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From over 65 manufacturing and distribution facilities located 

throughout the United States, Canada, the United Kingdom and 

Italy, LCI Industries (NYSE:LCII), through its wholly-owned 

subsidiary, Lippert Components® (collectively LCI), supplies, 

domestically and internationally, a broad array of components for 

the leading original equipment manufacturers (OEMs) of 

recreational vehicles (RVs) and adjacent industries, including 

buses; trailers used to haul boats, livestock, equipment and other 

cargo; trucks; pontoon and sport boats; yachts; trains; 

manufactured homes; and modular housing. LCI also supplies 

components to the related aftermarkets of these industries, 

primarily by selling to retail dealers, wholesale distributors and 

service centers. LCI’s products include steel chassis and related 

components; axles and suspension solutions; slide-out 

mechanisms and solutions; thermoformed bath, kitchen and 

other products; vinyl, aluminum and frameless windows; marine 

windshields and glazed glass products; manual, electric and 

hydraulic stabilizer and leveling systems; furniture and mattresses; 

entry, luggage, patio and ramp doors; electric and manual entry 

steps; awnings and awning accessories; electronic components; 

televisions and sound systems; navigation systems; backup 

cameras; appliances; and other accessories. 

In 2017, the OEM Segment accounted for 92 percent of LCI 

Industries’ consolidated net sales, of which 71 percent were 

components sold to manufacturers of travel trailer and fifth-wheel 

RVs. The Aftermarket Segment accounted for eight percent of 

LCI Industries’ consolidated net sales. Management of LCI 

Industries is committed to acting ethically and responsibly, and to 

providing full and accurate disclosure to the Company’s 

stockholders, employees and other stakeholders.

LCI Industries supplies 

a broad array of 

components for the 

leading original equipment 

manufacturers and the 

related aftermarkets.

LCI INDUSTRIES 2017 ANNUAL REPORT  •  l c i1.com 3



In 2017 we grew our sales 28% 
to $2.15 billion with an operating 
profit of $214 million. We grew our 
OEM and Aftermarket segments 
by 28% and 31%, respectively, 
by continuing to offer exciting 
new products that enhance the 
mobile lifestyle. RV wholesale 
shipments jumped to a record 
505,000 units in 2017, up 17% 
from the prior year, and, according 
to the Recreation Vehicle Industry 
Association, forecasts for 2018 
look to be even better. 

Increasing manufacturing capacity 
simply isn’t enough to keep up 
with industry growth. We need 
to have a dedicated workforce 
coupled with new technologies, 
R&D, automation, and lean 
processes to help our customers 
produce more RVs, manufactured 
homes, trailers, buses, and boats. 
This can be especially challenging 
in the relatively small community 
of Elkhart County, Indiana where 
over half of our manufacturing 
facilities call home. But I believe 
that we’re doing something 
different at LCI that is not only 
attracting great team members, 
but more importantly keeping 
team members at LCI for the long 
haul. We must be doing the right 
things because I’m happy to say 
that we’ve dropped our attrition 
rate at LCI almost 72% over a five 
year span.

First and foremost, I want to thank 
the 10,000-plus team members 
at LCI for making 2017 one for 
the record books. It took LCI 57 
years to eclipse $1 billion in sales, 
and just four short years later we 
managed to exceed $2.1 billion 
in sales. To achieve these results, 
we’ve had to change LCI into 
something different – something 
special. Our culture has been 
transformed by implementing 
lean manufacturing, automation, 
new product innovations, and 
employee retention programs 
that have cemented our place as 
a premier supplier, as well as a 
premier employer, in the industries 
we serve.

To Our Stockholders

How did we manage to make 
such a drastic change in a 
relatively short period of time? 
Two words: “Everyone Matters”. 
Through our Everyone Matters 
culture transformation, we try 
to help our team members find 
a greater purpose in life, or give 
them the tools they need to build 
upon their already discovered 
purpose, through a variety of new 
programs that most companies 
typically don’t offer. To date, we 
have thirteen leadership coaches 
guiding our team members through 
the process to learn what a leader 
really is and does. Because we are 
in the manufacturing business, we 
have approximately 1,000 group 
leaders on the manufacturing 
floors at LCI leading nearly 9,000 
front line team members. Our goal 
is to give those 1,000 front line 
leaders the ability to truly change 
and motivate the team members 
they lead so those team members 
feel more fulfilled and stay at 
LCI longer. If our team members 
stay longer, quality, safety, and 
efficiency improve drastically. 
We’ve also done something in 
our community that not many 
companies have ever done: we set 
a bold goal of performing 100,000 
community service hours in 2017, 
and I’m proud to say that we have 
successfully reached that goal. 
This initiative not only improves 
the communities in which we live, 
but also gives our team members 
a greater sense of purpose. The 

4  LCI INDUSTRIES 2017 ANNUAL REPORT  •  l c i1.com



knowledge that they are backed 
by LCI in a serving initiative allows 
team members to be empowered 
to make real change in their 
communities. In the end, we’ve 
found that our team members are 
choosing to stay with LCI longer 
because of these initiatives, and, 
for that reason, we are not facing a 
number of the same struggles as 
some of our peers in the areas in 
which we operate.

Consistent with our strategic plan, 
we continue to bolster our growth 
with strategic acquisitions. In 
2017, we added Sessa Klein, an 
Italian manufacturer of rolling stock 
(train) windows; Metallarte, an 
Italian manufacturer of doors and 
windows for the European Caravan 
industry; and Lexington, a premier 
supplier of furniture to the marine 
and motorized RV industries. At the 
time of our purchase, Lexington 
was LCI’s largest ever acquisition 
with estimated annual sales of 
$60 million. We began 2018 
strong with two more acquisitions: 
Taylor Made and Hehr. The 
first, Taylor Made, is a premier 
supplier of windshields, glazed 
glass products, and aftermarket 
accessories for the marine markets 
both domestically and in Europe. 
Taylor Made’s 2017 sales were 
approximately $150 million, making 
it LCI’s largest acquisition ever. The 
second acquisition of 2018 was 
the business and assets of Hehr 
International, a leading producer 
of window and glass products 

to the RV, bus, equine trailer, 
and industrial building products 
industries. Hehr’s revenues in 
2017 were approximately $55 
million. With a total combined 
history of 182 years, these two 
companies bring great teams and 
products into the LCI family.

After 23 years with Lippert 
Components and now LCI 
Industries, I have been witness 
to great growth and success, as 
well as our fair share of growing 
pains. However, the greatest thing 
I’ve seen during my tenure is the 
transformation of our corporate 
culture. Hearing all the great 
stories and witnessing our team 
members’ life changes have been 
an absolute highlight. Every week, 
I have team members from all over 
our company tell me how much 
they enjoy working for LCI. 

In closing, I want to thank our 
strong 10,000-plus team for 
helping LCI become not just a 
great manufacturer and supplier, 
but also an organization that is 
instituting change that is helping 
to make this world a better place.

JASON D. LIPPERT
Chief Executive Officer

$2.15 billion in sales, an increase of 28% from 2016
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NET INCOME PER COMMON SHARE
(diluted)

Financial Data
Year Ended December 31,

(In thousands, except per share amounts) 2013 2014 2015 2016 2017

OPERATING DATA:

Net sales $ 1,015,576 $ 1,190,782 $ 1,403,066 $ 1,678,898 $ 2,147,770

Operating profit  78,298  95,487  116,254 200,850 214,281

Income before income taxes  77,947  95,057  114,369 199,172 212,844

Provision for income taxes*  27,828  32,791  40,024 69,501 79,960

Net income* $ 50,119 $ 62,266 $ 74,345 $ 129,671 $ 132,884

Net income per common share:

 Basic* $ 2.15 $ 2.60 $ 3.06 $ 5.26 $ 5.31

 Diluted* $ 2.11 $ 2.56 $ 3.02 $ 5.20 $ 5.24

Cash dividends per common share $ — $ 2.00 $ 2.00 $ 1.40 $ 2.05

FINANCIAL DATA:

Working capital $ 107,339 $ 100,451 $ 146,964 $ 218,043 $ 235,066

Total assets $ 453,184 $ 543,841 $ 622,856 $ 786,904 $ 945,858

Long-term obligations $ 21,380 $ 41,758 $ 85,419 $ 87,284 $ 111,100

Stockholders’ equity $ 313,613 $ 394,898 $ 438,575 $ 550,269 $ 652,745

TOTAL SALES
(in millions)

* Amounts include a one-time non-cash charge of $13.2 million ($0.52 per diluted share) related to the estimated impact of the Tax Cuts and Jobs Act (the 
“TCJA”) for the year ended December 31, 2017. See “Provision for Income Taxes” and “Non-GAAP Measures” included in Item 7. “Management’s Discussion 
and Analysis of Financial Condition and Results of Operations” in Form 10-K for further information related to the impact of the TCJA and for additional 
information regarding the Company’s use of non-GAAP financial measures and a reconciliation to the most directly comparable GAAP financial measures.
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The graph below matches the cumulative 5-Year total return of holders of LCI Industries’ common stock with the cumulative total returns 
of the Russell 2000 index and a customized peer group of seven companies that includes: Brunswick Corp, Cavco Industries, Inc., 
Patrick Industries, Inc., Spartan Motors Inc., Thor Industries, Inc., Trimas Corp and Winnebago Industries, Inc. The graph assumes that 
the value of the investment in our common stock, in each index, and in the peer group (including reinvestment of dividends) was $100 
on 12/31/2012 and tracks it through 12/31/2017.

COMPARISON OF 5-YEAR CUMULATIVE TOTAL RETURN*
Among LCI Industries, the Russell 2000 Index, and a Peer Group

*$100 invested on 12/31/12 in 
stock or index, including 
reinvestment of dividends.

Fiscal year ending December 31.

 12/12 12/13 12/14 12/15 12/16 12/17
LCI Industries 100.00 165.05 164.63 202.72 364.66 448.77
Russell 2000 100.00 138.82 145.62 139.19 168.85 193.58
Peer Group 100.00 153.56 157.42 155.16 218.26 292.03

LCI INDUSTRIES’ SALES CONTENT PER TRAVEL TRAILER AND FIFTH-WHEEL RV PRODUCED INDUSTRY-WIDE
Peak sales potential is estimated to be $7,400 per travel trailer and fifth-wheel RV
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Corporate Information

BOARD OF DIRECTORS
 1. James F. Gero (2)(3) 

Chairman of the Board of LCI Industries,  
and a Private Investor

 2. Jason D. Lippert 
Chief Executive Officer of LCI Industries

  3. Frank J. Crespo (2)(4) 
Retired Vice President and Chief Procurement Officer  
of Caterpillar, Inc.

 4. Brendan J. Deely (1)(3) 

President and Chief Executive Officer of A.H. Harris

 5. Ronald J. Fenech (3)(5) 
Founding Partner, Grand Design Recreational Vehicle Co.

 6. Tracy D. Graham (1)(4)(5) 

Chief Executive Officer of Graham Allen Partners

 7. Frederick B. Hegi, Jr. (2)(3) 
Founding Partner, Wingate Partners
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 8. John B. Lowe, Jr. (1)(3) 
Chairman of TDIndustries, Inc.

 9. Virginia L. Henkels (1)(2) 
Retired Chief Financial Officer of  
Swift Transportation Company

 10. Kieran M. O’Sullivan (1)(4) 
President, Chief Executive Officer and Chairman  
of the Board of CTS Corporation

 11. David A. Reed (2)(4)(5) 
President of a privately-held family investment 
management company

Members of the Committees of the Board of Directors, as follows:
(1) Compensation Committee
(2) Audit Committee
(3) Corporate Governance and Nominating Committee
(4) Risk Committee
(5)Strategy and Aquisition Committee
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CORPORATE OFFICERS
Jason D. Lippert
Chief Executive Officer 

Scott T. Mereness
President

Brian M. Hall
Chief Financial Officer

Andrew J. Namenye
Vice President, Chief Legal Officer  
and Secretary

Jamie M. Schnur
Chief Administrative Officer

Nick C. Fletcher
Chief Human Resources Officer

Kip A. Emenhiser  
Corporate Controller

EXECUTIVE OFFICES
3501 County Road 6 East 
Elkhart, IN 46514 
(574) 535-1125  
website: www.lci1.com  
E-mail: lcii@lci1.com

INDEPENDENT REGISTERED  
PUBLIC ACCOUNTING FIRM
KPMG LLP  
Aon Center 
200 East Randolph 
Chicago, IL 60601

TRANSFER AGENT AND 
REGISTRAR
American Stock Transfer & Trust Company  
59 Maiden Lane  
New York, NY 10038  
(212) 936-5100  
(800) 937-5449  
website: www.amstock.com

CORPORATE GOVERNANCE
Copies of the Company’s Governance 
Principles, Guidelines for Business 
Conduct, Code of Ethics for Senior 
Financial Officers, Whistleblower Policy, 
and the Charters and Key Practices of the 
Audit, Compensation, and Corporate 
Governance and Nominating Committees 
are on the Company’s website at lci1.com/
investors, and are available upon request, 
without charge, by writing to:
   Secretary  

LCI Industries 
3501 County Road 6 East  
Elkhart, IN 46514

CEO/CFO CERTIFICATIONS
The most recent certifications by our Chief 
Executive Officer and Chief Financial Officer 
pursuant to Section 302 of the Sarbanes-
Oxley Act of 2002 are filed as exhibits to our 
Form 10-K. We have also filed with the New 
York Stock Exchange the most recent 
Annual CEO Certification as required by 
Section 303A.12 (a) of the New York Stock 
Exchange Listed Company Manual.

PAY-FOR-PERFORMANCE
Through a combination of performance-
based incentives and stock-based awards, 
LCII strives to attract, motivate, and retain 
talented, entrepreneurial and innovative 
management.

We have designed our pay-for-performance 
incentive compensation program to be 
the “workhorse” of our management 
compensation. Performance-based 
incentive compensation has historically 
represented the major portion of the overall 
compensation of our key managers. We 
believe that those key employees who 
have the greatest ability to influence the 
Company’s results should be compensated 
primarily based on the financial results 
of those operations for which they are 
responsible.

Our stock-based awards ensure that our 
managers have a continuing personal 
interest in the long-term success of the 
Company and create a culture of ownership 
among management, while also rewarding 
long-term return to stockholders.
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LCI INDUSTRIES
NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 

(Continued)
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Net Assets of Acquired Businesses

The Company valued the assets and liabilities associated with the acquisitions of businesses on the respective acquisition 
dates. Depending upon the type of asset or liability acquired, the Company used different valuation techniques in determining the 
fair value. Those techniques included comparable market prices, long-term sales, profitability and cash flow forecasts, assumptions 
regarding future industry-specific economic and market conditions, a market participant’s weighted average cost of capital, as well 
as other techniques as circumstances required. For further information on acquired assets and liabilities, see Note 3 of the Notes 
to Consolidated Financial Statements.

13. SEGMENT REPORTING

The Company has two reportable segments, the OEM Segment and the Aftermarket Segment. Intersegment sales are 
insignificant.

The OEM Segment, which accounted for 92 percent, 92 percent and 93 percent of consolidated net sales for each of the 
years ended December 31, 2017, 2016 and 2015, respectively, manufactures or distributes a broad array of components for the 
leading OEMs of RVs and adjacent industries, including buses; trailers used to haul boats, livestock, equipment and other cargo; 
trucks; pontoon boats; trains; manufactured homes; and modular housing. Approximately 71 percent of the Company’s OEM 
Segment net sales in 2017 were of components for travel trailer and fifth-wheel RVs.

The Aftermarket Segment, which accounted for 8 percent, 8 percent and 7 percent of consolidated net sales for each of 
the years ended December 31, 2017, 2016 and 2015, respectively, supplies components to the related aftermarket channels of the 
RV and adjacent industries, primarily to retail dealers, wholesale distributors and service centers. The Aftermarket Segment also 
includes the sale of replacement glass and awnings to fulfill insurance claims.

Decisions concerning the allocation of the Company’s resources are made by the Company’s Chief Operating Decision 
Maker (“CODM”), with oversight by the Board of Directors. The CODM evaluates the performance of each segment based upon 
segment operating profit or loss, generally defined as income or loss before interest and income taxes. Decisions concerning the 
allocation of resources are also based on each segment’s utilization of assets. Management of debt is a corporate function. The 
accounting policies of the OEM and Aftermarket Segments are the same as those described in Note 2 of the Notes to Consolidated 
Financial Statements. 

Corporate expenses are allocated between the segments based upon net sales. Accretion related to contingent consideration 
and other non-segment items are included in the segment to which they relate. Information relating to segments follows for the 
years ended December 31:

Segments Corporate
(In thousands) OEM Aftermarket Total and Other Total
2017

Net sales to external customers (a) $ 1,976,623 $ 171,147 $ 2,147,770 $ — $ 2,147,770
Operating profit (b) 190,276 24,005 214,281 — 214,281
Total assets (c) 785,926 76,309 862,235 83,623 945,858
Expenditures for long-lived assets (d) 148,570 4,875 153,445 — 153,445
Depreciation and amortization 50,751 3,662 54,413 314 54,727
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Segments Corporate
(In thousands) OEM Aftermarket Total and Other Total
2016

Net sales to external customers (a) $ 1,548,091 $ 130,807 $ 1,678,898 $ — $ 1,678,898
Operating profit (loss) (b) 180,850 20,000 200,850 — 200,850
Total assets (c) 569,385 65,211 634,596 152,308 786,904
Expenditures for long-lived assets (d) 80,588 6,014 86,602 — 86,602
Depreciation and amortization 42,593 3,298 45,891 276 46,167

2015
Net sales to external customers (a) $ 1,300,060 $ 103,006 $ 1,403,066 $ — $ 1,403,066
Operating profit (loss) (b) 105,224 14,746 119,970 (3,716) 116,254
Total assets (c) 500,734 56,683 557,417 65,439 622,856
Expenditures for long-lived assets (d) 65,492 2,095 67,587 — 67,587
Depreciation and amortization 38,583 2,898 41,481 143 41,624

(a)  Thor Industries, Inc. (“Thor”), a customer of both segments, accounted for 38 percent, 37 percent and 28 percent of the Company’s 
consolidated net sales for the years ended December 31, 2017, 2016 and 2015, respectively. Berkshire Hathaway Inc. (through its 
subsidiaries Forest River, Inc. and Clayton Homes, Inc.), a customer of both segments, accounted for 25 percent, 26 percent and 26 
percent of the Company’s consolidated net sales for the years ended December 31, 2017, 2016 and 2015, respectively. Jayco, Inc., a 
customer of both segments, accounted for 10 percent of the Company’s consolidated net sales for the year ended December 31, 2015, 
this customer was subsequently acquired by Thor and is included in the Thor’s 2017 and 2016 percentages above. No other customer 
accounted for more than 10 percent of consolidated net sales in the years ended December 31, 2017, 2016 and 2015. International 
sales, primarily in Europe and Australia, and export sales represented approximately 4 percent, 2 percent and 1 percent of consolidated 
net sales in 2017, 2016 and 2015, respectively.

(b)  Certain general and administrative expenses are allocated between the segments based upon net sales or operating profit, depending 
upon the nature of the expense.

(c)  Segment assets include accounts receivable, inventories, fixed assets, goodwill and other intangible assets. Corporate and other assets 
include cash and cash equivalents, prepaid expenses and other current assets, deferred taxes, and other assets.

(d)  Expenditures for long-lived assets include capital expenditures, as well as fixed assets, goodwill and other intangible assets purchased 
as part of the acquisition of businesses. The Company purchased $65.0 million, $42.0 million and $38.6 million of long-lived assets, 
as part of the acquisitions of businesses in the years ended December 31, 2017, 2016 and 2015, respectively.

Net sales by OEM Segment product were as follows for the years ended December 31:

(In thousands) 2017 2016 2015
OEM Segment:

Chassis, chassis parts and slide-out mechanisms $ 914,397 $ 743,160 $ 664,542
Windows and doors 424,625 335,717 301,171
Furniture and mattresses 342,680 245,596 161,840
Axles and suspension solutions 123,513 115,538 108,464
Other 171,408 108,080 64,043

Total OEM Segment net sales 1,976,623 1,548,091 1,300,060
Total Aftermarket Segment net sales 171,147 130,807 103,006
Total net sales $ 2,147,770 $ 1,678,898 $ 1,403,066
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The composition of net sales was as follows for the years ended December 31:

(In thousands) 2017 2016 2015
Net sales:

OEM Segment:
RV OEMs:

Travel trailers and fifth-wheels $ 1,405,983 $ 1,099,882 $ 938,787
Motorhomes 159,417 116,191 86,513

Adjacent industries OEMs 411,223 332,018 274,760
Total OEM Segment net sales 1,976,623 1,548,091 1,300,060

Aftermarket Segment:
Total Aftermarket Segment net sales 171,147 130,807 103,006
Total net sales $ 2,147,770 $ 1,678,898 $ 1,403,066

































Introduction  .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  3

To Our Stockholders  .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  4-5

Financial Data    .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 6-7

Corporate Information  .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .   .  8-9

2017 Form 10-K    .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1-81

2  LCI INDUSTRIES 2017 ANNUAL REPORT  •  lci1.com LCI INDUSTRIES 2017 ANNUAL REPORT  •  l c i1.com 



 LCI Industries 2017 Annual Report

LC
I In

d
u

strie
s 2

0
17

 A
n

n
u

a
l R

e
p

o
rt

Planting the seeds for growth.

 LCI Industries 2017 Annual Report




