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Meredith Corporation (NYSE: MDP) (www.meredith.com) 
is one of the nation's leading media and marketing companies
with businesses centering on magazine and book publishing, 
television broadcasting, integrated marketing and interactive
media. The Meredith Publishing Group is the leading magazine
publisher serving women, reaching more than 75 million American
women. The group features 25 subscription magazines—including
Better Homes and Gardens, Ladies' Home Journal, Parents, Child,
Fitness, Family Circle and American Baby—and  more than 200
special interest publications. Meredith owns or operates 14 
television stations, including properties in top-25 markets such
as Atlanta, Phoenix and Portland, and an AM radio station.

Meredith has approximately 350 books in print and has estab-
lished marketing relationships with some of America's leading
companies including The Home Depot, DIRECTV, DaimlerChrysler,
Wal-Mart and Carnival Cruise Lines. Meredith's consumer data-
base, which contains approximately 80 million names, is one of
the largest domestic databases among media companies and
enables magazine and television advertisers to target marketing
campaigns precisely. Additionally, Meredith has an extensive
Internet presence that includes 32 web sites and strategic
alliances with leading Internet destinations.

Meredith Corporation was founded more than 103 years ago on the premise of
service to our customers and we are committed to building value for our share-
holders. Our products and services continue to distinguish themselves on the
basis of quality, customer service and value that can be trusted.  

Consistent with these principles, the Company strives to meet the highest stan-
dards of ethical conduct, to be a leader in corporate governance, to report results
with accuracy and transparency, and to maintain full compliance with the laws,
rules and regulations that govern Meredith’s business. We invite our consumers,
customers and shareholders to visit our corporate governance website at
www.meredith.com/CorpGov/governance.html

O u r  C o r p o r a t e  S t a n d a r d s  a n d  G o v e r n a n c e

M e r e d i t h  C o r p o r a t i o n  P r o f i l e
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GAAP Results
Revenues $ 1,221.3 $ 1,161.7 $ 1,080.1
Income from operations $ 228.1 $ 192.1 $ 162.0
Earnings before cumulative effect of accounting change $ 128.1 $ 104.0 $ 81.7
Diluted earnings per share before cumulative effect of accounting change $ 2.50 $ 2.00 $ 1.59
Total assets $ 1,491.3 $ 1,465.9 $ 1,431.8
Long-term debt (including current portion) $ 285.9 $ 333.0 $ 419.6
Dividends per share $ 0.52 $ 0.43 $ 0.37
Stock price High $ 55.51 $ 55.94 $ 47.75

Low $ 44.51 $ 43.65 $ 33.42

Non-GAAP Results
EBITDA (1) $ 263.4 $ 227.3 $ 198.3
Earnings before cumulative effect of accounting change (2) $ 128.1 $ 104.0 $ 82.6
Diluted earnings per share before cumulative effect of accounting change (2) $ 2.50 $ 2.00 $ 1.61

F i n a n c i a l  H i g h l i g h t s
Years Ended June 30 (In millions except per share data)

Adjusted earnings per share
before cumulative effect of
accounting change2

Income from operations Revenues

*Fiscal 2003 and 2004 have been restated to include share-based compensation expense as a result of the adoption of SFAS 123R, Share-based Payments.

(1) Earnings before interest, taxes, deprecation and amortization. Also excludes special items.

(2) Fiscal 2003 excludes net non-operating expense, which primarily was a loss on the sale of a wholly-owned subsidiary.

Non-GAAP adjusted amounts on this page are not in accordance with GAAP. While management believes these measures contribute to an understanding of the Company’s financial
performance, they should not be considered in isolation or as a substitute for measures of performance prepared in accordance with GAAP.  See “Reconciliations of Non-GAAP
Financial Measures” in Appendix 1 immediately following the included Form 10-K.
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iscal 2005 was an outstanding year for
Meredith. We produced the best earnings 
in our 103-year history and, on July 1, 2005,
we completed our most significant Publishing

transaction—the acquisition of Parents, Family Circle,
Fitness, Child, and Ser Padres magazines. We expanded
our consumer reach, extended our marketing services
capabilities and increased audience share at our 
television stations. 

We delivered record revenues, net income, earnings
per share and earnings before interest, taxes, depreciation
and amortization (EBITDA). Revenues rose 5 percent
to $1.2 billion. Earnings increased 23 percent to $128.1
million and diluted earnings per share grew 25 percent
to $2.50 before the $0.02 cumulative benefit of a change
in accounting related to option expensing. EBITDA
grew 16 percent to $263.4 million. Net profit margin
improved from 8.9 percent to 10.5 percent and return
on equity increased from 17 percent to 19.7 percent. 

Both of our operating units continued to improve
their margins in fiscal 2005. Publishing’s operating
profit margin rose from 18.1 percent to 19.2 percent.
Broadcasting’s EBITDA margin increased from 31.8
percent to 35.2 percent. 

We continued to return capital to shareholders this year

through dividends and share repurchases. In January, the
Board of Directors increased the quarterly dividend 17
percent, which was on top of a 26 percent increase in
the prior year. Fiscal 2005 was the 12th consecutive
year in which the dividend was raised. We repurchased 
1.96 million shares compared with approximately
750,000 in fiscal 2004.

For more detailed analysis of our financial perform-
ance, we encourage you to read the Form 10-K, which
is included in this report.

While Meredith has produced outstanding earnings
growth in recent years—increasing earnings per share
at a 25 percent compound annual growth rate from 
fiscal 2003 to fiscal 2005—we assure you that your
company is not resting on its laurels. We are pleased 
to report five fiscal 2005 accomplishments that enhance
our ability to sustain strong earnings growth in fiscal
2006 and beyond:

• We broadened our magazine portfolio with the
acquisition of Parents, Family Circle, Fitness, Child,
and Ser Padres.

• We furthered our strategy to serve the rapidly 
growing Hispanic market.

F

To  O u r  S h a r e h o l d e r s

William T. Kerr
Chairman and Chief 
Executive Officer

Stephen M. Lacy
President and Chief 
Operating Officer
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• We extended our marketing services offerings to 
capture more corporate marketing dollars.

• We expanded significantly into the children’s 
book market.

• We continued to increase the audience share for 
our newscasts at our existing television stations. 
We acquired the WB affiliate in Chattanooga and
entered into a joint sales agreement with the WB
affiliate in Kansas City.

Broadening the Magazine Portfolio

The acquisition of Parents, Family Circle, Fitness, Child,
and Ser Padres broadens our magazine portfolio, par-
ticularly as it relates to younger women. It increases
our reach and scale, adds to our Hispanic operations
and extends our retail presence.

Our titles now have a combined circulation approaching
30 million, making us the second-largest magazine pub-
lisher in the United States in terms of circulation. Meredith
is the leading women’s magazine publisher, speaking to
more than 75 million unduplicated women readers. We
are in a position to offer advertisers the ability to reach
women at major life stages, from expecting and new

mothers to women whose children are establishing
lives of their own. Our expanded portfolio provides
unparalleled understanding of the power and influence
of women in today’s marketplace. This knowledge will
be critical for us as we execute new programs for our
marketing partners.

The new titles strengthen our core advertising 
categories and bolster our targeted growth categories—
cosmetics, media and entertainment, automotive, business
and apparel. We now have 11 titles with a rate base of
approximately one million or more. As we’ve stated
previously, a rate base of this magnitude is critical in
attracting non-endemic advertisers to our magazines.

The newly acquired magazines have significant 
profit improvement potential. We have a well laid-out
execution plan and are confident that we will increase
the profit of these titles over time. We will leverage our
editorial, circulation, sales and database expertise to
grow these businesses.

In particular, we will employ our long-term direct-to-
publisher circulation model that emphasizes our editorial
content and commitment to service journalism. Over
time, this model has proven to be effective in generating
highly profitable circulation. We expect our strategy
will have a positive impact on our new titles as well. 

R e a c h i n g  Wo m e n  a t  M a j o r  L i f e  S t a g e s

30 yearsMedian Age 40 years 50 years
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Furthering Our Strategy to Serve the Hispanic Market

Parents’ Spanish-language title, Ser Padres, is 
an established publication with a distribution of
500,000. Combined with American Baby’s Hispanic
titles (Healthy Kids en Espanol, 12meses and Espera),
our custom publications and Siempre Mujer—our new
Spanish-language women’s lifestyle magazine—Meredith
is now the leading magazine company serving Hispanic
women and advertisers targeting this rapidly growing
market in the United States.

We believe the Hispanic market represents a significant
growth opportunity. According to the Selig Center for
Economic Growth, the Hispanic market currently rep-
resents $700 billion in spending power and is expected to
grow to nearly $1 trillion in 2009. From our research, we
know our core editorial expertise—home and family—
is highly important to Hispanic women. We believe our
efforts to establish an early and trusted presence with
these consumers will be rewarded in future years.

Extending Marketing Services 

In today’s world of media fragmentation, consumers
control when, how and through what medium they
receive advertising and promotion. In response to these
demands, we have developed products and services that
reach target audiences more effectively. Our custom
publishing, database marketing and management,
interactive media, integrated marketing, and cross-
platform programs—along with traditional national
and local advertising—are an incredibly powerful 
combination. Our model distinguishes us from 
competitors and diversifies our revenue streams
beyond traditional advertising. Revenues from sources
other than magazine advertising and circulation were

26 percent of total Publishing revenues in fiscal 2005,
up from 20 percent in fiscal 2002.

In fiscal 2005, Meredith Integrated Marketing
extended its service offerings, enhancing our 
ability to capture more corporate marketing dollars.
Traditionally, integrated marketing primarily provided
delivery of custom publishing programs designed to
increase brand loyalty. In fiscal 2005, we continued 
to expand our offerings to include strategic customer
relationship management services that include the
Internet, direct mail and e-mail, along with loyalty
magazines. We further leveraged our database expertise
and our 80-million name database to provide data
management and program evaluation services. Our
comprehensive custom marketing programs for Hyundai,
Nestlé and Carnival Cruise Lines are excellent examples
of our ability to provide broader services.

Expanding to Children’s Books

Meredith Books expanded significantly into the 
children’s market. We published more than 60
children’s books in fiscal 2005 compared with less 
than 10 in the prior year. Through relationships with
DC Comics, Marvel Entertainment, Warner Brothers
and DreamWorks, we have established a strong 
reputation. We look forward to building on this 
success and capturing more of the $2 billion retail 
children’s book market. 

C h i l d r e n’s  B o o k s
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Increasing Broadcasting’s Reach

Meredith Broadcasting continued to increase the audi-
ence share for its existing television stations’ newscasts.
We acquired the WB affiliate in Chattanooga and
entered into a joint sales agreement with the WB affiliate
in Kansas City, which complements our CBS station in
that market. 

Improving our news ratings and audience share 
is vital to the continued growth of Meredith
Broadcasting. In particular, we have improved the
share for our late news considerably in recent years. 

For local television, the fastest growing day-part is
morning news. We posted strong audience share for
most of our morning newscasts in the May 2005 
book. In Portland and Hartford, Meredith’s stations
captured approximately one-third of the television
audience. In Nashville, Kansas City and Saginaw, 
the Company’s stations garnered approximately 
one-fourth of the viewers.

Increasing news ratings and share is important, but
only if the improvement can be monetized. We have
done an outstanding job of growing spot advertising,
outpacing the industry in 16 of the last 18 quarters,
according to the Television Bureau of Advertising. 
We know we can do better. We need to ensure that
our revenue share is equal to or greater than our 
audience share. New Broadcasting President Paul
Karpowicz has made increasing revenue share a top
priority since joining Meredith in mid-February. He
has instituted quarterly revenue entitlement meetings
with each station’s sales management to ensure
accountability for sales results. We are confident this
new process will be very effective for us. 

We are very proud of the record earnings in fiscal
2005 and we can assure you that our focus is to sustain
our strong earnings growth. We recognize fiscal 2006
presents challenges, but we have well-defined growth
strategies and a proven track record of execution. We
look forward to building on our strong momentum in
fiscal 2006. On behalf of Meredith’s 3,000 employees,
we thank you for your ongoing trust and support.

Stephen M. Lacy
President and COO

William T. Kerr
Chairman and CEO

G r o w i n g  A u d i e n c e  S h a r e

Late News

Market May 2002 May 2005 Change

Atlanta-CBS 6 7 1

Phoenix-CBS 6 9 3

Portland-FOX 8 15 7

Hartford-CBS 15 16 1

Nashville-NBC 21 18 (3)

Kansas City-CBS 13 17 4

Greenville-FOX 7 11 4

Las Vegas-FOX 7 10 3

Nielsen—Adults 25-54 
Meredith’s eight largest markets
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his is a portion of the leadership that helped 
produce the best financial results in our
103-year history and position Meredith for
continued growth by expanding our reach. 

T

E x p a n d i n g  O u r  R e a c h

Broadening Our Magazine Portfolio to Serve Women at Major Life Stages

3Women’s Lifestyle Group From left to right – Diane Salvatore, 
Editor-in-Chief, Ladies’ Home Journal; Brenda Saget Darling, 
Publisher, More; Jeannine Shao Collins, Senior Vice President; 
Peggy Northrop, Editor-in-Chief, More

2Parenthood Group From left to right – Miriam Arond, 
Editor-in-Chief, Child; Bob Mate, Executive Vice President; 
Sally Lee, Editor-in-Chief, Parents; Judy Nolte, Editor-in-Chief,
American Baby

1Home and Family Creative
Group Back row, from left to right –
Dan Kaercher, Editor-in-Chief,
Midwest Living; Loren Kruse,
Editor-in-Chief, Successful
Farming; Bill Krier, Editor-in-
Chief, WOOD Magazine; Ellen
de Lathouder, Vice President,
Creative Services; Carol Sheehan,
Editor-in-Chief, Country Home;
David Kurns, Editor-in-Chief,
Meredith Interactive Media; 
Front row, from left to right –
Ann Omvig Maine, Editor-in-
Chief, Traditional Home; Karol
DeWulf Nickell, Vice President
and Editor-in-Chief, Better
Homes and Gardens; Don
Johnson, Editor, Meredith
Integrated Marketing

       



4KVVU-TV Las Vegas From left to right – Jill Saarela, General
Sales Manager; John Huck, 10 p.m. Anchor; Holly Steuart, 
Vice President and General Manager; Shelley Brunner, 10 p.m.
Anchor; Mark Neerman, News Director

3Meredith Integrated Marketing From left to right –
Matt Petersen, Senior Vice President; Wendy Riches,
Executive Vice President

3Hispanic Ventures From left to right – Johanna Buchholtz-Torres,
Editor-in-Chief, Siempre Mujer; Jon Andrade, Publisher, Siempre Mujer;
Alberto Olivia, Editor-in-Chief, Ser Padres; Susan Baron, Senior Vice
President; Ruth Gaviria, Publisher and Executive Director

Extending Our Marketing Services

Furthering Our Strategy to
Serve Hispanic Market

Increasing Our Broadcast
Audience Share

3Meredith Books From left to right – Jim Blume, Publisher and
Editor-in-Chief; Jennifer Darling, Executive Editor, Children,
Family and Health; Aparna Pande, Product Manager, Children’s
Books; Doug Guendel, Vice President and General Manager

1Special Interest Publications From left to right – Linda Hallam,
Editor-in-Chief, Decoration and Design Group; Doug Jimerson,
Editor-in-Chief, Garden Group; Gayle Butler, Editorial Director,
Special Interest Publications/Creative Collection; Joy Taylor,
Editor-in-Chief, Family and Food Collection

Expanding Our Retail Presence
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Herbert M. Baum
Mr. Baum, 68, is executive
chairman of Action Performance
Companies, Inc., a designer
and distributor of licensed
motorsports merchandise. 
A director since 1994, he is
chairman of the Compensation
Committee and serves on the
Nominating/Governance
Committee.

Mary Sue Coleman
Dr. Coleman, 61, is president of
the University of Michigan. A
director since 1997, she serves
on the Audit and Nominating/
Governance Committees.

D. Mell Meredith Frazier
Ms. Frazier, 49, is chairman 
of the Meredith Corporation
Foundation. A director since
2000, she serves on the
Compensation, Finance, and
Nominating/Governance
Committees.

Frederick B. Henry
Mr. Henry, 59, is president of 
The Bohen Foundation, a pri-
vate charitable foundation. A
director since 1969, he serves
on the Compensation and
Nominating/Governance
Committees.

Joel W. Johnson
Mr. Johnson, 62, is chairman
and chief executive officer of
Hormel Foods Corporation, a
producer and marketer of meat
and other food products. A
director since 1994, he serves
on the Audit and Finance
Committees. 

William T. Kerr
Mr. Kerr, 64, is chairman and
chief executive officer of
Meredith Corporation. He has
been a director since 1994.

Stephen M. Lacy
Mr. Lacy, 51, is president and
chief operating officer of
Meredith Corporation. He was
elected to the Board of
Directors in 2004.

Robert E. Lee
Mr. Lee, 70, is president of
Glacier Properties, Inc., a private
investment firm. A director
since 1982, he is chairman of
the Nominating/Governance
Committee and serves on the
Compensation Committee.

David J. Londoner
Mr. Londoner, 68, is general
partner of The North River
Company, a family investment
partnership. A director since
2001, he serves on the Audit
and Finance Committees.

Philip A. Marineau
Mr. Marineau, 58, is president
and chief executive officer of
Levi Strauss & Co., a world-
wide brand apparel company.
A director since 1998, he is
chairman of the Audit
Committee and serves on the
Nominating/Governance
Committee.

Charles D. Peebler, Jr.
Mr. Peebler, 69, is managing
director of Plum Capital LLC, a
media venture capital firm. A
director since 2002, he serves
on the Audit and Finance
Committees.

Nicholas L. Reding
Mr. Reding, 70, is chairman of
Nidus Center for Scientific
Enterprise, a plant science and
biotechnology business incu-
bator. A director since 1992, he
is chairman of the Finance
Committee and serves on the
Compensation Committee.

B o a r d  o f  D i r e c t o r s  



EBITDA1

Earnings before cumulative effect of accounting change $ 128,149 $ 103,959 $ 81,658 
Income taxes 80,903 65,631 51,551
Net interest expense 19,002 22,501 27,209
Nonoperating expense, net — — 1,551
Depreciation and amortization 35,305 35,243 36,340
EBITDA $ 263,359 $ 227,334 $ 198,309

Earnings before accounting change

GAAP $ 128,149 $ 103,959 $ 81,658
Adjustments, net of tax

Nonoperating expense, net — — 951
Non-GAAP adjusted $ 128,149 $ 103,959 $ 82,609

Diluted EPS before accounting change

GAAP $ 2.50 $ 2.00 $ 1.59
Adjustments, net of tax

Nonoperating expense, net — — 0.02
Non-GAAP adjusted $ 2.50 $ 2.00 $ 1.61

Broadcasting Segment EBITDA1

Segment operating profit $ 86,662 $ 69,372 $ 57,085
Depreciation and amortization 23,263 22,315 21,608
Segment EBITDA1 $ 109,925 $ 91,687 $ 78,693

Segment revenues $ 312,499 $ 288,600 $ 272,055
Segment EBITDA margin2 35.2% 31.8% 28.9%

* Fiscal 2003 and 2004 have been restated to include share-based compensation expense as a result of the adoption of SFAS 123R, Share-based Payments.
1 Earnings before interest, taxes, depreciation and amortization. Also excludes special items.
2 The EBITDA margin represents segment EBITDA as a percentage of segment revenues.

R e c o n c i l i a t i o n s  o f  N o n - G A A P  F i n a n c i a l  M e a s u r e s
The following tables provide reconciliations of non-GAAP financial measures used in the annual report to shareholders to the
most directly comparable GAAP financial measure. This information is not part of the Company’s annual report on Form 10-K 
as filed with the Securities and Exchange Commission.

Years ended June 30
(In thousands except per share)

Restated Restated   
2005 2004 2003

Appendix 1



PUBLISHING

Magazines
Better Homes and Gardens www.bhg.com
Ladies’ Home Journal www.LHJ.com
American Baby www.AmericanBaby.com and

www.HealthyKids.com
Country Home www.countryhome.com
Traditional Home www.traditionalhome.com and

www.designerfinder.com
Midwest Living www.MidwestLiving.com
More www.More.com
WOOD www.woodonline.com
Successful Farming www.agriculture.com
Renovation Style
American Patchwork & Quilting
Scrapbooks etc.

Siempre Mujer (launched September 2005) www.siempremujer.com

Acquired by Meredith Corporation July 1, 2005:
Family Circle www.familycircle.com
Parents www.parents.com
Fitness www.fitnessmagazine.com
Child www.child.com
Ser Padres www.parents.com/serpadres

Special Interest Publications 
(Only bimonthly and quarterly titles are listed.)

Beautiful Homes
Country Gardens
Creative Home
Decorating
Diabetic Living
Do It Yourself Ideas for Your Home and Garden
Garden, Deck & Landscape
Garden Ideas & Outdoor Living
Kids’ Rooms
Kitchen and Bath Ideas
Paint Décor
Remodeling Ideas
Window & Wall Ideas

Books 
Better Homes and Gardens Books www.bhgbooks.com
Meredith Press
Traditional Home Books
WOOD Books
American Chopper Books
Batman Begins™ Books
Fantastic Four® Books
Food Network® Books
HGTV® Books
The Home Depot®

Jo-Ann Stores Books
Madagascar® Books
Mary Engelbreit® Books
Miracle-Gro® Books
Ortho® Books
Scotts® Books
Stanley® Books
Trading Spaces® Books
Waverly® Books

TELEVISION BROADCASTING
WGCL-TV (CBS) www.cbs46.com Atlanta, GA
KPHO-TV (CBS) www.kpho.com Phoenix, AZ
KPDX-TV (UPN) www.kpdx.com Portland, OR
KPTV (FOX) www.kptv.com Portland, OR
WFSB-TV (CBS) www.wfsb.com Hartford/New Haven, CT
WSMV-TV (NBC) www.wsmv.com Nashville, TN
KCTV (CBS) www.kctv5.com Kansas City, MO
KSMO-TV (WB) www.ksmo.com Kansas City, MO*
WHNS-TV (FOX) www.foxcarolina.com Greenville, SC/Spartanburg, 

SC/Asheville, NC
KVVU-TV (FOX) www.kvvu.com Las Vegas, NV
WNEM-TV (CBS) www.wnem.com Flint/Saginaw/Bay City, MI
WFLI-TV (WB) www.wflitv.com Chattanooga, TN
WSHM-LP (CBS) www.cbstv3.com Springfield/Holyoke, MA
KFXO-CA (FOX) www.kfxo.com Bend, OR

*Meredith Broadcasting is the exclusive agent for the sale of commercial time on KSMO-TV under 
a joint sales agreement with Sinclair Broadcast Group, the licensee of that station.

RADIO BROADCASTING

WNEM-AM www.wnem.com Flint/Saginaw/Bay City, MI

MEREDITH INTEGRATED MARKETING www.meredithim.com

MEREDITH BRAND LICENSING

Chief Architect Better Homes and Gardens home design software
Home Interiors & Gifts, Inc. Better Homes and Gardens decorative

accessories for the home
Portal Publishing Better Homes and Gardens calendars
Wal-Mart Stores, Inc. Better Homes and Gardens garden and outdoor 

living products
Roman, Inc. Better Homes and Gardens holiday decorations and gifts
QF Industries Better Homes and Gardens fabric line
GMAC Home Services, Inc.
Pacific Magazines Pty Ltd Better Homes and Gardens magazine 

in Australia and New Zealand
SEEC Media Group Limited Chinese-language edition of Better Homes 

and Gardens magazine in China, Hong Kong, Taiwan and Singapore

OTHER MEREDITH BUSINESSES

Meredith Corporate Sales and Marketing
Meredith List Marketing
Meredith Print Advantage

L i s t  o f  O p e r a t i o n s

Trademarks and service marks owned by Meredith Corporation are set in type different
from the surrounding copy. The Home Depot®—owned by Homer TLC, Inc.; Ortho®,
Miracle-Gro® and Scotts®—owned by OMS Investments, Inc.; Trading Spaces® and 
The Learning Channel®—owned by Discovery Communications, Inc.; HGTV Home 
and Garden Television®—owned by Scripps Networks, Inc.; Food Network®—owned by
Television Food Network, G.P.; Jo Ann’s®—owned by Jo-Ann Stores, Inc.; Stanley®—owned
by Stanley Logistics, Inc.; Mary Engelbreit®— owned by Mary Engelbreit Enterprises, Inc.;
Waverly®—owned by F. Schumacher & Co.; Home Interiors and Gifts®—owned by Home
Interiors & Gifts, Inc.; Batman Begins™—owned by DC Comics; Fantastic Four®—owned by
Marvel Enterprises, Inc.; Madagascar®—owned by DreamWorks Animation SKG, Inc.



MEREDITH CORPORATION

Meredith Corporation, headquartered in Des Moines, IA, is America’s
leading home and family media and marketing company. Meredith
operates businesses in magazine and book publishing, television
broadcasting, interactive media and integrated marketing.

ANNUAL MEETING

Holders of Meredith Corporation stock are invited to attend the
annual meeting of shareholders at 10 a.m. Central Standard Time on
November 8, 2005, at the company’s principal office, 1716 Locust
Street, Des Moines, IA.

STOCK EXCHANGE

Common stock of Meredith Corporation is listed on the New York
Stock Exchange. The exchange symbol for Meredith is MDP. 
CUSIP Number: 589433101 

Class B stock of Meredith Corporation (issued as a dividend on
common stock in December 1986) is not listed. The transfer of
class B stock is limited to the lineal descendants of original owners,
their spouses, or trusts/family partnerships for the benefit of those
persons. Requests for transfer to any other person or entity will
require a share-for-share conversion to common stock. Conversion
prior to sale is recommended.
CUSIP Number: 589433200

The Company's Chief Executive Officer has certified to the New
York Stock Exchange that he is not aware of any violation by the
Company of New York Stock Exchange Governance Listing
Standards. The most recently required certification was submitted
to the exchange on October 25, 2004.

INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

KPMG LLP

REGISTRAR AND TRANSFER AGENT

Wells Fargo Bank, N.A., PO Box 64854, St. Paul, MN 55164-0854
or 161 N. Concord Exchange, South St. Paul, MN 55075-1139
1-800-468-9716 or 1-651-450-4064
email: stocktransfer@wellsfargo.com

DIVIDEND REINVESTMENT

Meredith Corporation offers a dividend reinvestment plan that
automatically reinvests shareholder dividends for the purchase 
of additional shares of stock. To obtain more information or to join
the plan, contact Wells Fargo at 1-800-468-9716 or write to the
preceding addresses.

FORM 10-K

A copy of the Meredith Corporation Fiscal 2005 Form 10-K Annual
Report to the Securities and Exchange Commission (SEC) is included
in this report and additional copies are available without charge to
stockholders by calling 1-800-284-4236. It is also available on the
Company’s Internet site, www.meredith.com. The Company has filed
as exhibits to the Form 10-K the certifications of its Chief Executive
Officer and Chief Financial Officer required by Section 302 of the
Sarbanes-Oxley Act.

QUARTERLY INFORMATION

Persons who wish to receive copies of Meredith Corporation 
quarterly SEC filings, earnings releases and dividend releases 
may call the Company toll-free at 1-800-284-4236, or they may
access the Company’s Internet site at www.meredith.com.

INVESTOR CONTACT

James K. Jacobson, Director of Investor Relations
Meredith Corporation
1716 Locust Street, Des Moines, IA 50309-3023
1-800-284-4236 www.meredith.com

C o r p o r a t e  I n f o r m a t i o n

William T. Kerr, Chairman and Chief Executive Officer
Stephen M. Lacy, President and Chief Operating Officer
John H. (Jack ) Griffin, Jr., President, Publishing Group
Paul A. Karpowicz, President, Broadcasting Group
John S. Zieser, Vice President/Corporate Development, General Counsel and Secretary
Suku V. Radia, Chief Financial Officer
Steven M. Cappaert, Corporate Controller

C o r p o r a t e  O f f i c e r s

M A N A G E M E N T  T E A M  We strengthened our management
team. Steve Lacy was named Meredith’s President and Chief
Operating Officer and Jack Griffin replaced Steve as President of
Meredith Publishing. Paul Karpowicz joined the Company as
President of the Broadcasting Group. John Zieser, our general 

counsel, expanded his responsibilities to include business 
development activities. Suku Radia, our Chief Financial Officer,
obtained favorable financing for our magazine acquisition. All 
are results-oriented leaders who constitute one of the strongest
management teams in the media industry.
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We produced 
the best financial
results in our 
103-year history
and we positioned
Meredith for 
continued strong
growth by...

EXPANDING OUR REACH
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We are Meredith Corporation, a

publicly held media and marketing

company founded upon service to 

our customers and committed to

building value for our shareholders.

Our cornerstone is knowledge of the 

home and family market. From that, 

we have built businesses that serve

well-defined readers and viewers,

deliver the messages of advertisers,

and extend our brand franchises 

and expertise to related markets. 

Our products and services distinguish

themselves on the basis of quality,

customer service, and value that 

can be trusted.

1716 Locust Street
Des Moines, IA 50309-3023
1-800-284-4236
www.meredith.com
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