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The year 2006 was an excellent year for Heartland Financial USA, Inc. We earned a record
$25.1 million, exceeding last year‘s earnings by 10 percent, and reached a new landmark

of $3.1 billion in assets. We chartered a new bank in the greater Denver metro area and
opened four new banking offices, bringing total banking locations to 54, of which 30 are in
the West. Our company demonstrated improvement in nearly every financial measurement
while the industry at large struggled.
Behind these great numbers i s a story of Forward Thinking that began 25 years ago
when we took our first steps toward becoming a public c0mpany.A~we reflected back in
time to the origins of our vision, mission, purpose and cause and the strategies which have
been employed to create Heartland’s remarkable success story, we arrived at the theme

Twenty-Five Years of Forward Thinking.
In 1981 Heartland was organized out of Dubuque Bank and Trust, which was born of the
Great Depression. In many ways the early 1980s were the best of times and the worst of
times. The banking industry was struggling with the uncertainties of deregulation, and
interest rates hit an all-time high, which brought the economy to its knees. Our hometown
of Dubuque, Iowa, received national attention as the city with the highest unemployment
rate in the nation, reaching well into double digits as the community’s two largest employers
experienced major layoffs and real estate values fell through the floor.
As history has proven time and again, out of the darkest of times great new visions are

born, and this was certainly the case with Heartland. In 1981 the Bank was very closely held,
and the question which was pondered by a number of i t s directors was,”How can we retain
the benefits of locally managed community banking while preserving and increasing the
value of our shares for future generations?”
The concept of community banking was near and dear to the hearts of our visionary
directors at that time. They were convinced that a community bank model based on local
ownership and local decision-making would have value well into the future. Directors
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William C. Brown, Lynn 5.Fuller, Evangeline K. Jansen, James A. Schmid and F.W. Woodward
all had banking relationships with large regional banks,as well as with their own community
bank, Dubuque Bank and Trust, and had experienced the ease of doing business with a
community bank.
To position the company for future expansion, the directors decided that a holding
company should be formed, mapping a new course for the company. The creation of
Heartland Bancorp, subsequently renamed Heartland Financial USA, Inc., resulted in a
one-bank holding company. Its sole asset was Dubuque Bank and Trust, with $200 million
in assets and five offices in Dubuque County. The company was now poised for growth
and geographic diversification of risk.
In the following ten years, Heartland acquired two community banks and one consumer
finance company. The banks were merged into Dubuque Bank and Trust. Now known as
Citizens Finance Co., the consumer finance company has grown to eight offices in Iowa,
Illinois and Wisconsin.
In 1992, Heartland acquired its first out-of-state bank in Illinois,Galena State Bank and Trust.
With the 1994 acquisition of First Community Bank, F.S.B., Keokuk, Iowa, Heartland shares
were registered with the SEC, and for the first time Heartland stock was publicly traded.
During the mid-19905, Heartland continued its Midwest expansion with the formation of
Riverside Community Bank in Rockford, Illinois. Additionally, we acquired what is now
Wisconsin Community Bank in Madison and Monroe, with subsequent expansion into
Green Bay and Sheboygan, Wisconsin.
Following early acquisitions in the Midwest, the company gained the experience and
acquired the technology needed to reach more distant markets. Beginning in the late 1990s
the company ventured west,where competition was less intense and economic growth and
expansion were far greater. Heartland began actively expanding in the West, with both
acquisition and de novo activity in New Mexico, Arizona, Montana and Colorado, all supported
by the company's centralized, state-of-the-art backroom operations in Dubuque, Iowa.

In recent years Heartland has increased the percent of total assets held in our Western
banks to 42 percent, moving closer to our goal of an equal distribution of assets between
our Midwestern and Western banks.
In 2003, the listing of Heartland stock on the NASDAQ" National Market System brought
closure to the question originally pondered by the company's organizers. Heartland was
now traded nationally on a major stock exchange and could provide i t s shareholders
increased liquidity and attractive returns.
The Heartland master strategy of balancing profit and growth continues today as we
seek opportunities for de novo expansions and attractive acquisitions. We remain focused
on our stated goal of doubling earnings per share and assets every five to seven years. We
remain committed to our mission of excellence in customer service and our sole purpose
and cause, which is,"To increase the wealth and balance the needs of all our constituents:

our customers, our employees, our shareholders and our communities." We believe that this
focus will continue to provide excellent stock performance and that our stockholders will
continue to be well rewarded.

I am grateful to our Heartland and community bank boards, dedicated employees and
management teams whose contributions and Forward Thinking continue to exemplify
the history and future of Heartland Financial USA, Inc.

Lynn B. Fuller

Chairman of the Board
President & Chief Executive Officer

Past, present and future perfect.
For Mary Schmid, her son and daughter-in-law and triplet granddaughters,
Heartland stock is a generational tradition. And it all began in 1958 when Mary's
husband Jim joined the board of directors of Dubuque Bank and Trust.

A legendary and apparently inexhaustible Dubuque businessman,
Mary's late husband was also CEO of Crescent Electric Supply
Company and worked to see a business that started with a single
facility in Dubuque, Iowa, become an industry leader with more
than 120 locations across 25 states coast-to-coast.
In 1981, Heartland named Jim Schmid President,and in later
years he served as Vice Chairman and Chairman of the Board.
The considerable knowledge gained through his experience with

A $1,000 INVESTMENT

IN HEARTLAND
SHARES IN 1981 WAS

WORTH $23,905 ON
DECEMBER 3 1,2006.

Crescent proved invaluable to the aspiring banking and financial
corporation. Of course, during his tenures at DB&T and Heartland,
he seized the opportunity to accumulate Heartland shares.
When asked about Jim Schmid, Heartland President and CEO
Lynn B. Fuller broke into a warm smile of remembrance. "Jim
taught us a lot about forward thinking. In our earliest discussions about expansion, he urged us to be open-minded. 'YOU
can expand anywhere in the country,'he'd say. 'If you can fly
there, it's not too far away.' And Jim should have knownCrescent Electric employed the same strategy, flying to
markets across the U.S.from their home base in Dubuque."
Heartland had a dear friend in Jim Schmid, but his ideas about
the direction of our corporation live on, as do many of Jim's
Heartland shares that are held by three generations of Sclimids.
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A step ahead in technology.
Heartland relies heavily on information technologies as every business line, service

and transaction involves timely, complete, accurate, consistent and cost-effective
use of information.

Throughout 2006, Heartland continued its leadership role
in adopting state-of-the-art technology by implementing
several new initiatives that benefit customers, employees
and stockholders.
Heartland is one of just a handful of financial institutions
with the technology in place to process checks electronically
from beginning to end.Through eDeposit, a check is converted
into a digital image a t the point of payment,allowing customers
CONVERSION TO

to make deposits right from their offices.Once checks are

ELECTRONIC CASH

received electronically a t Heartland, they clear securely a t

LETTERS HAS RESULTED

IN AN ANNUAL COST

SAVINGS OF $300,000
SYSTEM-WIDE.

record speeds.This technology brings convenience to our customers while improving backroom efficiency and reducing
operating costs.
Company-wide document imaging creates operating efficiencies while expediting service to customers. By imaging
documents a t the point of their origin, credit decisions can be
made quickly.
Heartland plans to continue its use of leading-edge technologies in 2007 with new initiatives like the development of
advanced encryption techniques to make online banking
more secure than ever. Advanced fraud-prevention systems and
additional deposit services are also in the works.

E-banking on the fly.
Dan Bailey@,a retail, wholesale and Web-based fly-fishing supplier, is wading into the
high-tech waters of eDeposit through Rocky Mountain Bank.

Since 1933, the popular fishing outfitter has been doing business
from their headquarters in Livingston, Montana, a stone‘s throw

from Yellowstone National Park. With their healthy online- and
mail-order-catalog business, along with commerce in the retail
setting, Dan Bailey i s the perfect customer for Rocky Mountain‘s
new eDeposit service.

CUSTOMERS USING

eDEPOSlT ARE REALIZING
AN AVERAGE COST

SAVINGS IN MILAGE,
TIME/LABOR AND
SUPPLIES OF NEARLY

$1,300 ANNUALLY.

The eDeposit system allows businesses ro scan their customers’
checks with a check reader and deposit them electronically.This
Heartland-wide service gives customers faster access to funds
and extends their deposit window beyond the closing hours of
their Heartland bank.
Dan Bailey CEO John Bailey enjoys the practical benefits of
eDeposit.“We’ve been doing much of our business with Rocky
Mountain Bank for some time-their

president, Jim Powell, and

I go way back. Until they introduced eDeposit, we had to use
another bank, creating a lag in the collection process. Now, we
do all our banking through Rocky.”
Similar raves are being reported to Heartland member banks
across the country as eDeposit brings banking directly to CUStomers‘desktops.
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Paying it forward.
In New Mexico, the YMCA has been building strong kids,families and communities
since 1877.

Today, the YMCA serves Albuquerque and central New Mexico
through 26 1ocations.Althoughthey has plenty of volunteer labor
and impressive membership earnings, and enjoys a nonprofit, taxexempt status, it also offers an opportunity for a company wishing
to"pay it forward"through positive corporate citizenship. And

that's just what New Mexico Bank &Trust is doing.
GREAT CORPORATE
CITIZENSHIP IS A HALLMARK OF THE HEARTLAND
MISSION. IN BOTH 2006
AND 2007,THE COMPANY

WAS NAMED AMONG
THE NATION'S 100 BEST

"Last year the YMCA board started a capital fund drive to raise
$6 million for significant refurbishing of their area branches,"

said New Mexico Bank &Trust's Catherine Kitterman,Vice President, Business Banker."Since our president, Greg Leyendecker,
is on the YMCA board, they didn't have to look far to find a bank

ready to help such a worthy cause."Help was on its way.
"We borrowed $2.1 million a t a very attractive interest rate

CORPORATE CITIZENS BY

from New Mexico Bank &Trust so we could get started on

CRO, THE MAGAZINE OF

updating the gymnasium and a health fitness center,"said

BUSINESS ETHICS.

the Y's Executive Director, Marion Bolton."Greg Leyendecker
and everyone at the bank were delightful to work with. Our
organization does so much for area families, and we really
appreciate the work New Mexico Bank &Trust has done to
make these renovations a reality.We trust the bank and they
take care of us. They have proven to be great neighbors,"
says YMCA Director Marion Bolton.

Taking trust further.
The secret to the success of the two Wealth Management Group units is pure
Heartland-the

big bank punch with the little bank touch.

"In 2006, we identified the customer we could best serve,"says
Arizona's Sr.Vice President and WMG Manager, Michael McCartney.
"Since this market is dominated by big banks that target clients
with $1.5 million plus, we pay special attention to trust and
investment management clients with assets of $350,000 to
$3 million. We know these clients are frustrated by impersonal

service from the big banks."

No doubt.The secret to winning over this large market
segment i s the one-on-one service that's already the hallmark

FOR 2006,THE WEALTH
MANAGEMENT GROUP'S
AGGRESSIVE GROWTH
PORTFOLIOS AVERAGED
A RETURN OF 21 .O8% AS
COMPARED TO THE S&P 500
RETURN OF 15.78%.

of every Heartland bank. Larger competitors commonly serve
clients with under $1.5 million in holdings via a call center
telephone service. But not the Heartland Wealth Management
Group. Our Wealth Management Group officers are only too
happy to work directly with clients of all sizes, and every trust
client is assigned their own personal advisor-regardless of the
size of their holdings.
New Mexico's Sr.Vice President, George Weir, has the perfect
story to illustrate how technology can advance the human
touch in banking."There are two ways to apply technology-to
connect with the client or to become detached from the client.
We are high-tech, but only in a way that builds the relationship
between the trust officer and the client. Example? I was golfing
with one client when another client sent an urgent e-mail to
my BlackBerry." I excused myself,called the client right at the
9th hole and answered his question. As a result, both clients
were impressed with the banks responsiveness."
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Forward Thinking, Western style.
Take a look behind the scenes to realize all the time, effort and talent required to
launch a new bank charter.

In late 2004, Heartland started working to create a new bank
in the booming Denver market. Heartland Sr.Vice President of
Marketing John Berg calls the process that followed”a confluence of prime opportunities.” The first such break occurred
SUMMIT BANK &TRUST IN

when Heartland discovered area banker John P.Carmichael,

BROOM FIELD, COLORADO,

who immediately saw value in the Heartland business model.

IS THE LATEST MILESTONE

After he came on board, formation of the new bank moved

IN HEARTLAND’S WESTERN
EXPANSION. SINCE ITS
NOVEMBER OPENING,
SUMMIT HAS GARNERED
OVER $22 MILLION IN
LOANS AND $1 1 MILLION
IN DEPOSITS.

forward in earnest.

A building became available on some prime real estate in the
suburb of Broomfield, located along the fast-growing corridor
between Denver and Boulder. A flurry of activity followed as
Mr. Carmichael, his newly formed team and virtually every corporate department got involved in making the vision a reality as
Heartland’s ninth community bank took shape.
But there‘s no rest for the Summit management team. Now
that the bank is fully operational, Carmichael’s team is gearing
up to open a Wealth Management Group unit to provide clients
with complete investment management and trust services.

HEARTLAND FINANCIAL USA, INC. - BALANCE SHEET HIGHLIGHT'S
At the years ended December 31,1997,1998,1999,2000,2001,2002,2003,2004,2005 and 2006
(Dollars in thousands, except share and per share data)

d due from banks

Loans held for sale
Gross loans and leases:

Assets under operating lease

LIABILITIES AND STOCKHOLDERS' EQUITY
LIABILITIES
$

Book value per common share
Common shares outstanding, net of treasury

60,950

$

70,871

$

91,391

$

136,066

9.29

$

10.69

$

11.46
16,390,415

$

12.65
16,572,OSO

HEARTLAND FINANCIAL USA, INC. - INCOME STATEMENT FINANCIAL HIGHLIGHTS
For the years ended December 31,1997,1998,1999,2000,2001,2002,2003,2004,2005 and 2006
(Dollars in thousands, except share and per share data)

Noninterest income

Income from continuing operations
Discontinued operations:
Income (loss) from discontinued operations

PER C O M M O N SHARE DATA
Net income - diluted
Income from continuing operations - diluted'll
Cash dividends
Dividend payout ratio
Diluted weighted average shares outstanding
EARNINGS PERFORMANCE DATA
Return on average total assets
Return on average stockholders'equity
Net interest margin"
[ilExcludesthe discontinued operations of Ultea and the related gain on sale in 2006
and operations of our Eau Claire branch and the related gain on sale in 2002.

"'Tax equivalent using a 35% tax rate.

16,702,146

16,734,989

Heartland Banks and Consumer Finance Locations

Consumer Finance
+ Pending Community Banking
( 1 Number of Locations

HEARTLAND EXECUTIVES

MEMBER BANK DIRECTORS

Lynn B. Fuller
President & Chief Executive
Officer

OUBUQUE BANK AND
TRUST COMPANY

John K. Schmidt
Executive Vice President,
Chief Operating Officer,
Chief Financial Officer
Kenneth J. Erickson
Executive Vice President,
Chief Credit Officer
John J. Berg
Senior Vice President,
Marketing
Edward H. Everts
Senior Vice President,
Operations/Retail Banking
Douglas J. Horstmann
Senior Vice President, Lending
Me1 E. Miller
Senior Vice President,
Chieflnvestment Officer
Paul J. Peckosh
Senior Vice President,
Wealth Management Group
Jacquie M. Manternach
Vice President, Finance
Janet M.Quick
Vice President, Chief
Accounting Officer

David J. Kapler
Vice President, General
Counsel, Assistant Corporate
Secretary

HEARTLAND FINANCIAL
USA, INC.
Directors
Lynn B. Fuller"
James F. Conlan
John W. Cox, Jr.
Mark C. Falb
Thomas L. Flynn
Ronald A. Larson
John K.Schmidt

Board Chair

+ Board Chair (Elected

DB&T Directors Emeriti
J. E. Crahan
Denis D. Faber, MD
Thomas M. Flynn
Duncan Glab
Sandra J. Hirstein
Robert J. Kehl
Ralph J. Manternach
Dolores McHugh, BVM
Jerry L. Murdock
B. L. Murray
Robert F. Neuwoehner
Susan Rink, BVM
Robert Woodward

GALENA STATE BANK AND
TRUST COMPANY

Lois K. Pearce
Vice President,
Corporate Secretary

++

Directors
Mark C. Falb"
Richard C. Cody
James F.Conlan
Patrick M. Crahan
Paul E. DeLong, DMD
James R. Etheredge
Thomas L. Flynn
Lynn B. Fuller
Lynn S. Fuller
Donnelle M. Fuerste
James P. Gantz
Charles D. Glab
Douglas J. Horstmann
R. Michael McCoy
Robert 0. McDonald 11
John K. Schmidt

'28/07)

FIRST COMMUNITY BANK
Directors
John H. Smith"
Robert C. Carson
James E. Hankes
JosephW. Kamps
Dr. Michael A. Klauser
Richard D. Logsdon
Paul 0. Long
Mary Ellen Pfeifer
John K. Schmidt

NEW MEXICO BANK
&TRUST
Directors
Douglas G. Nichols"
Nadyne C. Bicknell+
Lynn 8.Fuller
Dan Hardisty
R. Greg Leyendecker
Sherman McCorkle
Michael Mechenbier
Ben F. Spencer
Randy Ware

FCB Directors Emeriti
George Eichacker
Richard L. Lofton

RIVERS1DE COMMUN F y
BANK
Directors
Dan G. Loescher"
Thomas E. Belmont
Willard C. Brenner
Steven J. Elsberg
Craig A. Erdmier
Burkhard Geissler
Scott A. Hendee
Pamela R. Maher
Peter T. Roche
Michael J. Rogers
John K. Schmidt
Jean E.Vitale

RCB Directors Emeriti
Janyce L. Albert
Theodore C. Klint
WISCONSIN
COMMUNlTY BANK

Directors
Jerry L. Murdock"
John W. Cox, Jr.
Melvin L. Gratton
James A. Hansen
Terrance S. Heim
David F. Jansen
Leo A.Oldenburg
John K. Schmidt
Andrew ETownsend
James B.Vincent
Pamela K.Wheelwright
Laurel S. Wurster

Directors
Thomas J.Wilkinson*
James L. Finley
Lynn B. Fuller
Clarence A. Peters
J.Cory Recknor
Robert A. Reffue
Susan M. Schmitz
Steven F. Streff
Larry A. Swalheim
Kevin S.Tenpas
Harvey L.Wendel
William F.Wild 111
Marshall D. (Bub) Zwygart

GSB Directors Emeriti

WCB Directors Emeriti

Keith Clayton
Delbert Muehleip
John P. OBoyle
Betty Rausch

James E. Bradley
Carl W. Ross
Russell J. Schuler
Robert 0.Witte

ARIZONA BANK &TRUST
Directors
Paul F. Muscenti"
Richard E. Durfee
William F. Frank
Lynn B. Fuller
David B.Jones
Thomas P. Keig
Ronald A. Larson
R. Greg Leyendecker
Norman E. Mehlhorn

AB&T Directors Emeriti
Donald E. Mclntyre
Jeff P. Vogan

ROCKY MOUNTAIN BANK
Directors
Don E. Fraley*
Lynn B. Fuller
Bryan J. Klein
Greg C. McDonald
Danny T. Skarda

RMB Director Emeritus
Brenda L. Nearpass
SUMMIT BANK &TRUST
Directors
James R. Hill"
John P. Carmichael
David J. A. Flowers
Lynn B.Fuller
MichaelW. Griffith
Randall 5.Hall, DDS
Neil A. Littmann
Leonard P. Ponte
W. Scott Reichenberg

CITIZENS FINANCE
COM PA NY
Directors
Lynn B. Fuller"
James F.Conlan
Kenneth J. Erickson
Mark C. Falb
Thomas L. Flynn
Lynn S. Fuller
John K. Schmidt
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Corporate and Investor Information
CORPORATE PROFILE

INDEPENDENT AUDITORS

Mailing Address:
Heartland Financial USA, Inc.
1398 Central Avenue
P.O. Box 778
Dubuque, Iowa 52004-0778
Telephone: (563) 589-2100

KPMG LLP
Des Moines, Iowa

CORPORATE COUNSEL
Barack Ferrazzano Kirschbaum Perlman &
Nagelberg LLC
Chicago, Illinois

ANNUAL MEETING
The Board of Directors of Heartland Financial USA, Inc. has established Wednesday, May 16,2007, a t
600 p.m. as the date of the Annual Meeting of Stockholders.We invite all stockholders to attend the
meeting, which will be held at the Grand River Center, 500 Bell Street, Dubuque, Iowa.

TRANSFER AGENT/STOCKHOLDER SERVICES
Inquiries related to stockholder records, stock transfers, changes of ownership, change of address and
dividend payments should be sent to the transfer agent at the following address:
Heartland Financial USA, Inc.
c/o Bruce Rehmke,Vice President,Wealth Management
1398 Central Avenue
PO. Box 778
Dubuque, Iowa 52004-0778

STOCK LISTING
Heartland’s common stock is traded on the NASDAQWNational Market System under the symbo1”HTLF.”

FORM IO-K AND OTHER INFORMATION
The company submits an annual report to the Securities and Exchange Commission on Form 10-K.
Stockholders may obtain copies of our Form 10-K without charge by writing to Lois K. Pearce,Vice
President and Corporate Secretary, Heartland Financial USA, Inc., 1398 Central Avenue, P.O. Box 778,
Dubuque, Iowa 52004-0778.The Form 10-K i s also available on the Heartland Financial website under
the heading Investor Relations. Securities analysts and other investors seeking additional information
about Heartland should contact John K. Schmidt, ExecutiveVice President,Chief Operating Officer,
Chief Financial Officer, at the above address or call him at (563) 589-1994. Additional information is
also available through our website a t www.htlf.com.
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Our Mission
Through excellence in customer service and respect for the individual,
everyone profits. Exceeding customers’ expectations by delivering a
full range of quality financial products and services through a highly
personal and professional sales staff:

Differentiating ourselves as a

growing consortium of strong community banks through community
involvement, active boards of directors, local presidents and local
decision making a t point of sale and service:

Integrating customer-

transparent support functions to gain economies of scale and remain
price competitive. Expanding economic activity in the markets we
serve, consistent with prudent business judgement and being a good
corporate citizen. Providing satisfying employment in a positive work
culture with compensation packages that compare favorably with
other high-performance banks in our regions:

Managing member

bank resources strategically toward the achievement of high
performance within the industry and increasing shareholder value.
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