	backup	system	to	Galileo	
for	larger	laboratories.			Galileo	Echo	will	be	a	key	product	for	our	future.

CAPTURE-R® READY-ID® EXTEND I & II.  In	 addition	 to	 the	
development of automated systems, we continue to expand our product 
line	with	specialty	products	designed	 to	 improve	productivity	 in	 today’s	
busy transfusion diagnostics laboratory. Capture-R Ready-ID Extend I & II 
were	 launched	 this	 year.	 These	 products	 complete	 the	 Capture-R	 solid	
phase	 solution,	 offering	 a	 complete	 solution	 for	 the	 detection	 and	
identification of clinically significant antibodies.   These products consist of 
a D-negative and a D-positive panel for complete antibody identification 
and become built-in support for solving complex and multiple antibody 
problems.   Performed manually or automated on the Galileo, we believe 
these	new	assays	are	unique	to	the	industry.	

BUILDING MOMENTUM FOR THE FUTURE

Our latest innovation in automated transfusion diagnostic technology, Galileo EchoTM
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INNOVATION

Instruments 
like these will 
revolutionize 
the transfusion 
diagnostics  
industry.
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Productivity
THE POWER OF PERFORMANCE

PRODUCT CONSOLIDATION. A major focus of our corporate 
strategy is to increase Company efficiency by consolidating our reagent 
product line. In FY 2005 we successfully completed Phase I of this strategic 
transformation.

With our new Company efficiencies, we directed our efforts to improve 
the technical specifications of our traditional reagent product line. One 
example is our Reagent Red Blood Cell products. We now offer three 
panel sizes with greater antigen profile detail so that blood bank 
technologists can tackle the most complex antibody identification. 
Whenever	our	customers	need	more,	we	can	make	more.	We	believe	we	
are	 the	 only	 Company	 that	 manufactures	 panels	 weekly	 rather	 than	
monthly,	offering	eight	panels	in	date	at	all	times.	

We’ve	also	been	able	to	focus	on	development	of	new	clones	that	
are tailored to meet the needs of the blood bank market. We expect Phase 
II	of	our	product	consolidation	initiative	to	raise	Immucor	science	to	a	new	
level.	We	are	committed	to	building	the	kind	of	research	and	development	
organization	that	makes	a	difference	in	transfusion	medicine.	

PORTAL TO SUCCESS.	 In	 FY	 2005,	 Immucor	 implemented	
Microsoft’s Sharepoint Portal and Services, affording the Company a 
portal	(or	Intranet)	which	provides	centralized	organization	and	storage	of	
information, search capabilities, workflows, and other benefits such as 
alerting	users	when	data	has	changed.	This	global	portal	has	dramatically	
enhanced	 employee	 performance	 and	 productivity	 throughout	 the	
Company,	encouraging	collaboration	across	all	departments.	

Immucor Reagent Red Blood Cells
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PRODUCTIVITY

In terms of 
productivity, we 
have moved 
our Company 
to the next level 
in a very short 
period of time.
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Partnership

A major element in our daily culture is partnership, as evidenced by 
the	 realization	 that	 working	 with	 others	 enhances	 the	 quality	 of	 our	
thinking, and thus everything we do. Three examples of successful 
partnering	in	the	past	year	include	our	paperless	initiative	with	Microsoft®,	
a joint venture with Japan’s Kainos Laboratories	and	the	development	of	
our first Scientific Advisory Board.

PAPER-FREE AT LAST.  As part of his long-term vision for efficiency, 
Immucor President Dr. Nino De Chirico announced a Company-wide 
paperless initiative in 2004. By April 2005 Immucor began using Microsoft® 
Office OneNote®	 software	 to	 capture,	 organize	 and	 share	 business	
information.

OneNote	 quickly	 proved	 effective	 across	 many	 departments.	 For	
example, Immucor audit teams, which previously conducted government-
regulated	 audits	 using	 a	 paper-intensive	 process,	 are	 now	 spared	 the	
time-consuming	process	of	organizing	and	transcribing	notes.	On	sales	
calls and field visits, Immucor’s sales force uses OneNote to gather 
information in real time—including audio and video—connecting the R&D 
staff to the customer experience better than ever before.

FAR EAST VENTURE 
As	 we	 have	 previously	
discussed	on	our	International	
page,	 in	 FY	 2006	 Immucor	
secured	 its	 foothold	 in	
Japan,	 second	 only	 to	 the	
United	 States	 in	 transfusion	
diagnostics,	 by	 creating	 a	
joint venture company with 
Japan’s	Kainos	Laboratories,	
Inc.	 We	 estimate	 the	 current	
Blood Bank market potential 
in Japan to be approximately 
$85	million.	Over	the	last	5	years,	annual	sales	in	this	market	appear	to	be	
growing	at	a	rate	of	3	to	5%,	driven	mostly	by	continued	market	acceptance	
of	 blood	 bank	 instrumentation.	 The	 business	 strategy	 we	 are	 pursuing	
and	the	investments	we	are	making	will	not	only	strengthen	our	presence	
in	Japan,	but	positively	impact	Immucor’s	long-term	growth.

REACHING OUT.	 In	 mid-2005,	 Immucor	 created	 a	 Scientific 
Advisory Board	 to	 provide	 the	 company	 with	 quarterly	 medical	 and	
scientific input, guidance and advice. Comprising four renowned 
transfusion	specialists	from	around	the	country,	the	board	is	charged	with	
five primary tasks: offering medical and scientific direction for Immucor’s 
R&D efforts; evaluating Immucor’s scientific performance in the transfusion 
medicine field; gauging the firm’s strategic plan and position in regard to 
medical and scientific developments; identifying  opportunities in 
transfusion medicine; and advising on scientific areas outside of 
transfusion medicine that would be valuable for future R&D. 

“We believe that the formation of this scientific board is a critical part 
of our future growth,” commented Immucor President Dr. Nino De Chirico.
For more information about the individual board members, please see our 
corporate profiles, located in the inside back cover.	

Microsoft is a registered trademark of Microsoft Corporation

COLLABORATING FOR THE FUTURE

Pictured: (l) Kazuyasu Ota, President, ImmucorKainos (r) Hiroshi Hoketsu, Director, Immucor, Inc.
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PARTNERSHIP

“Reaching out to the 
medical and scientific 
communities is part 
of our continuing 
mission to be the 
innovative leader in 
the transfusion 
medicine industry.”

– Dr. Nino De Chirico
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Board Members
Board of Directors

Roswell S. Bowers
Retired, Executive Vice President, Bank of America

Roswell S. Bowers has been a director of the Company 
since December 2001. Mr. Bowers has extensive experience 
in the financial services industry. He began his career in 
1971 with Citizens & Southern National Bank, a predecessor 
of NationsBank and Bank of America. He held a variety 
of leadership positions in commercial, corporate and 
international banking during his career. He retired from 
Bank of America in 2001, where his most recent position 
was Executive Vice President and National Commercial 
Credit Process Executive.  He has served on the Advisory 
Committee of Alliance Technology Ventures, an early-stage 
venture capital firm investing in communications technology, 
internet infrastructure and life science startups. Mr. Bowers 
is a past member of the Board of Trustees of Egleston 
Children’s Health Care System, Inc., the Board of Trustees of 
the Georgia Tech Alumni Association, the Board of Directors 
of the Georgia Tech School of Management and has served 
on numerous other civic boards and committees.

Dr. Gioacchino De Chirico
President

Dr. Gioacchino De Chirico has been President of the 
Company since July 2003. Prior to assuming his position as 
President, Dr. De Chirico served as the Company’s Director 
of European Operations since May 1998, and previous to 
that, as President of Immucor Italia S.r.l., a subsidiary of the 
Company, since February 1994. From 1989 until 1994, Dr. 
De Chirico was employed by Ortho Diagnostic Systems, 
Inc. as General Manager, Immunocytometry, with worldwide 
responsibility. Ortho Diagnostics is a diagnostics subsidiary 
of Johnson & Johnson that, among other things, produces 
and distributes blood banking reagents.

Ralph A. Eatz
Senior Vice President, Chief Scientific Officer

Ralph A. Eatz, who has worked in the blood banking reagent 
field for over 30 years, has been a director of the Company 
since its founding. Mr. Eatz served as Vice President, 
Operations of the Company since its founding until being 
appointed Senior Vice President, Operations in 1988. In July 
2003, Mr. Eatz assumed his present position of Senior Vice 
President, Chief Scientific Officer.

Edward L. Gallup
CEO + Chairman of the Board of Directors

Ed Gallup has retained a leadership position at Immucor 
since the Company’s founding in 1982. A 35-year industry 
veteran, Mr. Gallup is responsible for the Company’s overall 
operations, management and direction, domestic as well 
as international. Prior to Immucor, Mr. Gallup served as vice 
president and general manager of the Biological Corporation 
of America and as president of Clinical Sciences, Inc. Mr. 
Gallup is a graduate of Clemson University with a bachelor 
of science degree. 

John A. Harris
Retired, Executive Vice President Finance and Strategic 
Planning and Treasurer Cerulean Companies/Blue Cross 
Blue Shield of Georgia

John A. Harris has been a director of the Company since 
August 2003. He is a retired financial executive.  Mr. Harris has 
extensive health care experience having been in the industry 
since 1981. He also has extensive financial experience with 
24 years as a financial executive.  His most recent position 

Cambridge University, England, and post-doctoral research 
at Stanford University in California. Dr. Benjamin’s research 
focuses on complications of transfusion and the optimization 
of a safe and adequate blood supply.

Jerome L. Gottschall, M.D.
Dr. Gottschall is a Professor of Pathology at the Medical 
College of Wisconsin and Vice President of Medical Services 
and Chief Medical Officer at BloodCenter of Wisconsin. His 
primary research focus has been in immunohematology and 
the disease thrombotic thrombocytopenic purpura. Over 
the years, Dr. Gottschall has had numerous publications 
in medical literature and has participated in a number of 
AABB, CAP and ASCP committees. He is currently the 
principal investigator for BloodCenter of Wisconsin in the 
NIH-sponsored REDS-II Study. Following undergraduate 
training at the University of Dayton, Dr. Gottschall received 
his medical degree from Ohio State University. Postgraduate 
training took him to the University of Kentucky for an 
internship in internal medicine and then a four-year residency 
in pathology, followed by a fellowship in blood banking/
transfusion medicine at BloodCenter of Wisconsin/Medical 
College of Wisconsin.

Ira A. Shulman, M.D.
At the Keck School of Medicine at the University of Southern 
California in Los Angeles, Dr. Shulman serves as Professor, 
Vice Chair of Pathology and Director of Transfusion 
Medicine. He is also Director of Laboratories and Pathology 
at the Los Angeles County/University of Southern California 
(LAC+USC) Medical Center, and Medical Director of the 
transfusion service at the USC Kenneth Norris Cancer 
Hospital. He is currently chair of the AABB Clinical Transfusion 
Medicine Committee and the Editor and Moderator of an 
internationally subscribed transfusion medicine discussion 
group known as the e-Network Forum. Dr. Shulman earned 
his BA degree from UCLA, where he graduated Summa 
Cum Laude, and received his medical degree from the 
University of Southern California School of Medicine. He did 
his residency in pathology and fellowship in blood banking/
transfusion medicine at the LAC+USC Medical Center in 
Los Angeles.

       

was Executive Vice President, Finance and Strategic 
Planning and Treasurer for the Cerulean Companies/Blue 
Cross Blue Shield of Georgia, from February 1996 through 
March 2001, when Cerulean was acquired by Wellpoint 
Health Networks.

Joseph E. Rosen
Director - Business Development and Planning for BioLife 
Plasma Services

Joseph E. Rosen has been a director of the Company since 
April 1998.  He currently is Director, Business Development 
and Planning for BioLife Plasma Services. Previously, Mr. 
Rosen had been employed in various capacities at Sera-
Tec Biologicals since its inception in 1969 and served as its 
president from 1986 until 2001. Mr. Rosen is currently serving 
as Chairman of the Board of the PPTA Source, the plasma 
collection industry trade group, and has been a member of 
the board of directors of several public and private health 
care companies. He has over 30 years of experience in the 
blood banking industry.

Hiroshi (Hiro) Hoketsu
Director, Immucor, Inc.      

Hiroshi Hoketsu has been a director of the Company since 
April 2005. Mr. Hoketsu has extensive health care experience 
having been in the industry since 1967. His most recent 
position was President of Ortho-Clinical Diagnostics, K.K. in 
Japan; a responsibility he held from 1981 until his retirement 
in 2002.

Scientific Advisory Board

Christopher D. Hillyer, M.D. (Board Chairman)
A tenured Professor in the Department of Pathology and 
Laboratory Medicine, Emory University School of Medicine 
in Atlanta, Georgia, Dr. Hillyer serves as Director of the 
Transfusion Medicine Program for Emory. In this capacity, he 
directs the Transfusion Service at Emory University Hospital, 
overseeing blood banks at all affiliate institutions. He is the 
editor of three textbooks in transfusion medicine, and author 
of more than 100 articles pertaining to transfusion, HIV, 
cytokines and herpes viruses, most notably CMV, as well 
as more than 15 book chapters. He is also the President-
Elect of the Board of Directors of AABB,  formerly known as 
the American Association of Blood Banks. He received his 
BS from Trinity College, and his MD from the University Of 
Rochester School Of Medicine, with postgraduate training 
and fellowships in hematology-oncology, transfusion 
medicine and bone marrow transplantation at Tufts-New 
England Medical Center in Boston.

Richard Benjamin, M.D., PhD.
As the Chief Medical Officer for the Northeast Division of the 
American Red Cross, Dr. Benjamin oversees the medical 
functions of the Red Cross for New England. Previously he 
served as Medical Director of the Adult Transfusion Service 
in the Joint Program in Transfusion Medicine at Harvard 
University. He received Transfusion Medicine and Pathology 
training at the Brigham and Women’s Hospital, Boston, 
before joining the faculty in 1995. Dr. Benjamin retains an 
academic position as Assistant Professor of Pathology at 
Harvard University where he continues to conduct clinical 
research in Transfusion Medicine. This work builds on his 
research experience as a Ph.D. student of immunology at 



¹During portions of fiscal year 2006, Immucor’s 
common stock has traded under the symbol BLUDE.

Market and Dividend Information

Immucor’s common stock trades on The NASDAQ National 
Market System of The NASDAQ Stock Market under the symbol: 
BLUD¹. The following table sets forth the quarterly high and low 
prices of the common stock for the fiscal periods indicated 
as reported by NASDAQ.  These prices represent inter-dealer 
quotations without retail markups, markdowns or commissions 
and may not represent actual transactions.

As of September 30, 2005, there were 266 holders of record of 
the Company’s common stock. The last reported sales price of 
the common stock on such date was $27.44. 

The Company distributed a three-for-two stock split, affected 
in the form of a 50% stock dividend on November 14, 2003 to 
the shareholders of record on October 24, 2003, which resulted 
in the issuance of 6,542,601 shares of common stock, net of 
2,048 fractional shares for which cash dividends were paid.  
On June 1, 2004, the Board of Directors approved a three-for-
two stock split, affected in the form of a 50% stock dividend, 
to shareholders of record as of the close of business on June 
30, 2004.  The stock split was distributed on July 16, 2004 and 
increased the number of shares outstanding by 10,066,940, net 
of 326 fractional shares for which cash dividends were paid. On 
November 15, 2004 the Board of Directors approved a three-for-
two stock split, affected in the form of a 50% stock dividend, to 
shareholders of record as of the close of business on November 
22, 2004.  The stock split was distributed on December 13, 2004 
and increased the number of shares outstanding by 15,061,379 
net of 82.5 fractional shares for which cash dividends were paid.   
All share and per share amounts disclosed in this document 
have been retroactively adjusted to reflect the stock splits 
described above.

Company Officers and Corporate Information
Corporate Office

Immucor, Inc.
3130 Gateway Drive
Post Office Box 5625
Norcross, Georgia 30091-5625
Phone: 770.441.2051
Fax: 770.441.3807

Form 10-K

The Form 10-K, which includes the financial statements and 
notes thereto, for the year ended May 31, 2005, as well as 
other information about Immucor, Inc., may be obtained 
without charge by writing to Mr. Patrick Waddy, Vice President, 
Interim Chief Financial Officer, at the Company’s corporate 
offices.

Transfer Agent

EquiServe Trust Company, N.A.
PO Box 43023
Providence RI 02940-3023
www.EquiServe.com
Customer Service: 877-282-1169

Independent Registered
Public Accounting Firm

Ernst & Young LLP
Atlanta, Georgia

General Counsel

Sutherland, Asbill & Brennan LLP
Atlanta, Georgia

Annual Meeting

Shareholders are invited to attend Immucor, Inc.’s Annual
Meeting of Shareholders which will be held at 1:30 PM on
December 13, 2005 at the Atlanta Marriott Norcross, 475 
Technology Parkway, Norcross, Georgia 30092.

Period from June 1 through September 30, 2005

 High Low

 36.00 22.66

Fiscal Year ended May 31, 2005

 High Low

First Quarter 14.82 11.71

Second Quarter 21.48 13.63

Third Quarter 31.74 21.17

Fourth Quarter  34.98 26.16

Fiscal Year ended May 31, 2004

 High Low

First Quarter 7.57 5.64

Second Quarter 10.33 7.11

Third Quarter 10.78 7.25

Fourth Quarter  13.97 7.00

Concept + Design: Immucor, Inc.    Printing: Merrill Corporation

Executive Officers

Edward L. Gallup
CEO + Chairman of the Board of Directors

Dr. Gioacchino De Chirico
President

Ralph A. Eatz
Senior Vice President, Chief Scientific Officer

Didier L. Lanson
Director of European Operations

Michael Poynter
Senior Vice President, Sales

Patrick D. Waddy
Vice President, Interim Chief Financial Officer
and Secretary

Officers

Carolyn S. Gambino
Vice President, Worldwide Field Quality 
and Technical Services

Wayne Guthrie
Vice President, Worldwide Human Resources

J. Darren Head
Vice President, Worldwide Operations

Theresa Heflin
Vice President, Marketing 

Cindi Kisiel-Smith
Vice President, Worldwide Quality 

David McCampbell
Vice President, Worldwide Information Systems

Mitch Moheng
Vice President, Worldwide Quality Systems

Daniel L. Ruckman
Vice President, Worldwide Distribution
and Instrument Services

Lyle T. Sinor
Vice President, Research and Development

J. Scott Webber
Vice President, Worldwide Regulatory Affairs

www.immucor.com
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