























Inditex in figures, main indicators

| 2. SUSTAINABILITY AND DIVERSITY INDICATORS

2017 2016 2015 2014 2013
Number of employees 171,839 162,450 152,854 137,054 128,313
Female-to-male employee ratio 75% | 25% 76% | 24% 76% | 24% 78% / 22% 78% | 22%
Number of nationalities 97 99 90 83 89
Total energy consumption (GJ) 6,824,105 6,675,375 6,543,195 6,357,960 6,095,030
Relative energy consumption (MJ/garment)) 4.40 483 5.56 6.24 6.42
Corporate Community Investment (€ million) 48 40 35 25 23
Number of product suppliers with purchase during the year 1,824 1,805 1,725 1,625 1,592
Number of supplier audits 11,247 10,833 10,997 10,274 6,612
| 3. TAX CONTRIBUTION
(in millions of euros) DIRECT TAXES INDIRECT TAXES COLLECTED TOTAL
Spain 1,010 603 1,613
Europe (excl. Spain) 878 2,165 3,043
Americas 479 274 753
Asia & RoW 345 205 550
| 4. SHARE PRICE PERFORMANCE
Inditex’s market capitalisation stood at €89.98 billion at The share price decreased by 5.5% in 2017, closing at
fiscal year-end 2017, up 882% from the initial listing on 23 €28.87 on 31 January 2018. The daily trading volume
May 2001. averaged approximately 5.3 million shares in 2017.
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| 5. DIVIDEND

(€ per share) 2017* 2016 2015 2014 2013
Dividend 0.75 0.68 0.60 052 0.48

(*) Dividend proposal ratified by the Board of Directors for submission at the upcoming Annual General Meeting. Of the total, €0.375 per share was paid out on 2 May 2018 as
an interim dividend and the remaining €0.375 per share would be paid out on 2 November 2018, subject to approval at the AGM.



This Year’s Highlights

THIS YEAR’S
HIGHLIGHTS

february

Inditex launched its Teaming
Programme through which the
Group’s employees in nine countries
can donate a fixed amount of their
salaries to initiatives put forward

at the recommendation of MSF,
the Red Cross and Oxfam. Inditex

contributes double the amount

donated by employees to each cause.

august

Belarus’ first Zara, Pull&Bear,
Massimo Dutti, Bershka,
Stradivarius, Oysho and Zara Home

stores opened in the Dana Mall

in Minsk.

Massimo Dutti launched its first

collections under the Join Life label.
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march

Zara extended its online presence in
Southeast Asia with the launch of

www.zara.com in Malaysia, Singapore,
Thailand and Vietnam.

Tempe inaugurated its first for&from
store in Madrid, in the Sambil Outlet
shopping centre in Leganés. The store
is managed by the Prodis Foundation
and is serviced by people with physical,

psychological or intellectual disabilities.

septenﬁber

Inditex ratified its position as the
most sustainable retailer according
to the Dow Jones Sustainability
Index (DJSI). The DJSI flagged the
Group’s leadership on human rights
matters and its commitment to

eco-efficiency.

Through the Red Cross, the Group
contributed $1 million to the
emergency relief effort that followed

the Mexico earthquake.
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Inditex distributed €42 million to
around 88,000 employees working
at the Group for at least two years
as part of its extraordinary
profit-sharing plan in which its
employees participate in the

company’s earnings growth.

october

Zara launched its online platform

in India.

Inditex and IndustriALL Global Union
celebrated the 10-year anniversary of
their Global Framework Agreement
for the protection and promotion of
better labour conditions across the

retailer’s supply chain.



This Year’s Highlights

may

Zara opened the doors of its first high
street flagship store in India, in the
Ismail Building in Mumbai. It boasts
4,800m? of floor space.

november

Massimo Dutti, Pull&Bear and
Stradivarius entered the Vietnamese
market with their first stores in Ho-Chi
Minh City.

Inditex renewed its strategic support
for Médecins Sans Frontieres with a
€2.3 million contribution to projects in

seven different countries.

june

The Newsweek Green Ranking
2017 ranked Inditex among the most
sustainable listed companies in the

world for the second year in a row.
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december

The Salta Programme, dedicated to
the integration of young people at
risk of exclusion into society and the
workplace, celebrated its 10-year
anniversary. 780 people were hired in
Inditex’s stores, factories and logistics
platforms in 12 cities around the world

thanks to this initiative.

July

Opysho inaugurated a for&from store
for the integration of people with
disabilities into the workforce and
society in Llagostera (Girona). The
store is managed by Moltacte.

january 2018

Zara inaugurated a novel pop-up store

in London for the management of online
orders, specifically in the Westfield
Stratford City shopping centre.

Inditex obtained the gold medal in
the Sustainability Yearbook 2018,
the highest accolade awarded by
the sustainability investing specialist
RobecoSAM, for the second year

N a row.









Retail formats
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Zara store employee in New York (United States)



Retail formats

In 2017, Inditex’s eight brands continued to focus on commercial
initiatives and collaborations with artists and celebrities who identify with
our brand values. Massimo Dutti and Oysho introduced the Join Life
label which features the Group’s sustainability-focused collections.

The Group’s brands worked to drive and consolidate the integration of stores
and online, rolling out Same-Day Delivery and Next-Day Delivery services,
fully integrating store inventory with the online warehouses, gradually
deploying RFID technology across the rest of our brands (fully implemented

at Zara) and extending mobile payments to a growing number of markets.
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Sustainable model

SUSTAINABLE MODEL

At Inditex, we work with the goal of offering our customers the fashion products that
they demand in an ethical and responsible manner, following the Right to Wear
philosophy, which brings sustainability to all areas of our business model.

To meet this goal, we believe in an ongoing dialogue with our stakeholders, transparency
and the protection of Human Rights.
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