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Horizon Global is home to some of the world’s most recognized brands in 
the towing and trailering industry, including: Reese, Draw-Tite, Westfalia, 
Hayman Reese, BULLDOG, Tekonsha, Fulton and ROLA. 

The Company’s vision is to enrich lives through great products, and its mission 
is to engage its employees to develop technologically advanced products for 
its users while creating shareholder value.

The Company has a far-reaching global presence with approximately 4,300 
employees in 64 facilities across 21 countries.

Horizon Global began trading on the New York Stock Exchange on July 1, 2015.  
2016 marks the Company’s first full year as a publicly traded company.  

During the fourth quarter of 2016, the Company achieved a significant 
milestone when it completed the acquisition of Westfalia, thereby creating 
the #1 supplier of towing and trailering equipment in North America, Australia 
and Europe.

GLOBAL REACHABOUT HORIZON GLOBAL

Horizon Global      1

The Company is the #1 designer, manufacturer and 

distributor of a wide variety of high-quality, custom-

engineered towing, trailering, cargo management and 

other related accessory products in North America, 

Europe and Australia. Our global network includes 

multiple centers of excellence that are focused on 

optimizing best practices and leveraging our talent, 

resources and expertise, as we also leverage our 

leading manufacturing and distribution facilities to 

most effectively serve our customers and meet their 

product and performance needs.
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reflects an improvement of 300 basis points from the adjusted segment operating 
margin reported for the business in 2014, prior to Horizon Global becoming an 
independent public company. We are keenly focused on the attainment of our 
next goal of achieving 10% enterprise-level adjusted operating margin.

We ended the year with a leverage ratio 
of 3.6 times following the incremental 
borrowing of $152 million in secured debt to 
finance the Westfalia acquisition. In February 
2017, we successfully completed public 
offerings of both common stock and convertible 
senior notes that raised $210 million in capital 
to strengthen the Company by significantly 
paying down debt and improving our balance 
sheet. As we continue to grow, our focus on 
cash generation and optimizing our capital 
structure is expected to increase our financial 
flexibility and enhance our ability to achieve 
our strategic priorities.

Net sales growth in 2016 for our legacy business, 
on a constant currency basis, was 4.2%. Our OE business won more than 50 
new programs in 2016. A greater number of OE’s are implementing global 
platforms, which positions Horizon Global for additional growth, and we also 
continue to gain momentum in our e-commerce business, which grew at a 
rate of approximately 26% for the year. We continue to capitalize on these 
trends through our strategic capital allocation, making our business stronger 
for the future.

The entire Horizon Global team is energized and dedicated to driving continued 
progress against our financial priorities with a focus on organizational excellence, 
continuous improvement, and operational alignment. We believe that focus 
and speed are differentiators for our Company, and we are pleased with the 
accelerated progress we are seeing across our business.
 

ONE TEAM, ONE GOAL 
As Horizon Global continues to evolve as a global company, 
one of the most important initiatives our team implemented in 
2016 was the rallying point that was created to move forward, 
together, as One Team, One Goal, because a team aligned is a 
very powerful thing.

One Team, One Goal is the roadmap we are using to ensure 
that we are leveraging the heritage of our brands and cultivating 
the loyalty of our consumers, while also bringing together every 
member  of our global team to pull together towards our 
common corporate goals. We are confident that we can achieve 
when our entire team is aligned with and in support of our 
corporate vision, mission, values, and strategic goals throughout 
the organization. 
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2016, by almost any measure, was an exceptional year for Horizon Global, the 
Company’s first full year as a publicly traded company. We achieved a number 
of significant milestones during the year, including making significant progress 
against our financial objectives and completing the acquisition of Westfalia to 
become the #1 supplier of towing and trailering products in all major markets 
we serve.

Our Company now has an expanded portfolio of global brands in the towing 
and trailering industry that brings greater balance to our business; we have
improved our Company’s bench strength and have an impressive, seasoned 
team; and, we have a global business model that can drive sustained, 
long-term growth for our shareholders. I am very proud of the team and 
what we have accomplished during the past year, and I am excited about 
the future of our Company.

A TRANSFORMATIVE ACQUISITION
In early October 2016, Horizon Global completed the acquisition of Westfalia, 
marking a transformational event for the Company. The addition of Westfalia’s 
technology and manufacturing capabilities, its impressive and well established 
customer base, particularly with Original Equipment (OEs), and its iconic brand 
status in Europe add strength and 
additional scope to Horizon Global’s 
global platform. By incorporating 
Westfalia into the Horizon Global 
family, we believe the Company can 
increase operational efficiencies and 
accelerate product innovation, which 
would result in significant benefits 
and synergies for our customers and 
shareholders. 

I am more excited about this acquisition, today, than I was when it closed in 
October. Westfalia’s products, innovation and footprint complement Horizon 
Global, and the integration of these two world-class businesses is well 
underway. We are now able to provide a broadened product offering to both 
new and existing customers, expand our brands’ regional and global profiles 
and increase our market opportunities with e-commerce and brick-and-mortar 
retailers, dealer networks, and the end consumer.

EXCEEDING PERFORMANCE EXPECTATIONS 
While the year was highlighted by the landmark acquisition of Westfalia, we 
also made significant progress against several financial performance measures 
in our legacy business. 

The financial results for our legacy business exceeded our expectations at 
nearly every level, including accelerated margin expansion and stronger than 
anticipated operating cash conversion. We made strong progress in 2016 
against our three key financial priorities, highlighted by the achievement of 
10% adjusted segment operating margin for the legacy business. This result 
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One of the most fundamental elements that will drive the success of our 
Company is our people – I am steadfast in my belief that we have the best 
global team in our industry. We strive to be a Company of action with a 
commitment to delivering results for our employees, our customers, and our 
shareholders. Our Company culture will continue to evolve, and we view 
our culture as a true long-term competitive advantage – we are One Team, 
One Goal. 

ON THE HORIZON 
It is always important and worthwhile to reflect on the many successes and 
milestones that have been achieved by the global team during the past year, 
but as a Company intent on driving growth and momentum in 2017, we are 
sharply focused on the opportunities that lie ahead. 

 • We know the end users of our products generally lead lives that are 
  more driven by technology. With this in mind, our goal is to offer an 
  innovative product set that can be used safely and with confidence – 
  this is the very core of our product development process.

 • We have the opportunity to greatly expand our customer and revenue 
  base across the multiple geographies where we do business, and our 
  team is pressing forward to capitalize on global trends such as global 
  vehicle platforms, as we also focus on emerging market opportunities in 
  countries like China and Brazil.

 • Brands with a rich heritage have an advantage in the marketplace, and 
  we are leveraging this heritage, paired with innovative technology and the 
  loyalty consumers demonstrate for our brands, as we drive our business 
  from “clunk to cool.”

Much of our activities in the past year have set the team up for a successful 
2017. Driving continuous improvement in our business will be a significant area 
of focus, and we have outlined several initiatives across our global business 
that will ensure we are taking full advantage and getting the most out of our 
resources, talent, and financial strength to deliver on our near-term goals.

2017 INITIATIVES
We hit the ground running in 2017, as we continue to execute several key 
business initiatives.

 • We remain committed to our key financial priorities – achieving 10% 
  enterprise-level adjusted operating margin, reducing our leverage ratio 
  to less than two times and driving organic sales growth in the range 
  of 3-5%. 

 • We are focused on our three key priorities of achieving $1 billion in 
  revenue, $100 million in operating profit and $100 million in free cash 
  flow, and the team is working hard in 2017 to make progress against 
  these goals.

Horizon Global     54     Horizon Global

 • As an omni-channel Company, we are focused on leveraging our strengths 
  across our global operations and working towards achieving an optimum 
  customer balance.

 • Our disciplined product and process innovation is expected to drive 
  margin expansion and revenue growth by creating capacity for our 
  engineers, designers and developers to better address the ever-evolving 
  customer landscape.

 • The Westfalia integration continues to progress, with integration efforts 
  producing the expected synergies according to schedule. 

 • Acquisitions will continue to play an important role in our future growth 
  strategy, as we seek companies that address strategic gaps in our portfolio 
  and offer a distinct competitive advantage to help propel our global 
  business forward.  

As we position our Company for long-term growth and success, I am 
passionate about our business and committed to our customers and our 
team. I believe 2017 will be another milestone year for Horizon Global. Our 
team took tremendous steps during the past year to grow and increase the 
profitability of our business around the world, and in 2017 the team will 
continue to focus on optimizing our business, capitalizing on the synergies 
and opportunities from the Westfalia acquisition, and launching innovative 
products in the marketplace.

The significant steps forward this past year would not have been possible 
without an incredibly dedicated team of global employees. I want to thank 
each and every member of the Horizon Global team for his or her work in 
2016 as well as for the contributions the team is making, today, to ensure our 
continued growth and success in the future. 

My focus remains on our customers, our employees and you, the shareholders 
of the Company.

 

A. Mark Zeffiro
President and Chief Executive Officer
Horizon Global Corporation
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REESE 
Founded in 1952, the Reese® brand has become a household 
name in the heavy-duty towing industry. With proven designs that 
exceed the industry standards, Reese has become the brand of 
choice when performance is the expectation. Reese is best known 
for the heavy duty fifth wheels which provide safe towing from 
recreation enthusiasts to heavy duty agricultural users. The Reese 
line of products also provides security 
accessories, lighting and electrical 
products designed for active lifestyles.

WESTFALIA 
Westfalia® is one of the world’s leading brands of towbars, wiring kits, 
and carrier systems for cars and sport utility vehicles. Credited as the 
original European ball towbar in 1932, the Westfalia line of products 
consists of more than 1,700 different types of towbars designed to 
outfit nearly all vehicle brands. Westfalia products can be found 
in many major OEM product lines and are 
also sold in the aftermarket channel.  

TEKONSHA 
Intelligent trailer braking is the key to the success of the Tekonsha® 
product line. Initially formed as a manufacturer of RV stairs and 
steps in 1964, Tekonsha has evolved to become a trusted name in 
towing safety. The core product line consists of brake controllers, 
electrical wiring and trailer brakes. The Tekonsha line has been 
trusted by professional towers and weekend warriors for worry- 
free travel. Smooth, predictable stopping 
at all speeds has made Tekonsha brake 
controls the best in class and most popular 
on the market.

DRAW-TITE 
Draw-Tite® is the premier brand of custom trailer hitches. Established 
in 1946 and created with a passion for outstanding performance 
the brand has come to represent one of the best custom fit vehicle 
products available today. Draw-Tite custom-built hitches are 
manufactured to vehicle-specific weight specifications and 
model year to ensure perfect fit and towing 
performance for years of dependable service.

HAYMAN REESE
Since its inception in 1951, Hayman Reese™ quickly grew to become 
an established leading brand in Australia’s aftermarket towing 
market and is admired as one of the true pioneers in the industry. 
The Hayman Reese product line includes complete vehicle towing 
systems, towbars, weight-distributing hitches, sway controllers, 
cargo barriers and a wide range of accessories that have been 
engineered and built to last a 
lifetime. 

FULTON 
More than 100 years of performance have made Fulton® trailer 
jacks, winches, and couplers the industry standard in light/ 
medium duty trailering. Suited for a wide variety of applications, 
Fulton products perform best when the weather is at its worst. 
Combining innovative design, performance and style with quality 
and value, Fulton brand products are the 
definitive choice for multiple recreational 
and marine environments. 

BULLDOG
BULLDOG® specializes in gooseneck hitches, gooseneck couplers, 
trailer couplers, jacks and wedge-latch elements that are high-
strength and designed for heavy-duty applications. Established in 
1920, BULLDOG’s focus on performance design and 
innovation makes its products some of the toughest 
and most trusted trailer components available on 
the market today. 

ROLA
Born in Australia, but now global, ROLA® is as an invention of an 
avid Aussie windsurfer looking to create the perfect roof rack 
and has been a premier vehicle outfitter of roof racks and cargo 
management products for more than 30 years. ROLA’s selection 
of rugged yet stylish items includes bike carriers, cargo baskets 
and bags, roof racks, luggage carriers, 
organizers and accessories. ROLA - 
just add adventure™.

TRIMOTIVE 
TriMotive™ is a dedicated team focused on leveraging the 
complete offerings from the brands in the Horizon Group 
portfolio. TriMotive’s premium quality, highly engineered 
product selection and unmatched brand heritage meets or 
exceeds our OE partners technology 
specifications and unique product 
needs.

MOTIVETMRIRI

The foundation of Horizon Global’s market leading position in the towing and trailering industry in 
North America, Europe and Australia is strong and unmistakable – it is the Company’s impressive 
portfolio of brands. Our brands have a rich heritage and are product and innovation leaders in their 
respective market segments. The brands of Horizon Global cover a wide array of different towing, 
trailering and cargo management applications and market needs, which brings a powerful balance 
to our global business. Through our brand portfolio, we serve OE, retail and aftermarket customers, 
and our products are engineered for industrial applications like farming and construction, as well as 
consumer lifestyle pursuits like camping, boating and biking.

OE-FACING

INDUSTRIAL

CONSUMER

OE-FACING

INDUSTRIAL

CONSUMER
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Global’s strategic initiatives. The CEC is comprised of leaders representing
the Company’s businesses, functional areas and geographic regions.
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Securities Litigation Reform Act of 1995. Forward-looking statements contained herein speak only as of the
date they are made and give our current expectations or forecasts of future events. These forward-looking
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“project,” “forecast,” “intend,” “expect,” “anticipate,” “believe,” “target,” “plan” or other comparable words, or by 
discussions of strategy that may involve risks and uncertainties. These forward-looking statements are subject 
to numerous assumptions, risks and uncertainties which could materially affect our business, financial condition 
or future results including, but not limited to, risks and uncertainties with respect to: the Company’s leverage; 
liabilities imposed by the Company’s debt instruments; market demand; competitive factors; supply constraints; 
material and energy costs; technology factors; litigation; government and regulatory actions; the Company’s 
accounting policies; future trends; general economic and currency conditions; various conditions specific to 
the Company’s business and industry; the spin-off from TriMas Corporation; risks inherent in the achievement 
of cost synergies and the timing thereof in connection with the Westfalia acquisition, including whether the 
acquisition will be accretive; the Company’s ability to promptly and effectively integrate Westfalia; the performance 
and costs of integration of Westfalia; and other risks that are discussed in the Company’s most recent Annual 
Report on Form 10-K, Quarterly Reports on Form 10-Q or Current Reports on Form 8-K. The risks described 
herein are not the only risks facing our Company. Additional risks and uncertainties not currently known to 
us or that we currently deemed to be immaterial also may materially adversely affect our business, financial 
position and results of operations or cash flows. We caution readers not to place undue reliance on such 
statements, which speak only as of the date hereof. We do not undertake any obligation to review or confirm 
analysts’ expectations or estimates or to release publicly any revisions to any forward-looking statement to 
reflect events or circumstances after the date hereof or to reflect the occurrence of unanticipated events.
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