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As one of the nation’s fastest-growing distributors of natural gas,  

we are pleased to share with you the benefits of this clean energy source.  

In every way, natural gas is the responsible energy choice.
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In thousands except per share amounts,     Percent
degree days and customer additions  2008  2007 Change

Earnings and Dividends

Net Income $ 110,007 $ 104,387 5.4 %
Earnings Per Share of Common Stock:
 Basic $ 1.50 $ 1.41 6.4 %
 Diluted $ 1.49 $ 1.40 6.4 %
Dividends Per Share $         1.03  $ 0.99 4.0 %

Margin, Revenues and Volumes

Margin (Operating Revenues less Cost of Gas) $    552,973 $ 524,165 5.5 %
Operating Revenues $ 2,089,108 $  1,711,292 22.1 %
Gas Volumes – Dekatherms:  
 Sales  110,801  105,606 4.9 %
 Transportation  99,450  100,398 (0.9)%
       Total System Throughput  210,251  206,004 2.1 %
 Secondary Market Sales  53,442  42,049 27.1 %
Degree Days – System Average  3,195  2,977 7.3 %

Construction and Customer Additions

Utility Construction Expenditures $ 181,001 $ 135,231 33.8 %
Gross Customer Additions        20,500   30,400 (32.6)%
Net Utility Plant – Year End $ 2,240,834  $ 2,141,537 4.6 %

Common Stock

Book Value Per Share – Year End $ 12.11 $         11.84 2.3 %
Market Value Per Share – Year End $ 32.92 $         25.53 28.9 %
Average Shares of Common Stock:
 Basic        73,334   74,250 (1.2)%
 Diluted        73,612   74,472 (1.2)%

This report contains forward-looking statements. These statements are based on management’s current expectations and information currently 
available and are believed to be reasonable and are made in good faith. However, the forward-looking statements are subject to risks and 
uncertainties that could cause actual results to differ materially from those projected in the statements. Factors that may make the actual results 
differ from anticipated results include, but are not limited to, regulatory issues, customer growth, economic and capital market conditions, the 
cost and availability of natural gas, competition from other energy providers, weather conditions and other uncertainties, all of which are difficult 
to predict and some of which are beyond our control. For these reasons, you should not rely on these forward-looking statements when making 
investment decisions. The words “expect,” “believe,” “project,” “anticipate,” “intend,” “should,” “could,” “will,” “assume,” “can,” “estimate,” 
“forecast,” “future,” “indicate,” “outlook,” “plan,” “predict,” “seek,” “target,” “would,” and variations of such words and similar expressions are 
intended to identify forward-looking statements. Forward-looking statements are only as of the date they are made and we do not undertake any 
obligation to update publicly any forward-looking statement, either as a result of new information, future events or otherwise except as required 
by applicable laws and regulations. More information about the risks and uncertainties relating to these forward-looking statements may be found 
in Piedmont’s latest Form 10-K and its other filings with the SEC, which are available on the SEC’s website at http://www.sec.gov.
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Tom Skains, 

Chairman, 

President and  

Chief Executive 

Officer

Our fiscal 2008 was an extraordinary year of challenge and change for businesses and consumers. We witnessed  

unprecedented volatility in energy commodity prices, a crisis in worldwide financial markets and consumer confidence, 

and an economic recession. Through it all, your Company delivered record financial performance, dividend growth, and 

superior shareholder returns. We enter fiscal year 2009 in a financially strong position with an excellent balance sheet, 

continued access to capital markets and poised for future growth opportunities. All of these accomplishments were made 

possible by the hard work and dedication of my 1,821 talented and dedicated teammates at Piedmont Natural Gas.

In fiscal year 2008, we achieved record net income and earnings per diluted share of $110 million and $1.49, respectively. 

These results were positively influenced by top-line margin growth from continued new customer additions and expense 

reductions from ongoing cost management programs.

Our total shareholder returns (stock price appreciation and dividends) for the one and three-year periods ending October 31, 2008 were 34 percent and 56 percent, 

respectively, placing your Company in the 100th and 96th percentiles, respectively, of our industry peer group. In March, your Board of Directors increased the dividend 

for the 30th consecutive year. The new $1.04 annualized dividend was a four percent increase over the prior year.

Our financial strength and continued growth reflect the value that our customers place on natural gas as a clean, efficient and reliable source of energy for their homes 

and businesses, and their confidence in Piedmont to provide them with quality customer service. We added 20,500 new customers to our distribution systems in 2008,  

a gross customer addition growth rate of two percent, and we remain one of the fastest-growing natural gas utilities in the nation. In March 2008, and for the second 

consecutive year, Piedmont Natural Gas was ranked highest in the South region in business customer satisfaction by a J.D. Power and Associates study.

F e l l o w  S h a r e h o l d e r s
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The theme of this year’s annual report to shareholders is “Responsible Choices.” It reflects our commitment to make responsible decisions on behalf of our shareholders, 

our customers, our environment, our communities and our employees. At Piedmont, we are committed to taking responsible actions and making responsible choices – 

today and for the future. There is one matter of particular interest for which we need your active support. The current 15 percent maximum tax rate on corporate dividends 

is scheduled to expire in 2010. An extension of this tax rate is important for utility shareholders and customers, and it would assist your Company and other energy 

utilities in raising cost-effective capital for future infrastructure investment to meet our nation’s growing energy needs. I encourage you to partner with other energy utility 

shareholders by visiting www.defendmydividend.org and signing the petition in support of our extension efforts.

This year’s theme also ties to my theme as 2009 Chairman of the American Gas Association – “Natural Gas: America’s Responsible Energy Choice.” I firmly believe 

natural gas is uniquely positioned to provide near-term and long-term solutions to our nation’s energy and environmental challenges. We deliver a clean, efficient and 

abundant energy resource that provides an immediate, low carbon, domestic energy choice for America’s consumers. When our customers use natural gas directly to 

warm their homes, heat their water and cook their food, they are using natural gas in the most efficient and environmentally responsible way possible. They are making 

the “responsible” energy choice. 

On behalf of your Board, management and employee team, I look forward to the challenges and opportunities ahead and thank you for your continued support.

Thomas E. Skains

Chairman, President and Chief Executive Officer

January 5, 2009
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Our Customers
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While 2008 was a year of economic challenge 

and uncertainty, Piedmont continued to generate 

quality growth in our markets, adding new cus-

tomers throughout our North Carolina, South 

Carolina, and Tennessee service areas. In fact, 

despite the economic downturn, Piedmont’s 

gross customer additions totaled 20,500 in 

2008 yielding an annual customer growth rate 

of two percent. As a result, we remained one 

of the fastest-growing natural gas distribution 

companies in the nation, again demonstrating 

the underlying resilience and vitality of the 

communities and regions we serve.

These results were made possible in no small 

measure by the hard work and persistence 

of Piedmont’s team of sales and marketing 

professionals. The message they delivered to 

customers and potential customers was simple:  

natural gas is the comfortable and responsible Beyond our efforts in the residential and com-

mercial markets, we also devoted considerable 

time and resources to our major account 

customers. For these larger commercial and 

industrial accounts, Piedmont provides a variety 

of specialized services to satisfy their unique 

energy challenges. Our highly trained and 

qualified major account representatives solve 

energy equipment problems, propose cost sav-

ing measures and provide technical services on 

a day-to-day basis.

This message took hold in our residential con-

version markets in 2008. Here, customer growth 

is achieved when an existing homeowner makes 

the decision to switch from another energy 

product, such as electricity or propane, to 

natural gas for home heating or water heating. 

The sales process in the conversion market is 

longer. It typically involves repeated sales calls 

to the homeowner and requires a capital outlay 

from the customer to purchase new natural gas 

equipment. During 2008, we were successful in 

converting 1,860 existing homes to natural gas, 

exceeding our 2007 performance in this market 

segment by 17 percent.

Our success in the conversion markets partially 

offset slower growth in our residential new 

construction and commercial markets in 2008. 

Even with the decline in general economic  

conditions, these market segments contributed 

significant new customer growth during the year. 

We added 16,280 residential new construction 

customers and 2,360 new commercial customers 

to our distribution systems in 2008.

energy choice. Comfortable to our customers 

for heating their home and businesses, provid-

ing hot water, cooking their food and drying 

their clothes. Responsible to our environment 

as a clean, efficient energy product with a lower 

carbon footprint than electricity, propane or fuel 

oil. And, responsible to our economy and our 

national security as a domestically abundant 

energy source.

 

“In 2008, we were determined to grow our customer  
base despite difficult economic and market conditions. 

We owe our success to the clarity of our message,  
the focus of our sales team, and the positive business  

relationships we have established over the years.”

Frank Yoho, Senior Vice President - Commercial Operations.

June Moore, 

Vice President of 

Customer Service, 

talks to Jody 

Kelly and Jennifer 

Blackburn about 

customer service 

initiatives.
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results, we are continuously looking for ways to 

improve our customer service processes.

At Piedmont, that begins with listening to our 

customers. In 2008, we added a telephone cus-

tomer survey option that allows our customers 

to give us immediate feedback on their call center 

experience. Hearing from our customers at this 

important touch point broadens our understand-

ing of the customer experience and allows us to 

identify specific areas for improvement.

Other service improvements we have imple-

mented this past year include expanding the 

In the area of customer service, we strive to 

exceed customer expectations and continue to 

implement service improvements. Our customer 

service representatives answered an average of 

85 percent of all customer calls during the year 

within 20 seconds or less. We have met our 

80/20 customer contact center goal for three 

consecutive years and believe it is an important 

aspect of the overall customer service experience 

at Piedmont. In March of 2008, a study by J.D. 

Power and Associates ranked Piedmont #1 in 

the South for business customer satisfaction 

among natural gas utilities for the second con-

secutive year. While we are pleased with these 

North Carolina, South Carolina and Tennessee 

service areas. These paystations, which include 

local grocery stores and Western Union offices, 

offer customers added flexibility and convenience.

“Our focus on best-in-class customer service 

has provided us with the motivation to  

continuously improve the processes and  

systems underlying our service.  

My teammates across the entire organization 

have really embraced this effort.”

June Moore, Vice President - Customer Service

number of options through which customers 

can choose to receive and pay their bills. 

Customers can now receive electronic or hard 

copies of their bill, and they can choose to 

pay in person, by mail, through a bank draft, 

by phone or online with a credit or debit card. 

Piedmont is maximizing customer conveniences, 

and we are pleased to offer the credit and 

debit card transactions as free services to our 

customers.

Also in 2008, Piedmont expanded to more than 

240 alternative paystations throughout our 

5

As customers of 

Piedmont Natural 

Gas, employee  

Todd Hackler and  

his family enjoy the  

benefits of cooking 

with natural gas.
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Our Communities
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Many of our friends and neighbors faced  

financial hardship in 2008 like never before.  

We provided assistance for many of these 

individuals and families through our Share the 

Warmth program. Share the Warmth is an  

energy-assistance program that helps low-

One of the Foundation’s lead grants to support  

literacy and education was a multi-year 

$150,000 grant to the Governor’s Books from 

Birth Foundation in Tennessee to support 

Imagination Library programs. Created in 1996 

by Dolly Parton in her hometown of Sevierville, 

Tennessee, the Imagination Library mails a new, 

age-appropriate, hardcover book every month to 

registered children from birth until age five – at 

no cost to the family, regardless of income.

income individuals and families pay their 

energy bills. Over the past five years, we have 

distributed nearly $1 million through Share 

the Warmth to local relief agencies throughout 

our three state service area. We also worked 

with other energy utilities in 2008 to advocate 

additional federal funding for the Low Income 

Home Energy Assistance Program (LIHEAP). In 

September, the President and Congress appro-

priated full funding for the LIHEAP program 

at a record level of $5.1 billion. This was a 

significant event on behalf of our nation’s most 

vulnerable energy consumers.

Dave Dzuricky, 

Senior Vice 

President and Chief  

Financial Officer,  

attends the ground 

breaking for the  

new culinary center 

at Central Piedmont 

Community College 

in Charlotte, NC.

“We live and work in the communities we serve,  

and we know that our success depends on the strength  

of the people and businesses that make up  

our local communities.”

Dave Dzuricky, Senior Vice President & Chief Financial Officer

Piedmont is committed to improving the quality 

of life in the communities we serve. We believe 

that we have a responsibility to improve the 

economic and social vitality of the cities and 

towns where our employees live and work. 

We do this through the financial support of 

our Company and the Piedmont Natural Gas 

Foundation and the time spent by our employees 

as service volunteers and community leaders.

In 2008, the Piedmont Natural Gas Foundation 

contributed more than $800,000 to 145 non-

profit organizations that share our goals in the 

areas of low-income energy assistance, literacy 

and education, community care and support, 

and environmental stewardship.
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The Foundation also made charitable gifts of 

more than $250,000 in 2008 to local United 

Way chapters throughout our service territory. 

This is in addition to $570,000 in personal gift 

pledges from our employees.

Our Matching Gifts program gives employees 

the opportunity to leverage their financial support  

of nonprofit organizations with a matching 

Company contribution up to a specified level 

per employee each year. In 2008, more than 500 

“Piedmont’s contribution will put quality books 

into the hands of almost 11,000 of Tennessee’s  

youngest citizens for a full year – children who 

may not have otherwise been exposed to books 

and reading prior to entering Kindergarten.  

We are pleased to have Piedmont on board and 

look forward to celebrating the fruits of their 

sponsorship of this important program for many 

more years to come.”

Governor Phil Bredesen, The State of Tennessee

In fact, our employees throughout the organiza-

tion choose to be active in local community  

service. From the Relay for Life and the 

American Heart Association to Big Brothers 

Big Sisters and Junior Achievement – our 

employees share their energy and their passion 

for giving with our communities and we fully 

support their efforts.

employees participated in our Matching Gifts 

program resulting in nearly $80,000 in eligible 

matching gifts.

We recognize that our communities need more 

than our financial support – they need our 

employees’ time and talent. For that reason, 

each member of Piedmont’s Leadership Council,  

representing the top 40 managers across the 

Company, serves as a volunteer or on the board 

of directors of at least one nonprofit organiza-

tion in our service territory. 
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As a volunteer for 

“Books from Birth,” 

employee Pam 

Thomas reads to  

children at a library  

in Nashville, TN.
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Our Environment
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For much of 2008, energy and environmental 

issues were on the minds of most Americans as 

the national discussion about energy decisions 

and their impact on the environment and the 

economy took on a greater sense of urgency. 

As gasoline prices climbed higher and as presi-

dential campaigns took place, Americans began 

to focus more clearly on the energy choices we 

make – both as a country and as individuals.

At Piedmont, we believe our nation’s energy and 

environmental goals can best be met by using a 

diverse portfolio of energy resources. We must 

further develop our renewable energy resources 

such as wind and solar; we need to increase 

our use of nuclear energy and utilize clean less carbon dioxide than oil and 17 percent less 

carbon dioxide than propane.

Natural gas is efficient. In today’s world, 

energy efficiency translates into “green” energy. 

The more efficiently energy is transported from 

the source of its production to the site of its end 

use, the less energy is consumed and the lower 

the carbon dioxide emissions. Our nation’s nat-

must do is make responsible energy choices for 

our environment and for our future.

“Responsible energy choices” for our environment 

means choosing the cleanest energy sources 

available to meet energy demand and using 

those energy sources in the most efficient way 

possible. Piedmont Natural Gas is fortunate to 

distribute an energy resource that is uniquely 

positioned among all energy choices to play 

a vital role in meeting our nation’s energy and 

environmental goals. Natural gas is an energy 

source that is clean, efficient and abundant.

Natural gas is clean. Natural gas is the 

cleanest burning of all fossil fuels – emitting 43 

percent less carbon dioxide than coal, 28 percent 

coal technologies; we must use natural gas 

to its greatest potential in order to realize its 

promise as a unique energy and environmental 

resource; and we must promote cost-effective 

energy efficiency and conservation programs 

in order to use all energy wisely. The reality 

is that energy choices surround us – what we 

“As a natural gas utility, we recognize our role in promoting 

the wise and efficient use of natural gas.  

We are doing this through energy efficiency and conservation 

programs that benefit our customers and  

our shareholders.”

Jane Lewis-Raymond, Vice President - General Counsel

Frank Yoho, Senior 

Vice President 

of Commercial 

Operations, monitors  

the delivery of  

clean-burning  

natural gas with 

members of his 

team in Piedmont’s 

Gas Control room.
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Natural gas is abundant. Natural gas is 

one of our most abundant domestic energy 

resources. In order to meet our nation’s growing 

appetite for this clean and efficient form of energy 

we need access to our nation’s onshore and 

offshore natural gas resources and the develop-

ment of pipeline and storage infrastructure. More 

than 80 percent of the natural gas consumed in 

America is produced in our country with another 

ural gas transmission and distribution pipeline  

system is one of the most efficient energy  

delivery systems in the world. In fact, 90 percent 

of the energy value of our natural gas is retained 

from the source of production to the site of end 

use, far exceeding the energy efficiency of our 

nation’s electric generation, transmission and 

distribution systems. Natural gas also has a 

smaller carbon footprint than electricity when 

used directly in homes and businesses.

addition, significant capacity expansions have 

been completed or are underway at liquefied 

natural gas, or “LNG,” import terminals on 

our nation’s coastline to receive supplemental 

supplies of natural gas when needed. Access 

to our domestic natural gas resources and the 

development of energy infrastructure should 

be major principles in our nation’s energy and 

environmental policy goals.

17 percent produced in Canada. Only three  

percent of our natural gas supplies currently 

come from supply sources outside of North 

America, although global natural gas supplies 

are abundant as well. New exploration and pro-

duction technologies allow our nation’s natural 

gas resources to be produced in a safe and 

environmentally sensitive manner. Domestic 

natural gas production and reserve additions 

are growing with the development of uncon-

ventional shale gas basins across the nation. In 

9

The direct use of 

natural gas by  

customers to heat 

their water or warm 

their home is its  

best and most  

efficient use.
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Our Environment
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energy efficiency and conservation programs, 

including those that promote the efficient use 

of natural gas in direct use applications.

In North Carolina, we operate under a permanent 

margin decoupling tariff, effective November 1,  

2008, that separates, or “decouples,” the collection 

of utility margin from the consumption patterns 

of our residential and commercial customers.  

This rate design and the accompanying 

approval of a cost based energy efficiency and 

conservation program better align the interests 

of our Company and our customers. In South 

We also believe that it is important for energy 

utilities and their state regulatory commissions  

to adopt innovative rate structures and programs  

that do not discourage, but instead encourage, 

energy efficiency and customer conservation. 

Traditional volumetric rate designs that provide 

incentives for utilities to seek increased energy 

usage are no longer appropriate in an era when 

policy objectives are focused on energy effi-

ciency, climate change and carbon emissions. 

Instead, we urge the creation of incentives for 

Piedmont also took a leadership role in pro-

moting energy efficiency and environmental 

stewardship in our local business operations in 

2008. We announced plans for two Leadership 

in Energy and Environmental Design (LEED) 

certified operations buildings that further  

reinforce our commitment to the wise and  

efficient use of our energy resources while  

protecting the environment.

Carolina, we operate under a rate stabilization 

mechanism that “decouples” our margin collec-

tion with a one year lag. In Tennessee, we are in 

discussions with other natural gas utilities and 

energy policy leaders about needed regulatory 

reform in that state.

In 2008, Piedmont took a leadership role in the  

formation of The Council for Responsible Energy, 

a coalition of more than 190 organizations that 

have joined together to educate consumers 

and businesses about the benefits of natural 

gas as the most comfortable and responsible 

energy choice. As part of that campaign, the 

Council has developed an online resource, 

www.comfortableresponsible.org, where visitors 

can learn ways to use natural gas wisely in their 

homes and businesses, and find tips and tools 

to reduce their energy consumption. One of the 

beneficial features of the online resource is an 

emissions calculator that allows homeowners 

to input appliance data and calculate the overall 

emissions footprint for their households.

Michael Yount, 

Senior Vice 

President of Utility 

Operations, attends 

the ground  

breaking ceremony 

for Piedmont’s 

LEED designed 

operations center  

in Nashville, TN.
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The first LEED project we announced was 

our new operations center in Tarboro, North 

Carolina. This facility was completed and 

occupied by our employees in 2008. We are 

awaiting final LEED certification for this project.  

The second project we announced was our 

plans for a new operations center in Nashville, 

Tennessee. We have broken ground for  

construction of this facility and are scheduled 

for completion in early 2010.

LEED certification of a building or structure 

recognizes a facility that reduces waste and 

greenhouse gas emissions, and conserves 

water and energy, both during construction 

and operations. According to the U.S. Green 

Building Council which developed the LEED 

rating system, there are less than 50 LEED 

certified projects in North Carolina and only 

13 in Tennessee. There are just slightly more 

than 2,000 LEED certified projects in the entire 

United States.
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Piedmont’s new 

LEED designed 

operations center 

in Tarboro, NC 

opened to  

employees in 

October 2008.

“Piedmont made a choice to be responsible to our  

environment with the decision to seek LEED certification for 

our new operations centers in Tarboro and in Nashville.  

These new facilities will be a source of pride for our employees 

and for the communities in which they are located.”

Michael Yount, Senior Vice President - Utility Operations

The Council for 

Responsible Energy 

is an industry  

coalition dedicated 

to promoting natural 

gas as the most 

comfortable and 

responsible energy 

choice for  

consumers and 

businesses.



Safety is a vital aspect of employee wellness at 

Piedmont. It is our highest priority whether in 

providing service to our customers or in our 

routine day-to-day work. We include safety  

as a key component of our company-wide  

performance plan for every employee and we 

have been successful in continously improving 

our safety performance over the last three years.

Our Employees

12

Jane Lewis-

Raymond,  

General Counsel, 

participates in a 

yoga class as part 

of the Company’s 

wellness program.

In 2008, we continued to build upon our com-

pany culture through a number of initiatives  

designed to improve the health of our employees 

while maintaining their high level of performance. 

Our efforts during the year focused on employee 

safety and wellness, a positive work environment, 

professional development and leadership  

training, and innovation and diversity.

P I E D M O N T  N A T U R A L  G A S  2 0 0 8  A N N U A L  R E P O R T

Our 2008 results could not have been achieved 

without the leadership and commitment of our 

1,822 employees. Their efforts, grounded in a 

healthy, high performance culture, have allowed 

us to meet our current challenges and will allow 

us to take advantage of the opportunities that 

lie ahead.

“Piedmont truly stands behind its commitments to  

employee development, wellness and a work-life balance.  

It is a responsibility that we embrace and one  

that has paid dividends many times over whether it involves  

working together to improve our business processes  

or coming together to solve a business,  

service or customer issue.”

Kevin O’Hara, Senior Vice President - Corporate & Community Affairs
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Piedmont employees 

in South Carolina 

attend a company-

sponsored training 

class on industry 

regulations.
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Piedmont’s Wellness Program is one of our 

most successful employee programs with more 

than 80 percent of all employees participating 

during 2008. We initiated a health screening 

process that provides employees with valuable 

information about their personal health along 

with suggestions and tips that each employee 

can adopt to improve their individual health. 

This program includes fitness program reim-

bursement, tobacco cessation programs, weight 

control programs and monthly promotions or 

challenges to encourage continued participation. 

In addition to promoting a healthy workforce 

and improving the lives of our employees and 

their families, the program has also helped 

the Company to more effectively address its 

healthcare costs.

Employee wellness, however, goes beyond 

the physical well being of each employee. To 

enhance productivity and employee satisfaction, 

Piedmont also offers flexible work arrangements 

such as alternative work scheduling and  

telecommuting.

Alternative work scheduling is designed to  

create the most productive working conditions  

for employees. Due to family schedules and 

other considerations, some employees request 

a work schedule that differs from the traditional 

work schedule. Our experience shows that 

enabling employees to take advantage of these 
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Piedmont, but also our environment and our 

communities. Fewer employees commuting  

to work every day helps reduce traffic, air  

pollution, wear and tear on our transportation  

infrastructure and energy consumption.

We also create opportunities for our employees 

to develop and grow professionally in order 

to make the most of their individual skills and 

capabilities and to contribute to the success 

alternate work schedules promotes a better 

work-life balance and is a powerful employee 

satisfaction, retention and performance tool. 

When employees are better able to meet their 

personal obligations, they are more focused 

at work. Some of the alternate work schedules 

include compressed work weeks, flexible hours, 

part-time work and job sharing.

Telecommuting is another program designed 

to create productive work environments for 

our employees and has benefited not only 

of the Company. We regard this as one of our 

most important responsibilities – to offer our 

teammates opportunities to learn new skills, to 

develop as leaders, and to share their experi-

ences and knowledge with others.

Piedmont Pride is our primary leadership 

development program. It is conducted by certi-

fied internal and external facilitators and it is 

designed to develop the leadership potential of 

every employee at the Company. The program 

emphasizes the value of diverse leadership 

styles, with a focus on how we can work 

together more effectively to achieve personal, 

team and Company goals.

PNG University is our in-house educational 

program that helps employees meet their  

personal and professional development goals. 

Classes cover a wide range of topics and  

provide the skills, knowledge and tools to foster 

Our Employees
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a high-performance culture and build talent 

within the organization.

Piedmont also supports the educational and 

professional development of its employees by 

providing educational assistance to employees 

who wish to pursue college degrees or other 

academic course work in their professional field.

John Giles,  

computer  

programmer for 

Piedmont,  

telecommutes  

from home in 

Charlotte, NC.
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Innovation and continuous process improve-

ment have been important parts of Piedmont’s 

culture for many years. By seeking ways to 

become more efficient and improve our  

processes we are ensuring that the service we 

provide our customers will continue to have  

real value. In 2008, Piedmont launched a  

new Learning-Innovation-Diversity facility in 

Charlotte. The facility provides a space where 

diverse ideas and experiences can come togeth-

er to discover innovative solutions to unique 

business challenges and market opportunities. 

The facility is designed to leverage our diversity 

by promoting creative thinking, learning and 

innovation and features a learning library com-

plete with computer access, reference books 

and other materials.

15

Members of 

Piedmont’s Diversity 

Council brainstorm in 

the Company’s new 

Learning-Innovation- 

Diversity Center.

“Piedmont’s culture encourages teamwork  

and collaboration as a means of achieving desired results.  

We promote an environment where our employees can 

bring their diverse perspectives and experiences together  

to develop innovative solutions for the  

challenges and opportunities we face as an organization.”

Claire Taylor, Managing Director  
Corporate Communications & Organizational Effectiveness
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Piedmont Natural Gas Company, Inc. and Subsidiaries
Five-Year Comparison
For the Years Ended October 31, 2004 through 2008

2008 2007 2006 2005 2004

Operating Revenues (in thousands):
Sales and Transportation:

Residential $ 813,032 $ 743,637 $ 841,051 $ 686,304 $ 624,487
Commercial 503,317 418,426 498,956 421,499 360,355
Industrial 209,341 190,204 205,384 215,505 179,302
For Power Generation 25,266 29,135 22,963 16,248 18,782
For Resale 12,326 13,907 11,342 40,122 38,074

Total 1,563,282 1,395,309 1,579,696 1,379,678 1,221,000
Secondary Market Sales 515,968 308,904 337,278 373,353 301,886
Miscellaneous 9,858 7,079 7,654 8,060 6,853

Total $2,089,108 $1,711,292 $1,924,628 $1,761,091 $1,529,739

Gas Volumes — Dekatherms (in thousands):
System Throughput:

Residential 51,909 50,072 49,119 52,966 54,412
Commercial 36,766 33,647 34,476 36,000 35,483
Industrial 81,780 79,266 80,490 81,102 83,957
For Power Generation 30,875 34,096 26,099 25,591 18,580
For Resale 8,921 8,923 8,472 8,779 8,912

Total 210,251 206,004 198,656 204,438 201,344

Secondary Market Sales 53,442 42,049 40,994 47,057 51,707

Number of Customers Billed
(12 month average):
Residential 852,586 835,636 815,579 792,061 771,037
Commercial 94,045 93,472 92,692 91,645 90,328
Industrial 2,937 2,959 3,008 3,146 3,194
For Power Generation 20 15 12 16 13
For Resale 17 15 19 15 15

Total 949,605 932,097 911,310 886,883 864,587

Average Per Residential Customer:
Gas Used — Dekatherms 60.88 59.92 60.23 66.87 70.57
Revenue $ 953.61 $ 889.90 $ 1,031.23 $ 866.48 $ 809.93
Revenue Per Dekatherm $ 15.66 $ 14.85 $ 17.12 $ 12.96 $ 11.48

Degree Days — System Average:
Actual 3,195 2,977 3,192 3,266 3,331
Normal 3,358 3,388 3,386 3,455 3,524

Shares of Common Stock Outstanding at Year End
(in thousands) 73,246 74,208 75,464 76,698 76,670

Number of Shareholders of Record (at year end) 15,109 15,631 16,280 16,721 16,389
Number of Utility Employees 1,833 1,876 2,051 2,124 2,120

FIVE-YEAR COMPARISON FOR THE YEARS ENDED OCTOBER 31, 2004 THROUGH 2008
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Selected Financial Data (In thousands except per share amounts)
Years Ended October 31 2008 2007 2006 2005 2004

Operating Revenues $2,089,108 $1,711,292 $1,924,628 $1,761,091 $1,529,739
Margin $ 552,973 $ 524,165 $ 523,479 $ 499,139 $ 488,369
Net Income $ 110,007 $ 104,387 $ 97,189 $ 101,270 $ 95,188
Earnings per Share of Common Stock:

Basic $ 1.50 $ 1.41 $ 1.28 $ 1.32 $ 1.28
Diluted $ 1.49 $ 1.40 $ 1.28 $ 1.32 $ 1.27

Cash Dividends per Share of Common Stock $ 1.030 $ 0.990 $ 0.950 $ 0.905 $ 0.8525
Total Assets $3,093,580 $2,820,318 $2,733,939 $2,602,490 $2,392,164
Long-Term Debt (less current maturities) $ 794,261 $ 824,887 $ 825,000 $ 625,000 $ 660,000

Selected Quarterly Financial Data (In thousands except per share amounts) (unaudited)

Fiscal Year 2008
Operating
Revenues Margin

Operating
Income

Net
Income
(Loss) Basic Diluted

Earnings (Loss) Per
Share of

Common Stock

January 31 $788,470 $227,026 $91,936 $ 82,268 $ 1.12 $ 1.12
April 30 634,178 161,281 51,822 48,624 0.66 0.66
July 31 354,709 77,020 2,619 (7,678) (0.10) (0.10)
October 31 311,751 87,646 6,734 (13,207) (0.18) (0.18)

Fiscal Year 2007

January 31 $677,241 $208,485 $81,697 $ 70,716 $ .95 $ .94
April 30 531,579 159,727 50,621 51,120 .69 .69
July 31 224,442 75,158 1,021 (9,140) (.12) (.12)
October 31 278,030 80,795 4,008 (8,309) (.11) (.11)

Common Stock Information

The following table provides information with respect to the high and low sales prices from the New York Stock Exchange Composite for each quarterly period for the
years ended October 31, 2008 and 2007 and the quarterly cash dividends paid per share.

Quarter Ended High Low
Dividends
Per Share Quarter Ended High Low

Dividends
Per Share

2008 2007

January 31 $27.98 $24.01 25.00¢ January 31 $28.44 $25.78 24.00¢
April 30 27.68 24.05 26.00¢ April 30 27.50 24.33 25.00¢
July 31 27.95 25.00 26.00¢ July 31 27.50 22.00 25.00¢
October 31 35.29 20.52 26.00¢ October 31 27.50 23.09 25.00¢
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ANNUAL MEETING

The 2009 Annual Meeting of Shareholders will 

be held at the corporate office of the Company, 

4720 Piedmont Row Drive, Charlotte, North 

Carolina 28210, at 8:30 a.m. on Friday, March 

6, 2009. The formal notice of the meeting, 2008 

Form 10-K, proxy statement and form of proxy 

card are being mailed to holders of record of  

common stock along with this Summary  

Annual Report.

  This Summary Annual Report and the 

financial statements contained herein are 

presented solely for the general information of 

security holders and others and are not intended 

for use in connection with any purchase or sale 

of securities.

Plan Features:

•	 	Initial	investment	of	$250,	up	to	$120,000	

per calendar year

•	 	Voluntary	cash	purchases	from	$25	per	 

payment	to	$120,000	per	calendar	year

•	 	5%	discount	on	shares	purchased	with	 

reinvested dividends

•	 	Deposit	share	certificates	for	safekeeping

•	 	Automatic	monthly	investing	available

Call 800-937-5449 for information about the 

Plan, including a prospectus and enrollment 

forms.

COMMON STOCK LISTING

Our common stock is listed and traded on the 

New York Stock Exchange under the symbol 

“PNY.” The abbreviations “PiedmontNG” or 

“PiedNG” appear in various stock listings.

  The Company’s Chairman, President and 

Chief Executive Officer certified to the NYSE on 

April 4, 2008, that as of that date, he was not 

aware of any violation by the Company of the  

NYSE’s corporate governance listing standards.  

On December 29, 2008, the Company’s 

Chairman, President and Chief Executive Officer 

and	the	Company’s	Senior	Vice	President	and	

Chief Financial Officer filed and furnished, 

respectively, with the Securities and Exchange 

Commission the certificates required by sections 

302 and 906 of the Sarbanes-Oxley Act of 2002, 

without qualifications.

DIVIDEND REINVESTMENT AND STOCK 

PURCHASE PLAN

The Dividend Reinvestment and Stock Purchase 

Plan provides investors and shareholders with 

a convenient method for reinvesting dividends 

and purchasing shares of common stock directly 

from the Company without paying any service 

charges or brokerage commissions.

WRITTEN REQUESTS FOR COMMON 

STOCK TRANSFERS AND OTHER 

SHAREHOLDER INQUIRIES REGARDING:

•	 Direct	deposit	of	dividend	payments

•	 Replacement	of	dividend	checks

•	 Lost	or	stolen	stock	certificates

•	 Change	of	address

•	 IRS	Form	1099s

•	 Automatic	bank	draft	for	stock	purchases

•	 Consolidation	of	accounts

•	 Dividend Reinvestment & Stock Purchase Plan

American Stock Transfer & Trust Company 

59	Maiden	Lane

Plaza	Level

New York, New York 10038

800-937-5449

www.amstock.com

Kevin O’Hara,  

Senior Vice 

President of 

Corporate and 

Community Affairs, 

recognizing a group 

of employees for 

their outstanding  

service to the 

Company.
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FINANCIAL INQUIRIES

Anyone seeking financial information should 

contact:

John B. Sutphin

Manager	–	Finance	and	Investor	Relations

704-731-4314

john.sutphin@piedmontng.com

MEDIA INQUIRIES

The media should contact:

David	L.	Trusty

Managing Director – Public Relations

704-731-4391

david.trusty@piedmontng.com

PUBLICATIONS AVAILABLE

To view a copy of press releases or the most  

recent financial results, please visit the 

Company’s web site: 

www.piedmontng.com 

Upon request, the Company will provide the 

following:

•	 Summary	Annual	Report

•	 Form	10-K

•	 Form	10-Q

INDEPENDENT REGISTERED PUBLIC 

ACCOUNTING FIRM

Deloitte	&	Touche	LLP

1100 Carillon Building

227 West Trade Street

Charlotte, North Carolina 28202

STREET ADDRESS

Piedmont Natural Gas

4720 Piedmont Row Drive

Charlotte, North Carolina 28210

704-364-3120

MAILING ADDRESS

Piedmont Natural Gas

Post Office Box 33068

Charlotte, North Carolina 28233

ON THE WEB

www.piedmontng.com

Piedmont Natural Gas is an Equal Opportunity 

Employer.

Nashville, Tennessee 

is one of Piedmont’s 

fastest growing  

markets.
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served by municipalities who 

are wholesale customers. Our 

subsidiaries are invested in 

joint venture, energy-related 

businesses, including 

unregulated retail natural 

Piedmont Natural Gas
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gas marketing, interstate 

natural gas storage and 

intrastate natural gas  

transportation.

ABOUT THE COMPANY

Piedmont Natural Gas is an 

energy services company  

primarily engaged in the  

distribution of natural gas to 

more than one million  

residential, commercial and 

industrial utility customers 

in North Carolina, South 

Carolina and Tennessee, 

including 62,000 customers 

Front cover photo 

features Doug 

Wilson, Greensboro 

Operations Manager,  

with his daughter,  

Lillie Margaret and 

his father, Lynn, a 

Service Technician 

in Hickory, NC.

Piedmont Natural Gas

SouthStar Energy Services,  
our unregulated retail natural  
gas marketing joint venture,  
d.b.a. Georgia Natural Gas
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As one of the nation’s fastest-growing distributors of natural gas,  

we are pleased to share with you the benefits of this clean energy source.  

In every way, natural gas is the responsible energy choice.
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