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• Key Community Bank

• Key Corporate Bank includes offices in these

states in addition to the 15 states where

Key Community Bank operates retail branches.

$104 Billion
in deposits

3 Million
clients

1,500+
ATMs

1,200+
Branches

$136 Billion in assets

$86 Billion
in loans

8 consecutive “Outstanding”
ratings under the Community

Reinvestment Act

Award-winning

culture of diversity,

inclusion, and

philanthropy

Innovative new online and mobile
banking platform

One of the nation’s largest banks, with client relationships
at the center of all we do.



Our results demonstrate

our ability to deliver on the

commitments we have made –

to our clients, employees,

communities, and to you, our

shareholders. I would like to

thank you for your support this

past year and welcome our new

shareholders, many of whom

have joined us as a result of

the First Niagara acquisition.

As I look across the organization, our businesses

have clear momentum, which is reflected in the results

of both our Community Bank and Corporate Bank.

With our relationship strategy at the center of all we do,

our teams delivered targeted solutions to clients, with

enhanced products and capabilities that resulted in

new and expanded relationships.

At the same time, we acquired First Niagara Financial

Group, welcoming one million new clients to Key, along

with expanded capabilities and a stronger market

presence. We completed the successful integration and

conversion of clients, systems, and branches during

the year, adding $23 billion in loans, $27 billion in

deposits, and more than 5,000 team members.

And while First Niagara makes Key a bigger company,

more importantly, it makes us a better company. We

now have the opportunity to accelerate our performance

beyond what could have been done on a standalone

basis, with both improved efficiency and higher returns.

I am incredibly proud of our team for completing

the acquisition and conversion of First Niagara in less

than one year from our announcement, which included

securing all required regulatory approvals. This

achievement is testament to the level of teamwork,

dedication, and commitment our employees have to

ensuring Key’s success.

In 2016, Key’s earnings per common share, excluding

merger-related charges, increased 8%(a) compared to

2015. This increase reflects solid performance in our

core businesses, as well as growth from the First Niagara

acquisition. 2016 also marked the third consecutive

year of pre-provision net revenue growth, which was

up 23%(a) from 2015, excluding merger-related charges,

as growth in revenue outpaced expenses.

Key delivered total shareholder return of 42% in 2016,

which included the impact of higher common share

dividends and exceeded the S&P Bank Index return

of 24%. 2016 marked our sixth consecutive year

of higher common share dividends.

In last year’s letter, I discussed our efforts to build

on our strong results and successfully integrate

First Niagara. I’m pleased to report that we have

delivered on these commitments, and on the following

pages we offer a closer look at the hard work of our

team to continue to grow our businesses and position

Key well for the future.

Looking to 2017, I remain both optimistic and confident.

Our core businesses have momentum and are producing

results, the investments we have made are generating

returns, and the First Niagara acquisition will continue

to provide opportunities to accelerate our performance.

I am also incredibly proud of our highly engaged, talented,

and diverse teammates, who are collectively committed

to helping our clients and communities thrive.

Key has demonstrated the ability to grow in a challenging

environment and is now uniquely positioned to build on

the progress we have made. We have clear and compelling

strategic priorities, which include growing relationships,

effectively managing risk and capital, generating strong

returns, and achieving our financial targets.

Key remains focused forward, and I am energized by the

opportunities we see ahead. We remain committed to

driving results and maximizing long-term value for you,

our shareholders. Thank you for your continued support.

Sincerely,

Beth E. Mooney

Chairman and Chief Executive Officer

March 2017

 Use the red key.

To our fellow shareholders: 2016 was a successful and transformational year

for our company. We achieved our financial goals, closed the largest acquisition

in Key’s history, and saw our stock price increase 39%, outperforming the S&P

Bank Index, which was up 21%.

(a) Non-GAAP measure; see Figure 4 entitled “GAAP to Non-GAAP Reconciliations” on page 39 of attached 2016 Form 10-K for a reconciliation to the comparable GAAP measure.
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Key’s business 
momentum and 
investment in talent, 
products, and 
capabilities contributed 
to another strong year 
of client growth. In 
addition to one million 
new clients from First 
Niagara, Key grew net 
retail households by 
over 45,000 and added 
or expanded over 1,200 
relationships in the 
Corporate Bank.



Over the past several years, our industry has faced

low interest rates, slow economic growth, and

higher regulatory costs. Despite these challenges,

the investments we have made, as well as our core

business momentum, have driven our growth and

position us to continue to improve profitability.

Strategic Investments

The investments we have made in talent, products,

and capabilities demonstrate our commitment to

putting the client at the center of all we do and have

helped us to build momentum in attracting new clients

and expanding existing relationships.

Central to our efforts has been investment in our

people. Over the past three years, we have increased

the number of senior bankers in our Commercial

Bank and Corporate Bank by 35%, and we welcomed

new teammates from First Niagara in the second

half of 2016. We also added talent across our

organization to strengthen our ability to design and

deliver products and services that are tailored to

the needs of our clients.

In addition to our talent, we have continued to enhance

our products and capabilities, including commercial

payments. With an expanded commercial card offering

and the launch of our next generation treasury portal,

we are growing in meaningful ways with our clients.

Early in 2017, we announced a strategic partnership

in merchant services that reinforces our focus on

providing clients with innovative new tools to better

manage their businesses.

We also expanded our payment offerings for

consumers, providing access to fast, simple, and

secure digital payments across devices. In 2016, we

added Masterpass™ by Mastercard® and Android Pay™

to our lineup, which includes two payment options we

introduced in 2015: Samsung Pay™ and Apple Pay.™

During the year, we launched an innovative digital

platform for online and mobile banking, enabling a

faster, more intuitive, and personalized experience that

helps clients manage their finances. This platform was

launched six months ahead of schedule to align with

the First Niagara client conversion, ensuring that we

delivered a state-of-the-art digital experience to our one

million new clients during their first interactions with Key.

Finally, we continued to make investments to protect

our clients and their information, including enhanced

security tools and bolstering our compliance and

regulatory processes and infrastructure.

Commercial Businesses

Key experienced robust growth in its commercial

businesses in 2016, which translated into more clients,

loans, and fee income. In the Corporate Bank, we

added or expanded more than 1,200 relationships

during the year in addition to those that joined us from

the First Niagara acquisition. Growth in commercial

loans remained strong, benefitting from both

momentum in our core businesses and First Niagara.

We generated double-digit percentage growth in 18 of

20 quarters for commercial, financial, and agricultural

loans leading up to the acquisition.

Along with growth in clients and loans, Key’s

fee-based businesses also delivered notable

performance in 2016. Investment banking and debt

placement fees totaled $482 million for the year,

a record result that was up 8% from 2015, despite

market weakness early in 2016. Commercial client

growth and activity also contributed to record results

in cards and payments and corporate services.

Consumer Businesses

Our consumer businesses have made significant

progress in recent years, with solid results in 2016

and momentum resulting from our efforts to improve

both productivity and efficiency.

Retail client growth was impressive in 2016, with more

than 45,000 net new households in addition to the new

First Niagara clients we welcomed.

Business Momentum: Across the organization, Key’s businesses are

growing and generating strong results. We are continuing to make strategic

investments, while at the same time improving productivity, efficiency, and overall

returns, despite a number of environmental challenges.
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Not only are we adding clients and gaining market

share, but our clients are doing more with us.

Throughout 2016, the number of fully engaged

relationships in our retail franchise continued to climb

higher, as we aimed to fulfill clients’ checking, saving,

and borrowing needs. Credit card and debit card

activity continued to grow as well, and our online and

mobile penetration increased throughout the year.

As our relationships have grown, retail deposit

balances have also moved higher across our franchise,

including growth in all of our First Niagara markets from

the time of conversion through year-end. By the end

of 2016, we had achieved eight consecutive quarters

of year-over-year average deposit growth in our

Community Bank. We also saw improved performance

in a number of our fee-based businesses in 2016.

Cards and payments income and service charges

on deposit accounts both increased by double-digit

percentages compared to 2015, reflecting core

business momentum and the acquisition.

Disciplined Risk and Capital Management

Foundational to all that we do is maintaining a strong

balance sheet, with a moderate risk profile and a solid

capital base. This has allowed us to grow and invest

in our businesses, while also returning a portion of our

capital to shareholders in the form of dividends and

share repurchases.

Our consistent and disciplined approach to risk

management, along with our talented and experienced

team, allowed us to appropriately assess and mitigate

risk associated with our acquisition, receive all required

regulatory approvals, and execute the integration.

Key continues to take a disciplined, enterprise-wide

approach to managing credit quality and evaluating our

overall risk position. In 2016, our primary credit quality

measures remained strong and our net charge-off ratio

of .29% remained below our targeted range.

Our capital position remained solid in 2016, with

a Common Equity Tier 1 ratio of 9.5%(a) at year-end,

and our disciplined approach to capital management

continued to include returning a portion of our capital

to shareholders. We increased our common share

dividend by 13% in the second quarter of 2016, to

$.085 per share. Our quarterly common share dividend

has now grown at an annual growth rate of 15% over

the last three years.

During the year, we also received no objection

from the Federal Reserve to our 2016 capital plan,

which included an increased dividend of 12% in the

second quarter of 2017, to $.095 per common share,

pending approval by our Board of Directors, and

up to $350 million in common share repurchases.

Following the acquisition of First Niagara, we

reinitiated our common share repurchase program

and repurchased a total of $133 million in common

shares during 2016.

Across our franchise, deposit balances moved higher in 2016. Key Community

Bank achieved eight consecutive quarters of average deposit growth compared to

the prior year. We also saw retail deposit growth in all of our First Niagara markets

from the time of conversion through the end of the year.

(a) Non-GAAP measure; see Figure 4 entitled “GAAP to Non-GAAP Reconciliations” on page 39 of attached 2016 Form 10-K for a reconciliation to the comparable GAAP measure.

 Use the red key.
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Five-year Financial Highlights

YEAR ENDED DECEMBER 31,
(dollars in millions, except per share amounts)

 2016  2015  2014  2013  2012

Total revenue (TE) (a)  $ 5,024  $  4,256  $  4,114  $  4,114  $  4,144

Noninterest expense(a) 3,756 2,840 2,761 2,812 2,834

Provision for credit losses(a) 266 166 57 138 213

Income (loss) from continuing operations attributable to Key 790 915 939 870 835

Income (loss) from continuing operations attributable to Key

common shareholders
753 892 917 847 813

Income (loss) from continuing operations attributable to Key

common shareholders, per common share— assuming dilution
.80 1.05 1.04 .93 .86

First Niagara merger-related charges(b) 474 6 – – –

Earnings per common share impact of merger-related charges(b) (.33 ) – – – –

Income (loss) from continuing operations attributable to Key

common shareholders, excluding merger-related charges (b) 1,052 896 917 847 813

Earnings per common share from continuing operations attributable

to Key common shareholders, excluding merger-related charges (b)

1.13 1.05 1.04 .93 .86

Return on average total assets(a) .70% .99% 1.08% 1.03% 1.03%

Return on average total assets,

excluding merger-related charges(a) (b)
.97 .98 1.08 1.03 1.03

Return on average tangible common equity (a) 7.39 9.64 10.04 9.45 9.16

Return on average tangible common equity,

excluding merger-related charges(a) (b)
10.32 9.69 10.04 9.45 9.16

Cash efficiency ratio (a) (b) 73.7 65.9 66.2 67.3 67.8

Cash efficiency ratio, excluding merger-related charges (a) (b) 64.3 65.9 66.2 67.3 67.8

Cash dividends paid (per common share)  .33  .29  .25  .215  .18

Book value at year end 12.58 12.51 11.91 11.25 10.78

Tangible book value at year end 9.99 11.22 10.65 10.11 9.67

Market price at year end 18.27 13.19 13.90 13.42 8.42

AT DECEMBER 31,

Loans  $ 86,038  $ 59,876  $ 57,381  $ 54,457 $ 52,822

Total assets 136,453 95,131 93,820 92,934 89,236

Deposits 104,087 71,046 71,998 69,262 65,993

Key shareholders’ equity 15,240 10,746 10,530 10,303 10,271

Common shares outstanding (000) 1,079,314 835,751 859,403 890,724 925,769

Branches 1,217 966 994 1,028 1,088

Average full-time equivalent employees 15,700 13,483 13,853 14,783 15,589

TE = taxable equivalent

(a) From continuing operations

(b) Non-GAAP measure; see Figure 4 entitled “GAAP to Non-GAAP Reconciliations” on page 39 of attached 2016 Form 10-K for a reconciliation to the comparable GAAP measure.

2016 Stock Price Performance
as of 12/31/2016

39%

21%

Key S&P Bank Index

36% 36%

Key S&P Bank Index

138%

118%

Key S&P Bank Index

1-Year Change 3-Year Change 5-Year Change



First Niagara also gives Key leading market share in

Upstate New York and entrance into attractive new

markets, including Pittsburgh, Philadelphia, Hartford,

and New Haven. In total, the acquisition boosted Key’s

network by over 300 branches and approximately

400 ATMs.

During the year, we received all required regulatory

approvals and completed the merger on August 1.

In October, we converted clients, systems, and

branches. Central to our conversion efforts was

client experience, with focus on ensuring a seamless

transition for the one million clients coming to Key.

Throughout the year, employees executed on cross-

functional, detailed merger integration plans that were

highly coordinated and leveraged top talent from both

Key and First Niagara. Integration plans included the

retention of First Niagara employees, which was

consistent with Key’s philosophy that employees are

foundational for client growth and retention.

Key began to execute on cost savings resulting

from the acquisition in 2016, with increased

confidence in our ability to exceed our target of

$400 million in cost savings, which represented

approximately 40% of First Niagara’s cost base.

Our efforts during the year included consolidating

branches and reducing the number of third-party

relationships and vendor contracts. We eliminated

many of First Niagara’s outsourced systems and

technology as information was brought onto Key’s

platforms. By year-end, we had realized more than 25%

of our total targeted cost savings and expect to reach

the full amount by the middle of 2017. Achieving

these cost savings will drive our ability to reach our

financial targets for the acquisition, which include

reducing our cash efficiency ratio by 300 basis points

and improving our return on tangible common

equity by 200 basis points.

While not included in our targets, we also continue

to have confidence in the incremental revenue

synergies created by the acquisition. During the

year, we developed targeted client outreach

strategies to retain and grow relationships. Together,

our teams actively called on clients to best show the

value of the combined organization. And we are seeing

early traction as clients are choosing to do more with

Key because of our broader products and capabilities.

We saw retail deposit growth in every First Niagara

market from the conversion through year-end, and our

commercial payments pipeline far exceeds historical

levels. Our new clients are taking advantage of our

offerings in areas like purchase card, foreign exchange,

and accounts payable automation. Additionally, we

are beginning to see early results from both our

commercial mortgage banking team and our new

residential mortgage business model.

The hard work of our 18,000+ team members

enabled Key’s success in 2016. By working directly

on the integration and also supporting our ongoing

business activities, our team ensured that Key is well

positioned to deliver on our commitments and achieve

the value of the acquisition.

First Niagara: Key successfully completed the acquisition of First Niagara in

2016, following our announcement in October 2015. The acquisition accelerates

our momentum and materially expands Key’s businesses and client base with the

addition of one million new clients, $23 billion in loans, and $27 billion in deposits.

Key held events across its markets to welcome more than 5,000 First Niagara team

members to Key, a testament to Key’s philosophy that employees are foundational

for client growth and retention.

 Use the red key.
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The acquisition  
of First Niagara 
strengthened Key’s 
presence in Upstate 
New York and 
provided entrance into 
attractive new markets 
in Pennsylvania, 
Massachusetts, and 
Connecticut, boosting 
Key’s retail network  
by over 300 branches 
and approximately  
400 ATMs.



$

In 2016, Key announced
our National Community
Benefits Plan, a
groundbreaking
commitment that
will lend and invest
$16.5 billion in our
communities beginning
in 2017. This five-year
plan will center on
mortgage and consumer
loans, small business
lending, community
development lending
and investment, and
philanthropy.



Corporate Responsibility

Our purpose is to help our clients and communities

thrive, and we are more focused than ever on

participating in the economic expansion, revitalization,

and resurgence of the communities we so proudly

serve. Beyond traditional banking, we do this best

through philanthropy, sustainability, diversity and

inclusion, and community development.

In 2016, we unveiled our National Community Benefits

Plan. The five-year plan commits $16.5 billion to our

communities beginning in 2017 and will center on

mortgage and consumer loans, small business lending,

community development lending and investment,

and philanthropy.

Our long-standing commitment to corporate

responsibility includes $2 billion in loans and

investments dedicated to offering fair and equitable

products to underserved families and communities.

As evidence of our leadership in this area, we have

received eight consecutive “Outstanding” ratings

under the Community Reinvestment Act (CRA) from

the Office of the Comptroller of the Currency.

Our KeyBank Foundation supports transformative

philanthropy that creates thriving students, thriving

neighborhoods, and a thriving workforce. In 2016,

KeyBank Foundation contributions totaled more than

$20 million. Additionally, in May 2016, our employees

once again demonstrated their commitment to our

communities by participating in our 26th annual

Neighbors Make the Difference® Day. Key employees

volunteered on nearly 700 projects across our

footprint on a wide array of projects helping local

nonprofit agencies.

The accolades Key received in 2016 are clear

testament to our focus on diversity and inclusion.

Key received its ninth perfect score on the Human

Rights Campaign’s 2017 Corporate Equality Index. We

were recognized for the third consecutive time as one

of America’s 50 most community-minded companies

by The Civic 50. In addition, we were named for

the seventh time as one of DiversityInc’s Top 50

Companies for Diversity. Finally, we earned our second

consecutive Military Friendly® Employer designation

by GI Jobs magazine.

At Key, we are also focused on building a sustainable

enterprise, both for our company as well as for our

clients. Key employees are supported and encouraged

to advance sustainability efforts and drive improvements

in business operations.

Corporate Responsibility and Governance: Key is committed to the

highest standards of corporate responsibility and governance, and we believe our

long-term success is dependent upon our continued focus in both of these areas.

Margot Copeland, Director of Philanthropy and Civic Engagement, took part in a

news conference in May 2016 to announce a $1 million grant to Say Yes to Buffalo,

whose mission is to strengthen the Western New York economy by investing in

the education of Buffalo’s future workforce. The announcement reaffirmed Key’s

commitment to helping our communities thrive.

 Use the red key.
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From Maine to
Alaska, thousands
of Key employees
volunteered for more
than 700 service
projects in 2016 on
Neighbors Make
The Difference® Day,
Key’s annual day
of service.



Our Key4Green program focuses on energy, efficiency,

and renewable investments for commercial clients.

Through specialized financing options, we help clients

become more sustainable while boosting their

bottom line.

For more information about Key’s commitment to

corporate responsibility, please access our Corporate

Responsibility report at key.com/CRreport.

Corporate Governance

Key remains committed to meeting high standards of

corporate governance, ethical behavior, and business

conduct. Our strong principles are foundational to

who we are, and we are proud of our best practices

in director elections, board independence, standing

board committees, policies and procedures, and

shareholder engagement. We have a highly qualified

and engaged Board of Directors with diverse

backgrounds, broad skill sets, and business expertise

who continue to hold our management team

accountable. We also have a robust Lead Director

role that helps drive independent leadership and

oversight of responsibilities.

During the year, we welcomed three new members

to our Board of Directors, all of whom joined us

from First Niagara. Austin Adams, Gary Crosby, and

Carlton Highsmith bring industry expertise and new

perspectives, including insight that has contributed

to the successful integration of First Niagara. We also

thank Joseph Carrabba for his eight years of service

to Key’s Board of Directors, as he will not be standing

for re-election this year. His contributions, guidance,

and leadership have left Key a stronger institution,

and we wish him well.

For more information on our corporate governance

practices, please see our 2017 proxy statement, which

describes in greater detail the structure, practices,

and policies of our company.

x8 Consecutive “Outstanding” CRA ratings – Office of the Comptroller of the Currency

x3 America’s 50 most community-minded companies – Points of Light’s “Civic 50”

x7 Top 50 Companies for Diversity – DiversityInc

x1 Top 10 Companies for Opportunity – DiversityInc

x9 Scored a perfect 100 – Human Rights Campaign’s Corporate Equality Index

x9 Best Companies for LGBT Equality – Human Rights Campaign

x6 Top 10 Companies for Supplier Diversity – DiversityInc

x3 Top 12 Companies for Diversity Councils – DiversityInc

x3 Military Friendly® Employer – G.I. Jobs

 Use the red key.
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KeyCorp Leadership Team

KeyCorp Board of Directors

Corporate Governance

Beth E. Mooney
Chairman and

Chief Executive Officer

KeyCorp

Austin A. Adams
Retired Executive

Vice President and

Corporate Chief

Information Officer

JPMorgan Chase

Bruce D. Broussard
President and

Chief Executive Officer

Humana, Inc.

Joseph A. Carrabba*

Chief Executive Officer

Irati Energy

Charles P. Cooley
Retired Chief Financial

Officer

The Lubrizol Corporation

Gary M. Crosby
Former President and

Chief Executive Officer

First Niagara

Financial Group, Inc.

Alexander M. Cutler
Retired Chairman and

Chief Executive Officer

Eaton

H. James Dallas
Retired Senior

Vice President,

Quality and Operations

Medtronic, Inc.

Elizabeth R. Gile
Retired Managing

Director

Deutsche Bank AG

Ruth Ann M. Gillis
Retired Executive

Vice President and

Chief Administrative

Officer

Exelon Corporation

William G. Gisel, Jr.
President and

Chief Executive Officer

Rich Products

Corporation

Carlton L. Highsmith
Former President and

Chief Executive Officer

The Specialized

Packaging Group

Richard J. Hipple
Executive Chairman

Materion Corporation

Kristen L. Manos
Partner

Sanderson Berry

Demos Parneros
Chief Operating Officer

Barnes & Noble, Inc.

Barbara R. Snyder
President

Case Western Reserve

University

David K. Wilson
Retired Examiner-in-Charge

Office of the Comptroller

of the Currency

Beth E. Mooney
Chairman and

Chief Executive Officer

Amy G. Brady
Chief Information Officer

Craig A. Buffie
Chief Human Resources

Officer

E.J. Burke
Co-President

Key Community Bank

Dennis A. Devine
Co-President

Key Community Bank

Trina M. Evans
Chief of Staff and

Director of Corporate

Center

Christopher
M. Gorman
Merger Integration

Executive

Paul N. Harris
Secretary and

General Counsel

William L. Hartmann
Chief Risk Officer

Donald R. Kimble
Chief Financial Officer

Angela G. Mago
Co-Head

Key Corporate Bank

Andrew J. Paine III
Co-Head

Key Corporate Bank

Kevin T. Ryan
Chief Risk Review Officer

and General Auditor

*Not standing for re-election in 2017.
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Investor connection

Key is committed to communicating with investors

accurately and cost-effectively. By choosing to receive

Key’s Proxy Statement and Annual Report on Form

10-K over the Internet instead of receiving a paper

copy, you get information faster and help us reduce

costs and environmental impact. A copy of our 2016

Annual Report on Form 10-K is also available at no

charge upon written request. If you wish to receive

copies of any of the exhibits, we will send them to you

upon payment of our expenses for doing so.

Please write to:

KeyCorp Investor Relations

127 Public Square •  OH-01-27-0737

Cleveland, OH 44114-1306

If you hold your shares directly, you may sign up for

electronic access at computershare.com through the

Investor Center. If a broker holds your shares, contact

the brokerage firm to sign up.

Key also encourages shareholders to vote their shares

over the Internet or by phone instead of using the paper

proxy card.

Key’s Investor Relations website, key.com/IR, provides

quick access to useful information and shareholder

services, including live webcasts of management’s

quarterly earnings discussions.

Annual meeting of shareholders

Thursday, May 18, 2017 • 8:30 a.m.

Albright-Knox Art Gallery

1285 Elmwood Avenue

Buffalo, New York 14222

Common shares: KeyCorp common shares are listed on

the New York Stock Exchange under the symbol KEY.

Anticipated dividend payable dates are on or about the

15th of March, June, September, and December, subject

to approval by our Board of Directors.

Quarterly financial releases: Key expects to announce

quarterly earnings in the months of April, July, and

October 2017 and January 2018. Earnings

announcements can be accessed on key.com/IR.

Printed copies of our earnings announcements also

can be obtained by selecting the Request Information

link on key.com/IR or by calling Key’s Investor Relations

department at 216-689-4221.

Dividend reinvestment/Direct stock purchase plan:
Computershare Trust Company, Inc. administers

a direct stock purchase plan that includes dividend

reinvestment and Computershare BYDSSM for

investors in common shares of KeyCorp. The plan

brochure and enrollment forms can be downloaded

at computershare.com.

Forward-looking statements: The preceding letter

from our Chairman and Chief Executive Officer,

accompanying articles, and this page contain forward-

looking statements. For a discussion of factors that

could cause future results to differ from historical

performance or those forward-looking statements,

see “Forward-looking Statements” on page 2,

“Supervision and Regulation” on page 8, and

“Item 1A. Risk Factors” on page 18 of the attached

Annual Report on Form 10-K.

Online

key.com/IR

Telephone

Corporate Headquarters:

216-689-3000

Investor Relations: 216-689-4221

Media Relations: 720-904-4554

Transfer Agent/Registrar and

Shareholder Services: 800-539-7216

Mail

Corporate Headquarters:

KeyCorp

127 Public Square

Cleveland, OH 44114

KeyCorp Investor Relations:

127 Public Square

OH-01-27-0737

Cleveland, OH 44114

Transfer Agent/Registrar

and Shareholder Services:

Computershare

P.O. Box 43078

Providence, RI 02940

For overnight delivery:

Computershare

250 Royall Street

Canton, MA 02021

 Use the red key.



Use the red key.SM

Our new tagline, developed in 2016, leverages our iconic red key logo in

creative ways to forge a brand identity that is engaging, bold, and distinctive.

The red key embodies our unique, relationship-based approach to fair

and responsible banking and also symbolizes our collective commitment

to KeyBank’s purpose: to help our clients and our communities thrive.

KeyCorp
127 Public Square

Cleveland, OH 44114-1306

©2017 KeyCorp KeyBank is Member FDIC 170119-183155

001CSN29A0

Form No. 77-7700KC


	Front Cover
	To Our Fellow Shareholders
	Business Momentum
	Five-year Financial Highlights
	First Niagara
	Corporate Responsibility and Governance
	Corporate Governance
	FORM 10-K
	FORWARD-LOOKING STATEMENTS
	TABLE OF CONTENTS
	PART I
	Item 1. Business
	Item 1A. Risk Factors
	Item 1B. Unresolved Staff Comments
	Item 2. Properties
	Item 3. Legal Proceedings
	Item 4. Mine Safety Disclosures

	PART II
	Item 5. Market for Registrant’s Common Equity, Related Stockholder Matters and Issuer Purchases of Equity Securities
	Item 6. Selected Financial Data
	Item 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations
	Item 7A. Quantitative and Qualitative Disclosures About Market Risk
	Item 8. Financial Statements and Supplementary Data
	Management's Annual Report on Internal Control over Financial Reporting
	Reports of Independent Registered Public Accounting Firm on Internal Control over Financial Reporting
	Reports of Independent Registered Public Accounting Firm
	Consolidated Balance Sheets 
	Consolidated Statements of Income
	Consolidated Statements of Comprehensive Income
	Consolidated Statements of Changes in Equity
	Consolidated Statements of Cash Flows
	Notes to Consolidated Financial Statements
	Note 1. Summary of Significant Accounting Policies
	Note 2. Business Combination
	Note 3. Earnings Per Common Share
	Note 4. Restrictions on Cash, Dividends and Lending Activities
	Note 5. Loans and Loans Held for Sale
	Note 6. Asset Quality
	Note 7. Fair value Measurements
	Note 8. Securities
	Note 9. Derivatives and Hedging Activities
	Note 10. Mortgage Servicing Assets
	Note 11. Goodwill and Other Intangible Assets
	Note 12. Variable Interest Entities 
	Note 13. Income Taxes
	Note 14. Acquisitions and Discontinued Operations
	Note 15. Securities Financing Activities
	Note 16. Stock-Based Compensation
	Note 17. Employee Benefits
	Note 18. Short-Term Borrowings
	Note 19. Long-Term Debt
	Note 20. Trust Preferred Securities Issued by Unconsolidated Subsidiaries
	Note 21. Commitments, Contingent Liabilities and Guarantees
	Note 22. Accumulated Other Comprehensive Income
	Note 23. Shareholders' Equity
	Note 24. Line of Business Results 
	Note 25. Condensed Financial Information of the Parent Company
	Note 26. Subsequent Events


	Item 9. Changes in and Disagreements with Accountants on Accounting and Financial Disclosure
	Item 9A. Controls and Procedures
	Item 9B. Other Information

	PART III
	Item 10. Directors, Executive Officers and Corporate Governance
	Item 11. Executive Compensation
	Item 12. Security Ownership of Certain Beneficial Owners and Management and Related Stockholder Matters
	Item 13. Certain Relationships and Related Transactions and Director Independence
	Item 14. Principal Accountant Fees and Services

	PART IV
	Item 15. Exhibits and Financial Statement Schedules
	(a) (1) Financial Statements
	(a) (2) Financial Statement Schedules
	(a) (3) Exhibits

	Item 16. Form 10-K Summary

	SIGNATURES
	EXHIBIT 12 - COMPUTATION OF CONSOLIDATED RATIO OF EARNINGS TO COMBINED FIXED CHARGES AND PREFERRED STOCK DIVIDENDS
	EXHIBIT 21 - SUBSIDIARIES OF THE REGISTRANT
	EXHIBIT 23 - CONSENT OF ERNST & YOUNG LLP, INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM
	CERTIFICATIONS

	Investor Connection
	Back Cover



