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About this report

This Annual Report presents the information on the Inditex
Group's activities during 2019 and should be read in the
context of said tax year, taking into account its nature and
in response to the reporting expectations on key issues for
our stakeholders as identified in the materiality analysis.

However, the subsequent covid-19 pandemic has been
of such significant global scale that, in line with our
commitment to transparency, we believe we must also
reflect on its potential impact on our activities. It is not
possible to make reliable predictions due to the current
level of uncertainty, however, we will attempt to set forth
herein some of the actions already undertaken in response
to the pandemic.

This Annual Reportis presented in the form of an integrated
report with the goal of informing all our stakeholders about
how Inditex creates value in the short, medium and long
term. To provide this information in a transparent, fact-
based, relevant and accurate manner, we incorporate best
reporting practices, complemented by the information
contained on our corporate website (www.inditex.com)
and in the Non-Financial Information Statement included
in Annex 4 of the Inditex Group Consolidated Annual
Accounts, available on the corporate website and linked to
in this Annual Report.

This Annual Report has been produced in line with a
number of guidelines, including the GRI Sustainability
Reporting Standards, which have been our principle frame
of reference since their introduction. We are also members
of the GRI Community, a universe of companies from
different sectors that share knowledge and best practices
around reporting.

GRI Community

ual Report

In accordance with Disclosure 102-55 of Standard GRI
102: General Disclosures 2016, this report includes a GRI
Content Index as its main navigation tool and the first point
of reference for report users. It was approved by the GRI
Content Index Service for the fifth year running, and the GRI
Alignment Service Organisational Mark is displayed in said
index as proof thereof.

\ i ’ More information on page 454 of this Annual Report

We also follow the principles of the United Nations Global
Compact, of which we have been members since 2001,
and this Report therefore contains our Communication on
Progress as included in the GRI index.
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As prescribed by the above-mentioned reporting standards,
this report addresses all matters reflecting Inditex’s
significant economic, environmental and social impacts
that could influence the assessments and decisions of
its stakeholders. We have identified and prioritised these
matters on the basis of a materiality analysis conducted
involving the main internal and external stakeholders.

\ i ’ More information on pages 56 and 57 of this Annual Report

Inditex has always strived to adopt the best and most
up-to-date reporting techniques. To ensure accurate and
comparable reporting of our contributions to the United
Nations Sustainable Development Goals (SDGs), we have
used for the third year running the Business Reporting on

This Annual Report presents information on the Inditex

Group’s activities in 2019.




About this report

GRI SUSTANIABILITY
REPORTING STANDARDS

PRINCIPLES UNDERPINNING INDITEX'S ANNUAL REPORT

UNITED NATIONS GLOBAL
COMPACT PRINCIPLES

INTERNATIONAL <IR> ﬁéégﬁﬁ'xgﬁglgg{INClPLES
FRAMEWORK PRINCIPLES STANDARD

/ This report has been
prepared in accordance
with the GRI Standards:
Comprehensive option.

/ A GRI reporter since
2007.

/ GRI Community
member.

/ This Report includes
the Communication on
Progress contained in the
GRI index.

/ The most recent
Communication on
Progress (COP) was rated
‘GC Advanced (the highest

level awarded by the Global
Compact).

/ Global Compact member
since 2001.

/ This report / This report follows
follows the recommendations
the criteria of the accountability
prescribed in principles standard
the Integrated AA1000 APS (2018).
Reporting
Framework.

/ Member of the
International
Integrated
Reporting Council
(IIRC) Business
Network.

the SDGs: An Analysis of Goals and Targets guide. This
guide was drawn up by the Action Platform for Reporting
on the Sustainable Development Goals, which we have
been involved with since its creation and which is jointly
organised by the United Nations Global Compact and
Global Reporting Initiative.

(Y ’ More information on pages 328 and 329 of this Annual Report

In 2020, we showed our support to the Task Force on
Climate-Related Financial Disclosures (TCFD). We made the
commitment to implement their recommendations in order
to be more transparent on the risks and opportunities for our
company derived from climate change.

In 2019, we created a multifunctional working group to
analyse, manage and adapt our framework of climate-related
dissemination and management to the recommendations
of the TCFD.

Beyond supporting this initiative, we announced our
willingness to adhere to other reporting frameworks, such
as the SASB, in line with our philosophy of continuous
improvement in reporting and our commitment to
transparency.

External assurance

This Annual Report has been reviewed by Deloitte, S.L.
in accordance with the revised International Standard
on Assurance Engagements (ISAE) 3000, Assurance
Engagements Other than Audits or Review of Historical
Financial Information, issued by the International Auditing
and Assurance Standard Board (IAASB), and with Guideline
no. 47 on attestation engagements of the Statement on
Non-financial Information issued by the ICJCE (Institute
of Certified Public Accountants of Spain). Based on both
standards, a selection of 40 disclosures were reviewed.
These indicators were selected on the basis of the materiality
analysis carried out annually with our stakeholders.

The outcome of the external assurance process
corroborates the appropriateness of the reported
GRI standard application option (In-accordance-
Comprehensive) for the disclosures reviewed.
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Letter from the Chairman

Dear friends of Inditex,

When | addressed all of the employees who make up the
Inditex family and the media back in March 2020 in order to
outline our response to the covid-19 pandemic, | called for
three things: solidarity, composure and trust.

Solidarity first and foremost with all of the people affected
by this pandemic. Composure so as to remain strong in
the face of what is surely the most serious crisis in recent
history on account of its global ramifications. And trust.
Trust in the future, assured that this is a situation we are
going to come through together.

My own confidence in the future has been powerfully
bolstered by the attitudes | have observed among the
entire Inditex workforce. | would like to personally thank
each and every one of our professionals. Their unwavering
commitment throughout the health crisis has been effective
and, more than anything, inspiring: our people have once

‘People have been the absolute
priority in our response to covid-19"

again given us a lesson in engagement, camaraderie,
solidarity and dedication. You will have heard me say over
and over again how people come before everything else
here at Inditex and recent events demonstrate that.

In spite of the current situation, this annual report must
reflect on 2019. The truth is that, despite having been
overshadowed by the events of 2020, ,2019 provides a
vital snapshot of the continued resilience of our business
model. Our financial performance was better than ever,
even as we continued to deliver on our community and
environmental ambitions.

Sales revenue grew 8% from the year prior year as
customers responded enthusiastically to the creations of
our design teams.

Underlying net profit was 12%, reduced to 6% only due
to the decision to recognise an impairment provision of
€287 million at the onset of the crisis in anticipation of
the impact of covid-19. We reinforced the rollout of our
store and online integrated platform, which now spans 200
markets worldwide, following €1.2bn in capital expenditure.
Meanwhile our global tax contribution reached €6.75 billion,
€1.87 billion of which in Spain, implying an effective tax rate
of 22%.

It is worth underscoring our robust financial position at
year-end 2019, namely net cash of €8.06 billion (+20%
year-on-year), further evidencing that we are on the right
strategic track, corroborating the effectiveness of our
integrated stock management approach and endorsing
our financial discipline.

We remain firmly committed to ensuring our business
activities add value for society and the environment. At
the last Annual General Meeting it was agreed to set up
a Sustainability Committee within the Board of Directors
and a raft of new sustainability targets were announced.
Those targets include the elimination of single-use plastic
from customer interfaces by 2023; the recycling of all
waste generated in our facilities, also by 2023; and the
use of only sustainable man-made cellulosic fibres such
as viscose by 2023, and the use of only sustainable,
organic or recycled cotton, sustainable linen and recycled
polyester all by 2025.

By the end of 2020, all of the company's stores will have
used-clothing collection containers. The clothing collected
is being donated for reuse or recycling in collaboration with
45 local NGOs in the various markets, including Caritas, the
Red Cross and Oxfam.

All of the Group's brands have undertaken important
strategic initiatives related to this sustainability strategy
and the garments distinguished by the Join Life label will
account for 25% of the total by end of this year.

We also boosted our research effort in 2019, most notably
with a €3.5 million collaboration with MIT covering the
promotion of research driven by global sustainability
challenges, including new recycling and upcycling
technigues, among other aspects.

102-14,103-3
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Introducing Inditex
milestones in the last five years

Inspiration and continuous adaptation to meet
our customers' demands

We promote diverse and inclusive working
environments

We encourage respect for human and labour
rights, and the use of the most sustainable
materials and processes in our manufacturing
processes

Green to Pack

We reuse boxes received for
online deliveries

@

Integrated store and online
model

Payment by mobile
e-receipts

Paperless

Over 13 million garments
donated to social causes
during the last five years

Women play an essential role:

They account for 76% of
employees in the Group and
79% of management posts

&

We increased the use of
recycled materials in our
products by 250% in 2019

&9

Impact of the community
investment during the last
five years:

258,000 young people have
gained access to quality
education

150,000 people have received
professional training

3.3 million people have
received healthcare

Over 58,000 jobs created
through community activities

&9

+ 218 million euros in
investments in the community
over the past five years

+ 8 million direct beneficiaries

(-

Integrated vision of the supply
chain

Traceability:

Raw materials and
sustainable fibres

Identifying the links in our
supply chain

-

Récord (2019): +9.700
pedidos per minute

Collaboration with ZDHC

Commitment to the Zero
Discharge of Hazardous
Chemicals Programme

JoinLife

Collections made using
the most sustainable raw
materials, manufactured

using environmentally-friendly
production processes




ntroducing Inditex- About Inditex

We are committed to better buying
experiences in our stores, based on

eco-efficient criteria

We maintain an innovative focus throughout
our whole value chain, promoting
sustainability and circularity

©

=

We involve our suppliers in our social and
environmental commitments, encouraging a
collaborative spirit

)

Over 428,000 hours spent
by employees on social
initiatives during work
hours in 2019

+1.4 million workers in our
supply chain benefit from the
programmes in our Workers at the
Centre strategy in 20719

Our collections, adapted to

Closing the loop

&9

For &From

Programme to help people
with disabilities integrate in
society and the workplace

15 stores
220 direct jobs

Over five million euros in
profits in the last five years,
fully reinvested in the partner
entities

programme the two hemispheres, are
available in 202 markets
In2019: on five continents
Over 49,000 tons of garments
collected
2,299 participating stores

2023 Commitment: Zero Waste

in our stores, headquarters and
logistics centres

+57,000 audits on our
suppliers and manufacturers

+ 12,000 traceability audits

In the last five years

In2019:
+ 4,000 million visits to the
websites of the brands

+ 175 million social media
users

New collections twice a

week at all of our stores
We promote energy from clean

sources
63% of the energy consumed on

our premises is renewable

Seven product health
and safety standards
guaranteeing our items

3,500 stores connected to Inergy

96% of stores are eco-efficient

Workers at the centre
2019-2022

Strategy for social
management of the supply
chain

11




b

C

[

& » Q)

Inditex

2019 Annual Report

Key financial figures and

performance indicators

01/ Five year performance indicators

20190 2018 2017 2016 2015
Turnover (€ million)
Net Sales 28286 26,145 25336 23311 20900
Like-for-like sales growth 6.5% 4% 5% 10% 85%
Online sales 14% 12% 10% NA NA.
Sales by brand (€ million)
Zara (Zara + Zara Home) @ 19564 18,021 17449 16,168 14294
Pull&Bear 1970 1862 1747 1566 1417
Massimo Dutti 1900 1802 1,765 1630 1498
Bershka 2384 2240 2221 2012 1875
Stradivarius 1,750 1534 1480 1343 1,289
Oysho 604 585 570 509 452
Uterqe 115 101 97 83 75
Sales by geographic area (% of total)
Spain 15.7% 16.2% 16.3% 16.9% 17.7%
Europe (excluding Spain) 46.0% 451% 449% 439% 44.0%
Americas 158% 155% 156% 15.3% 147%
Asia and Rest of the World 225% 232% 232% 239% 235%
Total 100% 100% 100% 100% 100%
Financial structure (€ mil lion)
Equity attributable to the parent 14913 14,653 13497 12,713 11,410
Net financial position 8,060 6,705 6,387 6,090 5,300
Profit and cash flow (€ million)
EBITDA 7598 5457 5217 5,083 4699
EBIT 4772 4357 4314 4021 3677
Net profit 3639 3448 33712 3161 2882
Net profit attributable to the parent 3639 3444 3,368 3157 2875
Cash flow 6,695 4378 441 4,406 3897
Financial and management ratios
ROE (Return on equity) 25% 24% 26% 26% 26%
ROCE (Return on capital employed) 32% 3% 33% 33% 34%
Commercial presence
Number of stores 7469 7490 7475 7292 7013
Number of markets 202 202 9% 93 88
Average store area (in m?) 681 662 634 605 583
Total retail area (in m?) 5,086,732 4,962,081 4739427 4410896 4,086,904
Headquarters Effect
Supplier invoices Spain (€ million) 5,140 5,248 5177 4629 4129
Number of suppliers in Spain © 7,098 7220 7185 7240 7,092

(1) During FY2019, Inditex adopted the new lease accounting standard, IFRS 16. The implementation of IFRS 16 does not affect the cash flow or business, but some lines

of the income statement become non-comparable with 2018 reported figures.
(2) Zara Home sales for all years are consolidated with Zara sales.
(3) Suppliers of both textiles and general services in Spain.

12
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Introducing Inditex - Key financial figures and performance indicators

Tax contribution (€ million)

2019 2018 2017 2016 2015
TOTAL CONTRIBUTION Inditex 6,749 6,166 5,959 5,647 4,999
Direct taxes 3040 2,764 2112 2515 2501
Taxes collected 3,709 3402 3247 3132 2498
TOTAL CONTRIBUTION SPAIN 1874 1,692 1,613 1,616 1,376
Direct taxes 1049 928 1010 870 101
Taxes collected 825 764 603 746 365
TOTAL CONTRIBUTION EUROPE (EXCLUDING SPAIN) 3416 3,184 3,043 2781 2578
Direct taxes 1,037 1,002 878 844 824
Taxes collected 2379 2182 2,165 1,937 1,754
TOTAL CONTRIBUTION AMERICA 943 760 753 729 600
Direct taxes 623 489 479 481 390
Taxes collected 320 271 274 248 210
TOTAL CONTRIBUTION ASIA AND REST OF THE WORLD 516 530 550 521 445
Direct taxes 331 345 345 320 276
Taxes collected 185 185 205 201 169
Stock market evolution

@ Inditex @ CEuroStoxx 50 lbex 35

160%

140%

120%

100% *¢

80%

60%

31/01/2015 31/01/2016 31/01/2017 31/01/2018 31/01/2019 31/01/2020

2019 2018 2017 2016 2015

Dividends 035 088 075 068 06
Stock market information Dividend policy

Inditex shares closed at 30.37 euros per share on 31
January 2020, 24.7% higher than last financial year. The
average daily trading volume was approximately 6.1 million
shares in the year to that date. In the same period, the
Dow Jones Stoxx 600 Retail rose by 17% while the Ibex
35 gained 3%. Inditex's market cap stood at 94.653 billion
euros at the end of the period, up 933% on 23 May 2001,
when its shares were admitted to trading, while the Ibex 35
fell by 3% in the same period.

In May and November of 2019, dividend of 0.88 euros
per share corresponding to FY2018 was distributed to
shareholders.

Inditex’s Board of Directors proposed to the Annual General
Meeting an ordinary dividend for FY2019 of 35 cents per
share to be paid on 2 November 2020.

Inditex maintains its dividend policy that combines a 60%
ordinary payout and bonus dividends. The remainder of the
bonus dividend for calendar 2020 and 2021 (78 cents per
share) will be paid in calendar 2021 and 2022.

13
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Inditex - 2019 Annual Report

Key social and environmental
data and performance indicators

2019 2018 2017 2016 2015
People, at the forefront of our transformation
Number of employees 176,611 174,386 171,839 162,450 152,854
Percentage of women / men 76% / 24% 75% / 25% 75% / 25% 76% / 24% 76% / 24%
Number of nationalities 172 154 153 147 90
Average employee age 289 287 287 284 306
Type of contract
- Permanent 7% 73% 73% 80% 73%Y
- Temporary 23% 27% 21% 20% 21%0
Type of working day
- Full-time 47% 51% 50% 39% 42%0
- Part-time 53% 49% 50% 61% 5800
Employees by activity
- Stores 87% 87% 87% 87% 87%
- Logistics 6% 5% 5% 5% 5%
- Manufacture 1% 1% 1% 1% 1%
- Central Services 6% % 7% % %
Product Health and Safety
Garments placed on the market (tons) 545,036 528,797 511,151 446,759 374,707
Join Life garments placed on the market (% of total) 19% 9% 5% 3% 3%
Audits of the Green to Wear Programme 412 289 346 325 404
Audits of the Readly to Manufacture Programme 1373 2,008 1,735 1702 31
Chemical products regulated by The List, by Inditex @ 23373 N/A 19,736 N/A 8258
- Chemical product analyses 83257 N/A 34,605 N/A 8289
Picking Programme ©
- Inspections 56,532 63420 59,687 51,619 48716
- Garment analyses 899,046 933,980 756,265 619,854 803,336

o

LT

o
,M}“ ' 4
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F

(1) The 2015 type of contract and type of work day figures only refer to Spain.
(2) Data included in the Sustainability indicators annex, on pages 322 and 323 of this Annual Report.
(3) Until 2017, analysis and testing for Tempe items were not included.

14 102-7,102-8,103-3, 301-2, 301-3, 416-1



Introducing Inditex - Key social and environmental data and performance indicators

2019 2018 2017 2016 2015
SOCIAL MANAGEMENT OF THE SUPPLY CHAIN
Workers at the Centre programmes 45 34 26 25 10
Number of workers benefiting from Workers at the Centre programmes 1472719 994,154 651,464 346,180 32,751
Product suppliers with purchase in the financial year ¢ © 1985 1866 1824 1805 1725
- Suppliers A 784 661 661 694 724
- Suppliers B 1,051 1,045 962 917 794
- Suppliers C 44 80 101 83 116
- Suppliers CAP 38 47 71 61 35
- Suppliers PR 68 33 29 50 56
Factories declared by suppliers 8,155 7235 7210 6,959 6,298
Rejected suppliers 56 50 64 76 65
Active suppliers 1929 1816 1,760 1729 1,660
Audits of suppliers 12,215 12,064 11,247 10,883 10977
- Pre-assessment audits 2,789 2177 2,252 2,302 2,703
- Social audits 6411 5359 4215 401 3824
- Special audits 1619 1982 2159 179 1584
- Traceability audits 1,396 2546 2,621 2,776 2,866
External audits 10,016 8,568 7118 7245 8178
Internal audits 2199 3496 4129 3638 2799
DECARBONISATION AND CIRCULARITY
Global energy consumption (GJ) 6,814,610 7,088,858 6,845,665 6,674,201 6,542,018
Relative energy consumption (MJ/m2) © 854.86 942,76 966.92 997,58 1,024.03
Group energy needs covered with renewable energy (%) 63.29% 4491% 40.73% 29.72% 10.43%
Scope 1 +2 emissions (T CO,eq) 350,100 508,012 490459 561,001 645875
Kg CO,eq per m? (Scope 1+2) © 4392 6756 69.28 8385 10110
9% of eco-efficient stores over total Group stores 9267% 85.68% 78.94% 7157% 61.88%
Stores connected to Inergy 3587 3191 2,981 2,246 1444
Stores in the Closing the Loop Programme 2299 1382 598 394 37
Garments collected in the Closing the Loop Programme (in tons) ) 15321 14,825 12231 7071 3l
Products recovered for recycling (in tons) 21,298 19,247 18421 16,848 16,479
Working for the community
Corporate Community Investment (CCI) (in euros) 49,231,909 46,218,895 48,129,552 40,042,744 35,126,623
Number of direct beneficiaries 2441300 2425639 1,584,446 1,092,941 1,008,545
Number of community organisations supported 421 413 409 367 361
Number of CCI projects implemented 670 622 594 519 456
Number of garments donated to social causes 3,164,084 3,225,462 3673993 2,083,980 1,098,708
Total sustainability team 6,404 4925 4901 5,131 3,510
- External 6,204 4774 4756 4996 3397
- Internal 200 151 145 135 13
Number of hours spent by employees on CCl activities during working hours 122,284 118,077 73457 64,327 49,967

(4) In order to improve the scope of the information compiled, this year this scope has been extended to include information on non-textile item suppliers. This Extended
Scope information is not comparable with that provided in previous years, but is included in this report as a reference for comparability in future reports.

(5) Suppliers of fashion items, with production volumes of over 20,000 units/year in the 2019 spring/summer and autumn/winter campaigns. In 2019, suppliers
producing less than 20,000 units account for 0.27% of overall production.

Supplier A: Complies with the Code of Conduct. Supplier B: Does not comply with a non-material aspect of the Code of Conduct. Supplier C: Does not comply with a
sensitive, but non-crucial, aspect of the Code of Conduct. Supplier CAP: Supplier in Corrective Action Plan. Breaches of the Code of Conduct triggering the immediate
implementation of a Corrective Action Plan. Supplier PR: Undergoing an auditing process.

(6) The surface areas of the logistics centres, headquarters and own factories have been updated.

(7) Datafor2018,2017,2016 and 2015 have been updated regarding their respective Annual Reports, including data that were not available at the time of preparation of those
Annual Reports.

102-7,102-9,102-48,103-3, 203-1, 302-1, 302-3, 302-4, 308-1, 412-1, 414-1, AF2, AF8, AF21 15
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RETAIL
FORMATS
IN 2019

Sustainability through the Join

Life collections; partnerships and
alliances with celebrities from the
art, music and sporting worlds,
and new product and service
categories created to enhance

and improve interaction with our
customers were key features of our
eight brands’ activities in the year.
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Introducing Inditex - Retail formats in 2019

/\\

Collections that focus on sustainability, such as Join Life Care for Water (in collaboration
with the NGO Water.org) or Denim for Denim (making denim garments using recycled
materials) were highlights in a year in which Zara also committed to partnerships with
the art and culture world, leading to collections like Becoming a work of art to mark the
Bicentenary of the El Prado Museum, and a capsule collection made in collaboration

with the Eduardo Chillida Estate, featuring garments inspired by the artist's work. For

its AW19 edition, Zara SRPLS extended its distinctive look to a collection for kids. and
worked with British perfumer Jo Malone CBE on Zara Emotions by Jo Loves, a collection
of unisex fragrances and candles, each with their own personality and unique story.

WWWw.zZara.com

(*) Includes Zara Home sales.

i

19,564 )
net sales
(€ million)

(@

2,270

stores

@

202

markets

©

3,000 million

web visits
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Introducing Inditex - Retail formats in 2019

PULL&BEAR

A focus on urban culture, hip-hop, and surf, as well as collaborations with music and
sports industry stars, such as the singer Rosalia and motorcyclist Marc Marquez
continue to define the identity of Pull&Bear collections. In 2019 we introduced new
concepts for girls -Teen and Pull Girl- and boys -Originals and Urban. To mark the
launch of its online store in the United States, a partnership was agreed with UCLA
(University of California Los Angeles) to open a pop-up shop on the campus and
release a college-themed capsule collection.

www.pullandbear.com

i

1,970
net sales
(€ million)

(@

970

stores

@

184

markets

©

288 million

web visits

102-2
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Introducing Inditex - Retail formats in 2019

Massimo Dutti remains true to its aesthetic, with a refined contemporary look for all of
its collections. Showcased at The Runway Show, Massimo Dutti presented its AW19
collection at its Paseo de Gracia premises in Barcelona, coinciding with the Spanish
launch of its loyalty programme Feel, designed to enhance the customer experience in-
store and online. The brand continues to promote the crossover between fashion and
perfumery by broadening its Massimo Dutti Scents collection with two new scents,

inspired by the art of travel.

www.massimodutti.com

i

1,900

net sales
(€ million)

(@

754

stores

@

186

markets

©

185 million

web visits

102-2
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Introducing Inditex - Retail formats in 2019

Bershka

Music remains centre stage as part of Bershka's identity, through the On Stage gigs in
Barcelona, Milan and Paris, and collaborations with the Tidal platform. This year has
also featured a collection created in collaboration with singer Billie Eilish. The Pantone
Institute and Bershka created a fun collection of monochrome garments featuring the
colours of the season. And a Join Life collection was released in collaboration with
National Geographic, inspired by nature and featuring recycled polyester and organic
cotton garments.

www.bershka.com

i

2,384
net sales
(€ million)

(@

1,107

stores

@

185

markets

©

378 million

web visits

QM
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Introducing Inditex - Retail formats in 2019

@stradivarius

Romantic patterns, soft silhouettes and lace are the keynotes of the Stradivarius

style for dressing the contemporary woman. In collaboration with Tinder, the
#UnforgettableMatch event was held at the flagship store in London, giving voice to
the experiences of young people all over the world who have connected with the brand.
With the slogan Discover the Magic of the World, a group of international influencers
took part in a new adventure and nature-filled STR trip along the south coast of Iceland.

www.stradivarius.com

i

1,750
net sales
(€ million)

®

1,006

stores

@

180

markets

©

250 million

web visits
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Introducing Inditex - Retail formats in 2019

OYSHO

Oysho's alliance with the world of sport continues to bear fruit in initiatives like Oysho
Sport Team, an international team of sports ambassadors from disciplines like
boxing, cycling, swimming and water sports, karate and cross fit, among others, and
big names like Joana Pastrana, three-time world IBF champion, Garazi Sanchez,
national surfing champion of Spain, or Sandra Sanchez, considered the best female
karate expert in history. A focus on yoga, with activities held all over the world, and the
Join Life by Homewear collections, with garments made from finely-woven recycled
polyester, were also key features of the brand's activities in the year.

www.oysho.com

i

604

net sales
(€ million)

(@

677

stores

@

176

markets

©

-5 79 million

= web visits
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Introducing Inditex - Retail formats in 2019

ZARA HOME

Zara Home's highlights this year centre around new product categories like small
appliances and kitchenware in collaboration with iconic brands, as well as the
expansion of its furniture options, fragrances and kid's collection. The brand also
presented Zara Home Business, an interior design project offering customised
pieces to professionals, alongside the entire product range. The Join Life collection
has also been enhanced with recycled glass products and the most sustainable
fabrics for the home.

www.zarahome.com

(@

596

stores

@

183

markets

©

1171 million

web visits
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Introducing Inditex - Retail formats in 2019

UTERQUE

Uterque's character is defined by the unique and the exquisite, through collaborations
with women of character, such as 90s model Georgina Grenville. Partnerships with
cosmetic firms like Bobbi Brown, combining leather accessories with iconic make-up
products, has been another of the brand’s core moves, in a year in which the staging of
the collections has gained an increasingly runway-like feel. This has been the case for

the AW19 collection, where garments, accessories and staging fall perfectly into place.

www.uterque.com

i

115

net sales
(€ million)

(@

89

stores

@

158

markets

©

24 million

web visits
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Outlook for 2019

February 19

The Inditex brands
included the Top
100 most valuable
brands in Spain
according to Brand
Finance. Zara
ranked 92nd best
valued Spanish
brand.

Pull&Bear OPENS
US ONLINE STORE.

Massimo Dutti AND
Uterqie LAUNCH
THEIR GLOBAL ONLINE
STORE.

March

Inditex signs an
agreement with the
Massachusetts
Institute of
Technology

(MIT) to conduct
research into the
circular economy,
textile recycling and
data analysis.

The Salta
Programme
reaches Turkey with
1,000 new hires.

Zara DPENS TS
STORE IN'THE HUDSON
YARDS SHOPPING
MALL (NEW YORK)
AND LAUNCHES
ONLINE SALESIN
BRAZLL.

Uterqie EXPANDS
[TS ONLINE STORE
INTOEIGHT NEW
MARKETS,

April

The Ethical
Fashion Report

by Baptiste World
Aid Australia cites
Inditex among the
leading companies
in sustainability
and workers’
rights in the supply
chain.

Bershka LAUNCHES
ITS FLAGSHP STORE
ON THE GRAN VIAIN
BLBAQ.

Massimo Dutti

L AUNCHES ONLINE
SALES IN SOUTH
AFRICA AND ARUBA.

May

Summit meeting
between the

president of Inditex,

Pablo Isla, and the
mayor of Beijing,
Jining Chen, about
the plan for the
Group to open
eco-efficient stores
in Beijing, the

first city in China
and the world

to complete this
project.

Zara [ AUNCHES
ONLINE SALESIN
SAUDI ARABIA,
UNITED ARAB
EMRATES, LEBANON,
MOROCCO, EGYPT,
INDONESIA, SERBIA
AND ISRAEL.

June

Inditex and
Universidad
Pontificia Comillas
renew the Chair in
Forced Migrants
and Refugees to
promote academic
research and
collaboration with
organisations.

Oysho AND Zara
Home INCORPORATED
INTO THE GLOBAL
ONLINE STORE.

July

The General
Shareholders’
Meeting approves
the appointment of
Carlos Crespo as
CEO; the creation of
the Sustainability
Committee of

the Board of
Directors and
plans the strategy
towards global
sustainability.

Pull&Bear AND
Stradivarius
LAUNCH THER
GLOBAL ONLINE
STORE.
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Introducing Inditex - Outlook for 2019

August

Inditex signs the
Fashion Pact
along with 31 other
global fashion
brands to combat
climate change
and the protection
of oceans and
biodiversity.

Zara [ AUNCHES
TS FLAGSHP STORE
INPAMPLONA AND
STARTS OFFERING
ONLINE SALES TO
KUWAIT, GATAR,
JORDAN, OMAN AND
BAHRAN.

September

For the nineteenth
consecutive year,
the Dow Jones
Sustainability
Index lists Inditex
as one of the most
sustainable retail
companies.

Zara [ AUNCHES
THE FLAGSHPS

AT CEVAHR MALL
INISTANBUL AND
DUBAIMALL. T
ALSOLAUNCHES TS
SHOP REMODEL IN
PRECIADOS, MADRID.

Bershka L AUNCHES
ITS GLOBAL ONLINE
STORE,

October

Inditex and UNI
Global Union
celebrate the 10th
Anniversary of its
Global Agreement.

The first for&from
store outside Spain
is opened in Como
(Italy) providing
employment for
persons with
disabilities.

Zara LAUNCHES
ONLINE SALESIN
UKRAINE, PHILIPPINES,
SOUTH AFRICA AND
COLOMBIA.

Stradivarius,
Oysho AND Uterqie
COMMENCE ONLINE
SALESIN'THE US.

November

Inditex and
IndustriALL Global
Union renew their
Global Framework
Agreement and
agree to set up
the Global Union
Committee.

Changing Markets
recognises Inditex
as a pioneer in the
textile industry for
its promotion of
sustainable viscose.

Zara BEGINS THE
RENOVATION AND
EXPANSION OF TS
EMBLEMATIC PASED
DE GRACIA STOREIN
BARCELONA.

December

Inditex is included
in the Bloomberg
Gender-Equality
Index (GEI),
which assesses
the promotion

of equality and
transparency in
relation to gender
at businesses.

Massimo Dutti AND
ZaraHome [ AUNCH
THER ONLINE STORE
IN SAUDI ARABIA,
LEBANON AND
MOROCCO.

January 20

For the third
consecutive year,
Inditex renewed
its gold medal
inthe 2019
Sustainability
Yearbook.

Inditex contributes
8.5 million euros to
Caritas for social
employment and
circular economy
programmes in
Spain.

ZaraHome
LAUNCHES ITSNEW
STORE CONCEPT IN
[HE MIDOLE EAST
WITHITS FLAGSHP
STORE INDUBAIMALL
(DUBA
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Business model

A business model founded on this value chain enables

us to offer quality fashion products that meet the most
demanding sustainability and health and safety standards.
This is all based on our commitment to Human Rights, the
Sustainable Development Goals and, especially, transparency
and ongoing dialogue with our stakeholders.

Human Rights Policy ELEXIBILITY

Diversity & Inclusion Policy
Corporate Citizenship Policy PRGBS
Procurement Policy DIVERSITY
Tax Strategy Policy

CREATIVITY
Criminal Risk Prevention Policy
Health and Safety Policy NONCONFORMITY

Sustainability Roadmap

ENVIRONMENTAL AWARENESS >
Code of Conduct for

Manufacturers and Suppliers RESPECT FOR HUMAN RIGHTS N

Code of Conduct and
Responsible Practices CONTRIBUTION TO SUSTAINABLE DEVELOPMENT >

CUSTOMERS EMPLOYEES SUPPLIERS COMMUNITY ENVIRONMENT SHAREHOLDERS

38
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Getting to Know Inditex - A model designed for people and the future

gutes to sustainabje 4
fripute evey
gon %me
e

u n
wet """
o® "y,

RS SUSTAINABILITY
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. The design teams work %
R :I['eams WIT? a ?‘trong hand-in-hand with our design A
ot ol poeses et e e oand, %,
R and materials, contributing to better pushing stock levels further down each ™,
' quality standards and a reduced season. We operate a socially and %,
social and environmental impact environmentally responsible approach .
across all our activities. °_....-.....,... to supply chain management. A
[ ‘e -
. '.. 4‘
-
. PRODUCTION >

000 =
SN

CUSTOMER

Inditex aspires
to generate a
positive impact
beyond purely
economic value,

INNOVATION

Customers are not only those
who currently buy from us, but for customers, ﬁ
those who may in the future. Our society the —
customers are all people looking - ! —
for responsible, sustainable, and |ndqstry and the =
quality fashions. environment. C
- . B ©
. ‘0 " :
STORE/ Online LoGISTICS - o
“ran, - - ann® . . .
Both in stores and online, we strive nEmes e Each brand operates with centralised :’
to ensure customers enjoy the best - logistics centres, which hold stock K
‘»' buying experience. - for distribution to online and physical :’
',’ - stores across the world, twice a week. R >
O"’ E
""o é s“‘
L3 = +*
"' = “‘
l' = ‘\
l"' - “‘\
':,""" - G‘un
v"l.,“."" L
INTEGRATION
... Puts people at the forefront of
our transformation (page 59)
.. Has a global and cross-cutting
sustainable approach (page 75)
.. Is focused on the customer and
on innovation (page 185)
- Continuous .. Is tax transparent (page 213)
= engagement with ° . Works for the community (page 221)
ronuarksetsaligrglgirssiness .. Thinks about the shareholder (page 251)
< model which. .. Has a robust Compliance architecture (page 255)

.. s based on collaboration and partnerships
with civil society (page 309)
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A model designed for
people and the future

Inditex is a global fashion retail group operating in over 200
markets worldwide and in both hemispheres. Our group is
made up of eight brands; Zara, Pull&Bear, Massimo Dutti,
Bershka, Stradivarius, Oysho, Zara Home and Uterqte.
Each brand directly operates its physical and online stores
in a seamlessly integrated way.

We aim to create value through the design of beautiful,
ethically-produced, high-quality, trend-driven fashion
products, which are accessible to everyone. At the same
time, we are determined to maximise the life cycle of every
item we sell and material used in production. To achieve
this, we act carefully and responsibly at every stage of the
fashion process.

It is the collaborative work of our 176,000 professionals
which enables our design and sourcing teams to accurately

anticipate our customers’ needs. This way there is no
excess at the end of the fashion season, taking us ever
closer to our goal of complete circularity.

To achieve this, we have built a unique business
model that is customer-centric. It is characterised
by its flexibility, responsiveness, sustainability and
innovation. These attributes permeate every link in the
value chain from design and production to logistics
and store operations, all of which are meticulously
coordinated. This is made possible by having more
than half of the factories used for our production close
to our headquarters in Spain.

The objective shared by all these teams is to create
economic, social and environmental value so as to
maximise our positive impact on all of our stakeholders:

) ) )
/ o/ o/ o/ \
SHAREHOLDERS CUSTOMERS EMPLOYEES
POSITIVE
IMPACT
ENVIRONMENT COMMUNITY SUPPLIERS
(S 0 0 0 /
N\ N\ N\




Getting to Know Inditex - A

The company’s economic growth objectives are thereby
fused with ambitious social and environmental objectives,
all with the common aspiration of making progress towards
a circular economy. That is where our Sustainability
Roadmap comes to the fore. Unveiled by the company's
executive chairman, Pablo Isla at our Annual General
Meeting in July 2019, it maps out an ambitious series of
milestones and commitments which the organisation is
working towards between now and 2025. These targets
include the use of only certified sustainable materials and
processes, with the goal of reaching net zero emissions
by 2050.

Our engagement model is inspired by people and for
people, because our people are the most important
part of the company. We believe strongly in a series of
values and principles articulated around the motivation
and development of our team. The principles of an
entrepreneurial mindset, a refusal to conform andrelentless
thirst for improvement have been part of our culture from
the outset. And our core values of innovation, humility,
creativity, diversity and inclusion are as relevant today as
they were when Inditex started.

The Inditex family works tirelessly to develop this
sustainable model on an ongoing basis. We are a team
of professionals of 172 different nationalities and highly
diverse cultures, religions, ethnicities and tastes, but we all
share these values.

These foundations are essential for Inditex to succeed
in today’s intensely competitive conditions in the fashion
retail sector, which have only intensified with the rise of
new technology.

It is a sector that, as with all areas of the economy and
society all over the world, has suffered the impacts of the
covid-19 pandemic in early 2020. We are glad to have been
able to work collaboratively with the International Labour
Organization and others - to find ways of supporting the
supply chain, play our part in manufacturing protective
equipment, and dedicating our logistics capabilities to
support the covid-19 effort.

While we have only experienced a few months of its impact,
it is obvious that covid-19 has been a pivotal moment for
the sector. During the post-pandemic phase we will need
innovative solutions to adapt to changes in shopping habits
so that we remain by our customers' side when they make
their purchasing decisions. In tandem, this new phase offers
a unique opportunity to redouble our efforts to become a
more sustainable business with circularity at its core.

Now more than ever, Inditex's broad international footprint,
diverse group of brands, focus on sustainable production,
strong commitment to integrating our store and online
operations and constant investment in new technology
constitute the best strategies for approaching the future
firmly and with conviction.

41
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Getting to Know Inditex

Steps of the
value chain

Design stage. The design process is driven by more than
700 designers who are the foundation of the creativity
that differentiates the Inditex model. They work alongside
our global sales professionals with a focus on analysing
customer preferences and solidifying our commitment
to sustainability by selecting the correct processes
and raw materials.That creative effort is tangible in our
collections which are updated constantly throughout the
season;in our store window displays, and in the more than
350 fashion 'stories' we create every year, constituting a
creative force that is unique in the fashion industry.

Constant contact between the store and online teams and
our designers coupled with a focus on responsiveness,
enables us to identify and respond to customer
preferences as they emerge. The designers’ active search
for more sustainable materials and processes helps to
boost quality standards and steer the company towards
a circular model.

Manufacturing and supply stage. With products made
mainly in regions close to our design facilities in Spain,
this ensures the flexibility needed to adapt production
to customer demand. We have the ability to realign our
commercial offering for any potential shift in trends by
immediately adjusting the number of garments to meet
actual demand. This minimises surplus and ensures
responsible stock management, in tandem not just with
sales targets but our sustainability ambitions too.

Logistics and distribution stage. This stage is
constantly fine-tuned to adapt to sales decisions. Each

A model design

ed for people and the future

brand operates its own centralised logistics facilities,
where it receives and stores its inventory for distribution
twice per week to its stores and online warehouses all
over the world. This efficient integration of our store
and online operations with our warehousing, transport
and distribution processes is the result of a proprietary
stock management system underpinned by radio
frequency identification technology (RFID) which tracks
every garment. This system enables our customers
to shop seamlessly, online or in-store, and enjoy an
integrated shopping experience that features constant
technological innovation tailored to their needs.

Stores/Online. The shopping journey - whether online
or in-store - is framed by the search for quality. More
specifically, with our physical stores, the goal is for
customers to enjoy the experience in the best locations,
on the most popular shopping streets around the world.
We pay meticulous attention to the architectural design
and customer service of our physical stores. Online,
each of the brands strive to offer that same shopping
experience,any time and any place, through mobile
devices, offering customers the choice of receiving their
purchases however suits them best.

The result of this intricate system is the ability to offer
quality, fashion and convenience, framed by the highest
standards of sustainability and product safety. All of
this is underpinned by the work that goes on behind the
scenes to foster the promotion of Human Rights and work
towards the United Nations Sustainable Development
Goals, and our commitment to transparency and constant
dialogue with our stakeholders. Our ultimate goal is to
have a positive impact on our customers, society, the
industry, our communities and our environment. Let's
review each of these aspects.

We have developed a unique business that is strongly customer-
oriented. It stands for its flexibility, reactive capacity, sustainability
and innovation, traits that span across the whole value chain.
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Stakeholder relations

To sustainably create value and tackle the challenges and
opportunities of the environment in which we operate, we
must take our stakeholders into consideration. Meeting their
needs, expectations and demands is key to having a positive
impact on our environment and making progress towards
the goals of our business, such as promoting Human Rights
or achieving the Sustainable Development Goals.

Our relations with stakeholders are based on the principles
included in various global and specific policies such as the
Corporate Social Responsibility Policy, the Human Rights
Policy, the Code of Conduct and Responsible Practices, the
Code of Conduct for Manufacturers and Suppliers and the

Permanentdialogueandtransparencyarethecoreprinciples
that govern relations with our stakeholders, embodied in an
array of strategies, goals and communication channels,
which are constantly being reviewed and updated.

In July 2019 the Annual General Meeting approved the
creation of the Sustainability Committee, which is tasked
with supervising stakeholder relations in the area of
sustainability and reports to the Board of Directors.

\ i ’ More information on pages 55 and 296 of this Annual Report

Environmental Sustainability Policy, among others.

Inditex’s main STAKEHOLDERS

EXAMPLES OF STAKEHOLDERS

Relationship and dialogue tools

Shared tools Specific tools
000 EMPLOYEES Store staff Ethics Committee
1 i .
CCTYY Ay person who works for the Inditex QI L el o e e
Group, whether in stores, offices or Logistics centre staff Training and internal promotion
logistics centres. Trade union representatives Internal communications
Volunteering programmes
SUSTAINABILITY Information Security and Data Protection & Privacy
COMMITTEE Departments
o) CUSTOMERS Store customers Teams specialised in customer care
m ~ Online customers Stores and online stores
! (. Any person who purchases a product )
sollgj%y any of thg Inditex Groﬁp’s Potential customers MATERIALITY Social networks
brands. ANALYSIS Information Security and Data Protection & Privacy
Departments
SUPPLIERS Direct suppliers SOCIAL ADVISORY Supplier clusters
@ Companies that are part of Inditex's IS BOARD Ethics Commlttee o
supply chain as well as their respective ~ Employees Commercial and sustainability teams
employees. Trade union organisations Framework Agreement with IndustriALL Global Union
International organisations Privacy and Data Protection Department
-------------------------------------- STRATEGIC [-— -~~~ =~~~ ~==~=====—==-=-=----
COMMUNITY NGO's PARTNERSHIPS Social Advisory Board
ooo A e s e Governmeqts and public administrations Cooperaho.n with NGOs .
environment in which Inditex carries Academic insfitutions Sponsorship and Patronage Committee
out its activities. Civil societ
o CORPORATE
______________________________________ WEBSITE L o L o L L L L o L ________
ENVIRONMENT Environmental protection organisations Social Advisory Board
% The natural elements in the locations Governments Commitments with NGOs
where Inditex operates. ANNUAL Environmental sustainability teams
REPORT
SHAREHOLDERS Institutional investments General Shareholders' Meeting
@ Any person or entity that owns Inditex Pl s Sustainability indexes
Sl Relationship with investors
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Getting to Know Inditex - Stakeholder relations

Defining Inditex’s strategy for engaging with stakeholders

Prioritisation

/ Classifying and determining the priority
stakeholders based on our business model
and value chain.

identification

/ ldentifying all the stakeholders
who may be linked to Inditex
throughout our value chain
and in the environment in
which we operate.

Strategy definition

/ A specific strategy is created for each
stakeholder based on their characteristics and
needs. Goals, commitments and specific tools

. ) of engagement are defined.
/ Both their involvement and the possible

impacts this model can have on them are
taken into account.

/ Common elements in all strategies: ongoing
dialogue and transparency.

Inditex’s Social Advisory Board deals with formalising and
institutionalising dialogue around sustainability with key
interlocutors in the society in which we operate.

\ i ’ More information on page 299 of this Annual Report.

FREQUENCY OUR COMMITMENTS Inditex’s value creation model
Shared Specific
On request ReSpecl for human and labour rlng PEOPLE. AT THE FOREFRONT
Ongoing dialogue Fair and decent treatment OF OUR ,TR ANSFORMATION
Ongoing dialogue Data protection and privacy
Ongoing dialogue Commitment with information security
Ongoing dialogue o
Ongoing dialogue .
On request T Clear and transparent communication INNOVATION IN THE
Ongoing dialogue l.'gf Integration into the entire business model CUSTOMER EXPERIENCE
Ongoing dialogue Responsible design and manufacturing
On request E Data protection and privacy .
Commitment with information security S
_____________________________________________________________ —
<T
Ongoing dialogue Promotion and protection of Human Rights, fundamental _ =
On request E labour rights and international standards (SsllngB /Q%\IQEIEECEF?PSF? OiléTHTING =
Ongoing dialogue = Promotion of sustainable production environments g
g | A service provision with respect for privacy and personal ©
Ongo!ng d!alogue data protection =
Ongoing dialogue =4
----------------- B s I
Biannual Contribution to social and economic development T
o i i ) WORKING FOR THE COMMUNITY Z
Ongoing dialogue Commitment to improving global welfare I
Biannual TAX TRANSPARENCY =
5 :
Biannual E Respect for the environment GLOBAL AND CROSS-CUTTING
Ongoing dialogue E Biodiversity conservation SUSTAINABLE APPROACH
Ongoing dialogue Sustainable management of resources
E Combating climate change
Annual The interests of the company and the shared interests of all
ol E the shareholders ROBUST COMPLIANCE ARCHITECTURE
Promating informed participation THINKING ABOUT THE SHAREHOLDERS
Ongoing dialogue

102-21,102- 33, 102-42, 102-43, 103-2
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Positive Impact Areas
on stakeholders

Through our value creation process we seek to positively
impact all the stakeholders we engage with and ensure this
impact contributes to sustainable development.

Stakeholders 2019 impact highlights:
O O The driving force behind everything we do is our desire to have a - 30,100,931 customer contacts through several channels.
MM positive impact on our customers. We are committed to retaining - 199 Join Life garments on the market.

their trust in the long term by sustainably manufacturing fashion

products that meet their needs and expectations both in terms of - 2,299 stores with the Closing the Loop used clothing collection scheme in place.

CUSTOMERS the product tself and the shopping experience. - Our collections are available in 202 markets.
o0o The heart of Inditex is our team of over 176,000 people of 172 - 77% of the Group's employees have a permanent contract.
MmN different nationalities. We work to bring them development and - Over 3,000,000 hours of training given.

upskilling opportunities that positively impact them on a personal ) . )
level and enhance their professional growth. Agreement with UNI Global Union for more than a decade.

EMPLOYEES - Wage parity in the company: globally, women are paid 0.2% more than men.

- We have created a specific department of Equality, Diversity and Inclusion, designed
to promote all diversity and inclusion initiatives in the Group.

Manufacturing our garments would not be possible without the - 1,472,719 workers benefiting from the Workers at the Centre programmes.
suppliers and manufacturers in our supply chain and the people - 45 programmes implemented.
who work there. Qur 2019-2022 Workers at the Centre strategy ) . h .
seeks to maximise our positive impact on these people, working |2n2?ets]%re]rs?t?lteh;ﬁi%:zzfgrsp?;gtégsb:nygrssulsnt ;Pﬁa{ﬂﬁﬂ commiercial teams, all trained

SUPPLIERS to continuously improve their welfare and conditions. At the same ) o i S )
time, we work alongside our suppliers to help them develop - Over 1,000 suppliers trained in Human Rights, social sustainability and responsible
and grow as businesses. And we join forces with other players management.
in the supply chain, like unions, governments and civil society - Renewal of the Global Framework Agreement with IndustriALL Global Union, which
organisations through partnerships. covers the entire supply chain
We take responsibility for contributing to the development of - 49,231,909 euros invested in social programmes.

ooo society by voluntarily participating in social initiatives aligned - Over 2.44 million beneficiaries.

with our activity. We have programmes for investing in the

economic, social and environmental development of the - Over 670 social initiatives in collaboration with 421 non-profit organisations.

COMMUNITY communities in which we are present.
Developing a sustainable business model requires us to use - We undertake ambitious environmental commitments in all stages of the value chain
% resources more efficiently and offset the impact of our activities through our Sustainability Roadmap.
on the environment. Central to this is our commitment to the - 63% of our global electricity consumption comes from clean sources.
circular economy. - We are founding members of the Fashion Pact initiative which was launched to
ENVIRONMENT promote the environmental sustainability of textiles and fashion.

- We increased the use of recycled materials in our collections by 250%.

QOur responsible management approach inclludes giv.ing. - The FTSE4Good Index gives Inditex a rating of 4.9 out of 5.

shareholders access to all of the necessary information inorderto - gne of the most sustainable retail companies, according to the Dow Jones
ensure inclusive, participative and representative decision-making Sustainability Index, with a score of 68/100.

that responds to their needs. - Gold Class in the Robeco SAM 2019 Sustainability Yearbook.

SHAREHOLDERS
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Getting to Know Inditex - Positive Impact Areas on stakeholders

' We make sure our shareholders !
+ have access to all of the
' necessary information in orderto |
©ensure inclusive, participative and
| representative decision-making i
that responds to their needs.

SHAREHOLDERS "
/ 1
POINT OF SALE
, DISTRIBUTION

®
i

N ANDSAFETY

\
\
\
\
N

N

ENVIRONMENT .

o ccoocooncooooocoooonoononocooocoo

© Developing a sustainable
1 business model requires us to |
' use resources more efficiently
+and offset the impact of our
' activities on the environment. !

....................................

' We are committed to retaining
i our customers' trust by :
' manufacturing fashion products !
i sustainably, meeting their needs
' and expectations. !

Gcooooocod

Q9
nlh
CUSTOMERS

DECARBONISATION
AND CIRCULARITY

\ PRODUCT HEALTH

o

SUPPLY
CHAIN

COMMUNITY

]

' We have a range of programmes
i forinvesting in the economic, :
© social and environmental
i development of the communities
' in which we are present. !

....................................

We want to positively impact the
lives of the over 176,000 people
who work for Inditex on both a
professional and personal level.

(coocoooococoooooonoooo0oo0ooonooo0 0

AN 000
oM

"\ EMPLOYEES

\
\
\
\
\
\

DESIGN g

SELECTION OF K
MATERIALS )

’
’
’
’
’
’

SUPPLIERS

-

Our Workers at the Centre

2019- 2022 Strategy seeks to
maximise our positive impact on
workers in our supply chain. We join
forces with key players in the supply
chain, like unions, governments and
civil society organisations through
partnerships.

....................................

103-3
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Inditex contribution to the SDGs.
2019 milestones

For Inditex, partnerships with stakeholders and establishing alliances are key if the
SDGs are to be met. We continued to apply this maxim in 2019, with partnerships with ;
organisations including the ILO, UNI Global Union, IndustriALL Global Union, Fashion Pact,
Open for Business, Médecins Sans Frontieres and the Red Cross.

.........................................................................................

()
SUSTAIMNABLE
-IT Pk i DEVELOPMENT

il AL S

i Our Compliance model enables us to share our ethical culture with pTTTTTTToTTes .
employees and suppliers. In 2019 the Board of Directors approved the
' Group's Conflicts of Interest Policy.

58,

People, at the forefront
of our transformation

Innovation in the

We pay special attention to ensuring the raw materials pTToTeees N
selected for our products help protect biodiversity. In 2019, we
'+ consumed 38,676 tons of sustainable cotton.

________________________________________________________________

__________________________________________________________

We invest in programmes to protect marine life, in
i line with the Zero Discharge of Hazardous Chemicals

! N customer experience
commitment. 0N
"""""""""""""""""""""""""""""""""""""""""" Working for the
Inditex supports the fight against climate change. Hence our community
commitment to reduce our environmental impact and make changes
to help our planet remain under the 2°C global warming limit @@ a

M
W
Robust compliance
architecture

the founding members of the Fashion Pact whose actions include
promoting environmental sustainability in the textile and fashion
industry and combating climate change.

' established in the Paris Climate Agreement. In 2019 we were one of

In 2019 we began the implementation of our new social
sustainability strategy, Workers at the Centre 20719-2022, :
to promote decent work and the creation of sustainable
production environments. We also updated our
environmental sustainability strategy, with plans of action
that enshrine our commitment to the circular economy
and decarbonisation. These two strategies, coupled with
product life cycle management measures, are the main

We invest in social
programmes that

guiding forces promoting sustainable behaviours among our contributetothe & ___________. 2
suppliers and customers. @ sustainablecities . ___________ .
............................................................. and communities

Reducing inequalities has been
the main goal of our community
investment strategy in 2019, with a
total of 9,870,828 euros invested in
developing programmes with this
purpose.

goal (1,243,389
euros in 2019).

' sustainable cities
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Getting to Know Inditex - Contribution to sustainable development

' In2019, we invested
i 52,647 euros in i
' programmes directly

_________________________

' We contributed to
the zero hunger goal
' in 2019 by investing

geared towards
ending poverty.

399,582 euros in
social programmes.

The health, safety and welfare of our employees and the workers inour !
supply chain is a top priority for us. During 2019 the transition towards
obtaining the new ISO 45001:2018 certificate for our premises began. :
This is the highest international standard for Management Systems.

We benchmark our occupational health and safety programmes in the
supply chain against this standard, benefiting over 600,000 workers in
2019.

_____________________________________________________________________

i Training and professional development are a constant part of our
relationship with our employees. In 2019, over three million hours of |
' training were provided. 0

_____________________________________________________________________

Global and cross-cutting
sustainable approach

' Inditex is committed to gender equality and female
1 empowerment as an essential part of our culture. We
' promote awareness among our staff on this issue and

©

develop Equality Plans. Women play a predominant role in

Tax transparency the Company: 76% of employees and 79% of management
"""" " postholders are women. We also have in place a women'’s
. empowerment strategy in the supply chain, based on three
@] pillars: health, protection and empowerment.
Thinking about the
shareholders

_____________________________________________________________________

Partnerships and

' In 2019, we continued to work towards the goal of Zero Discharge
collaborations 0

+ of Hazardous Chemicals in 2020 (ZDHC), creating pioneering
programmes in the textile industry: The List, by Inditex; and
Green to Wear 2.0.

e I Ny
| CERCHAL EXOWTE

R ' In 2019, we consumed a total of 1,144,020 MWh of renewable energy, which has
¢ met over 60% of our electricity needs.

Our contribution to SDG 8 covers the entire value chain with a host of actions carried out
in different areas. We promote decent working conditions for our own staff (176,611 in :
2019) and for the workers in our supply chain (over two million); we develop projects to '

In 2019 our tax contribution totalled

foster well-being in the communities in which we operate (7,859,961 euros invested in
2019) and we implement decent work commitment policies.

i 6.749 billion euros. We follow the ‘
' OECD Guidelines for Multinational !
+ Enterprises and publish a
' transparent tax report. 0
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Contribution to sustainable

development

At Inditex we are aware that our prosperity is directly
related to the prosperity of the communities and the
environment in which we operate. That is why we have
been committed to the United Nations 2030 Agenda for
Sustainable Development since its approval. In line with
this commitment, we have contributed to global efforts to
accomplish the 17 Sustainable Development Goals (SDGs)
across all our business areas and processes, from product
manufacturing to stores.

This has been made possible by our already sound
sustainability strategy, which we have aligned with the
SDGs. As part of this exercise, we have identified the SDGs
and main targets linked to each of the stages and processes
in our value chain. This information is included at the start
of each chapter of this Annual Report, reporting the goals
and targets where our contribution is most notable.

I More information ©
chain to the SD
chapter of the se

ach stage of our value
the start of each

At Inditex we believe Agenda 2030 remains
of vital importance in the current situation

caused by the covid-19 pandemic, as
the SDGs will be fundamental to the
sustainable rebuilding of healthcare

systems, economies and economic sectors

after the crisis. In this new context, the
SDGs are more relevant than ever.

50

This review of our value chain from the UN Agenda 2030
perspective also shows us that there are certain SDGs
where we make a larger, more relevant contribution, due
to the nature of our business model and activity. Key areas
include SDG 3 (Health and Well-being), SDG 5 (Gender
Equality), SDG 8 (Decent Work and Economic Growth), SDG
12 (Sustainable Consumption and Production), SDG 13
(Climate Action) and SDG 17 (Partnerships for the Goals),
although our commitment encompasses all 17 SDGs,
since they are all interconnected.

Our commitment to sustainable development also feeds
into our commitment to transparency and ensuring that all
information regarding our contribution and impact on the
SDGs is as thorough and accurate as possible. To this end,
we include information on the main indicators that reflect
our contribution to the SDGs. These indicators have been
selected in accordance with the guide Business Reporting
on the SDGs: An Analysis of Goals and Targets, drawn up
by the Action Platform for Reporting on the Sustainable
Development Goals, which we have been involved with since
its creation and which is jointly organised by the United
Nations Global Compact and Global Reporting Initiative.

More information on pages 328 and 329 of this Annual Repor
I M f t ( 328 and 329 of IR t

()

SUSTAINABLE
DEVELOPMENT

GOALS



Getting to Know Inditex - R

ect for Human Rights

Respect for Human Rights

At Inditex we are firmly committed to promoting respect for Human Rights. We have developed our own Human Rights
Strategy within the framework of the Guiding Principles on Business and Human Rights, approved in 2011 by the United

Nations Human Rights Council.

INDITEX'S HUMAN RIGHTS STRATEGY

INTEGRATING RESPECT FOR HUMAN RIGHTS INTO OUR ENTIRE VALUE CHAIN

O HUMAN RIGHTS POLICY O DUE DILIGENCE

O GRIEVANCE MECHANISMS

the Board of Directors. operations or relations.

Approved in 2016 by Identification of potential negative impacts of our ®7 Ethical Channel

managed by the
Ethics Committee

Applies to the entire

and available for

Group.

Prioritisation based on severity and likelihood. third parties with a

all employees and

legitimate interest.

4@ Integration of the results into processes.

Inditex's Human Rights Strategy comprises three elements:

QOur Policy on Human Rights, which outlines our
commitment to respecting Human Rights and lists the
values and principles guiding our activities.

ODue diligence, which entails identifying and prioritising
potential impacts on Human Rights throughout our
value chain. Key areas of the Company, such as Human
Resources or Risk Management, are involved in the
design of these processes, and they are reviewed and
updated on an ongoing basis.

One of the results of our due diligence process is
our new strategy for the social management of our
supply chain Workers at the Centre 2079 - 2022, which
identifies seven priority areas of impact including
women empowerment, occupational health and safety,
and social protection.

U , More information on the social management of the supply chain
on page 98 of this Annual Report

() Grievance Mechanisms, which help us to identify and
resolve potential negative impacts on Human Rights,
while promoting relations with stakeholders.

As part of our Human Rights Strategy, we are members
of Shift’s Business Learning Program. Shift is a non-
profit organisation specialising in Human Rights, led by
John Ruggie, the author of the UN Guiding Principles on
Business and Human Rights. This Human Rights leadership
programme brings together 22 leading businesses from all
sectors to work on implementing the Principles.

102-16, 103-2
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Long-term vision with an
integrated and sustainable model

Our business history is based on constantly adapting to
changes in our environment, whether they are related to
fashion trends, to levels of customer service or to technology,
organisation or processes.

Our people are the engine behind this change, with whose
commitment we drive this capacity to evolve and adapt.
They are the ones responsible for building and consolidating
a unique and differential business culture characterised
by entrepreneurial spirit, teamwork, commitment to
sustainability, non-conformity, striving for continuous
improvement, innovation, humbleness, creativity, diversity
and inclusion, among other values.

Continuous evolution has furthermore led us to develop a
business model that has a solid customer orientation and
that is characterised by flexibility, reactivity, sustainability
and innovation.

And that adaptive capacity allows us — while keeping our
values intact — to permanently seek to improve the customer
experience, which is understood as the combination of
numerous aspects of our Company, including:

- The possibility of finding garments according to the most
current trends in fashion.

- Confidence in the fact that, to tailor them, the most
sustainable materials and processes are used.

- The superb environment offered by our stores and
digital platforms, with eco-efficient management using
technological tools that improve the shopping experience,
while offering a uniform level of service.

- The confirmation of our commitment to circularity as a
way to advance towards decarbonisation, as well as our
programmes for the pre- and post-consumption recycling
of fabrics.

Al of this reinforces the conviction that our integrated and
sustainable model is the best strategy to decisively and
firmly take on the future.

And based on that model, we continue to proactively evolve;
we continue to identify and adopt new measures and
policies that contribute to reaching our objective of creating
economic, social and environmental value; and we continue
to thereby generate the greatest possible positive impact on
all our stakeholders.

Precisely one of the main ways to create value is our
commitment to innovation, with an open, flexible and
decentralised model whose practical approach revolves
around two main focal points: technology and sustainability.

The incorporation of new technological tools allows us to
equip ourselves with new capabilities for offering additional
possibilities to customers, especially focused on reinforcing
the integrated store and online model. Moreover, the
integration of technological and commercial profiles allows
us to further streamline decision-making processes in order
to gain in efficiency, which has an impact on additional
service improvements.

Our Sustainability Roadmap establishes milestones for
us on the way towards a circular economy model that
contributes to mitigating the effects of climate change,
with shared demand coming from both within and outside
of the organisation. At the same time, it encourages
respect and promotion of fundamental rights and worker
rights. From raising the awareness of our teams to offering
our garments under the Join Life standard, we seek to
minimise the impacts of our products throughout our
entire value chain: from when they are designed, produced
and transported to when they are made available for sale
and collected after use.

Thanks to this cross-cutting vision, we constantly adopt and
develop measures that improve our sales proposal and the
shopping experience and that adapt to the new needs of
customers. We do this while guaranteeing the well-being of
our people, suppliers and customers throughout the world
and while preserving the planet: measuring and seeking to
reduce our environmental footprint, increasing the use of
raw materials coming from responsible and well-managed
sources, preserving biodiversity and complying with the
highest standards of health and safety.

We are aware of the challenges faced by the sector as a
whole, but also of the opportunities and new horizons that
come up. The challenge we face with determination is to offer
our customers quality fashion products that meet the most
demanding standards in terms of sustainability and health
and safety. All the aforementioned is based on promoting
Human Rights, promoting the Sustainable Development
Goals and, most especially, promoting transparency and
constant dialogue with our stakeholders, aiming to generate
a positive impact for the customer, for society, for industry
and for our environment.



Our sustainability model - Long-term vision with an integrated and sustainable model

From raising the awareness of our teams to offering our garments
under the Join Life standard, we seek to minimise the impacts
of our products throughout our entire value chain.

Sustainability governance

Sustainability is an ever-present factor in our decision-
making processes and in our business model. This became
patently clear with the creation of the new Sustainability
Committee as a delegate committee of the Board of
Directors. The creation of this committee was approved by
the General Shareholders’ Meeting held on 16 July 2019.

The Sustainability Committee is an information and
consultation body in charge of advising the Board of
Directors on matters of sustainability and overseeing and
controlling sustainability proposals in the human rights,
social, environmental and health and safety of our products
aspects, as well as promoting the commitment with the
Sustainable Development Goals and the relations with the
various stakeholders in matters of sustainability.

In addition, the Committee is responsible, along with the
Audit and Compliance Committee, for overseeing the
information included in the statement on non-financial
information and other public documentation on matters
within its purview.

Composition of the Sustainability Committee

Name Position Nature
Bns. Denise Patricia Kinsmill President Independent
Mr José Arnau Sierra Member Proprietary
Ms Pilar Lopez Alvarez Member Independent
Ms Anne Lange Member Independent
Mr José Luis Durdn Schulz Member Independent

Mr Antonio Abril Abadin, General and Board Secretary, acts as a non-member Secretary
to the Board

Moreover, since 2002 we have a Social Advisory Board that
advises us on in sustainability issues. The Board is formed by
persons or institutions that are external to and independent
from our Group, and its function is to formalise and
institutionalise dialogue with key spokespersons in civil society
where Inditex develops its business model.

U } More information on the Board of Directors and the Social Advisory
Board of Inditex in the Chapter Solid Compliance Architecture,
beginning on page 255 of this Report

GOVERNANCE AND MANAGEMENT OF SUSTAINABILITY

SOCIAL ADVISORY BOARD

A collegiate body integrated by
external independent experts,
which advises the Company in

Body in charge of advising the Board of Directors and overseeing and
controlling sustainability proposals in the social, environmental and health

stakeholders in these matters

and safety aspects of our products, as well as the relations with the various

sustainability issues

CORPORATE ® ©o HEADS OF
SUSTAINABILITY SUSTAINABILITY
DEPARTMENT OF THE BRANDS

SOCIAL Environ-

C mental

Product
Health and
Safety
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Materiality analysis

The analysis of materiality allows us to identify the most
relevant topics for our stakeholders. Through this process we
can identify and prioritise those topics that concern them the
most (material topics) to ensure that our strategy is aligned
with them and responds to them. In this Annual Report, we
include information on the evolution of these material topics
and our response to them. Thus, the materiality analysis is
one of the most important and highest value-added dialogue
tools which we use with our stakeholders.

In 2019, and for the ninth consecutive year, we conducted
this materiality analysis with the representatives of various
stakeholders, both internal and external. It should be
pointed out that this analysis exercise was conducted in the
months of November and December 2019, therefore prior
to the outbreak of covid-19. The outcome of the study is a
materiality matrix covering 32 material topics.

In addition and as a part of the alignment of our strategy
with the United Nations Sustainable Development Goals and
based on the materiality analysis, we have conducted an
exercise to also determine which SDGs are impacted in each
one of the phases of the value chain.

\ i ’ More information about Inditex’s contribution to the UN 2030 Agenda
on pages 48 to 50 of this Annual Report

To carry out the process of identifying and prioritising
material topics, we follow the recommendations of the
GRI Standards, more specifically the directions provided
in “GRI 1071: Foundation 2016" standard, which provides
that materiality is one of the reporting principles to
draft sustainability reports, together with stakeholder
inclusiveness, sustainability context and completeness.

The participation of our Social Advisory Board plays a key
role in defining materiality, as this collegial body, made up
of external independent experts, advises the company in
sustainability issues.

\ i ’ More information on page 299 of this Annual Report

The materiality matrix is complemented by an analysis
of each material topic, which includes its boundary and
Inditex’s involvement in the possible impact.

\ i ’ More information on pages 330 and 331 of this Annual Report

IDENTIFICATION PRIORITISATION

PROCESS TO DEVELOP INDITEX'S MATERIALITY MATRIX

OVERALL VALIDATION

REVISION

/ Presentation of the relevant
topics to internal and
external stakeholders to
assess the relevance of
those topics on economic,
social and environmental
impacts and the influence
of the topics on stakeholder
decisions and expectations.

/ Analysis and
identification of
relevant topics.

/ Boundary
assessment for
each relevant topic.

/ The conclusions
of the internal and
external revision of
the materiality matrix
of the preceding
financial year were
applied during the
materiality exercise.

/ Validation of the materiality
matrix outcome to ensure that
it is a reasonable and balanced
reflection of relevant topics for
the organisation.

/ Internal validation by Inditex
management and external
validation through its Social
Advisory Board.

To prioritise the material topics in 2019, 53 organisations were consulted, including:

Inditex Social Advisory Board, ACT (Action, Collaboration, Transformation), Baptist World Aid Australia, Canopy, Céritas, Centre for Business and Public Sector Ethics of
Cambridge, Comisiones Obreras, COGAMI (Confederacion Galega de Persoas con Discapacidade), Red Cross, Economics for Energy, Ethical Trading Initiative, Every Mother
Counts, Fundacién Seres. Sociedad y Empresa Responsable, Fundacion Entreculturas, Fundacion PRODIS, GEEIS (Gender Equality European & International Standard), IED
Barcelona, IndustriALL Global Union, Doctors without Borders, Medicus Mundi, Open for Business, People for the Ethical Treatment of Animals, REDI (Red Empresarial de D&
LGTBI), Spanish Network of the United Nations Global Compact, United Nations Global Compact Action Platform on Decent Work, Sustainalytics, Universidade de Santiago
de Compostela, Universidad Pontificia de Comillas, Universitat de Lleida, Universidade de Vigo, Universidade Catdlica do Porto, Universidade do Minho, University of Oxford,
The Humane Society of the United States and Zero Discharge of Hazardous Chemicals Foundation, among others.
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Materiality matrix
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People, at the forefront of Tax transparency

our transformation

O AW

Diversity, equality and inclusion § =

Labour practices (own operations) ""'1."""’ m
Attracting and retaining talent

Development of human capital

Women empowerment

Global and cross-cutting
sustainable approach

6. Responsible purchasing practices

9.

15.
16.
17.

18.
19.
20.
21.
22.
23.
24.

Women empowerment

Promotion of socially sustainable production
gnvironments

Respect for human and labour rights in the supply
chain

Transparency and traceability of the supply chain
Protection of biodiversity
Sustainable product

Management of chemical substances and sustainable
processes in manufacturing

Product Quality, Health and Safety
Product information and labelling
Animal welfare

Circularity

Energy and climate change

Use of water

Packaging

innovation in the customer experience

10.
1.
12.
13.
14.

Customer relationship management W [
]

Brand management co ﬁ"l

Integrated customer experience -

Cyber security and data protection

Technological innovation

32. Transparency and tax contribution

Working for the community

25. Investment in the Community
27. Socio-economic impact on society

Thinking about the shareholders

31. Regulatory compliance and responsible practices

Robust compliance architecture

28. Corporate governance
29. Risk management and control systems
30. Corruption and bribery

Partnerships and collaborations

26. Relationship with stakeholders

102-21,102-29, 102-44, 102-46, 102-47,102-49, 103-1
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PEOPLE, AT TRHE
TRANSFORMATION

i

The over 176,000 people who work
for Inditex are at the heart of our
Groups growth and transformation.
Three principles guide Inditex's
philosophy towards our people: our
culture and the values we share,

the diversity of our teams and

equal opportunities, and our strong
commitment to talent development,
particularly professional growth
and internal promotion.

FOREFRONT OF OUR

59

© ® Qs



Inditex - 2019 Annual Report

SDG Goals

3.4

—4\;&!
4.4
4.5

Contribution of Inditex

Occupational health and safety is a fundamental part of our relationship with our employees,
as reflected in our Occupational Health and Safety Policy. All the measures needed to ensure
their safety are therefore carried out. During 2019 we began the transition towards the new ISO
45001:2018 certificate, the highest international standard in Management Systems.

Training our employees is key to the development of our business model, based on constant
innovation and teamwork. For this reason, one of the most important aspects managing our
people is the creation of opportunities for their development and their professional and personal
growth.

Women play an essential role at Inditex: they represent 76% of the Group's employees and hold
79% of the management positions. Promoting gender equality is one of the pillars of Inditex’s
commitment to its employees. This means we do not tolerate discrimination of any kind and we
develop measures that promote equality between women and men. In January 2020 we were
included in the Bloomberg 2020 Gender-Equality Index.

The over 176,000 people who work for Inditex are key to the Company’s success. This is why one

\ i ’ More information on pages 328 and 329 of this Annual Report

(=)
C
©
®

Our people

People are at the heart of Inditex. We strongly believe that
they are the driving force for the growth and transformation
of our Group. Our people transmit their enthusiasm and
passion for responsible fashion to our customers, and they
push us constantly to reinvent ourselves and to be able to
face new challenges.

Three principles guide Inditex's philosophy towards our
people: our culture and the values we share and foster; the
diversity of our teams and equal opportunities; and our firm
commitment to talent, particularly professional growth and
internal promotion.

One of the keys to our performance can be found in our
culture, which we are confident will allow us to keep
adapting to future needs and changes in our market.
Our teams embrace values such as humility, teamwork,
nonconformity, innovation, flexibility, agility and
sustainability, whilst fostering a permanent customer-
focused approach.

8.5 of our priorities is to continually improve employment quality. We are committed to guaranteeing
8.6 stable and safe work environments that foster work-life balance as well as equal opportunities and
8.8 professional development. In this regard, we promote the employability of young people: 61% of

our workforce is aged under 30, and the average age of Group employees is 28.9 years old.

We look after the well-being and safety of all our staff
around the world, and it is our goal to continue improving
day by day, offering services and creating environments
where the employee is at the centre. Thanks to the
different communication platforms we have at our
disposal, especially INet, our employee intranet, we can
communicate an endless amount of content, which is
always underpinned by these values, which we all share
and adopt as our own within the Group.

Another of our fundamental principles is diversity and
inclusion. Having diverse teams has always made us
stronger, since our beginnings. Our people represent
172 different nationalities, women make up 76% of our
workforce and hold 79% of management positions, and
there is no wage gap.

We find it natural to have a diverse, creative and inventive
staff, with employees being part of dynamic, talented teams,
where they are accepted the way they are, regardless of
race, ethnicity, gender, gender identity, sexual orientation,
age, religious beliefs or nationality, or any other trait. In
this respect, the Inditex Diversity and Inclusion Policy

60
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establishes the framework that promotes the values of
diversity, multiculturalism, acceptance and integration in
all the entities of our company, and governs all our actions
with regard to people.

We promote global initiatives to foster diversity and
inclusion, such as the Open to All Commitment or the
Diversity Charters.

In terms of gender equality, in January 2020 we were
included in the Bloomberg 2020 Gender-Equality Index.
Our commitment is also demonstrated by the equality
plans in place in Spain, or the GEEIS certificate (Gender
Equality European and International Standard) awarded to
our Belgian subsidiary.

In 2019 we can highlight two projects to expand inclusion
of people with disabilities:

Our new employment portal ‘Inditex Careers’, which has
obtained WCAG International Web Accessibility Certification
with an AA level of conformance, for which we collaborated
with llunion Tecnologia y Accesibilidad, from the ONCE
Social Group. This certification emphasizes our ongoing
commitment to providing a service that is accessible to
the widest possible audience, regardless of the technology
of the website or the capabilities of users. Meanwhilg,
we would like to underline our continuous commitment
to ‘for&from’, a programme for the social and labour
integration of people with disabilities, which recently
opened its first store outside Spain (in Como, Italy), now
reaching a total of 15 stores.

With respect to the inclusion of people from different socio-
ethnic origins, the Salta initiative is a good example. Salta
works to help the labour and social integration of people
facing systemic, social and economic barriers, through
which a total of 1,372 people have joined the different
teams of Inditex across 13 markets since 2008.

And in terms of LGBT+ inclusion, we subscribe to the
LGBT+ Standards of Conduct for Business, promoted
by the United Nations, and are members of the Open for

Our people represent 172 different
nationalities, women make up
76% of our workforce and hold
79% of management positions,
and there is no wage gap.

Business coalition and REDI, the Business Network for
LGBT+ Diversity and Inclusion. In addition, in 2019 we
collaborated with the Stonewall Community Foundation to
fund two projects to help the transgender community in the
United States.

During 2019, the Diversity and Inclusion team has joined
a broader area that integrates all our Diversity, Inclusion,
Equality and Contribution to the Community initiatives
within the Group.

Thethird principle that guides our actions in terms of people
is our firm commitment to talent. We are convinced that
our growth and evolution are closely linked to our people’s,
and that is why at Inditex, we bet heavily on training, internal
promotion and mobility.

In 2019, 25% of new hires in our structure teams came
from internal promotions from our stores or logistics
centres. And over the course of the year, more than 1,400
people changed role, department, brand or market within
our structures. And we also invested in more than three
million hours of training. Training and development is key in
this new context of transformation, in order to accompany
our teams both in new emerging functions and in the
transformation of what we were already doing. An example
of this is the integrated store model, designed to offer the
best shopping experience to our customers wherever it
takes place.

In line with our values of transparency, results-based
approach and simplicity, our Company's targets are aligned
with those of our workforce in terms of remuneration. In
2019 we announced various new measures, such as the
inclusion of sustainability-related targets in the variable
remuneration of our employees, which reinforces our
commitment to all our people in this area, or the fact that
our variable salaries are fully linked to our business results.

We trust our people and will continue to rely on them to
contribute to the Group’'s performance, to accompany
the transformation of our business and to face the new
challenges that the future holds.

103-2,103-3, AF32
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01/ Our people in 2019

DISTRIBUTION OF THE WORKFORCE
BY GENDER (%)

— Men
24%

Women
76%

WORKFORCE DISTRIBUTION BY AGE (%)

OVER 40
YEARS OLD
11%
UNDER 30
YEARS OLD
61%

30t040 —
YEARS OLD
28%

WORKFORCE DISTRIBUTION
BY GEOGRAPHIC AREA (%)

Asia and rest
of the world

13%

Spain
28%

REST OF EUROPE
48%

Americas
11%

0

WORKFORCE DISTRIBUTION BY ACTIVITY (%)

AVERAGE AGE OF THE
NATIONALITIES WORKFORCE

176,611

PEOPLE

19,749

People

AMERICAS

PEOPLE
Manuf Argentina 872
2 ac“’lro/e Brazil 2,849
0
Logistics Stores C‘"‘T‘ada 25%
o 87% Chile 871
Mexico 5,897
Central — :
services United States 6,310
6% Uruguay 355
62 102-8,103-3




Our sustainability model - People, at the forefront of our transformation

48,687

People

23,941

People

ASIA AND REST OF THE WORLD

84,634

People

PEOPLE PEOPLE
Australia 1,636  Japan 4314
Bangladesh 59  Kazakhstan 779
Cambodia 6  Morocco 26
Mainland China 11,169 New Zealand 115
Hong Kong SAR 1,020 Pakistan 2
Macao SAR 170 Singapore 4
Taiwan, China 626  South Africa 633
South Korea 1673 Vietnam 15

India

1294

PEOPLE
Albania 243
Austria 1,455
Belarus 290
Belgium 2,945
Bosnia and Herzegovina 424
Bulgaria 716
Croatia 1160
Czech Republic 700
Denmark 329
Finland 260
France 10,030
Germany 5,531
Greece 4278
Hungary 1,126
Ireland 854
Italy 8,626
Luxembourg 318
Monaco 39
Montenegro 128
North Macedonia 154
Norway 386
Poland 4679
Portugal 1,247
Romania 3,027
Russia 10,696
Serbia 947
Slovakia 359
Slovenia 276
Sweden 844
Switzerland 1,564
The Netherlands 3018
Turkey 5,166
Ukraine 1,390
United Kingdom 5,429

(*) Does not include Spain.
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02/ Talent management

Talent is key to enabling Inditex to transmit its passion for
responsible fashion to its customers. This enthusiasm is
shared by all our people, and their work is characterised
by their drive, commitment, creativity and customer focus.

Talent management has three main missions:
1) To attract the best talent to work with us, from our

stores and logistics centres to our creative, product,
technological or digital teams.

2) To provide our people with development opportunities
through internal promotion, mobility and training, in
order to foster their growth as professionals.

3) To offer a safe and enriching work environment, with
attractive conditions that help us retain talent.

\ i ) More information about our talent management practices in the

Inditex Group's Non-Financial Information Statement (NFS) for 2019,
available on the website for this Annual Report.

02.01/ Talent attraction

02.02/ Development
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Inditex Careers, our employment portal, has obtained the
WCAG International Web Accessibility Certification with an
AA level of conformance.

- Traffic: Over 6.8 million visits from more than 190 markets.

- Social media: Present on six channels, with more than 1.7
million followers.

Employer brand:

Merco Talento has named Inditex the Best Company to
work for in Spain for a ninth consecutive year.

i
Merco

Universum includes Inditex since 2015 among the top 3
best companies to work for in the Business and Commerce
category, based on university student surveys.

& universum

Internal promotion: 25% of new hires in our structure
teams came from internal promotions from our stores or
logistics centres.

Mobility: More than 1,400 people changed role, department,
brand or market within our structures.

02.03/ Training

Training hours, participants
and people trained

training participants by geographic area

Geographic area Participants

EUROPE 163,656
SPAIN 117,637
AMERICAS 48929
ASIA AND REST OF THE WORLD 31,028
Total 361,250

training participants by geographic area (%)

Europe
Asia and rest — 5%

of world —

9%
. ~_ SPANN

Americas 33%
14%
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Training hours by geographic area

Training hours by geographic area (%)

Geographic area

Training hours

Asia and rest of

the world \

EUROPE 2,085,281 20%

SPAIN 351,421 i
AMERICAS 45,684 1%

ASIA AND REST OF THE WORLD 606,904 T
Total 3,089,290 1%

Total training hours

Total training participants

Total number of people trained

Average training hours per trained employee

Europe

68%

3,089,290 hours

361,250 participants
151,306 unique participants
20.4 hours/trained employee

Average training hours per employee (average workforce) 17.5 HOURS/EMPLOYEE

Training by gender and job classification

Training by gender Training by gender (%)

Average Average
Gender workforce Training hours Participants hours women Men
WOMEN 133465 2372000 278,320 ;7g  Undefeale (iniqe nale
) 91¢, | ; participantsin —— ~ participantsin

MEN 43146 717,280 82,930 166 training / unique training / unique
participants) participants)

Total 176,611 3,089,290 361,250 115 7% 23%

Training by job classification @

Job classification Average workforce Training hours Participants Average hours

Manager 10,473 170,913 26,647 16.3

Supervisor 19,779 260,524 39,447 132

Specialist 146,359 2,657,853 295,156 182

TOTAL 176,611 3,089,290 361,250 115

Training by content type

Content Participants Training hours
CORPORATE (Who we are) 131,289 1,358,388
FASHION, PRODUCT AND CUSTOMER 102,982 106,818
PROCESSES, TECHNIQUES AND TOOLS 60,701 475,668
OTHER 52,671 1,049,822
SKILLS 11,071 46,561
LANGUAGES 2,536 52,033
Total 361,250 3,089,290

(1) Manager: employee in management positions with responsibility for interdisciplinary working groups, related to the areas of design, manufacturing,
distribution, logistics, stores, technology, sustainability and other general services. Store managers are included in this category. Supervisors: employees who
form part of interdepartmental working groups that cut across the activities of design, logistics and shops, as well as sustainability, technology and other
general services. Specialists: employees with an impact due to their individual contribution, related to one of the Group's activities in the areas of design,
manufacturing, distribution, logistics, stores, sustainability, technology and other general services.

103-2, 103-3, 404-1, 404-2

©® Qs



~ Q up >

®

-

Inditex - 2019 Annual Report

Main training programmes

ZARA 2025 SUSTAINABILITY

DESCRIPTION

SCOPE

0BJECTIVES

Sustainability training programme for Zara's product teams within the scope of our commitment with Global Fashion Agenda. The training
is conducted through co-creation workshops on our Vision 2025 about our sustainability strategy and is completed with technical training
modules.

The entire Zara product team has attended the Vision 2025 session and the three technical training modules. In total, more than 800 people
have passed through the programme, with 80 training sessions.

To achieve a shared vision of Zara's sustainability objectives for 2025, and to deepen our knowledge of raw materials, tools and processes
throughout our supply chain.

DIVERSITY AND INCLUSION

DESCRIPTION  ‘The Right leader @ Indiitex is inclusive’is an interactive workshop on Diversity and Inclusion. The objective is to help our management teams
build and promote more inclusive working environments, with a strategic vision of diversity management.

SCOPE More than 330 managers from 17 countries in Europe and the Americas, as well as the managers of our logistics platforms in Spain and
Lelystad (the Netherlands), have completed this three-hour face-to-face training. In addition, the entire US corporate team has received extra
specific training on ‘unconscious bias’ and how to prevent it from impacting our daily operations.

OBJECTIVES This training, which combines practical exercises with dynamic spaces for reflection, is the result of our commitment to the Group's Diversity
and Inclusion Policy and the influence it exerts at all levels. Its methodology allows participants to acquire a solid foundation of inclusive
behaviour and how to incorporate it into their leadership style.

LEAP&CO

DESCRIPTION  LEAP&Co is a talent management and on-the-job training application for store teams. It gives store managers and area teams a digital
platform that allows them to manage employee development plans, organise their own network of trainers and monitor new recruits.

SCOPE LEAP&Co operates in all Zara stores in France and is being deployed in the stores of 14 Group subsidiaries in Europe and the Americas. It
has more than 1,800 plans in progress and has helped more than 450 people to gain promotion.

OBJECTIVES LEAP&Co defines the possible itineraries between positions in a store and improves internal promotion processes. The application is used
to manage all phases of training, from the publication of training opportunities by store to the validation of candidates through practical tests
or employee self-assessments. This encourages a sustainable pace of training and promotions that suits each store, with opportunities for
development.

ON ACADEMY

DESCRIPTION  Onling training platform (eLearning).

SCOPE Launched for store employees of all our brands, it is present both in Spain and in 26 markets in Europe, the Americas and Asia and the rest of
the world, and reaches more than 145,000 people.

OBJECTIVES  The platform contains courses with a range of content including product, fashion, health and safety, sustainability, diversity and inclusion and

technical training. The sessions are voluntary and can be followed from any mobile device.

ON-BOARDING WITH VIRTUAL REALITY

DESCRIPTION
SCOPE

OBJECTIVES

Virtual reality experience to welcome new store employees.

More than 4,000 new recruits have already tried this experience in the five Talent Centres (Madrid, Barcelona, Milan, Beijing and Paris) where
itis available.

Acquaint the new employees with the Group and the store operation.
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E-FASHION

DESCRIPTION

220 hours of online training on comprehensive fashion business management, designed in collaboration with the /ED Madrid (European
Institute of Design).

SCOPE Designed for store teams, it has trained 1,280 people in its various editions in Spain, France, Italy and Portugal.
OBJECTIVES  The course is structured into three learning units: product, business, and image and communication. It aims to improve the skills and
professional competencies of participants.
VERSUS
DESCRIPTION  Gamification initiative to provide training on the world of fashion and textile products.
SCOPE A game played between employees from different subsidiaries and brands, played by more than 20,000 employees since it began. They
compete in individual and team-based rankings using their knowledge of the product and the fashion industry.
OBJECTIVES Participants compete in individual and team-based rankings (one for each store) and test their knowledge of the product and the world of
fashion in general.
BUSUU
DESCRIPTION ~ Mobile application for language learning.
SCOPE Available in 59 markets, over 52,000 people signed up in last enrolment round. Over 4,900 people have achieved at least one official
certificate. And more than 15,600 employees did the in-store English course.
OBJECTIVES  Theapp lets users learn up to 12 languages (English, Spanish, French, German, Italian, Portuguese, Polish, Turkish, Russian, Arabic,
Chinese and Japanese) from basic to upper-intermediate level (levels A1 to B2 of the Common European Framework of Reference for
Languages). It offers the option to obtain official certificates for languages as well as an English course for in-store customer service, custom-
made for Inditex.
A MEDIDA PROGRAMME
DESCRIPTION  Atraining programme for the development of people management skills for store managers.
SCOPE In Europe and North America, more than 3,000 people received training in skills such as communication, motivation, organisation,
delegation, results orientation or the ability to give feedback.
OBJECTIVES  Training is carried out through practical workshops conducted by internal Inditex trainers, with a focus that is closely linked to the

professional reality of stores.

OIOIONIIE
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03/ Employment

At Inditex, we are committed to providing inspiring, stable
and safe working environments where equal opportunities
and professional development are a reality. The following

@ More information about the management of our labour practices
with respect to the policies defined, commitments, objectives and
programmes in the Inditex Group's Non-Financial Information
Statement (NFS) for 2019, available on the website for this Annual

pages disclose our main indicators on employment, Report.
compensation, social relations and occupational health
and safety.
03.01/ Employment
el — —
% FTE EMPLOYEES TOTAL O women Q MEN
(Full time equivalent) 89.2% ( ,\ 85.5% ( ,\ 93.6%
DISTRIBUTION OF THE WORKFORCE BY ACTIVITY AND GENDER
(in total figures)
1 | l O @ QP |l
o O D _I
(% Stores Logistics Central services Manufacture TOTAL
WOMEN 121,637 4138 7,021 669 133,465
Q
M
Men 32,828 5794 4,365 159 43.146
workforce 154,465 9,932 11,386 828 176,611
WORKFORCE DISTRIBUTION BY WORKFORCE DISTRIBUTION BY RETAIL
TENURE WITH THE COMPANY (%) FORMAT AND GENDER (%)
75% 25%
Over 10 YEARS Zara I
18% Zara Home e —23%
Under 5 YEARS 72% 28%
10w PulléBear ]
Between 5and 10 . | T2% 28%
years /‘ Massimo Dutti ]
129 76% 24%
Y Bershka ]
o | 88% 12%
Stradivarius .
96% 4%
In Spain (%) Oysho u
| 84% 16%
8% 12% 0% Uterqtie I
N Women @ Men
Under 5 years . Between Over 10 years
5and 10 years

103-2,103-3, 405-1


https://www.inditex.com/documents/10279/645708/Cuentas+ESP+2019+Consolidadas.pdf/1ab72b74-42da-b1eb-a406-98d9f86fd746
https://www.inditex.com/documents/10279/645708/Cuentas+ESP+2019+Consolidadas.pdf/1ab72b74-42da-b1eb-a406-98d9f86fd746
https://www.inditex.com/documents/10279/645708/Cuentas+ESP+2019+Consolidadas.pdf/1ab72b74-42da-b1eb-a406-98d9f86fd746
https://www.inditex.com/documents/10279/645708/Cuentas+ESP+2019+Consolidadas.pdf/1ab72b74-42da-b1eb-a406-98d9f86fd746
https://www.inditex.com/documents/10279/645708/Cuentas+ESP+2019+Consolidadas.pdf/1ab72b74-42da-b1eb-a406-98d9f86fd746

Our sustainability model - People, at the forefront of our transformation

In line with our values of transparency, results-orientation and simplicity,
we link our people's variable compensation with our Company
targets and with our commitments in terms of sustainability.

WORKFORCE DISTRIBUTION BY
JOB CLASSIFICATION

Job classification Workforce
Manager 10,473
Supervisor 19,779
Specialist 146,359
Total 176,611

WORKFORCE DISTRIBUTION BY
JOB CLASSIFICATION (%)

Supervisor

11% ~_

Specialist

ManageR /' 8%
6%

WORKFORCE DISTRIBUTION BY
CONTRACT TYPE AND BY GENDER, AGE
AND JOB CLASSIFICATION (%)

Gender Permanent Temporary
76% 24%
WOMEN I
78% 22%
MEN |
AGE
68% 32%
Under 30 YEARS OLD I
87% 13%
30 to 40 YEARS OLD .
94% 6%
Over 40 YEARS OLD o
JOB CLASSIFICATION
89% 11%
ManageR ]
} 92% 8%
Supervisor |
o 73% 21%
Specialist I
7% 23%
LSS |

Workforce distribution by full-time
and part-time status and by gender,
age and job classification (%)

Gender

WOMEN
MEN
AGE

Under 30 YEARS OLD
30 to 40 YEARS OLD
Over 40 YEARS OLD
JOB CLASSIFICATION

ManageR
Supervisor

Specialist

TOTAL

Part-time Full-time

55% 45%
|

47% 53%
|

64% 36%
]

40% 60%
]

29% 71%
]

3% 97%
]

9% 91%
|

63% 3%
]

53% 47%
]

102-8,103-3, 405-1, AF22
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03.02/ Remuneration

GENDER-PAY GAP BY GEOGRAPHIC AREA (%) ©

AVERAGE PAY BY JOB CLASSIFICATION (IN EURQS)

Geographic area 2019 JOB CLASSIFICATION TOTAL WAGES IN EUROS
Spain 0.5% Manager 51,327
Europe (excl. Spain) -0.6% Supervisor 31,002
Americas 3.6% Specialist 19,260
Asia and rest of the world -0.1%

Personnel expenses (in
thousands of euros)

JOB CATEGORY 2019 2018

Salaries 3679488 3428015
Inditex's social security contributions 750,666 707,672

AVERAGE PAY (in total numbers) @

(1) In order to calculate the wage gap, the average salary of each market is taken as the basis and weighted according to the size of each area of the
Group (stores, logistics, central services and factories). This average is then weighted for each market out of the total number of Inditex employees.
A positive figure indicates that the gap is in favour of women. This gives us a reliable global indicator for the pay gap between men and women in

the Group.

(2) The average pay is defined as the mean value of salaries in the entire Group converted to euros using the average exchange rate in 2019.

70
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03.03/ Social relations

CODE OF CONDUCT AND RESPONSIBLE PRACTICES (2001)

GLOBAL AGREEMENT WITH UNI GLOBAL UNION (2009) - 10TH ANNIVERSARY IN OCTOBER 2019

EUROPEAN WORKS COUNCIL (2018) - 1ST PLENARY MEETING IN JUNE 2019

L] Universal

Declaration of
Human Rights

Guiding |

Principles on
Business and
Human Rights
of the United
Nations

ILO Conventions

OECD Guidelines —
for Multinational
Enterprises

| OECD Guidelines ||
for Multinational
Enterprises

The Global Agreement with UNI
Global Union, which represents
20 million trade workers and
applies to 100% of our workforce,
IS now in its tenth year.

102-41
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03.04/ Occupational Health and Safety

150 45001:2018

MANAGEMENT SYSTEMS

2019 - We began the transition towards the new ISO 45001:2018 certificate, the highest
international standard in Management Systems.

All the sales and design companies of the Group in Spain, Italy, UK, Ireland, Portugal, Japan,

Mexico, Croatia, Greece and Turkey, which were already OHSAS 18001:2007 certified, began their

transition towards this new standard.

It also includes companies from the trade and design activities in Bulgaria, Belgium, Chile,

Germany and Poland.

15 markets
Based on the model of the World Health Organization, this
certification identifies Health and Safety management
in physical and psycho-social aspects, in resources
HEALTHY COMPANY C allocated to the health of workers, and their participation
CERTIFICATION in the community.
4 markets
(Spain, Italy, United Kingdom and Ireland)
FOSTERING HEALTHY a
HABITS
This is the portal dedicated to promoting health and
healthy habits among Group employees, available to
INHEALTH —() | 98500 people.
15 markets
Accident rate indexes:
SPAIN EUROPE
Severity Incident Rate ® Frequency Rate®
i ) (2) )
Incident Rate Frequency Rate Rate Women 2080 1750
Own stores Men 1730 1350
Women 19.28 10.71 0.19
Men 1331 739 015 ASIA AND REST OF THE WORLD
Logistic Centres Incident Rate Frequency Rate®
Women 100.45 55.80 158
Men 107.94 5097 153 Womén 350 260
. Men 280 200
Own factories
Women 58.12 32.29 0.99
AMERICAS
Men 64.91 36.06 188
central Services Incident Rate® Frequency Rate®
Women 351 195 003 Women 17.90 13.00
Men 248 1.38 0.00 Men 1540 10.70
(1) Incident rate with leave= (No. accidents with leave *1,000) / Average number employees.
(2) Frequency rate= (No. accidents with leave *1,000,000) / Number hours worked.
(3) Severity rate= (Days of leave*1,000) / Number hours worked.
403-2 73
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GLOBAL AND
CROSS-CUTTING
SUSTAINABLE
APPROACH

Sustainability is integrated into all
the phases of our business model,
as well as throughout the life of
the product. This includes all the
stages of our global supply chain,
ranging from design from design
and sourcing, to manufacturing
and quality assurance, logistics,
and the point of sale itself,

both in stores and online,

75
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The Sustainability Roadmap

Our approach to sustainability is based on values
inherent to our business, such as non-conformism
and proactivity, and on the willingness to ensure that
all the business areas provide leverage for change to
achieve our goal: becoming an increasingly sustainable
Company.

Inditex mission is to make a positive impact on our
customers, on our employees, on the supply chain and on
the planet.

Our desire to be more sustainable has lead us to design
a Sustainability Roadmap to serve as limitless working
guidelines, but including specific action plans. They are
founded on two cornerstones:

-A commitment to the circular economy and
decarbonisation.

- Fully adhering to the Sustainable Development Goals
and aligning our strategy with the United Nations 2030
Agenda and, ultimately, to the promotion and respect of
human rights.

Sustainability is integrated into all the phases of our
business model, as well as throughout the life of the
product. This includes all the stages of our global supply
chain, ranging from design and sourcing, to manufacturing
and quality assurance, logistics, and the point of sale
itself, both in stores and online. In order to secure this
integration, we have developed and implemented several

policies and procedures, which we apply both to our own
operations and those of third parties.

The core policies and strategies steering our sustainability
actions in the value chain are as follows:

- Inditex’s Human Rights Policy.

- Corporate Social Responsibility Policy.

- Inditex’s Environmental Sustainability Policy.

- Forest Product Policy.

- Code of Conduct for Manufacturers and Suppliers.

- Product Health and Safety Standards: Clear to Wear (CtW),
Safe to Wear (StW) and the I+ (IPLUS, Inditex Precautions

and Limits for Users’ Safety) standards.

- Social Management of the Supply Chain: Workers at the
Centre 2019-2022 Strategy.

- Global Water Management Strategy, Global Energy
Strategy, and Biodiversity Strategy.

Drawing from these policies and strategies, we have
implemented several programmes which are constantly
evolving, since they are developed in an ever-changing
environmentand context. Thus, we also remain steadfastly
committed to innovation and ongoing improvement in

76
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Our sustainability model - Global and ¢

cutting sustainable approach

the area of sustainability: from the search for new, more
sustainable materials, to the use of new technologies and
innovative approaches to the social management of the
supply chain, and enhancing the efficiency of water and
energy consumption in our facilities and activities.

We are aware that global contribution to a sustainable
society is a necessity. For this reason, we partner with
several stakeholder groups and hold alliances with several
international organisations in order to develop and apply
our social and environmental sustainability strategies.

This enables us to make the greatest positive impact
throughout the value chain. Furthermore, we believe that
the future of sustainability must increasingly progress
towards an open approach in which partnerships are
the cornerstone upon which the industry must evolve. At
Inditex, we have spent years enhancing this approach. An
example of this is our collaborations with the International
Labour Organization (ILO), IndustriALL Global Union, Zero
Discharge of Hazardous Chemicals (ZDHC), Global Fashion
Agenda, Affirm, Sustainable Apparel Coalition (SAC), and
the CEO Water Mandate, in addition to others.

year 2020 >

year 2023 (>

year 2025

/ 100% of eco-efficient stores in all formats.

/ Over 25% of garments under the Join Life standard.
/ Total elimination of plastic bags in all our formats.
/ Used clothing containers in 100% of our stores.

|/ Zero Discharge Commitment, which calls for
the implementation of better wet-processing
throughout our supply chain.

/ The Canopy commitment: 100% sustainable forest
certified garments.

/ 100% of designers trained and specialised in
circularity (Global Fashion Agenda commitment).

/ Zero waste from our facilities:
headquarters, logistics centres and
own stores (Zero Waste).

/ 100% of sustainable cellulose fibres,
supporting the responsible viscose
commitment (Changing Markets
RoadMap).

/ 100% elimination of single use plastic
for customers.

/ 100% collection of all packaging
materials for recycling or reuse in the
supply chain (Green to Pack).

/ 80% of renewable energy
consumption in all facilities
(main offices, logistics
centres and own stores).

/ 100% sustainable cotton
(organic, Better Cotton
Initiative and recycled).

/ 100% sustainable polyester.

/ 100% sustainable linen.

102-12,103-2,103-3, 201-2
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DECARBONISATION-AND
CIRCULARITY
[
[
POINT OF SALE
DISTRIBUTION

WATER AND ENERGY

PRODUCT HEALTH
AND SAFETY 8
SUPPLY CHAIN
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C@ SOCIAL
MANAGEMENT
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DESIGN

Y

SELECTION OF
MATERIALS
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GLOBAL AND CROSS-CUTTING
SUSTAINABLE APPROACH

56

SELECTION OF

P.80

G

MATERIALS

OUR SUPPLY CHAIN

PRODUCT HEALTH

AND SAFETY

DECARBONISATION

AND CIRCULARITY

SUSTAINABILITY TRAINING

JOIN LIFE

Care for fiber, Care for water, Care for planet

MORE SUSTAINABLE RAW MATERIALS

Cotton, linen, and sustainable viscose; recycled materials, Animal Welfare Policy; improved forestry

DESCRIPTION OF OUR SUPPLY CHAN  P.89 —(>)

D -
-
TR 0
SHETET B

TRAINING AND AWARENESS-RAISING  P. 159

OUR FOCUS ON ENERGY

AND WATER P.163 2

CIRCULAR ECONOMY P15 —

Traceability

Pre-assessment

Responsible Purchasing Practices
Transparency and reporting

Workers at the Centre 2019-2022 Strategy
Priority Impact Areas
Compliance

The List, by Inditex
Ready to Manufacture
Water management throughout the supply chain

Safe to Wear, Clear to Wear, I+Cosmetics,
[+FCM, I+Home Fragrance & Candles,
|+Child Care Furniture

Picking Programme
New evaluation of a product before being
distributed

Laboratory Approval Programme (APPLABS)
Root Cause Analysis (RCA)

Analysis optimisation

Recovery of non-compliant productions

Global energy consumption

Major commitment to renewable energies
GHG (greenhouse gas) emissions

Energy management

Water management

Closing the Loop
Zero Waste
Green to Pack
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\ i ) More information on pages 328 and 329 of this Annual Report

The creation of a new garment begins with a design
process which, in addition to inspiration and creativity,
must also consider the various materials to be used, the
processes required for production and the possibilities of
extending its useful life, whether through greater durability
or recyclability.

Along these lines, at Inditex we have defined a training
programme to ensure knowledge of the principles of
circular economy among all our designer teams.

As a first step, an online course is being provided, which
addresses both the concept and the main strategies of
circular design: training on the technical and functional
characteristics of the various types of fibres and raw
materials to enable the incorporation of alternative recycled
materials to be assessed, design set out to increase the
recyclability possibilities of the components of a garment
and design focused on extending product durability.

This technical training includes materials, procedures and
tools, in line with the commitment assumed by Inditex to
the Global Fashion Agenda ensuring that all our designers
have been trained in the principles of circular economy by
2020.

Thus, in 2019, we have notably boosted awareness-raising
on this matter in our teams and we have developed content
and methodologies for environmental sustainability

Through our commitment to ensure that all the Group's designers have been trained in the
principles of circular economy by 2020, we champion the production and marketing of more
responsible and sustainable products.

training. Training has been provided at our headquarters,
logistics centres, factories and own stores, in Spain
(where the headquarters of Inditex are located) and in
many other markets where the company is present, such
as France, UK, Netherlands, China, Korea, Japan, United
States, Argentina and Brazil. Specific content has been
developed according to the needs of every group, ranging
from basic sustainability concepts or a review of the Inditex
sustainability strategy, to product knowledge and how to
make it more sustainable.

Upwards of 10,000 employees have
received training on environmental
sustainability in 2019

The design stage is also highly relevant from a product
health and safety perspective, since this phase defines the
raw materials that are going to be used. This is crucially
important to the subsequent manufacturing stages.

Along these lines, and to ensure that our items are safe
and healthy as of this point in time, we provide our
suppliers (those tasked with producing the item) with
in-depth information on the design, the raw materials
chosen (fabrics, sewing threads and interlinings) and
the accessories (buttons, zips, and appliqués), as well as
the manufacturing processes to be undertaken, and the
dimensions of laces or drawstrings, if applicable.

Our commitment: All designers in the Group to be trained

in circular economy principles before 2020.
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IN 2019 WE CARRIED OUT A NUMBER OF
COMMERCIAL INITIATIVES WHERE THE
DESIGN OF COLLECTIONS WAS BASED
ON THE SELECTION OF ESPECIALLY
SUSTAINABLE MATERIALS:

In Bershka we launched a collection jointly
with National Geographic inspired in nature

and made using materials such as recycled
polyester or organically grown cotton.

Also in Zara, we launched a denim clothing collection made
from recycled jeans. To do so, we used garments recovered
from non-profit organisations that collaborate with our
Closing the Loop programme for collecting used clothing.
This programme enables us to extend the useful life of
products, creating new garments from recycled materials.

In addition, the Care for Water collection is the start

of a partnership between Water.org, Organic Cotton
Accelerator (OCA) and Zara. The initiative seeks to make
a positive impact on water management in organic-
cotton-producing communities. Therefore, all the
garments have been made paying special attention to
water usage, using materials and technologies to reduce
its consumption and preserve fresh water resources.

At Zara we created the Upcycled Outerwear Collection,
produced using recycled polyester obtained from plastic
waste. This material has been picked up on beaches and

riverbanks on the Riviera Maya coast, in coastal areas

where there are no waste management systems.

81
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Selection of materials

JOIN LIFE

SELECTION OF MATERIALS

MORE SUSTAINABLE RAW MATERIALS

SDG Goals

12.8

15.1

\ i ’ More information on pages 328 and 329 of this Annual Report

At Inditex we are committed to the protection and
development of biodiversity through the responsible
and sustainable management of natural resources. This
commitment is mirrored in our Biodiversity Strategy,
based on the principles of the United Nations Convention
on Biological Diversity, the purpose of which is to protect
biodiversity throughout all the levels of our activity and
provide guidelines to enable our business decisions to meet
ethical and environmental criteria.

For this reason, we pay special attention to the raw
materials we choose for our products, as these decisions

Inditex contribution

—@ Care for fiber, Care for water, Care for planet

O Cotton, linen, and sustainable viscose; recycled materials,
Animal Welfare Policy; improved forestry

12.2 We use the Join Life label to identify all garments made of the most sustainable raw materials and
the most environmentally friendly production processes. Through Join Life, we endeavour to curb
our impact and steadily boost the level of demand of sustainability criteria in our garments.

Our Biodiversity Strategy, which is based on the principles of the United Nations Convention on
Biological Diversity, and the Forest Product Policy includes our commitment to forest ecosystem
and nature conservation. We thus pay special attention to the raw materials we choose to make our
products, as these decisions have a direct impact on biodiversity and the use of natural resources.

have a direct impact on biodiversity and the use of natural
resources:

- We have increased the use of sustainable raw materials
such as organic cotton, TENCEL® Lyocell and recycled
fibres.

- We train our supply chain to manage their resources
responsibly.

- We use sustainable sources in our wooden furniture and
paper products.

82




Our sustainability model - Global and cross-cutting sustainable approach

Our commitment: Over 25% of garments to be Join Life in 2020

01/ Join Life

At Inditex we use our Join Life label for garments made
of the most sustainable raw materials and the production
processes that are most respectful of the environment.
Through Join Life, we endeavour to curb our impact and
steadily boost the level of demand of sustainability criteria
in our garments. Join Life sets the bar that our whole
production must aim to reach.

Join Life is based on acknowledged standards for raw
material, production and traceability, supplemented by
audits that safeguard a high level of performance from
both a social and environmental viewpoint. For example,
as regards viscose, solely the fibres that already meet the
CanopyStyle initiative requirements and the commitments
set out in the Changing Markets RoadMap are admitted
into this category.

All Join Life garments use raw materials and production
processes that reduce environmental impact.

All our formats have worked throughout 2019 on our Join
Life standard. Some of them raised the number of Join
Life items they launched into the market by more than
20%. This is the case with Oysho (37%), Bershka (25%)
and Zara (21%). Our brands’ drive has meant that 19% of
our garments were sold under the Join Life label in 2019, in
line with the 2020 target of 25% of Inditex garments in the
market sold under this label.

i
100% (I) (0

RECYCLED
PAPER

CARE FOR FIBER

Ecologically Grown Cotton

- /

/1 00% (l) @

RECYCLED
PAPER

CARE FOR WATER
Produced Using Less Water
\ _ y
|
/zge,ez: <|> @R

D

CARE FOR PLANET

Produced Using Renewable Energy

. /

Care for fiber. We use the Care for
fiber label for garments produced
using the most sustainable raw
materials such as organic cotton,
TENCEL®Lyocell or recycled fibres,
among others.

Care for water. Garments produced

using technologies that reduce

water usage in their production
processes. The garment dyeing and ﬁ
washing processes use the largest  —
amounts of water. The use of =-
closed cycles that allow for water CN
reuse or technologies such as -
ozone or cold pad batch help us to G)
preserve freshwater resources.

Care for planet. Garments G)
produced using processes which
help reduce emissions and

the use of chemical products

in production processes. The
use of technologies such as
renewable energy consumption
or tanneries certified by

Leather Working Group enable
us to carry out washing, dyeing
or tanning processes in a more
sustainable way.

103-2,103-3,417-1

83



b

l

@O

Inditex - 2019 Annual Report

Our commitment: 100% of the cotton, polyester and linen used in our
products will be recycled or will come from sustainable sources in 2025.

02/ More sustainable
raw materials

In 2019, we increased the use of
recycled materials by 250%

The selection of materials is a core element of the design
process. In line with the principles of our Environmental
Sustainability Policy and our Sustainability Roadmap, one
of our priorities is to champion the use of more sustainable
fibres that have a better environmental performance and
involve more efficient consumption of resources.

In 2019 we consumed approximately hundreds of different
raw materials. For information purposes, all these raw
materials have been grouped, according to their origin, into
two main categories: fibres and non-fibres. According to
their weight, this year's consumption in these categories
was 89% and 11%, respectively.

In turn, the fibres category is classified — according to their
source - into three different groups, the weight of which
varies according to their consumption which, in 2019, was
as follows:

% of total fibre

consumption

Type of fibre  Description (based on weight)
Natural fibres Natural filaments that can be threaded to

obtain strands, threads or twine. 50%
Synthetic Polymers that are not naturally produced, but
fibres created in a chemical plant or a laboratory,

almost always using petroleum or natural gas

by-products. 38%
Artificial Are made using a natural component as a raw
fibres material that undergoes a number of processes

ina chemical plant or a laboratory. 12%

Non-fibres include different raw materials of a natural
origin (vegetable, animal and mineral) and artificial, whose
relative importance in the overall consumption of the Group
does not merit an individual breakdown.

Our commitment in this area has enabled us to achieve
the following results of tons of sustainable raw materials
used for the garments made available for sale, with goals
for 2025.

2019

% Variation compared
Raw material Tons 102018
Sustainable cotton (organic,
BCI & recycled) 38,676 105%
Recycled polyester 5,332 183%
Sustainable linen 1,813 581%
Sustainable viscose 6,692 111%

In 2019, we increased the use of
sustainable cotton by 105%

Cotton is the most common raw material used to produce
ourgarments. Forthisreason, we have decidedly committed
to organically grown cotton, enabling us to improve our
environmental performance, since it is grown with more
sustainable practices and solely use non-GMO seeds.

Our commitment is summarised as a collaboration with
the most relevant international initiatives that foster the
sustainability of the cotton sector. Thus, we are members
of the Textile Exchange, we partner with the Better Cotton
Initiative (BCI) and we are one of the founders of the Organic
Cotton Accelerator (OCA) initiative. Since 2017, we have also
held a public-private partnership with the International Labour
Organization to improve the working conditions of workers in
the cotton supply chain.

\ i ’ More information about our collaboration with civil society in the
chapter on Partnerships and Collaborations, on page 309 of this
Annual Report

We seek to highlight and promote the best technologies
and the use of more sustainable raw materials such as
TENCEL®Lyocell, organic cotton and linen, the most
sustainable viscose meeting the standards of the
European Union Best Available Techniques and fabrics
made from recycled polyester, polyamide, cotton and
wool. Furthermore, as a new feature during 2019, we have

84

102-13,103-2, 103-3, 301-1, 301-2, 304-2, AF20



Our sustainability model - Global and cross-cutting sustainable approach

included recycled leather, enabling us to leverage the waste
generated in large amounts from the leather production
process, and curb the environmental impact resulting from
dumping them in landfills.

The impetus to bring recycled materials into our collections
is mirrored in its striking rise in use. In 2019, we have
launched to market a total of 7,589 tons of items with
recycled materials, resulting in a 250% increase on 2018.
At the same time, Inditex ranks eighth in the classification
of companies with the highest volume of consumption of
recycled cotton.

As a result of this strong commitment to using more
sustainable raw materials, in the 2019 edition of its
report Material Change Insights Report', the independent
organisation Textile Exchange positioned Inditex as
the third company in the world in terms of volume of
organic cotton consumption, and fifth in terms of volume
of recycled cotton. It also ranks our company second
in the use of the Lyocell sustainable fibre, in fourth
place worldwide in the consumption of sustainably
sourced cellulose fibres, and tenth in terms of volume
of consumption of recycled polyester. In its Material

Change Index (MCI), for the first time ever, we reached the
Leading performance level in the cotton category and in
the alignment with the SDGs category.

In order to advance in the compliance of the goals set,
during 2019 we have continued to promote innovation in
the development of new materials and technologies to
improve the sustainability of the textile fibres used. The new
lines of research consider improvements focusing both in
the optimisation of the consumption of virgin materials
and their subsequent recycling. We continue to foster
various lines of collaboration, both with members of our
supply chain and with renowned academic institutions, to
encourage research on sustainability in the textile industry.

In this regard, at Inditex we work with prestigious entities
such as the Massachusetts Institute of Technology
(MIT) and Céritas, among others, to advance in textile
recycling processes and technologies to help us comply
with our strategic circular economy goals. It is also worth
mentioning the collaboration with the Austrian company
Lenzing to transform textile waste into a new material,
REFIBRA™ Lyocell, for reuse in our products.

(1) Source: Material Change Insights Report 2019, Textile Exchange.

Collaboration with Organic Cotton Accelerator (OCA)

We are one of the founding members and part of the Investment
Committee on Organic Cotton Accelerator, a multisectorial initiative
that supports organic cotton producers to ensure the sustainable
growth of the industry and that all players benefit from the grower
to the end consumer. The growing of organic or ecological cotton
only uses natural fertilisers and pesticides, and avoids the use of
genetically modified organisms (GMOs). During 2019 Inditex has
taken part in several Farmer Engagement and Development (FED)
programmes. Directly collaborating with upwards of 5,900 small
farmers and training them in organic practices, this helps to preserve
local biodiversity, enrich soils, eliminate chemical fertilisers and
pesticides, as well as to prohibit the genetic modification of seeds.

Every dollar invested in OCA programmes improves the returns and
prosperity of farmers, contributes to environmental sustainability
and, lastly, bolsters the integrity of the cotton sector. Farmers are the
catalysts of this change, enabling the sector to be strengthened and
helping to protect the planet. This has a positive domino effect: their
income increases, their families and communities prosper, and the
soil and land upon which they farm are more fertile. This translates to
increased local biodiversity and better planet protection.

Farmers beginning to use organic practices thanks to the FED
programmes, acknowledge that they improve the quality of the soil
upon which they farm, which leads to increased income.

103-2,103-3, 301-2, 304-2, AF20
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Our commitment: 100% of sustainable cellulose fibres,
supporting the responsible viscose commitment for 2023.

In 2019, we joined the European Commission Product
Environmental Footprint (PEF) for Apparel and Footwear
project. This is a three-year project (2019-2021) with the
aim of creating the set of rules to calculate the relevant
environmental information associated with products.
Thus, this project follows on from the work carried out in
2016 when we took part in the European Commission PEF
for footwear.

02.01/ Boost to the use of more
sustainable artificial fibres
Our commitment to forest protection is inseparable from

our endeavours to guarantee the sustainability of our
products and our business.

Asregards artificial cellulose fibres, we continue to progress
in meeting the goals set in our Forest Product Policy and in
our Sustainability Roadmap. They establish that, by 2020,
any artificial fibres used to make Inditex garments will not
come from protected forests. This commitment is also
strengthened through collaborations with organisations
such as Canopy Planet and Changing Markets.

Specifically, our collaboration with Canopy Planet is part
of the CanopyStyle initiative. Inditex and other textile
brands champion the protection of primary forests of high
ecological value among the world's main manufacturers of
fibres sourced from forests.

Over 200 brands have currently adhered to this initiative,
thanks to which, in 2019 we have managed to achieve the
figure of 88.6% of the world's fibre production now coming
from manufacturers who support a policy that eliminates
the supply of materials from primary forests, while
progressing in innovative solutions to reduce the pressure
on the forests. Moreover, 65% of the world's production
comes from manufacturers who have completed the audit
process and 42.5% of the world's production is free from
the risk of being supplied from primary forests.

Beyond the source of the raw material, we also partner
with Changing Markets Foundation to safeguard more
sustainable viscose production throughout the supply
chain. Through this partnership we have integrated the
organisation’s roadmap (Roadmap towards responsible
viscose & modal fibre manufacturing) into our Forest
Product Policy.

Leadership in the transition
towards responsible viscose

For the second year running, Inditex is included in the retail
frontrunner category thanks to its strong support of production
and sale of responsible viscose, according to the report The
Dirty Fashion Disrupted: Leaders and Laggards Revealed
created by Changing Markets Foundation.

The latest edition of this study assesses the efforts made in
transparency, sustainability and environmental impact in the
production and sale of viscose and other cellulose fibres of 91
companies worldwide, as well as its main suppliers.

The organisation has assessed the joint work with suppliers
in the transition towards responsible viscose. The study also
highlights our commitment to sustainably sourced textile
cellulose fibres in our Sustainability Roadmap for 2023.
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Our internal laboratories apply the most demanding international standards
in their testing, in order to ensure the thorough inspection of the product.

Checking the raw material

Once the raw material has been chosen, we verify — from
the sourcing stage (in fabrics, such as leather, piping and
appliqués, in addition to others) — compliance with our
health and safety standards. The dyeing, printing, and
finishes are also verified.

In order ensure the thorough inspection of the product
in these initial phases of its cycle, we have a network of
internal control laboratories that conduct testing pursuant
to the most-demanding international standards. These
laboratories, thus, become an effective instrument to
foresee possible breaches of our product health and safety
standards — Clear to Wear and Safe to Wear.

We currently have an internal analytical structure with six
laboratories and with the necessary technology to be able
to analyse up to 18 substances and parameters regulated
under the Clear to Wear and Safe to Wear standards. At
these facilities we are also tasked with overseeing the
conformity of fabrics with our standards’ health, safety,
and quality parameters.

\ i , More information about health and safety standards on page 153
of this Annual Report

02.02/ Animal Welfare Policy

Our Animal Welfare Policy includes ethical standards
in the use of animal-based products, pursuant to the
Five Freedoms of animal welfare for the ethical and
responsible treatment of animals, and it has been
developed in partnership with the Humane Society of the
United States (HSUS).

All animal-based components in items marketed by our
brands must be sourced from ethically and responsibly
treated animals. We do not use leather or products
originating from animals exclusively slaughtered to sell
their leather, shells, horns, bones, feather, down, or any
other material, or cosmetics tested on animals.

By virtue of our commitment to PETA, we have not
marketed any products with angora wool since 2015, and
we have also committed to phase out the small number of
products our apparel brands sell containing mohair, so all
their products will be completely mohair-free by the 2020

Spring-Summer campaign. Similarly, and as members of
the Fur. Free Alliance Fur Free Retailer programme since
2013, we do not use fur.

i More information at: https://www.inditex.com/en/our-commitment
to-the-environment/closing-the-loop/sustainable-materials/animal
welfare

02.03/ Collaboration for
improved forestry

The textile sector uses vast amounts of forest products:
cardboard and paper, used in the transport of our garments
from production until they reach the store; and plant fibres
in some of our garments. This is the reason why our
commitment to forest protection is relevant.

Within the framework of our forestry strategy, we
have been collaborating since 2007 with the Xunta de
Galicia and the Forestry Research Centre of Lourizan,
supporting its programme of genetic improvement of
the many forest species of Galicia. The commitment
was bolstered in 2015, with the creation of a biological
carbon sink model at Mount Pico Sacro, also designed as
a forestry laboratory for training and awareness-raising
purposes, in collaboration with the Forest Stewardship
Council (FSC) and the Forestry Association of Galicia.
Several training activities have been carried out since
its launch, ranging from tree-planting and pruning
courses, to specific sessions for forestry technicians
and certification and protection of the territory.

In 2019, we also obtained the FSC certificate for
ecosystem services for carbon and diversity at Pico
Sacro. Thus, the site has become Spain's first SLIMF-
type (Small and Low Intensity Managed Forests)
biological sink to receive this certificate. According to
the calculation process recommended by the Spanish
Climate Change Office, it is estimated that with the new
plantings carried out at Pico Sacro on 31 January 2020,
CO, absorption by trees will reach the figure of 683 tons
over the next 30 years.

This year, we have also consolidated the certification of
non-wood forestry products with the SCLO (Small and
Community Label Option) label. The goal is to create FSC-
certified products to be sold under the FSC SCLO label.

OIOIONIIE
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Our Supply Chain

Traceability
Pre-assessment

DESCRIPTION OF OUR SUPPLY CHAIN _® Responsible Purchasing Practices

Transparency and reporting

Workers at the Centre 2079-2022 Strategy
OUR SUPPLY CHAIN (>)—  SOCIAL MANAGEMENT OF —(5) | Priority Impact A
_ THE SUPPLY CHAIN complarce

The List, by Inditex

ENVIRONMENTAL MANAGEMENT e Ready to Manufacture
OF THE SUPPLY CHAIN Water management
SDG Goals Inditex contribution

Our commitment to the supply chain is crucial to ensure a responsible model both in terms

of production and consumption. By virtue of our efforts in applying standards and policies

on traceability, transparency and responsible purchasing practices, we can ensure that our
sustainability principles are applied throughout the supply chain, while simultaneously providing
information on them to our stakeholder groups, thus, championing a responsible model of
production and consumption.

12.2

\ i ’ More information on pages 328 and 329 of this Annual Report
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Description of our supply chain

One of the aspects that sets our business model apart
is our supply chain. To a large extent, our products are
manufactured and sourced in areas close to the design
centres, ensuring the necessary capacity and flexibility to
adapt production to changing trends and market demand.
During 2019, 54% of the factories where our items were
produced are nearby (in countries such as Spain, Portugal,
Morocco, and Turkey).

In 2019, our supply chain comprised a network of 1,985'
suppliers, which worked with 8,155 factories? providing
work for 2.9 million people.

In 2079 we have extended the scope of the information
reported on suppliers, also including suppliers pertaining
to non-textile items® (Extended Scope), which are also
subject to all our standards and programmes.

1,985 8,155
suppliers with purchase in 2019 factories declared by suppliers in 2019
Europe outside
54% of factories ST e
close to the 485 SUPPLIERS 215 SUPPLIERS
headquarters in Spain 2180 FACTORES e
Amer Africa Asia
s 2 161 SUPPLIERS 1,107 SUPPLIERS
é:;i%ﬁé 438 FACTORES 3,734 FACTORES
AN 40
mEmnt ©) O—
1,895 166 4,701 374 338 325 356
SPINNING, WEAVING, CUTTING SEWING DYEING AND PRINTING FINISHING NON-TEXTILE
AND OTHER WASHING PRODUCTS
RAW MATERIAL
PROCESSES
The supply chain at Inditex 2019
Suppliers with SUPPLIERS New Suppliers with
purchases 2018 ¢ NOT USED IN 2019 suppliers 2019 purchases 2019
Africa 146 1 26 161
Americas 23 8 2 17
Asia 1138 255 224 1107
Europe outside the EU 200 29 44 215
European Union 519 96 62 485
TOTAL 2,026 399 358 1,985

(1) Suppliers of fashion items with a production of over 20,000 units/year in the 2019 spring/summer and autumn/winter campaigns. Suppliers with lower productions

account for 0.27% of total production.

(2) Factories declared by the suppliers in the product traceability system for 2019 orders.

(3) This Extended Scope information is not comparable with that reported in previous years. Excluding the extended scope, the number of suppliers in 2019 would be

1,801 and the number of factories would be 7,799.
(4) The number of suppliers with purchase in 2018 includes the extended scope.

102-9,102-48, 103-3, AF6, 414-1, AF3, AF7, AF8, 308-1
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Considering the broad ecosystem of countries, suppliers,
factories and, above all, workers and families linked to our
production processes, we address our supply chain's social
management with a responsible, transparent, and cross-
cutting approach, subject to the respect of human rights in
all its phases.

Furthermore, this responsible management requires
sound policies and procedures to address the geopolitical,
demographic, socio-economic and environmental
challenges in the sourcing countries. The foregoing is
conducted under strict standards, applied by the whole
Company and transparently shared with our suppliers. With
them we build stable and trusting relationships with joint
responsibility, which foster a responsible and sustainable
production environment.

The responsible management of our supply chain is
based on:

- Social sustainability: we work to ensure decent working
conditions for the workers of the suppliers and factories
comprising our supply chain.

U , More information about Social Management of the Supply Chain
on page 98 of this Annual Report.

- Environmental sustainability: we develop sustainable
production and consumption initiatives, we foster the
use of renewable energy sources and the reduction of
emissions, and we guarantee the health and safety of our
products, with the goal of protecting the biodiversity of
the value chain and of our own products.

@ More information in the sections Environmental Management of
the Supply Chain - from page 148; Product Health and Safety - from
page 152; and Decarbonisation and Circularity - from page 160 - of
this Annual Report.

In order to apply our sustainability policies and procedures
throughout the supply chain, the work of our 12 supplier
clusters — comprising 96% of the total production — is
crucial: Spain, Portugal, Morocco, Turkey, India, Bangladesh,
Pakistan, Vietnam, China, Cambodia, Brazil and Argentina.
These clusters are spaces for cooperation and dialogue,
the purpose of which is to foster a sustainable production
environment in a strategic geographic area and within
a framework of compliance with human rights and
environmental friendliness.

SOCIAL AUDITS
G@ SOCIAL SUSTAINABILITY 00—
Innovation SPECIAL AUDITS
Our commitment
: AV RSN ©—  GREEN T0 WEAR 2.0 AUDIT

to supply chain

sustainability
SAFE TO WEAR
CLEAR TO WEAR

PRODUCT HEALTH AND SAFETY 00— :igg;MET'CS
[+HOME FRAGRANCE AND CANDLES
[+CHILD CARE FURNITURE
PRE-ASSESSMENT — — TRACEABILITY AND TRANSPARENCY — — TRACEABILITY AUDIT

RESPONSIBLE PURCHASING PRACTICES

ASSESSMENTS
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01/ Traceability

The traceability of the supply chain is a vital first step in
its management. With a global supply chain, we devote
extensive efforts to raise awareness around the players
involved in our production, to ensure they all comply with
the Inditex sustainability commitments.

The Inditex traceability strategy is based on three core
pillars.

. . \
/ Traceability Monitoring |
7 management and awareness- |

; system raising among ‘,
! suppliers !
! 1

v Traceabhility g
audits

©O— SPECIALISED MANAGEMENT —

/ Internal traceability team
/ Involvement of the buying team

/ External traceability auditors

01.01/ Traceability
management system

The traceability management system used by Inditex and
developed internally over more than a decade, has evolved
to enable its use by all stakeholders (both internal teams
and suppliers).

This evolution has enabled the scope of the information
gathered and verified to be broadened, as well as that of
the technology and methodology used, ranging from the
initial approach on the finished product, to the inclusion
of all the processes involved in manufacture, to the raw
materials.

Suppliers are required to record each and every one of the
factories they intend to use for our productions, which
must pass the corresponding controls to be approved
and authorised. Subsequently, for each order they receive,
suppliers must assign the factories that are going to be
involved, specifying units and processes, from the raw
material to the finished product. Along these lines, each
supplier is responsible for the factories it uses and it
must work with Inditex to ensure compliance with all our
sustainability standards.

In 2019, we have strengthened our efforts to guarantee the
traceability of all the processes related to raw materials,
including spinning, weaving, and raw material wet process
facilities. This initiative poses a huge challenge both for
Inditex and for its suppliers.

01.02/ Monitoring and
awareness-raising
among suppliers

All the suppliers must share our culture of sustainability
as an essential requirement to be able to produce the
items marketed by Inditex. This shared culture must begin
even before the start of business relations, and the buying
teams are tasked with first conveying the importance of
being aligned to this effect.

Each supplier must know its supply chain and declare it
to be complete in the traceability management system.
Through this platform, the supplier can and must manage
its supply chain, and it can receive and provide information
on the social, environmental, and product health and
safety aspects of each of the factories it uses. At Inditex
we have various tools to verify the compliance of all the
factories and we work with suppliers, when necessary, on
their improvement.

Our criteria are strict because sustainability is a core
element of our business model. Similarly, we offer the
suppliers training, awareness-raising and support so that,
together, we have a positive impact on the communities
where we operate and, thus, to be a driver for social and
environmental change and improvement in the industry.
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TRACEABILITY AUDITS 2019

European Union

171

Americas Africa

209 184

Internal audits EXTERNAL AUDITS
650 146
Europe outside the EU
258
Asia
484

Traceability audits

The traceability team monitors the assignment of
manufacturers by the suppliers in each order placed.
Based on this analysis, traceability audits are triggered,
the methodology of which was updated in 2019.
The main aim comprises verifying in situ that the
Group's production is undertaken in duly declared and
authorised factories.

The traceability audit methodology features two-step
deployment. The first step comprises an unannounced
visit to the factory's facilities to verify the production
processes it can carry out, ongoing production and
completed production. In the second step, the result of

the visit is compared with the information recorded by
the suppliers in the platform (traceability management
system), to demonstrate both the processes and the units
completed by the factory.

A total of 1,396 traceability audits were conducted in
2019. The process of implementing the new methodology
was staggered, to guarantee a correct and standardised
operation, and to ensure the quality of the audits. The
number of traceability breaches was 247, above the
figure recorded in previous years. This is because the
new methodology is able to detect inconsistencies more
thoroughly. Non-conformities are categorised according to
severity and, in all cases, corrective plans are established
which the supplier must carry out.

The traceability of the supply chain is the vital first step in its
management. In 2079, the methodology of the audits was updated and
strengthened, to detect inconsistencies more comprehensively.
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PRE-ASSESSMENT

Not approved: the supplier or manufacturer
cannot receive Inditex orders.

WHY ARE PRE-ASSESSMENT PRE-ASSESSMENT
AUDITS CARRIED OUT? AUDITS
) . | Approved: the supplier or manufacturer can
/ They verify traceability. : @ . ) form part of the supply chain.
1

/ They ensure compliance |

with the social, X

environmental and 1

product health and safety I It is subject to the Inditex Minimum Requirements

standards. X and all the sustainable supply chain management

i programmes.

/ They promote long- X

term relations with our 1

suppliers, raising their :

awareness as regards

sustainability from the

outset. Verification of compliance with the Code of Conduct for Manufacturers and Suppliers
/ They reduce risk -> Includes the verification of:

Avoiding factories that do Social and lab ’ t

hot meet the minimumm COMPREHENSIVE ocial and labour requirements

requirements. ASSESSMENT —— Environmental requirements

ON SUSTAINABILITY Product health and safety requirements

02/ Pre-Assessment

Even before forming part of the Inditex supply chain, 100%
of aspiring suppliers and manufacturers are evaluated by a
pre-assessment audit that guarantees that only those who
comply with our sustainability standards can form part of
our supply chain.

The pre-assessment audit is conducted by external or internal
auditors and without prior notification. This type of audit was
designed to verify the degree of compliance of potential
business partners with the Inditex Code of Conduct for
Manufacturers and Suppliers, and it contains the minimum
requirements in terms of social and labour rights.

A noteworthy major milestone for 2019 is the extension
of the scope of these pre-assessment audits. The

Pre-assessment audits in 2019

extended scope has involved bolstering the verification
of the environmental and product health and safety
requirements covered in the Green to Wear standard.
Thus, it has become a more comprehensive assessment
in terms of supplier sustainability, in a phase prior to the
start of its relationship with Inditex.

Inditex carried out 2,789 pre-assessment audits during
2019, 612 more than in the previous year. A total of 2,767 of
these were conducted by external auditors, who are trained
to correctly apply the Inditex methodology.

Approved companies can receive orders from the buying
teams and are subject from that moment to the standards
laid down in the Inditex Minimum Requirements document,
which includes the social, environmental and product
health and safety requirements.

Geographic area Pre-assessment audits APPROVED %
Africa 110 86%
Americas 12 83%
Asia 1955 7%
Europe outside the EU 388 84%
European Union 324 94%
Total 2,789 81%
308-1,308-2, AF8, AF17 93
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The responsible purchasing practices are an essential part of our
activity. With this goal, we have developed management systems
that inform buying teams of the performance of each supplier
and each factory to help with their buying decisions.

03/ Responsible
purchasing practices

Supply chain sustainability is inherently linked to
purchasing practices. At Inditex, the sustainability culture
permeates the entire business model and, in particular,
the purchasing area, since all its decisions are subject to
sustainability criteria.

With this goal, we have developed management systems
that let all the buying teams know the performance of
each supplier and each factory in terms of the social,
environmental and product health and safety aspects, to
help with their buying decisions.

During 2019, we have continued to develop content and
methodologies for environmental sustainability training.
Upwards of 22,000 employees have received environmental
information since 2014. In parallel, and with the goal of
strengthening our commitment, we have taken a step
further in this responsible approach and we have included
sustainability-related goals in our employees' variable pay.

03.01/ Involvement and
engagement of industry

At Inditex we uphold an open and collaborative approach
with other bodies and we actively participate in the
industry's global initiatives as the mainspring for positive
impact, with the aim that the sector adopts widespread
sustainable practices.

Following this philosophy, Inditex — together with
other international brands and IndustriALL Global
Union — is working wiht the ACT (Action, Collaboration,
Transformation) initiative to transform the textile industry
and achieve living wages for workers, through collective
bargaining and the purchasing practices of brands.

In this sense, purchasing practices are one of the
cornerstones of the industry’s joint work that is being
carried out through ACT. Thus, we integrate actions and
commitments into our internal practices that apply to the
entire industry. Along these lines, the ACT members have
agreed upon the following five commitments relating to our
purchasing practices:

ACT: Brand commitments

Fair terms of
payment.

Purchasing prices
to include wages
as an itemised
cost.

Improve planning
and forecasting.

Train all the Practice
employees responsible exit
directly related strategies.

to the purchase
in responsible
purchasing
practices.
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Pursuant to the compliance with these goals, throughout
2079 we have trained 220 buyers from our headquarters
and 75 buyers from the local teams in various clusters
such as Turkey, India and Bangladesh.

As part of this training, we have addressed the relationship
between responsible purchasing practices and the critical
factors of a production's useful life, in order to assess the
impact on the wage and life of the affected workers in the
supply chain.

Furthermore, various events with suppliers and key buyers
have been held, to assess various working methods in
order to implement new parameters for measuring the five
commitments.

u ) More information about the ACT initiative on page 111 of this
Annual Report.

ENVIRONMENTAL

SUSTAINABILITY
SUSTAINABILITY CULTURE —

RESPONSIBLE PURCHASING

PRACTICES AND SOCIAL

SUSTAINABILITY

Training employees on sustainability and responsible purchasing practices

s>
&

22,012 employees trained since 2014. —

220 buyers from headquarters trained
in 2019.

75 buyers from local teams trained in
2019.

103-2,103-3, 404-2, AFS
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04/ Transparency and accountability

TRANSPARENCY AND ACCOUNTABILITY COMMITMENTS

_ Featured T
contribution
D
INDUSTRIALL GLOBAL UNION Through the Global Framework Agreement renewed in 2019, IndustriALL has access to the full and up-to-date list of our suppliers and

manufacturers and their degree of compliance with sustainability.
We provide IndustriALL and its local affiliates with access to all the companies comprising the supply chain.

\ i ) More information on page 105 of this Annual Report

INTERNATIONAL LABOUR 109 factories in our supply chain in Cambodia, Vietnam, Indonesia and Bangladesh formed part of the ILO Better Work programme in

ORGANIZATION (ILO) 2019.
We also hold a public-private partnership to protect labour rights in the cotton supply chain.

\ i ) More information on page 140 of this Annual Report

CHINA'S INSTITUTE OF PUBLIC We provide access to environmental information on our production. The list of direct and indirect factories that carry out wet processes
AND ENVIRONMENTAL AFFAIRS declared by our suppliers is available to the public at the website: www.wateractionplan.com

NGOs We partner with non-profit organisations and provide them with information on our supply chain. These include, inter alia, Greenpeace,
Clean Clothes Campaign, Fashion Revolution, Baptist World Aid, etc.

\ i , More information on page 315 of this Annual Report

INVESTORS, STOCK INDEXES Our commitment to transparency and accountability has been rated positively by several organisations such as the Dow Jones
Sustainability Index, FTSE4Good, and Corporate Knights, in addition to others.

\ i , More information on page 315 of this Annual Report

CUSTOMERS We inform customers who request it about the origin of our articles, as well as the conditions of the workers involved in their
production. In addition, our Join Life labeling standard specifically discloses the sustainability parameters of our articles.

In 2019, we attended to more than 3,000 requests for information from our customers regarding the sustainability of our articles and
our Join Life standard.

INDUSTRY Through our involvement in initiatives such as the Bangladesh Accord and ACT on Living Wages, we share supply chain information
with other brands and players in the industry to achieve a collective impact in the sector

102-13,103-2,103-3
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Social Management
of the Supply Chain

OOQID

SDG Goals Inditex contribution

Our commitment to guarantee safe and healthy working environments for the workers in our
supply chain is mirrored in the Code of Conduct for Manufacturers and Suppliers and it is

3.9 implemented in various initiatives and programmes that we conduct as part of our Workers at the
Centre 2019-2022 Strategy.
Women hold a high percentage of jobs in the textile sector supply chain throughout the

5.1 world. Therefore, we want to guarantee the equality of female workers and to champion their

5.2 empowerment. To do so, we have a strategy based on SDG 5, which is deployed through three
pillars: health, protection, and empowerment.

8.5 This year we have approved our new social sustainability strategy, Workers at the Centre 2079-

8.7 2022, through which we want to add value in priority impact areas that contribute to fostering

8.8 decent work and the well-being of the more than two million workers comprising our supply chain.

] me— We collaborate and hold strategic partnerships with our suppliers, as well as trade unions,
17.16 governments, NGOs, and relevant international organisations, such as the International Labour
17.17 Organization (ILO) and the United Nations Global Compact, to progress towards sustainable

(4 ’ More information on pages 328 and 329 of this Annual Report

The socially responsible management of the supply chain
is based on respect for human and labour rights and it
is an essential part of Inditex's sustainable model. Over
the years, we have built strategies and programmes that
gather the international best practices and raise awareness
on the supply chain, its context, and workers' needs. These
strategies meet our approach to social sustainability, as a

development in the supply chain and work together to champion human and labour rights.

result of the ongoing due diligence and our proximity to the
suppliers, workers and stakeholder groups involved.

In 2019, we have implemented a new strategy for the
social sustainability of the supply chain, which we have
called Workers at the Centre 2019-2022 (2019-2022
Strategy).

In 2079, we have implemented a new strategy for the social
sustainability of the supply chain: Workers at the Centre 2019-2022.

98
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The previous 2074-2018 Strategic Plan for a Stable and
Sustainable Supply Chain strengthened the sound basis
of programmes and mechanisms to ensure compliance
with Inditex's Code of Conduct for Manufacturers and
Suppliers. Despite the fact that this strategy ended last
year, its content continues to be implemented through a
compliance approach, which is necessary to address our
commitments to social sustainability in the factories in our
supply chain and with the involvement of our suppliers.

Social sustainability has evolved rapidly in recent years
and the current context is much more complex than when
the last strategy was set out. Sustainability is envisaged
in a cross-cutting way and, given that the business itself
has also evolved, it must constantly adapt in the same
way. Along these lines, there is more than one business
case for the social sustainability of the supply chain and
they have all been considered when drawing up the new
strategy: responsibility as a company; non-financial risk
management; the relevance of sustainability in the business
model; increasing customer expectations or relations with

other stakeholder groups; as well as the changing and
increasingly demanding environment in the sector.

Based on our approach to supply chain sustainability, the
findings from the previous Strategic Plan and the responses
to the challenges of a global supply chain, the key drivers of
the new social sustainability strategy are as follows:

- The positive impact on the workers.

- The creation of social value in the community and in the
industry.

Furthermore, the Workers at the Centre 2019-2022 Strategy
is supplemented by a compliance approach that serves
as a tool to gain further knowledge into the workers and
their needs, as well as to manage the various suppliers and
factories comprising the supply chain.

Qi ) More information about the Inditex supply chain on page 88 of this
Annual Report.

CHALLENGES

OUR APPROACH TO THE SOCIAL SUSTAINABILITY OF THE SUPPLY CHAIN

OPPORTUNITIES

Changing environment at a faster pace

Focus on human

rights shared with Global Sustainable Greater
more players n the Development Goals interconnection with
supply chain (SDGs) stakeholder groups

Increased requirements of all the stakeholder
groups

Dynamic and constantly changing supply
chain

Application of new
technologies

More demanding
legislation
supporting global
progress

Innovation in the
social management
of the supply chain

Our Workers at the Centre 2019-2022 Strategy enables us to address these and other possible future challenges
and to make use of opportunities to continue to work on the Social Sustainability of the supply chain.

103-2, AF24
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01/ Workers at the Centre 2019-2022 Strategy

The Workers at the Centre 2079-2022 Strategy is based production environments. The guiding international
on the premise of understanding and responding to the frameworks regarding human and labour rights have
needs of workers, their families and the communities in been taken into account when defining the strategy.

which they live, to foster decent work and sustainable

Workers at the Centre 2019-2022

oRIORVTY IMPACT 4 Regs

WORKPLACE 000 WELL-BEING

4 (i 5
WORKERS
AT THE CENTRE

INDUSTRY

0
Y60ing pye pLIGENSE
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2019 KEY INDICATORS

SUPPLIERS AND FACTORIES REACHED THROUGH INITIATIVES, TRAINING AND PROJECTS:

BENEFITED WORKERS:

IMPROVEMENT PROGRAMMES:

SUPPLIERS AND FACTORIES IN WHICH IMPROVEMENT PROGRAMMES HAVE BEEN IMPLEMENTED:

SUPPLIERS AND FACTORIES TRAINED:

1,597 suppliers and factories
1,472,719 workers

45 programmes

579 suppliers and factories

1,018 suppliers and factories

Strategy based on:

RESPECT FOR HUMAN AND LABOUR RIGHTS @

ALL THOSE INTERNATIONALLY RECOGNISED
AND, IN PARTICULAR, THOSE INCLUDED IN:

Workers at the Centre 2019-2022

SCOPE OF THE STRATEGY

Direct and
indirect
suppliers
o ALL THE SUPPLIERS AND PP
[mmh )] MANUFACTURERS OF THE
SUPPLY CHAIN

THE UNITED NATIONS INTERNATIONAL BILL OF
HUMAN RIGHTS, WHICH INCLUDES:

All production
levels

/ The Universal Declaration of Human Rights.
/ The International Covenant on Civil and Political Rights.

/ The International Covenant on Economic, Social and Cultural Rights.

three elements

CONVENTIONS AND DECLARATIONS OF THE
INTERNATIONAL LABOUR ORGANIZATION:

020 THE WORKER

TIT Main beneficiary and active subject.

/ Core conventions of the ILO numbers 1, 14, 26, 29, 87, 98, 100, 105,
111,131,138,155and 18.

/ The ILO Declaration on Fundamental Principles and Rights at Work.

Vi THE DIMENSIONS
W

APPLICABLE LOCAL LEGISLATION

ALIGNMENT WITH:

DUE DILIGENCE

Seven Priority Impact Areas.

Workplace, well-being and industry.

United Nations Sustainable
Guiding Principles on | | Development | |
Business and Human Goals.

Rights.

OECD Due Diligence Guidance for The principles
Responsible Supply Chains in the | | of the United |
Garment & Footwear Sector. Nations Global

Compact.

102-9,102-10,102-12, 102-13, 103-2, 103-3, AF3, AF24

101




b

l

@O

Inditex - 2019 Annual Report

The first element is the worker, who is at the centre of
the strategy as its beneficiary and active subject. Supplier
responsibility and the empowerment of workers are core
elements for the successful development of this approach.

The second element comprises the dimensions related to
the worker: workplace, well-being and industry. Through our
actions, we seek to have a positive impact on any of these
three areas for the workers. Despite the fact that our suppliers
do not exclusively work for Inditex, the positive impact of
our activity will also be present in the various dimensions,
conducive to the benefit of those that participate in them.

The three dimensions are as follows:

1. Workplace: We must ensure that the human and labour
rights of workers are upheld through assessment,
enhancement, and monitoring in factories and in
conjunction with the compliance approach. All factories,
regardless of the process they carry out or the level they
are at in the chain, must be sustainable workplaces.

2. Well-being: We develop more complete and progressive
programmes to influence and create change in the lives
of workers and in their communities.

3. Industry: As one of the sector's leading companies, at
Inditex we understand the impact that our sourcing and
sustainability activities have. However, this impact is
limited due to the large size of the local and international
supply chain in which we operate and its context, and it
needs to be supplemented and supported by all the
industry’s stakeholder groups.

This dimension has been added to strategically promote
our endeavours, while we partner with different stakeholder
groups (government organisations, bodies representing civil
society, our suppliers, other brands, etc.) to drive systemic
and effective change towards sustainability.

The third element in the strategy is due diligence on human
rights and the identification of Priority Impact Areas.

In collaboration with SHIFT, the leading centre in terms of the
UN Guiding Principles on Business and Human Rights, we
have conducted due diligence on all the possible impacts on
human rights throughout the supply chain, identifying and
prioritising them. The result is materialised in maps that mirror
the most relevant impacts on human rights in each of our
12 clusters, which represent 96% of the Group’s production.
This materialisation has enabled us to identify seven Priority
Impact Areas, representing the global priorities upon which
the 2019-2022 Strategy is focused.

\ i ’ More information about Inditex's due diligence processes on page 51
of this Annual Report

Global and specific goals are set out for each of the seven
Priority Impact Areas, different lines of work and activities
to achieve them, and indicators to measure their progress.

Each Priority Impact Area has a working group, tasked with
implementing the area's individual strategy, comprising
local experts from the various Inditex clusters. Thus, the
experience of each local team is added together to respond
to the industry’s global challenges and achieve solutions
for the entire supply chain, which are also simultaneously
applied locally.

GUIDING PRINCIPLES ON
BUSINESS AND HUMAN —

ANALYSIS

/ Results of the 2014-2018
Strategic Plan

/ Knowledge of the local
realities of the supply chain of
supplier clusters

/ Ongoing dialogue with various
stakeholder groups

DUE DILIGENCE OF HUMAN RIGHTS IN THE SUPPLY CHAIN

Protection of labour
RIGHTS rights in the production
of raw materials -

NV

SOCIAL Protection

~ -
5 ~ -
~ -

Protection of
Migrants

worker
"\ participation

1

1
1
I
1

PRIORITY IMPACT
AREAS

\
/' Living Wages

\

Women
Empowerment

Occupational
Health and Safety
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When defining the strategies to be implemented to achieve
the various goals, the United Nations 2030 Agenda and the
17 SDGs have been established as benchmarks.

The goal that is contributed with the most relevance
throughout the strategy's deployment is SDG 8 (Promoting
decent work and economic growth). It is contributed by
all the Priority Impact Areas through various actions,
ranging from promoting the payment of living wages, to
considering initiatives for worker participation, conducted
through our Global Framework Agreement with IndustriALL
Global Union, in addition to others.

SDG 17 (Partnerships for the goals) is also present in
the work of all the Priority Impact Areas as well as, in
general, throughout the deployment of the Workers at the
Centre 2019-2022 Strategy. All the Priority Impact Areas

join forces with local and international organisations and
platforms to conduct their activities. In parallel, they uphold
ongoing partnerships with relevant players, ranging from
the suppliers and manufacturers and their workers, to trade
unions and other worker representatives, governments,
universities and civil society organisations, in addition to
others.

However, each of the actions and programmes are aligned
with the SDGs and they make a more direct contribution
to achieving various goals, considering the nature of each
initiative. The sum of all the actions conducted through the
Workers at the Centre 2019-2022 Strategy has an impact
on the seventeen goals.

During 2019, more than 1.4 million workers have benefited
from the strategy's actions and programmes.

GOALS

Developing and improving social dialogue to achieve mature industrial relations and
to promote worker satisfaction.

Facilitating that workers in the supply chain earn living wages.

Promoting that all the women in the supply chain benefit from the best conditions
and the same opportunities as men.

Guaranteeing that workers in the supply chain are protected against risks to their
occupational health, safety, and well-being.

Ensuring that the rights of refugees and migrants are upheld and that a decent
workplace is provided in factories, supporting cohesion.

Enabling the well-being of happy and healthy workers in the supply chain.

Improving the human and labour rights of the workers in the supply chain of raw
materials through proactive actions in terms of the workplace, the community, and

PRIORITY IMPACT AREAS
WORKER
4@ PARTICIPATION —Q
LIVING WAGES —0)
—@ WOMEN EMPOWERMENT —0)
@ OCCUPATIONAL HEALTHAND  ——(0)
SAFETY
PROTECTION OF MIGRANTS —0)
—‘ SOCIAL PROTECTION —0)
PROTECTION OF LABOUR RIGHTS
IN THE PRODUCTION OFRAW ~ ——(>) ,
MATERIALS industry.

102-10,102-12, 1

02-13,103-2, AF24
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02/ Priority Impact Areas

02.01/ Worker Participation
2019 KEY INDICATORS
FACTORIES INVOLVED IN IMPROVEMENT

PROJECTS AND PROGRAMMES:

SUPPLIERS TRAINED:

114 factories with 134,667 workers

76 suppliers and manufacturers with 140,040 workers trained

in joint initiatives with IndustriALL Global Union

RELATED SDGs

LR b

CORE STAKEHOLDERS

IndustriALL Global Union / International Labour Organization /
BetterWork / Ethical Trading Initiative /
ACT (Action, Collaboration, Transformation) / Accord

Improving social dialogue to achieve mature industrial

relations and PROMOTE worker satisfaction.

The freedom of association, trade union freedom and the
freedom of collective bargaining are fundamental labourrights,
as reflected in the various conventions of the International
Labour Organization'. The free and informed exercising of
these rights by workers is crucial to enable them to defend
the rest of their human and labour rights and dispose of
the necessary mechanisms to defend them, among which
dialogue and collective bargaining are paramount.

At Inditex we consider freedom of association and the right
to collective bargaining to be the core aspects in order to
guarantee supply chain sustainability. These principles are
laid down in our Code of Conduct for Manufacturers and
Suppliers.

Additionally, we acknowledge the important role played by
global and national trade unions in monitoring our supply
chain. By doing so, our worker participation strategy is
founded on championing mature industrial relations, which
can benefit workers, manufacturers, and suppliers, and
which specifically contribute to SDG 8 (Decent work and
economic growth) and SDG 16 (Peace, justice and strong
institutions).

The Global Framework Agreement, that we have held with
IndustriALL Global Union since 2007 and which we have

renewed and extended in 2019, is one of our most valuable
tools for promoting worker participation, collective bargaining,
and the respect for freedom of association. In this new phase
of the Framework Agreement, a Global Union Committee has
been created, to represent the workers in our supply chain. The
aim is to share and promote best practices on the freedom of
association and collective bargaining rights.

Our lines of action in this Priority Impact Area are:

- Promoting the Global Framework Agreement with
IndustriALL Global Union: we partner IndustriALL Global
Union in the field to promote the Framework Agreement
and the labour rights of workers.

-Guaranteeing effective worker representation
mechanisms: we foster programmes to promote these
mechanisms in collaboration with organisations such as
Better Work and the Ethical Trading Initiative.

- Raising awareness on social dialogue and worker
participation: most noteworthy in 2019 are the initiatives
conductedin collaboration with IndustriALL in Bangladesh,
India, and Morocco, and with the ILO in Myanmar.

(1) The ILO conventions referenced are 87,98 and 135.

104
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02.01.01/ Promote the Global
Framework Agreement with
IndustriALL Global Union

Our relationship with IndustriALL Global Union, an
international union federation representing more than 50
million worker members of almost 600 unions worldwide,
is one of the pillars of our strategy. It is one of our most
valuable tools in promoting worker participation, respect
for the freedom of association and collective bargaining.

We have had a Global Framework Agreement with
IndustriALL Global Union since 2007. It is the first
agreement of its kind since it encompasses an entire global
supply chain. The agreement, which we renewed in 2019, is

d

cross-cutting sustainable approach

testament to the Group and IndustriALL's commitment to
the promotion of labour rights in the textile and footwear
industry, as well as compliance with international labour
standards and our own Code of Conduct for Manufacturers
and Suppliers.

Under the Global Framework Agreement, collaboration on
the ground between our own teams and local IndustriALL
members plays a fundamental role, making it possible
to put programmes and actions into place in factories.
Transparency is key to ensuring this collaboration remains
fluid and fruitful. We therefore share a comprehensive list
of suppliers and factories with IndustriALL, covering all
tiers and processes, and showing their level of compliance
in sustainability. We also give IndustriALL and all their local
members access to all our suppliers and manufacturers’
production centres.

Evolution of the Global Framework Agreement

O

Global Framework
Agreement

.0

Protocol

PRELIMINARY
WORK o

40

.0

Union
experts

L0

Renewal Renewal

In 20719 we renewed our Global Framework Agreement with
IndustriALL Global Union, agreeing to set up a Global Union Committee
where workers from all our clusters will be represented.

OIOIONIIE
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Detailed knowledge of
the supply chain.

Training schemes for
suppliers, manufacturers
and workers. -

Creation of the Global N
Union Committee.

Union experts in
production clusters.

Framework Agreement with !

Respect for the

N freedom of association
N and collective

bargaining.

Ongoing work in
production clusters.

Key aspects of the Global

IndustriALL Global Union d

. Backing local unions.

Establishing a communication channel
between IndustriALL Global Union and Inditex.

Key PurHE— Renewal of the Global Framework
contribution Agreement with IndustriALL Global Union
. ]

13 November 2019 saw the renewal of our Global Framework
Agreement with IndustriALL Global Union, cementing our

commitment to collaborate with IndustriALL on guaranteeing
safe and decent working conditions for everyone working in
our supply chain.

The creation of a Global Union Committee was agreed in this
new phase, where workers from each of the production areas
we operate in will be represented. The aim is to share and
promote best industry practices with regard to the right to
freedom of association and collective bargaining.

Inditex is the world's first fashion distribution company to

have this structure in place, which will be composed of union
representatives from our main sourcing regions and countries,
as well as representatives from Comisiones Obreras and Union
General de los Trabajadores unions in Spain.

Renewal of the Global Framework Agreement with
IndustriALL Global Union on 13 November 2019.

102-41,103-2, 407-1, 413-1
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02.01.02/ Guaranteeing
effective mechanisms for
worker representation

By engaging in social dialogue, employers and worker
representatives can address any issues relating to the
interests of workers. At Inditex we support programmes
and activities to promote effective mechanisms for
worker representation at both an individual manufacturer
and sector level; always with the highest level of respect
for the right to the freedom of association and collective
bargaining.

A sector level highlight is the development of the Guide
to Freedom of Association, agreed between IWFM — an
IndustriALL member in Myanmar — and manufacturer and
supplier representatives of brands belonging to the ACT
(Action, Collaboration, Transformation) initiative.

\ i ) More information on page 111 of this Annual Report.

At afactory level, in addition to the effective implementation
of the Global Framework Agreement, we are collaborating
on other initiatives supporting the promotion of industrial
relations at work centres throughout our production chain.

PROGRAMMES TO PROMOTE SOCIAL DIALOGUE

RO
%"~ BetterWork \’A@

The Better Work programme, set up in 2007 by the
International Labour Organization, aims to improve
working conditions and promote competitiveness in global
textile industry supply chains. Inditex has participated in
the programme since October 2007, becoming a direct
buyer partner in 2013.

In terms of industrial relations, Better Work has a focus

on promoting freely elected workers’ representatives on
national committees. Involvement in the process extends
to unions and the proportional representation of women

is guaranteed. Bilateral committees comprised of worker
and company management representatives ensure the
preliminary conditions are met to enable social dialogue at
work centres.

Ethical
| Treding
initistie

We participate in the Social Dialogue Program from the
Ethical Trading Initiative, which aims to strengthen the
structures in place for the representation of workers
and employers in factories. To this end we have trained
and educated members of the Worker Participation
Committees to improve their skills in engaging in social
dialogue.

CAMBODIA

0

81 factories from our supply chain.
Number of workers covered: 72,116.

VIETNAM

20 factories from our supply chain.
Number of workers covered: 37,715.

INDONESIA

7 factories from our supply chain.
Number of workers covered: 14,144.

BANGLADESH

* I~

1 factory from our supply chain.
Number of workers covered: 234.

BANGLADESH

Q_ 3 factories from our supply chain. ]

Number of workers covered: 7,825.

102-41,103-2, 407-1, 413-1
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02.02/ Living wages

2019 KEY INDICATORS

FACTORIES INVOLVED IN IMPROVEMENT
PROJECTS AND PROGRAMMES: 37 factories with 21,488 workers

SUPPLIERS TRAINED: 22 suppliers trained in the Lean Project and 12 suppliers took
part in ACT meetings in Myanmar (19,210 workers)

BUYERS TRAINED IN RESPONSIBLE
PURCHASING PRACTICES: 220 buyers at the Inditex headquarters and 75 buyers in the local commercial teams

RELATED SDGs CORE STAKEHOLDERS

IndustriALL Global Union / International Labour Organization /
Better Than Cash Alliance / ACT (Action, Collaboration, Transformation)
/ Universidade do Minho

FACILITATING THAT WORKERS IN THE SUPPLY CHAIN EARN LIVING WAGES.

Pursuant to the ACT definition to which Inditex adheres:

“A living wage is the minimum income necessary for a worker to meet the basic
WHAT IS A LIVING WAGE? — needs of himself/herself and his/her, family, including some discretionary income.
This should be earned during legal working hour limits (in other words, without

overtime).”
INDITEX LIVING WAGE STRATEGY
GOAL
APPLIED <_\ COLLABORATION
THROUGHOUT @ WITH THE
THE INDITEX INDUSTRY / Promoting and facilitating collective

SUPPLY CHAIN bargaining.

/ Effectively implementing responsible

oo
purchasing practices.
INDITEX EXPERT FOCUS ON ONGOING / Enhancing the production organisation
WORKING GROUP IMPROVEMENT systems and methods.

(Bangladesh, Turkey, )
e / Improving management systems and
, , wage digitisation.

India, Spain).

©® Qs
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Everybody has the right to receive a living wage as
compensation for their work. This is considered by the ILO
as one of the essential human rights to achieve “universal
and lasting peace”.

At Inditex we are committed to enabling the workers of
the factories in our supply chain to receive a living wage.
This commitment is based on our Code of Conduct for
Manufacturers and Suppliers, which stipulates that all
workers in the supply chain must receive sufficient wages
to cover their basic needs and other additional needs of
their families.

On this basis, and based on the work carried out thus far to
promote living wages, in 2019, we redefined our strategy,
crafted according to four specific goals chiefly linked to
SDGs 8,9,10and 17.

In social audits we verify how much the workers are paid
and whether the amount can be deemed a living wage,
analysing the various wage components, the times and
the payment system used, and the wage management
systems available to the factory. This information enables
us to identify the main fields of action that must be
impacted by the living wage strategy.

To develop our strategy we work with other brands and
various stakeholder groups in the textile sector. We consider
obtaining living wages to be a common challenge for the
whole industry and one which requires the collaboration
of all the parties to achieve it, ranging from suppliers and
manufacturers, to the countries’ governments. Along these
lines, our collaboration in the ACT (Action, Collaboration,

Transformation) initiative is one of the keys to our living
wage strategy.

Furthermore, in 2019, we have promoted supplementary
approaches such as the digitisation of wages, and the
financial education of workers.

Our lines of action in this Priority Impact Area are:

- Promoting and facilitating collective bargaining: we believe
that the most sustainable way of achieving living wages in
the industry is through collective bargaining. Through the
ACT initiative, and within the framework of our Agreement
with IndustriALL Global Union, we work to foster the
creation of spaces for dialogue that encourage the reaching
of agreements in the textile industry regarding wages.

- Effectively implementing responsible purchasing
practices: Through the ACT initiative we partner with
other brands in the sector for the joint development of
responsible purchasing practices. We train our buyers
and the suppliers to apply these practices.

- Enhancing the production organisation systems and
methods: aware of the impact these systems have on
the working conditions of employees, we chiefly support
suppliers in their improvement through our Lean Project
and the ILO SCORE programme.

- Improving management systems and wage digitisation:
as members of the Better Than Cash Alliance, we work
towards the digitalisation of payments in the supply chain.
In 2019, Bangladesh was the focal point of our actions.
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02.02.01/ Promoting
collective bargaining

At Inditex we believe the most sustainable way of securing
living wages in the industry is through collective bargaining.
This is why we work on enabling factories and suppliers
to develop mature industrial relations so they can reach
agreements in this area. Our work with IndustriALL Global
Union under our Global Framework Agreement is one of the
tools we use. These activities include educating workers
on their rights, supporting them in electing representatives,
and encouraging collective bargaining with initiatives for
workers, employers and unions.

\ i , More information on page 105 of this Annual Report

Inditex supply chain factories covered by Collective Agreement in 2019

Geographical area Number
Africa 36
Americas 55
Asia 75
Europe (non-EU) 26
European Union 2,107

Through the ACT (Action, Collaboration, Transformation)
initiative, promoted by international brands and IndustriALL
Global Union, we are working on promoting platforms for
dialogue that can be used for putting garment industry
agreements in place to secure decent wages and working

Guide to Freedom of Association in Myanmar

The aim of this guide is to support the development of constructive industrial relations
between employers and workers, ensuring the principles of the freedom of association
are applied under the framework of international labour standards. The guide covers

practical ways harmonious industrial relations can be established, for example y
meetings between management and union representatives and conflict resolution

procedures.

conditions, bolstered by responsible purchasing practices.
In 2019 various schemes were implemented under the ACT
framework, with those in Myanmar, Turkey, Bangladesh
and Cambodia being particular highlights.

Four meetings were held in Myanmar, with the participation
of 12 manufacturers (16,020 workers) from the Inditex
supply chain in the country. A major milestone achieved
through the work of the ACT in Myanmar in 2019 was the
development of the Guide to Freedom of Association.

In Turkey progress was made on the alignment of local
and global ACT initiatives, as well as a joint approach to
increasing supplier participation and raising awareness of
ACT principles.

Similarly, in 2019 ACT made initial inroads in Bangladesh
to lay the foundations for a dialogue between the initiative
and employer federations.

Again, under the ACT framework, we implemented
campaigns to raise awareness of the freedom of
association and the promotion of collective bargaining in
Cambodia. We sent various communications on the ACT
initiative to the 16 main suppliers operating in the country
to encourage their support of the initiative. Meanwhile,
ACT sent a letter to the Cambodian manufacturers’
association GMAC to seek negotiations with the country’'s
unions with the aim of setting up collective agreements
and advocating respect for the freedom of association
and collective bargaining. Inditex also sent this same
letter to nine of the country's suppliers and factories
belonging to GMAC.

Key contribution

EIN 0 L Al AT
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The guide was agreed by representatives of suppliers and manufacturers working
for brands belonging to ACT in the country, and the Industrial Workers Federation in
Myanmar (IWFM), a local IndustriALL Global Union member. The International Labour

Organization also provided technical guidance on drafting the guide to ensure content

is aligned with international labour standards.

The guide represents a milestone in industrial relations in Myanmar, and is one of

ACTa0E
' :' Collanaration
Transicamalion

the textile industry’s benchmark agreements. It can also be used for reference by

our suppliers and manufacturers in the country for freedom of association and
collective bargaining matters, along with local and international legislation, our Code of
Conduct for Manufacturers and Suppliers, and our Global Framework Agreement with

IndustriALL.

102-41,103-2, 407-1, 413-1
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02.02.02/ Responsible
purchasing practices

Responsible purchasing practices encourage decent
working conditions, in particular decent wages. After all,
purchasing planning, lead times, pricing criteria and our
strategy on commercial relationships with suppliers are all
key to this strategy.

We are working with ACT on the joint development of
responsible purchasing practices. As a member of this
initiative, Inditex signed a Memorandum of Understanding
with IndustriALL in 2015, endorsing our commitment to
purchasing practices conducive to paying living wages.

In 2019 we trained more than 200 purchasers on responsible
purchasing practices. Specifically, they received guidance
on the commitments put in place by ACT and how these
can be implemented in the Company.

Our work on responsible purchasing practices extends
not only to purchasers, but to suppliers too. Over the
course of 2019 we maintained an ongoing dialogue
between suppliers and purchasers, which has been key
to implementing new parameters to measure purchasing
practices in line with the Accountability and Monitoring
Framework agreed by ACT brands in September 2019.
This framework represents a step forward in due diligence
in purchasing practices, allowing the assessment and
monitoring of compliance with the principles outlined in
the MoU signed with IndustriALL.

Purchasing and production cycle

: PLANNING SAMPLES

PRICING
NEGOTIATIONS

5 9 T

MODIFICATIONS,
REORDERING

DELIVERY :

O ----0- smar

© ©

PRODUCT QUOTATION
DEVELOPMENT

COMMITMENTS IN PURCHASING PRACTICES

© O

RESPONSIBLE
EXIT FROM
PAYMENT PRODUCTION AND SUPPLIER
CONDITIONS LEAD TIME

1. Purchasing prices include wages as an itemised cost: Include and respect the wage component of a product in negotiations.
2. Fair terms of payment: Supplier payments made according to conditions previously agreed between the parties.

3. Better planning and forecasting: Transparent communications with suppliers on the purchasing process.

4. Undertake training on responsible sourcing and buying: Provide training on best purchasing practices.

5. Responsible exit strategies: \When a decision is made to stop working with a manufacturer for whatever reason, it must be done responsibly in a
way that minimises the decision’s impact on the manufacturer’s operations.
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Likewise, in 2019, 45 suppliers from the Inditex supply chain

in Turkey assessed purchasing practices by completing a 0

questionnaire (PPA). 360° ASSESSMENT OF PURCHASING PRACTICES
We also worked individually with buyers from all our © ©
brap_ds, primarily through ong_oing training. As Wel_l as Self-assessment PPSA | PPA Self-assessment
training 220 buyers in responsible purchasing practices questionnaire carried questionnaire carried
as mentioned previously, our cluster teams trained a total out by BUYERS out by SUPPLIERS

of 75 buyers from various local teams over the course of
the financial year.

ki) More information on page 94 of this Annual Report. COMPREHENSIVE EVALUATION OF BRANDS' PURCHASING
PRACTICES

103-2,103-3, 413-1, AF5 113
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02.02.03/ Enhancing the production
organisation systems and methods

Methods and systems for managing factory production
have a direct impact on working conditions. How
production is organised has a bearing on issues such as
health and safety, working hours, wages and levels of work
satisfaction.

We tackle these improvements through two programmes
at Inditex: the Lean Project (an internal Inditex project) and
the ILO's SCORE Programme, with a twofold objective:

- To improve working conditions and worker satisfaction.

- To optimise factory production systems and support
management with the ongoing improvement of their

performance and competitiveness.

Lean Project
OBJECTIVE

To improve employees’ working conditions in factories through the
implementation of the Lean methodology, using the philosophy as a
springboard to improve production management systems and involve
workers in the production process.

®

CHINA

/ Started in 2015.

/ Implemented in
14 factories in
2019, benefiting
5,215 workers and
training 22 Inditex
suppliers (with
3,190 workers) on
the benefits of the
Lean philosophy.

INDIA

/ Started in 2018.

/ Implementation
continued in
2019 at one of
the country’s key
suppliers with
2,978 workers,
which has already
resulted in
improved working
conditions.

PORTUGAL

/ Started in 2018.
Experts from
the Universidade
do Minho
collaborated on its
implementation.

/ In2019 it was
implemented at
two suppliers with
315 workers.

CAMBODIA

/ In2019,
implementation
commenced in a
factory with 472
workers.

BANGLADESH

/ Implementation
commenced at
two suppliers with
3,560 workers. To
date, management
and pilot line
workers have
been trained in the
basic principles of
Lean.

By supporting the improvement of our suppliers and manufacturers’
production management systems, we are making a contribution
to improving working conditions and worker satisfaction.
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MEASURING THE IMPACT OF THE LEAN PROJECT

Implementation
on the pilot line

Start
Ongoing &
improvementt CONDUCTING
WORKER SURVEYS

Follow-up visits

WORKERS' OPINIONS

WORKER SATISFACTION®
o/i
19
BEFORE THE PROJECT AFTER HAVING PARTICIPATED IN
— THE PROJECT FOR AT
LEAST A YEAR
100% 96% 96% 80%
prefer the new think the project think that they think
way of working ~ has beenof  canworkmore communications
benefitto them  comfortably with their
following the superiors have
project improved
following the
project

The above findings are based on personal interviews carried out among a sample of workers in factories participating in the project.
Data relates to nine factories that have been involved in the project for at least a year (factories located in China, India and Cambodia).

(1) Workers' satisfaction is scored from 1 to 4.

103-2, 413-1
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SCORE Programme (ILO)

The SCORE (Sustaining Competitive and Responsible
Enterprises) Programme, developed by the International
Labour Organization, is split into five modules that focus
on improving SMEs’ management systems in order to
improve working conditions and promote fundamental
labour rights. At Inditex we have participated in the
programme since 2014 in several of the countries in our
supply chain, supporting our providers and the ILO teams
who implement it.

As well as these two main programmes, we also carry out
activities at a local level in collaboration with specialist
organisations. In Argentina for example, our local team
is collaborating on a project with the National Institute of
Industrial Technology (INTI). In 2019 two suppliers took
part, to the benefit of 262 workers. The teams at the
INTI and Inditex supported suppliers in improving their
production management systems, which had a positive
impact on employees’ working conditions.

SCORE Programme (ILO)

OBJECTIVE

To improve productivity in SMEs through actions addressing: workplace
cooperation, quality management, cleaner production, human resources
management and health and safety management at work.

CHINA TURKEY

PAKISTAN

/ In 2019 implementation of the
programme continued in two factories
with 952 workers.

/ As well as the ILO, the Ethical Trading
Initiative also collaborated on the
programme.

/ Our social sustainability teams take
part in regional SCORE meetings,
where participating factories share
best practices and learning outcomes.

/ Eight Turkish factories have
implemented the programme in 2019,
to the benefit of 912 workers.

/ Four of these factories have already
implemented all five modules.

/ InTurkey the programme has a

particular focus on protecting refugees’

human and labour rights.

/ The ILO launched the programme at
the end of 2018.

/ In 2019 two Inditex suppliers (5,780
workers) took part in it. One of them
has already completed implementation
and the second started the process at
the end of 2019.

The ILO SCORE programme seeks to improve SMESs’ management systems in
order to improve working conditions and promote fundamental labour rights.
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02.02.04/ Improving management
systems and wage digitisation

The main working areas in this field are:

- Analysing and improving wage and working hours
management systems.

- Wage digitisation and financial empowerment.

These two working areas, in the same way as previous
activities, contribute not only to workers receiving a living
wage, but to them receiving it on time and in a way most
beneficial to them, promoting financial inclusion and
education.

In this vein, we are educating our suppliers on how digitised
wage payments facilitate the empowerment and financial
inclusion of workers. At the same time it is more efficient,
entails less risk, and promotes the transparency of
transactions: all of which bolsters the development of our
strategy for living wages.

We also see wage digitisation and financial empowerment
as being closely tied with women's empowerment, as it
facilitates their inclusion in the household economy
and financial decision-making. In this sense, our wage
digitisation strategy goes hand-in-hand with our women's
empowerment strategy in countries such as Bangladesh
and India.

Qi > More information on page 122 of this Annual Report.

Working area Country Objective Description Collaboration  Indicators
Analysis and improvement China Complement audit methodology with Thoroughly analysing wage and working hours Internal programme. A factory with 300 workers.
of wage and working hours an in-depth evaluation of the factory's management systems. The project began in 2018, and
management systems management systems in order to detect  following an initial observation and evaluation phase a
any potential areas for improvement. plan of action was developed and implemented in 2019,

focusing on solving the root causes of inefficiencies

detected in the initial phase.
Wage digitalisation and Global Promote wage digitisation as a method ~ Membership of the Better Than Cash Alliance in 2018, Better Than Cash Event to raise awareness in

of remuneration throughout the supply
chain and promoting the transition to a
digital economy worldwide.

financial empowerment

a partnership between governments, companies and Alliance.
international organisations.

Bangladesh and cooperate
with other stakeholders in the
country.

Vietnam  Develop and implement digital solutions  Analysing the Vietnam context to examine payment

International Labour  Two factories with 742 workers

to the benefit of both companies and digitalisation, including interviews with employees. Organization. took part in the study.
workers. Women's World
Banking.
Wage digitisation in Bangladesh Key contribution
An event was held in Dhaka (Bangladesh) on 20 November 2019 to publicise the benefits °

of wage digitisation and its promotion in the Bengali textile industry.

The event was organised by Access to Information (a2i) (a programme from the
Bangladeshi government’s TIC division), the United Nations Development Programme,
Better Than Cash Alliance, BSR, and the Bangladesh Garments Manufacturers and
Exporters Association (BGMEA). Inditex and other brands with supply chains in the
country also took part and supported the event, collaborating on its design and inviting

our suppliers to attend.

Various speakers shared their experiences and learnings at the event, from government
members (such as the Minister of Industry) to suppliers that have already digitalised
their wages. Two female workers from one of the factories where Inditex implemented
the BSR’s HERfinance Digital Wages programme shared their experiences, explaining
how receiving their wages digitally (by mobile banking in this case) had benefited and

empowered them.

A document on the principles of supporting digitisation, produced by Inditex and other
brands in collaboration with BTCA, BSR and the Bill and Melinda Gates Foundation
was shared at the event. The document encourages more brands to support wage
digitisation and encourages suppliers to roll it out in their companies.

g =
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02.03/ Women Empowerment

2019 KEY INDICATORS

FACTORIES INVOLVED IN IMPROVEMENT
PROJECTS AND PROGRAMMES: 46 factories with 45,579 workers

SUPPLIERS TRAINED: 140 suppliers and manufacturers with 126,326 workers trained
in subjects related to women empowerment.

RELATED SDGs CORE STAKEHOLDERS

International Labour Organization / BSR / Swasti /

- e
b i Medicus Mundi

Promoting that all the women in the supply chain benefit from
the best conditions and the same opportunities as men.

Women represent the majority of the workforce in the textile Gender equality is a prerequisite to any sustainable

sector supply chains and they face various challenges at development goal, since it holds the potential to reverse

work compared to their male counterparts. inequality in relations of power between women and
men and it addresses the structural barriers that prevent
progress.
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Our women empowerment strategy in the supply chain is based
in three pillars: health, protection and empowerment.

Of the 17 SDGs, only one, SDG 5 (Achieve gender equality
and empower all women and girls) is focused on a
specific collective and applied in a cross-cutting way to
the other goals.

We are fully committed to this goal. Women represent
more than half of the workforce in our supply chain.
Therefore, to achieve a stable and sustainable supply
chain, we promote gender equality and we champion
practices that encourage the inclusion of women and
their development. All empowered women have the
potential to transform their family, community, economy
and society.

At Inditex, we have a strategy for the empowerment of
women in the supply chain, which was approved in 2017

and renewed within the framework of the new Workers at
the Centre 2079-2022 Strategy. Through this strategy, we
seek to encourage the men and women working in our
supply chain to enjoy the same rights and opportunities.

This strategy is focused on three core goals:

- Health: Facilitating healthcare services, chiefly in
maternity and reproductive health.

- Protection: Promoting zero tolerance policies and
practices for the prevention and management of
workplace harassment.

- Empowerment: Involving female workers in programmes
related to finance, leadership, and empowerment.

REPRODUCTIVE HEALTH.

Integrating a gender approach
into all the health programmes we
undertake is key to having a direct

impact on their quality, ensuring
women’s health, guaranteeing \
access to healthcare services, and

incorporating reproductive health
and female hygiene as fundamental

/
7
7
’
/
/
1
1
1

HEALTH

1
I
1
\

STRATEGY FOR THE EMPOWERMENT OF WOMEN IN THE INDITEX SUPPLY CHAIN

GOAL: FACILITATING HEALTHCARE P
SERVICES, CHIEFLY IN MATERNITY AND ®\ o

1
\ 1
\ 7

aspects of our programmes. A EMPOWERMENT / factories regarding these matters,
S R L ’ as well as promoting gender policies

Sl 7 focused on preventing and, where
Te-do--7 applicable, eradicating discrimination

and harassment in the workplace.

GOAL: INVOLVING FEMALE WORKERS IN PROGRAMMES RELATED TO FINANCE, LEADERSHIP, OR EMPOWERMENT.

S GOAL: PROMOTING ZERO TOLERANCE

RS N POLICIES AND PRACTICES FOR THE
R PREVENTION AND MANAGEMENT OF
' WORKPLACE HARASSMENT.
&é\ Aé)j ‘\ At Inditex, we want to promote a

safe workplace, contributing to
preventing and rooting out any kind
of discrimination, harassment or
abuse.In this sense, we undertake
projects focused on raising the
awareness of and educating the
workers and management of

PROTECTION |

An inclusive workplace is guaranteed when female workers play an active part therein. To do so, it is crucial to involve the management and all
the workers of factories in the empowerment of workers. This results in an improvement not only to the standard of living of women, but also that
of men, children, families, communities and the wider society.

103-2, 413-1
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02.03.01/ Health:
Facilitating health care

According to the World Health Organisation, 1,600 women
and more than 10,000 newborns die each day due to
preventable complications in pregnancy and childbirth.

At Inditex we advocate improved access to health care for
women, as well as family planning and maternal health.
By maintaining an active presence across our supply
chain, we have successfully brought these measures to
a large number of women who would otherwise have had
difficulties accessing products and services.

In June 2019, at an event organised by Women Deliver — a
global organisation that champions the rights of women
and girls — ten companies including Inditex and the United
Nations Foundation announced our commitment to
improve the health and empowerment of female workers
across our supply chains. More specifically, Inditex
committed to reaching a target of 70,000 female workers
being covered by healthcare services, chiefly maternity and
reproductive health services, by 2022.

The main projects related to women'’s health care in 2019
were the following:

Sakhi Health programme in India

In 2019 we launched a new version of our Sakhi Health
programme in India in 18 factories (with 26,907 workers),
which we developed in collaboration with St. Johns
Medical Academy of Health Services. The new programme
maintains the goal of creating best practices in health,
hygiene, nutrition, menstruation and reproductive health
of female workers; at the same time as tackling issues
such as health counselling in factory canteens, nurseries
and clinics, and providing specialist training for pregnant
women and fathers of children under five.

Programme to improve health and
social care in the textile industry with
Medicus Mundi Sur in Morocco

Our collaboration with Medicus Mundi Sur (MMSur)
in Morocco began in 2014, when we implemented a
programme to improve the social and health situation
of textile workers in the country. Since then we have
strengthened our collaboration, bolstering the programme
furtherandtackling new issues, always with the cooperation
of public bodies in Morocco. In 2019, 15 factories and
suppliers took part in the programme, reaching a total of
4,489 workers.

In addition we have developed a medical campaign for
workplace disease prevention every year under this
same programme, enabling us to identify conditions
such as diabetes, high cholesterol and anaemia among
others. All companies were given a satisfaction survey
to evaluate and assess the recommendations and
requirements of companies and workers after medical
campaigns.

PROGRAMME TO IMPROVE HEALTH AND SOCIAL CARE IN
THE TEXTILE INDUSTRY IN MOROCCO

Medicus Mundi strategy
relating to the
organisation’s principles
and mission in Morocco.

Legal and Inditex strategy
public policy for women's
framework in empowerment

Morocco.

Promote the right to healthcare and socio-labour rights
of female employees in the textile industry with a gender-
based, cross-cultural focus.
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02.03.02/ Protection: zero tolerance
to workplace harassment

Our Code of Conduct for Manufacturers and Suppliers
includes the prohibition of discrimination (including
for gender-based reasons) and the prohibition of abuse
or inhumane treatment. To ensure compliance with the
Code, if any potential non-conformity with these points is
detected, our auditors will raise a gender alarm and the
issue will be dealt with on a case-by-case basis.

As a complement to this work, we have put various
programmes into place at Inditex to promote best practices
and encourage suppliers to develop their own policies on
zero tolerance to workplace harassment. We have also
joined forces with other relevant industry stakeholders
to achieve these aims. In this vein, the Foro de la Moda
(a fashion industry forum which Inditex is a member
of, together with organisations in the third sector) and
members of IndustriALL Global Union in Spain — UGT and
CCOO — sent the ILO a letter of support for the adoption of
Convention 190 on the elimination of workplace violence
and harassment. The convention was finally approved by
the ILO in June 2019.

Working area Country Objective Description Collaboration Indicators
Afocus on gender in Human Turkey Analyse I_-Iuman Resqurces management Project stages: Internal programme.  Three factories with
Resources management systems in our suppliers' factories - Initial evaluation In-situ analysis and documentation research. 1,075 workers.
in the country with a gender-based R dations for i i i
approach to detect any potential areas ecommendations for improvement by management area.
for improvement. - Measuring the impact through follow-up factory visits.
- Training with an NGO for workers and management.

Sowbhagyam Project India Prevent the practice of Sumangali, In place since 2013. The project is currently focusing on improving ~ Save. Training 71 local
an abusive employment practice that interaction with recruitment agents and preparing a tool kit on organisations.
primarily affects young female workers.  commitment to the community, including how the project itself works

50 that it can be replicated.

Sakhi Worker Wellbeing India Support and train workers and The main focus for the year was providing technical support to Swasti. Eight factories with

implement systems to encourage a participating suppliers to enable them to implement it themselves. 14,880 workers.

climate of equality.

Training in preventing sexual India
harassment in the workplace

Raise awareness among workers
of sexual harassment and promote
prevention in the country.

Interactive sessions on various themes, from what constitutes sexual  Internal programme. 42 suppliers with
harassment to the various mechanisms that can be used to confront
it, such as laws against such acts in India.

107,508 workers.

Protection project with Medicus Morocco  Raise awareness among female and

Mundi Sur
sexual harassment, and the procedures
to follow should any issues arise.

Training and support on the prevention of harassment and violence
male workers on gender-based violence,  for those potentially affected.

Medicus Mundi Sur 1,118 workers.
and the Union of
Feminist Action.

103-2,103-3, 413-1
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02.03.03/ Empowerment: involving
female workers in financial, leadership

and empowerment programmes

The ultimate aim of all the actions in our women's
empowerment strategy is to provide tools to enable them
to actively participate in work, family and social life, thereby
improving the quality of life of families, communities and
society at large, and contributing to the construction of
robust and fair economies.

Working area Country  Objective Description Collaboration Indicators
Financial empowerment India and Promote the financial empowerment Participation in the HERfinance and HERfinance Digital ~ BSR Two factories in Bangladesh
programmes Bangladesh  of female workers as a tool to combat Wages programmes working towards the sound (with 4,319 workers) have
gender inequality and discrimination. transition from wages being paid in cash to digital implemented HERfinance
payments, and financial education, as tools for inclusion Digital Wages. Two factories
and empowerment. These activities are all in line with our in India (with 4,691 workers)
wage digitisation strategy in the previous section. have started HERfinance
- implementation.
@ More information on page 117 of
this Annual Report.
MIG SCORE Turkey Participation in the ILO MIG SCORE In 2019 the project came to an end with the last two ILO Four factories (769 workers).
programme in Turkey, which aims to steps being completed, including ILO consultancy
promote gender equality, with SMES and improvement programmes. A closing meeting
and organisations from the social and ~ was conducted to share learning outcomes and best
solidarity economy. practices. Local purchasing teams from Inditex attended
the meeting.
Together Strong Turkey Raise awareness among female and Pilot project commenced in 2019. Training given in AGEV One factory (91 workers).
male workers on gender equality. collaboration with AGEV, an expert organisation.
Education and awareness Turkey Raise awareness on human rights, Face-to-face training and information sharing to raise Women for 79 factories and 19 suppliers
improving knowledge on gender equality awareness on gender quality. Women's Human (18,818 workers).
and maintaining a workplace free of Rights - New Ways
violence and discrimination. (WWHR)
Key In 2019 we devised a pilot programme in collaboration with the
contribution organisation BSR, for both our social sustainability teams and buying
cEEss——— teams to take part in. The project, which we have named InditeXher,
aims to develop women's empowerment programmes in factories
and assess the impact they have on purchasing projects and vice-

versa. The project includes the following activities among others:
- Development of health projects (HERhealth).
- Development of financial empowerment projects (HERfinance).

- Specialist gender training for commercial teams, sustainability
teams, suppliers and factories involved in the project.

- Creating a special tool to assess the impact of the strategy on
purchasing practices.

Through this project we hope to improve communication and
engagement between workers and management, as well as
between the various divisions of Inditex. Ultimately this will have a
positive impact on the lives of female workers whilst simultaneously
improving the Group's purchasing practices.
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02.04/ Occupational health and safety

2019 KEY INDICATORS

FACTORIES INVOLVED IN IMPROVEMENT
PROJECTS AND PROGRAMMES:

SUPPLIERS TRAINED:

428 factories with 636,430 workers

290 suppliers and manufacturers with 192,710 workers

trained in occupational health and safety.

RELATED SDGs

CORE STAKEHOLDERS

IndustriALL Global Union / Accord / Medicus Mundi /
Autoridade para as Condigoes do Trabalho (Portugal) / Universidade do
Minho / National Safety Council, India

Guaranteeing that workers in the supply chain are protected against
risks to their occupational health, safety, and well-being.

In our industry, like in other production industries,
there are occupational risks that can cause injury. In
this sense, conventions, directives, standards, and
legal requirements play a fundamental part. Other
relevant global commitments, such as the Sustainable
Development Goals (SDGs), also influence the context of
occupational health and safety, particularly SDG 3, which
includes targets closely linked to occupational health and
safety. Our strategy on occupational health and safety
in the supply chain is aligned with these international
standards and commitments.

Occupational safety in the textile sector includes aspects
as diverse as the structural safety of buildings, the
management of chemical products, electrical machinery,
and other ergonomic factors. Raising awareness on and
engaging in the ongoing improvement of labour conditions
from a health and safety perspective is a key factor in the
protection of workers. This context leads us to consider
the health and safety in our supply chain as a priority area
within our Workers at the Centre 2019-2022 Strategy.

103-2, 413-1
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STRATEGY ON OCCUPATIONAL HEALTH AND SAFETY IN THE SUPPLY CHAIN

Emergency preparedness
and response.

Monitoring compliance with the Code of
Conduct and applicable legislation.

©) o—

Compliance

b

[

C

& » Q)

Emergency
\
response '

Consultation and effective participation of
workers in the area of occupational health
and safety.

' Safe and hygienic 7
working conditions g

Participation and consultation

Improvement
/ management system

o Implementing occupational
health and safety
management systems.

Occupational health and safety experts from the Inditex
teams in the main production countries ensure the strategy
is correctly implemented. Similarly, the contribution of
different stakeholder groups is key to encouraging the
positive impact of initiatives. The textile industry itself has
responded to many of the existing challenges through global
initiatives, such as the Accord on Fire and Building Safety in
Bangladesh (also known as Accord), which is an example of
progress in the safety of the textile sector in that country.

The strategy is implemented through the following areas
of work:

- Compliance with the Code of Conduct and the
applicable legislation: using the information obtained

when executing the sustainability compliance model,
we set out projects and activities for our suppliers and
manufacturers.

- Effective participation of workers in the area of
occupational health and safety: we foster the setting up
of health and safety committees in factories.

- Training and accompanying suppliers when implementing
occupational health and safety management systems.

- Emergency preparedness and response: guaranteeing
that our suppliers have a coherent, updated, and
assimilated emergency plan, is a central objective in our
strategic plan.

We are committed to ensuring the workers in the supply chain
carry out their activity in safe and healthy environments.
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Working with these priorities, we set out projects and
activities involving our suppliers and manufacturers, with
the ultimate goal of improving safety in the workplace and
consistent compliance with the Code of Conduct. As well
as improvement projects, we carry out actions relating to
auditor training, reviewing our own methodologies and
training our internal teams.

02.04.01/ Monitoring compliance
with the Code of Conduct
and relevant legislation

By carrying out audits, our compliance programme
provides us with information on health and safety risks to
workers, enabling us to establish priority areas to work on
at a thematic level.

Project Country  Description Collaboration Indicators

Health and safety assessment, ~ Morocco Project initiated in 2015 to check whether corrective actions have been successfully — Internal programme. 21 factories (7,381 workers) included in the

CONTINUOUS improvement and
training

implemented in factories. Following remediation, a social audit verifies the positive
impact of the actions.

project, with 10 receiving individual training.

Health and safety training, China
assessment and continuous
improvement

Project commenced in 2019 in collaboration with Nanjing University EHS Academy

and health and safety experts, providing training in fire, electrical and machine safety,

and chemical processes safety management. Assessment of the companies trained
and the implementation of corrective plans are now in progress and will continue
over the course of 2020.

Nanjing University
EHS Academy.

13 suppliers and 23 factories trained (9,058
workers).

Structural, fire and Bangladesh ~ When working with new suppliers and manufacturers in Bangladesh, the onboarding  Internal programme. 122 assessments of new suppliers and
electrical assessment for new process includes a structural, fire and electrical assessment to identify any risks manufacturers of the finished product.
suppliers and factories present in facilities prior to becoming part of our supply chain 25 assessments of new suppliers and
In 2019 we introduced a technical assessment for any buildings not inspected by manufacturers of raw materials.
Accord and a pilot scheme for suppliers of raw materials. 24 assessments of finished garment
buildings not inspected by Accord.
Monitoring of compliance Bangladesh  As a signatory of the Accord on Fire and Building Safety in Bangladesh, Inditex is Internal programme. 383 monitoring visits to 76 suppliers and 51
with Accord's corrective committed to health and safety in textile factories. manufacturers (304,173 workers).
action plans Supported by an external team dedicated to Inditex, our engineers verify and monitor
the effective implementation of corrective actions in our suppliers and manufacturers
as required by the Accord.
Improving workplace health and safety Key Lt

conditions in the supply chain in Portugal

In 2017 we started a project in collaboration with the
Autoridade para as Condigbes do Trabalho, IndustriALL Global
Union, FESETE, SINDEQ and the Universidade do Minho, with

contribution

i

the aim of improving workplace health and safety in the supply

chain in Portugal.

In 2019, 42 suppliers attended a new training session to
provide continuity on awareness, assessment and corrective
tasks relating to the breaches this project encompasses.
IndustriALL, its local members and health and safety experts
from the Autoridade para as Condigcoes do Trabalho and the

Universidade do Minho took part.

Similarly, monitoring of progress on corrective action plans at
suppliers and manufacturers'’ facilities continued. The positive
impact of the project was also verified in the Code of Conduct

compliance programme.

42 suppliers trained

74 companies implement the

project with the collaboration

of 40 related suppliers

Impact on 4,737 workers

47% of factories involved
have significantly
reduced their risk

©

29 factories assessed in 2019

103-2,413-1, AF2
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02.04.02/ Effective participation
of workers in occupational

Protecting the health and safety of workers requires
the involvement and direct contribution of the workers
themselves. This is why we encourage our suppliers to set

health and safety up and train health and safety committees in their factories,
along with other consultation and participation mechanisms.

Project Country  Description

Collaboration

Indicators

Support and backing for health  Morocco One of the lines of work of our project with Medicus Mundi Sur and AMSAT -

Medicus Mundi Sur and

Training and backing for health and

and safety committees Association Marocaine de la Santé au Travail- focuses on operational supportand  AMSAT (Association safety committees in 12 factories
backing for health and safety committees, both in defining annual action plansand ~ Marocaine de la Santé au (3,402 workers)
reviewing documentation. Travail).
@ More information on page 120 of this Annual Report.
Support and direct involvement  Bangladesh  This legally binding agreement enables workers to ask questions about healthand ~ Accord. 48 communications managed,
in Accord complaints and safety risks confidentially via their complaints and reporting procedures. relating to 37 factories (118,920
reporting procedures workers)
Training for health and safety  India Industrial safety training promoted by the National Safety Council in India. National Safety Council. 39 member health and safety
committee members via the managers from 11 suppliers

National Safety Council
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02.04.03/ Implementing
workplace health and safety
management systems

Management’s firm commitment is fundamental to
setting up management systems in our suppliers and
manufacturers’ facilities, which should include assigning
clear roles, responsibilities, procedures and indicators.

We provide training and support with the implementation
The continuous improvement of health and safety process to our suppliers and manufacturers so they can
conditions goes beyond reducing identified risks. set up these systems.

TRAINING AND DEVELOPMENT OF HEALTH AND SAFETY MANAGEMENT SYSTEMS

INDIA

Project to improve workplace health and safety management systems.

@ Includes training and site visits to suppliers’ facilities and regular risk
assessments to maintain a focus on ongoing improvement in health

and safety management.

INTERNAL
PROGRAMME

EXPERT CONSULTANT

INVOLVED IN THE PROJECT
SINCE 2016

TRAINED IN 2019

18 follow-up visits

SUPPLIERS WORKERS SUPPLIERS

== =
9 18,317 4 4,457

WORKERS

Management's commitment is fundamental to setting up health and safety

management systems in our suppliers' and manufacturers’ facilities, which

should include assigning clear roles, responsibilities, procedures and indicators.

103-2, 413-1
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02.04.04/ Emergencies:
preparation and response

Preparation and a coordinated response are fundamental
aspects of minimising the negative impacts of serious and
imminent risks to workers. This is why guaranteeing our
suppliers have robust, up-to-date and integrated plans in
place to deal with emergencies forms an essential part of
our strategic plan.

At Inditex we have commenced work on a guide to
establishing and improving emergency planning. Health
and safety experts from our social sustainability teams
are working on the development, and it will be shared with
suppliers upon completion. NFPA 1600, ISO 45001:2018
and FEMA 141/0ctober 1993 standards have been used
for reference in the development of the report. We have
also defined procedures internally for communicating
and assessing potential emergencies identified in our
supply chain.

Project Country  Description

Collaboration Indicators

Training, assessment and Pakistan
improvement of responses

to emergencies, and fire and

electrical risks.

Training project commenced in 2019. Also includes risk
assessments in facilities to establish corrective action plans.

Internal programme in collaboration

9 suppliers trained (63,130 workers) and 5
with an expert consultant.

facilities from 2 suppliers assessed.

Analysis of cases presenting Turkey,

potential structural risks China, Italy, and risk assessment.
Portugal

Internal mechanisms to communicate potential emergencies  Internal programme.

50 cases managed in Turkey, China, ltaly and
Portugal.

Key
contribution

Emergency response and earthquake risk training in Turkey

In 2019 we conducted training sessions in collaboration with the NGO AKUT Search and Rescue Association in industrial zones
located in high seismic hazard zones in Turkey, with a focus on emergency response. 28 suppliers and 124 manufacturers (with a
total of 31,693 workers) received training with a particular focus on earthquake activity.

Training sessions for suppliers and manufacturers were also complemented by training on the subject in schools and

communities. 15,106 pupils from 10 schools received training.
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02.05/ Protection of migrants and refugees

2019 KEY INDICATORS

FACTORIES INVOLVED IN IMPROVEMENT
PROJECTS AND PROGRAMMES:

SUPPLIERS TRAINED:

15 factories with 4,798 workers

77 suppliers and manufacturers with 17,316 workers trained

on migrants rights and cohesion in the workplace.

REMEDIATION PLANS:

RELATED SDGs

[

70 remediation plans with 59 refugee workers and 91 migrant workers.

CORE STAKEHOLDERS

International Labour Organization / MUDEM / Pratham /
United Work / CCR CSR

Ensuring that the rights of refugees and migrants are upheld and that a
decent workplace is provided in factories, supporting cohesion.

Forced migration can lead to a situation of vulnerability
of people both at work and in their personal life, which
can affect their human rights, precisely as a result of their
migrant status.

At Inditex we have a zero tolerance policy towards the
exploitation and discrimination of any worker in the
supply chain, as set forth in our Code of Conduct for
Manufacturers and Suppliers. This approach especially
applies to migrants and refugees, as a collective that is
potentially more vulnerable to such abuse.

In addition to the Compliance Programme with the Code
of Conduct, frameworks such as the United Nations
Global Compact on Refugees and the United Nations

Guiding Principles on Business and Human Rights,
are our benchmark when it comes to planning and
implementing initiatives for the protection of migrants
and refugees. Inditex has a strategy dedicated to this
collective that is structured around three specific
goals, making it possible to redress any potential
discrimination situation and promote fair labour
practices that encourage labour cohesion.

At Inditex we analyse and monitor the conditions of these
workers in our supply chain, to ensure there are no violations
to their rights. Specifically, in India and China, where internal
migration is more commonplace, and in Turkey, a country
which — due to the conflict in Syria — has become a major host
to migrants and refugees.

103-2, 413-1
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GENERAL GOALS

Implementing successful remediation plans for refugees

for migrants and refugees.

_ TRAINING, AWARENESS-
RAISING, AND EDUCATING.

Strategy on the protection of migrants and refugees

SPECIFIC GOALS

and migrants with the support of effective internal —
mechanisms.
Promoting fair employment and recruitment practices

—0

Strengthening the social and labour cohesion.
—0©

_ GLOBAL EXCHANGE OF BEST PRACTICES
AND LOCAL LEARNINGS.

Implementing remediation programmes on an individual basis.
Stocktaking on the best practices and implementation on a
global scale. Better understanding of the global and local context
regarding migrants and refugees.

Creating and applying guidelines on fair employment and
recruitment practices to be globally applied by manufacturers —]
and suppliers throughout the supply chain.

Developing projects and programmes that bolster cohesion in
the workplace and in the community in collaboration with various —
stakeholder groups.

_ PARTNERSHIPS WITH
STAKEHOLDER GROUPS,

Similarly, we acknowledge the importance of cooperation
to address the challenges related to the recruitment and
employment of refugees and migrants, particularly in
countries with weak regulations. For this reason, we partner
with key players such as the ILO, UNHCR, Ethical Trading
Initiative, employer organisations and other brands, suppliers
and NGOs. We are also a member of the Tent Partnership for
Refugees platform.

In parallel, and from an academic perspective, we support
the research into migratory phenomena and the reality of
migrants through the Inditex Chair of Refugees and Forced
Migrants at the Comillas Pontifical University. The institution,
which partners with organisations working in the field
with forced migrants and refugees, has launched various
research projects to raise awareness around the reality of
these people and to improve actions taken with them. For
example, the Chair has been a trailblazer in the study on
the phenomenon of refugees in Spain. It is also particularly
active in raising awareness on this matter, as well as in
transferring knowledge and methods for intervention.

\ i ’ More information about Inditex Chair of Refugees and Migrants
in the chapter Working for the Community, from page 234 of this
Annual Report

The strategy on the protection of migrants and refugees is
implemented through the following areas of work:

- Implementing remediation plans for refugees and
migrants: they are provided with the collaboration of
external entities, in addition to the involvement of the
Inditex suppliers, manufacturers, and buying teams.
This is the case in Turkey, for example, where we have
partnered with the NGO Refugee Support Centre (MUDEM)
through a framework agreement since 2015.

- Promoting fair employment and recruitment practices
for migrants and refugees: we undertake various
programmes, e.g. in partnership with United Work in
Turkey, the goal of which is to train refugee and migrant
workers and to raise their awareness regarding their
rights. It also includes supplier training activities.

- Strengthening the social and labour cohesion in factories
where migrants work and in the communities in which they
live. Projects are undertaken in countries such as India,
China, and Turkey, in partnership with various entities and
according to the local specific characteristics, but upholding
the common focus on the well-being of workers.
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We collaborate with the NGO Refugee Support Centre (MUDEM)
in Turkey to establish remediation plans for refugees and migrants.

02.05.01/ Remediation plans

for migrants and refugees

If we detect any cases of the violation of migrants and
refugees’ rights, we put remediation plans into place in
collaboration with external bodies and Inditex suppliers,
manufacturers and commercial teams. For example in
Turkey, we have been collaborating as part of a framework

agreement with the Refugee Support Centre (MUDEM)
since 2015.

In 2019, 70 remediation plans were conducted in
collaboration with 55 suppliers and manufacturers with

SANKALP - Preventing unsafe migration in India
Objectives
- Equal opportunities for all.

+ Reducing vulnerability and eradicating potential underage work.

In India, the majority of minors who migrate do so for work reasons. This is why it is

MUDEM'’s support. The plans reached 59 refugee and 91
migrant workers, with our teams and the NGO offering
support and guidance on formalising their work status.

Training is a fundamental aspect of implementing
remediation plans effectively. Firstly, we provide training to
external auditors in countries most at risk of having migrant
or refugee workers in vulnerable situations, so that auditors
can successfully detect and look into such cases, including
recruitment practices. Secondly, and under the remediation
plan framework, we also offer training to suppliers to raise
awareness on good employment practices and encourage
migrant and refugee cohesion and inclusion.

Key contribution

essential to shore up the prevention of this type of migration for work reasons in their

home communities. This is the aim of the Sankalp programme which we are developing in

collaboration with the ONG Pratham.

Migration from rural to urban areas has increased in the country in recent years. With this
in mind, the programme has a focus on the states it originates from: Uttar Pradesh and
Bihar. We have introduced training measures there, such as setting up help points in bus

507 CASES OF PREVENTING UNSAFE
MIGRATION

9,500 PEOPLE EDUCATED ON THE
PREVENTION OF UNSAFE MIGRATION AND
UNDERAGE WORK

and train stations. People in potentially vulnerable situations can be identified at these help

points, gaining an in-depth understanding of their cases, providing them with remediation

where necessary and ensuring they return home.

4,135 ADULT MIGRANTS EDUCATED ON
THEIR RIGHTS

Meanwhile, training has been given to governmental authorities at these exit points so that
prevention systems can be better implemented. Regular visits to homes also take place,
enabling a dialogue with parents and communities to promote education.

103-2, 413-1

131




OOQIMD

Inditex - 2019 Annual Report

02.05.02/ Fair employment
and recruitment practices for
migrants and refugees

Ensuring that formally employed migrants can fully exercise
their rights and enjoy equal opportunities in a decent working
environment is another of our objectives. To do this, we develop
action guidelines, train suppliers and manufacturers and
implement programmes promoting fair employment practices.

Programme with United Work in Turkey

Work continued in 2019 on our awareness and training
programme for migrants and refugees with United Work

in Turkey. The objective behind it is to train and raise
awareness on the rights of workers, chiefly from Syria,
through sessions focusing on rights, cultural differences,
communication skills, workplace health and safety and
other matters. The training also extends to employers
to ensure they understand and implement fair working
practices. In 2019, 106 Syrian migrants from six factories
(a total of 1,823 workers) received training.

As well as training sessions, we also held training
workshops with United Work in 2019 in cities across
Turkey, addressing issues such as refugee rights, relevant
labour legislation, and encouraging inclusive working
environments. 73 suppliers and manufacturers (a total of
15,347 workers) took part in these sessions.
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02.05.03/ Reinforcing social
and workplace cohesion

Promoting social and workplace inclusion and cohesion
in factories with migrant workers and their communities
is another of our lines of work. In this vein, we are working
on projects in countries such as India, China and Turkey in
collaboration with various bodies. These are tailored to the
specifics of each local region but have an overall focus on
the wellbeing and social and workplace integration of these
workers.

Training migrant parents with
The Center for Child Rights and
Corporate Social Responsibility

For the most part, migration in China is internal, with
movements from rural provinces to the country’s most
industrialised zones. It is common for parents of migrant
families to travel alone, leaving their children in the care
of other family members. In 2019 work commenced on a
programme with the organisation CCR CSR (The Center for
Child Rights and Corporate Social Responsibility) focusing
on supporting these workers. Four factories from our
supply chain (with 1,969 workers) took part, with the direct
involvement of 175 mothers and fathers.

The programme examines tools and mechanisms that can
be used to help parents confront challenges in parenting
their children from a distance. A particular emphasis
was placed on how families can use technology to
communicate, for example using smartwatches.

Training scheme with the Refugee
Support Centre (MUDEM)

In 2018 we launched a pilot scheme with MUDEM to
promote migrant and refugee integration based on learning
outcomes from remediation plans. In 2019 the project was
implemented at two factories, to the benefit of 505 workers.

Integration programme with the
International Labour Organization

This programme, promoted by the ILO in Turkey, seeks
to improve cohesion between Syrian refugees and their
Turkish colleagues in factories. Turkish volunteers receive
training so they can act as mentors to their Syrian refugee
colleagues, spending time with them inside the factory
and out. This makes it easier for the refugees to integrate,
both from a cultural and language perspective, fostering
social and workplace cohesion. The programme has been
implemented at five factories with a total of 1,579 workers.

Chair in Forced Migrants and Refugees

The Inditex Chair in Forced Migrants and Refugees at
Universidad Pontificia Comillas has worked on various lines
of work since 2016. When it started it began a collaboration
with organisations working on the ground with forced
migrants and refugees.

Simultaneously, it has carried out various quality
investigations to raise awareness of refugees and
immigrants’ situations and improve programmes and
interventions with them. Highlights of this work include
research into the refugee phenomenon in Spain, with
an investigation of the integration process and official
reception arrangements in Spain. Work is also under way
on a longitudinal transnational survey for migrants and
refugees, broadening the field of study and the first of its
kind to examine this matter.

The Chair is also very active in raising awareness of the
phenomenon, as well as transferring knowledge and
methods of intervention in this field through various means.

\ i ’ More information on the Inditex Chair in Forced Migrants and
Refugees in the chapter entitled Working for the Community, from
page 234 of this Annual Report

PROJECT STAGES:

O

Conducting

— surveys among all
workers including

migrants and local
workers.

Training workers

O

/ Legislation relating to migrants and refugees’ rights.
/ Cultural differences and similarities Sharing experiences

/ Benefits of integration and workplace cohesion.

O

New surveys
conducted ]
to assess
training learning
outcomes.

103-2, 413-1
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02.06/ Social Protection

2019 KEY INDICATORS

FACTORIES INVOLVED IN IMPROVEMENT
PROJECTS AND PROGRAMMES:

10 factories with 11,536 workers

PROGRAMMES WITH COMMUNITY INVOLVEMENT: ;s in India and Turkey.

RELATED SDGs

CORE STAKEHOLDERS

W Swasti / Pratham / Aung Myin Hmu / Gagdas Tiirkiye'nin Gelecek

el

Giivencesi / Istanbul Bilgi University

Enabling the well-being of workers in the supply chain.

Social protection is defined as the set of policies and
programmes designed to curb and prevent vulnerability.
Social protection extends not only to the workers, but also
to their family, and covers concepts such as protection
of maternity, unemployment, education of minors, care
for disabled and elderly people, and health protection, in
addition to others. According to the ILO, only 27% of the
world’'s population has adequate social protection. And
more than half does not have access to any coverage.

Social protection has been identified as one of the core
areas for achieving the global goals of our Workers at the
Centre 20719-2022 Strategy, while contributing to achieving
the SDGs 1, 3, 8 and 17. Along these lines, social protection
is a concept that, despite not being one of the 17 SDGs of
the United Nations 2030 Agenda, is a necessary and cross-
cutting component in order to achieve other goals. Therefore,
working to improve social protection in our supply chain is
aligned both with our principles and values as a Company
and with our commitments to stakeholder groups.

The industry dimension plays a key role in this priority
area. Offering adequate social protection to workers
involves governments and public bodies, as well as local
and international civil society organisations, which makes
cooperation between all stakeholder groups fundamental.
To do so, when implementing our programmes we
partner with local NGOs that have in-depth knowledge
and experience on the reality and challenges in the area in
which they operate.

Upon creating this new framework, we aim to identify the
priorities within the broad concept of social protection
through which we can have a positive short-term impact,
while being mindful of the long-term goals. To structure
our work, we have defined four specific goals to address
noteworthy issues in the global context and particularly
vulnerable groups.

Through due diligence in human rights, we have identified
social protection as one of the Priority Impact Areas of
our Workers at the Centre 2019-2022 Strategy.
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FACILITATING ACCESS TO PROPER NUTRITION AND DRINKING WATER

ENSURING ALL WORKERS HAVE ACCESS TO SOCIAL
PROTECTION AND SOCIAL BENEFITS

PARTNERING WITH LOCAL COMMUNITIES TO ALLEVIATE
POVERTY AND PREVENT UNDERAGE WORK

PROMOTING THE PERSONAL HEALTH AND WELL-BEING OF WORKERS

STRATEGY ON SOCIAL PROTECTION IN THE SUPPLY CHAIN

Awareness-raising
and training

Partnerships with
stakeholders

Work with communities

Constant focus on the
worker's well-being

BOO®

The strategy is implemented through the following areas
of work:

- Facilitating access to proper nutrition and drinking water:
we seek to guarantee these universal rights for all the
workers in our supply chain. Training not only suppliers,
but also the workers themselves, is crucial to achieving
these rights.

- Ensuring all workers have access to social protection and
social benefits.

- Partnering with local communities to alleviate poverty and
prevent underage work: At Inditex we have a Remediation
Plan in the event of identifying cases where minors are
forced to forsake their education to contribute to the
family economy. We also develop specific programmes

to tackle possible causes at their root.

- Promoting the personal health and well-being of
workers: In 2019, we launched a pilot project in India, in
collaboration with the organisation Swasti, focused on
the well-being of 7,082 workers from five of our suppliers

in the country.

103-2, 413-1
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02.06.01/ Facilitating access to
adequate nutrition and drinking water

Access to adequate nutrition and drinking water is one of
the universal rights we want to guarantee for workers in
our supply chain. Our Code of Conduct requires suppliers
to provide drinking water to all workers and provide food
storage facilities where required. In many countries it is

Key
contribution

common for workers to eat in factories: whether the food
is prepared in canteens at the factories or by the workers
themselves. However, the quality of food and water can
be affected by climate and environmental conditions, and
to protect workers’ health it is vital to prevent this from
happening. Training suppliers — and also the workers
themselves — is key to ensuring attention is paid to
adequate nutrition and food storage.

Improving food storage facilities and
the supply of drinking water

Work commenced on a pilot project in Myanmar in 2019, with
the support of local organisation Aung Myin Hmu, to improve
food storage facilities and the supply of drinking water in

five factories from our supply chain, reaching a total of 4,454
workers.

The project includes creating properly temperature-controlled
and ventilated hygienic storage rooms suitable for storing food
in optimum conditions. By the end of 2019 these had been
successfully installed in five of the participating factories. This
was complemented by showing training videos on healthy and
hygienic habits during meal breaks.

Training was also provided at all factories.

THE MAIN TOPICS COVERED WERE:

0| 0| o
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02.06.02/ Acces to social
protection and social benefits

Social security systems vary from country to country,
and all have their own characteristics. Our compliance
programme encompasses the assessment and
improvement of social security management systems
conducted in our suppliers’ factories. For this reason,
we have carried out social security risk assessments
at our clusters, so we can understand the systems and
challenges workers face in gaining full access to their
benefits and rights, and to develop action plans tailored
to each situation.

Our goal is for all workers to have access to social security
and other social benefits, regardless of the characteristics
of the systems in place at a local level. Ultimately, if the
systems are insufficient in guaranteeing the well-being of
workers, we collaborate with the relevant institutions and
organisations to develop or add to existing systems where
necessary.

02.06.03/ Alleviating poverty
and preventing underage work

Eradicating poverty is the first of the 17 Sustainable
Development Goals and almost all of the remaining SDGs
rest on achieving it. Poverty is the root cause of many of
the challenges society faces, and eradicating it is the first
step towards achieving full social protection and well-being
in communities.

Code of Conduct Remediation Plan

One of the potential consequences of poverty is the use of
workers under the legal working age, as a lack of income
may lead to minors being forced to abandon their education
in order to contribute to the household economy. At Inditex,
we have a Remediation Plan in place to implement when
we identify any such instances. The core concept is to
protect and guarantee people’s rights, in particular their
right to education.

In this sense, as soon as the plan is put into practice,
the supplier is responsible for ensuring they receive
an education until they reach legal working age, or the
age stipulated by our Code of Conduct if this is higher.

During this time the supplier must either hire another
family member or pay a sum equivalent to the wage the
person was receiving, thereby ensuring the family is not
left without a source of income. Another fundamental
aspect of the plan is the development of preventive
measures on the part of the supplier, to avoid the
situation repeating itself. These plans are conducted in
cooperation with local organisations, such as Pratham
in India or CYDD (Association for the Support of
Contemporary Living) in Turkey.

As well as putting individual corrective plans in place, we
also develop programmes in the community to avoid these
situations from occurring and to tackle the potential root
causes before they arise.

Sankalp - Underage work prevention

We started the Sankalp Programme in collaboration with
Pratham, an NGO in India, in 2015. The main goal is to work
with communities to raise awareness of the benefits of
education and the harm underage work brings with it. In
addition, training centres have been set up to complement
schools, where children can go after classes to continue
their learning.

In 2019 we continued with the implementation of Sankalp
in five towns in India, where the communities play a
fundamental role in ensuring the project is ongoing and
sustainable. Vigilance Groups have been set up, trained
by the communities themselves, which ensure the
continuation of schooling until the age of 16 at a minimum.
Training parents and adults in the community on the
importance of education is fundamental to the success of
the project.

Promoting education in Turkey

We are collaborating with istanbul Bilgi University in Turkey
to promote education and reduce the number of pupils
who abandon their studies in vulnerable communities.
The project includes collaborating with the community
and local authorities to establish effective mechanisms to
prevent the abandonment of studies.

Highlights of 2019 activities include summer schools with
17 children aged 9 - 14 with fun and educational workshops
and activities to educate them on their rights and motivate
them to continue their education.

103-2, 413-1
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02.06.04/ Health and
personal well-being

Well-being and happiness among workers have numerous
benefits. Happy people with a high level of psychological
and social well-being benefit from improved physical and
mental health, develop healthy personal and professional
relationships, and tend to help their peers more, both in
their own communities and the workplace.

As such, health and wellbeing are directly connected. In
this vein, the well-being programmes under the social
protection strategy framework are a positive complement
to the activities under the workplace health and safety
umbrella.

Happiness for All project

We started a pilot scheme in India in 2019, together with
the Swasti organisation, focusing on the well-being of
7,082 workers from five of our suppliers in the country. The
project aims to improve the well-being of workers, with a
long-term approach encompassing family members and
communities.

Participating suppliers receive expert support, technical
guidance, and training to set up integrated centres that
offer workers solutions relating to social benefits available
in India and the promotion of well-being. The objective
extends the concept of well-being from the factory to the
community. In 2019, guidance committees were set up
with designated happiness experts to ensure the internal
roll-out of the project with each supplier.

INTERPERSONAL GENDER
RELATIONSHIPS EQUALITY
HEALTH AND HAPPINESS
SOCIAL FOR ALL EDUCATION
PROTECTION ;
< FINANCIAL i
INCLUSION
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02.07/ Protection of labour rights in the production of raw materials

2019 KEY INDICATORS

FACTORIES INVOLVED IN IMPROVEMENT
PROJECTS AND PROGRAMMES:

PROGRAMMES WITH COMMUNITY INVOLVEMENT:

RELATED SDGs

] ﬂm_ s

a

t—éar

4 factories with 4,113 workers

Programmes in China, India, Pakistan and Mali.
CORE STAKEHOLDERS

International Labour Organization / Tata Institute of Social Sciences

Improving the human and labour rights of the workers in the supply chain of raw materials
through proactive actions in terms of the workplace, the community, and industry.

Due to the complex structure of the production of raw
materials, the reality of those working with these products
is different to that of the workers at the factories of the
finished product.

However, and as workers in our supply chain, Inditex's
commitment to them is the same. We want to promote
respect for their human and labour rights, as laid down in
SDG 8.

Our strategy for the protection of labour rights in the
production of raw materials was consolidated in 2019.
There is an holistic approach to protecting the rights of
these workers that seeks to join forces with various
players, including local and international organisations, and
the communities themselves. For example, to strengthen
the progress of the stability of the cotton supply chain,
we partner with other sector agents such as the Better
Cotton Initiative (BCI), Textile Exchange, and Organic Cotton

GOALS

/ Championing the well-being of workers in the supply chain
of raw materials.

/ Increasing the responsibility of all the players in the supply
chain as regards sustainability.

/ Establishing best practices and recommendations for the
raw material supply chain.

2019 KEY FOCAL POINTS

Cotton supply Leather and hide supply
chain chain

PROTECTION OF LABOUR RIGHTS IN THE PRODUCTION OF RAW MATERIALS

Identifying the most Due diligence in the
relevant stakeholder - ~ supply chain of the
groups in each area. various raw materials.

’ \
7 \
! \

Applying best practices

and participative efforts ; )
. according to the impact
to protect the rights of . "
o -~ level identified.
workers. ~-___- -

Prioritising intervention

103-2, 413-1
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Accelerator, in addition to — of course — collaborating with
the International Labour Organisation.

The strategy is implemented through the following areas
of work:

- Promoting the well-being of workers in the supply chain
of raw materials: Our main initiative to strengthen the
well-being of workers involved in the production of raw
materials is the public-private partnership (PPP) we hold
with the International Labour Organization.

- Raising the responsibility of all the players in the supply
chain of raw materials as regards sustainability, for our
raw materials to comply with all the standards.

Featured contribution

suvem un 8

In 2019, we signed an agreement with the Tata Institute
of Social Sciences (TISS) in India, to undertake a project
to analyse and improve the conditions of the country's
leather production chain. Within the framework of the
project, due diligence will be conducted on human
rights with regard to the supply chain of this material,
in order to identify priority fields of action and to carry
out the action plans necessary to address the core
challenges identified. The results of the due diligence
will be included in mechanisms to promote the respect
for human rights.

We have partnered with four suppliers (with 4,113
workers) to undertake this project. The goal is to replicate
it in other countries that are also suppliers of leather as a
raw material.

Public private partnership with the International Labour
Organization (ILO) for the cotton supply chain

d In 2017, Inditex signed with the ILO a Public Private Partnership (PPP) to strenghten the
K g - fundamental principles and labour rights in cotton production and contribute to the

""Vi T sustainability of this raw material supply chain.

During the three years that we have been implementing this PPP, Inditex has collaborated

CORE ACTIONS:

@)

mapping and identifying the
cotton production chain

Raising awareness on
labour rights

®)

Developing the skills of workers

A
\

Dialogue with civil society
authorities and organisations

with ILO to promote fundamental rights in cotton-producing communities in India, Pakistan,
China and Mali. To achieve it, a cooperative approach with different stakeholders nationally
and in the communities themselves is key.

To implement this Agreement, local representatives of ILO were appointed in 2018 as project
coordinators, responsible for initiating the activities that fall within the scope of the project
with the support of Inditex’s local Sustainability teams.

Likewise, in 2019 a round of consultations took place to involve a larger number of
stakeholders to implement the agreement. Additionally, training was imparted to the
communities involved in cotton production and harvesting in Pakistan. During such training
sessions, awareness was raised among cotton workers and their families regarding their
fundamental labour rights, specific health and safety issues, social dialogue and information
about applicable laws and regulations.

Within the framework of this Agreement, in which China is a collaborating party, projects are
also being developed in the provinces of Hebei, Shandong, Hubei and Anhui.

/ Increasing knowledge
on the fundamental
principles and rights
at work in the cotton
supply chain.

/ Promoting respect / Contributing to
for the fundamental meaningful social
principles and rights dialogue and
at work in cotton- collaboration, at
producing communities. industry level, relating to
fundamental principles
and rights at work.

STRATEGIC FRAMEWORK OF THE AGREEMENT
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We partner with bodies such as the International Labour
Organization on the sustainability of the cotton supply chain.

- Creating best practices and recommendations for the raw
material supply chain: Partnering with various internal
and external stakeholder groups is a fundamental part
of this goal, since we seek to implement best practices
that are not only exclusive to Inditex, but which serve as a
benchmark for the entire industry.

The strategy forthe protection of labourrights of workersinthe
supply chain of raw materials is backed by the environmental
sustainability strategy, in that they complement each other
in order to achieve the production and consumption of
sustainable and responsible raw materials. As a result of
the confluence of both strategies, we contribute to SDG 12
(Responsible consumption and production).

A number of reports were released in 2019,
denouncing potential non-compliance practices
in social and labour matters in some regions

of central Asia, where Inditex does not have
commercial relations with any factory.

Additionally, Inditex conducts thorough due
diligence across our supply chain in the region
through our internal teams and expert external
partners to ensure the absence of forced labour
and compliance with our Code of Conduct and
international labour standards, including:

- Actions at Community level within the Public
Private Partnership with the International Labour
Organization to enhance human and labour
rights covering the fundamental rights and
principles at work, including the prevention of
forced labour.

- Actions at Industry level, as established in the
UN Guiding Principles on Business and Human
Rights and in collaboration with the relevant
stakeholders to promote the human and labour
rights of workers within the global textile supply
chain.

Furthermore, Inditex is a signatory to the Uzbek
Cotton Pledge for the eradication of forced labour
in the production of cotton in Uzbekistan.
https://www.sourcingnetwork.org/uzbek-cotton-pledge
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03/ Compliance

The Workers at the Centre 2019-2022 Strategy is
supplemented by cross-cutting actions to verify and
guarantee compliance with the Code of Conduct and
international standards, as well as to work with our suppliers
and stakeholder groups on the continuous improvement of
our supply chain.

03.01/ Assessing compliance

All the facilities required to produce our items must comply
with the Code of Conduct for Manufacturers and Suppliers.
To verify that it is applied correctly and to detect potential
deviations in the social field, we carry out a pre-assessment
on companies before they enter the supply chain, and
regular social audits on companies once the business
relationship has begun.

\ i ’ More information about pre-assessment audits on page 93 of this
Annual Report

The methodology of the Social Audits implemented in
Inditex was initially designed in 2007 in partnership with the
former International Textile, Garment and Leather Worker's
Federation (currently integrated in IndustriALL Global
Union), the University of Northumbria and the Centre for
Business and Public Sector Ethics of Cambridge University.
This methodology has been updated several times and
includes, among other protocols:

- Interviews with the workers and their representatives.

- Review of documentation related to the working conditions
of workers.

- Visits to the facilities of the audited company.
- Interviews with management.

The main aim of the audits is to verify the degree of
compliance with Inditex's Code of Conduct and set up
Corrective Action Plans, where necessary, to ensure that
human and labour rights are upheld and to correct any
detected non-compliance.

Social audits can be conducted by internal and external
auditors, but always without notifying the company to be
audited in advance. To ensure the quality of the audits and
that our methodologies are correctly applied, we make
major efforts in training external auditors. Last year we
worked with 793 external auditors’, of which 756 were
trained in 2019.

In 2019, 6,411 social audits? were carried out, compared
to 5,359 in 2018. This rise is chiefly due to progress in the
traceability of materials and the inclusion of non-textile
items within the scope of the audits.

Social audits in 2019

Geographic area Number
Africa 406
Americas 19
Asia 3,020
Europe outside the EU 1,660
European Union 1,306
TOTAL 6,411

(1) Includes auditors that have conducted social, pre-assessment, traceability, and special audits in 2019.

(2) A company may receive more than one social audit during a fiscal year. Each audit carried out is considered when accounting for audits.
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As a result of the social audits, suppliers and manufacturers are classified according to their degree of compliance with the
Code of Conduct. In 2019, the suppliers in operation are classified as follows:

20190 2018
Classification ® Number of suppliers Percentage (%) Number of suppliers Percentage (%)
A 784 40% 661 35%
B 1,051 53% 1,045 56%
C 44 2% 80 4%
CAP 38 2% 47 3%
PR 68 3% 33 2%
TOTAL 1,985 100% 1,866 100%

(*) Supplier A: Complies with the Code of Conduct.
Supplier B: Does not comply with some non-relevant aspect of the Code of Conduct.
Supplier C: Does not comply with some sensitive, but not conclusive, aspect of the Code of Conduct.
Supplier in Corrective Action Plan (CAP): Breaches of the Code of Conduct triggering the immediate implementation of a Corrective Action Plan.
Supplier PR: Audit in progress.

(**)In 2019 we have extended the scope of the information reported on suppliers including, in addition to the previous years, non-textile items. It includes suppliers
with more than 20,000 purchasing units in the 2019 spring/summer and autumn/winter campaign. Suppliers producing less than 20,000 units account for 0.27% of
overall production.

It is worth noting that, in 2019, 97% of the textile and non-textile items (extended scope) were purchased at A or B-ranked
suppliers, which represent the highest degrees of compliance in terms of social sustainability.

Qi ) More information about Inditex's responsible purchasing practices on page 94 of this Annual Report.

Supplier ranking has improved year upon year, as a result of our efforts to ensure that our workers’ conditions are adapted to
the Code of Conduct, and due to the joint work with suppliers and our stakeholder groups on the continuous improvement of
our supply chain.

Changes in the ranking of suppliers in the last three years

784 1,051 44 38 68
2019 I
661 1,045 80 47 33
2018 | |
661 962 101 7129
2017 | ]
A Os ¢ @ subject to CAP ®rr

It is worth stating that the social ranking of the supplier also determines the possibility of producing Join Life products. This
demonstrates how sustainability criteria are fundamentally relevant in purchasing practices.

(Y ’ More information about Join Life on pages 83 of this Annual Report.

Social audits are also a highly important information source for the impact approach, since they make it possible to identify
the core challenges in each country regarding the Code of Conduct. In doing so, our teams can assess and identify which
actions to take to overcome them.
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Percentage of compliance with the Code of Conduct in the active
factories @ of suppliers with purchases in 2019

Africa Americas Asia Europe outside the EU European Union

No forced labour
No work by youths or child labour @

No discrimination
Respect for FOA © and collective bargaining
No harsh or inhumane treatment

Hygiene at work

Wage compliance
Working hours

Environmental awareness

Regular work
Implementation of the Code

® >% © >70 O >50 ® <%
(1) Factories blocked in 2019 not included.

(2) Includes the lack of suitable systems for verifying the age of workers.

(3) Freedom of association.

(4) Includes the lack of suitable systems for registering and communicating with workers.

In addition to social audits, we conduct special audits, 03 02/ Continuous improvement

which focus on a specific area for improvement. Some of
the objectives of these audits include assessing workers'’
conditions from a health and safety perspective, and
conducting structural technical assessments. Like social
audits, they can be carried out by external or internal auditors.

Working with suppliers and manufacturers is crucial to
achieve the ongoing improvement of employees’ working
conditions. In addition to the action taken in the Priority
Impact Areas in this regard, Corrective Action Plans are
another tool used to optimise the supply chain from a
Special audits in 2019 social perspect]ve.

Geographic area Number

Each social audit triggers, if so, the instant application of

Aftica 5 a Corrective Action Plan (CAP) that includes measures
Americas 112 that the supplier must apply to improve its degree of
Asia L7 compliance with the Code of Conduct, as well as the terms
Europe outside the EU 236 for its implementation.

European Union 97

Featured contribution Social & Labor Convergence

Although the audit-focused compliance approach has played an important role improving
social and labour conditions over the past two decades, it has also led to a proliferation of
audits and consumed many of the resources devoted to the sustainability management.
Despite being a valuable tool, there are also limits to the audits' usefulness.

Inditex supports and is part of the Social & Labor Convergence initiative, the aim of which
is to create an efficient, scalable and sustainable solution for social audits and avoid
duplicative efforts. Together we are working to implement the first converged industry-
wide framework for assessing social and labour conditions so that the resulting data can

SOCIAL & LABOR be shared and analysed. The time and resources saved as a result can be redeployed to
Eﬂ H‘I’EHEE"EE promote lasting improvements.
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START OF THE CAP ?

Developing a corrective action plan

INITIAL MEETING INITIAL MONITORING COMPETENCE VISIT
/ Analysis of points of improvement. / Documentary control of the / On-site verification by the
_ _ _ improvements and monitoring with Sustainability team regarding the
/ Discussing the improvement plan and the supplier and factory. improvements.
setting out correction dates.
) / The involvement of NGOs, trade / Feasibility analysis of the
/ Involvement of buying teams. unions and other organisations if Plan depending on the level of
necessary. implementation of the improvement.
|
]
MONITORING AUDIT FINAL MONITORING COMMUNICATING THE VISIT
/ Documentary control of the / The supplier and factory are notified
improvements and monitoring with of the status of the Plan pursuant to
the supplier and factory. the result of the visit.
/ The involvement of NGOs, trade / Involvement of buying teams.
3 ° unions and other organisations if
necessary.

BLOCKING NEW RANKING

Inditex’s Social Sustainability teams andits buying teams,
provide the supplier with ongoing support throughout
the Plan. On the one hand, they advise it on the best
way to implement the corrective measures and, on the
other hand, they monitor it to be able to influence the
supplier and take action before the stipulated time has
elapsed, if it is detected that the plan is not progressing.
The competence review that is carried out at the mid-
point of the CAP, for the on-site verification of its degree
of progress, is particularly relevant to this monitoring.

Suppliers rejected in 2019

In addition to our teams, NGOs, trade unions and other civil
society organisations can take part in drawing up these
plans, which are a good example of Inditex’s philosophy
of always supporting suppliers. However, we have a zero
tolerance stance towards those which do not make good
use of improvement opportunities.

Thus, in 2019, 25 suppliers were rejected for reasons
related to breaches of the Code of Conduct. This prevents
them from continuing to receive orders from any brands in
the Inditex Group.

Suppliers with

Rejected due to a breach of

Rejected for Suppliers

Geographic area purchases @ the Code of Conduct commercial reasons in operation at 31/01/2020
Africa 161 7 1 153
Americas 17 0 5 12
Asia 1,107 4 19 1,084
Europe outside the EU 215 10 1 204
European Union 485 4 5 476
Total 1,985 25 3L 1,929
(1) Suppliers of fashion items with production over 20,000 units/year. Suppliers with lower productions account for 0.27% of total production.
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Ongoing improvement, advice, and support are

key to our relationship with suppliers.

Blocking a supplier or factory is the last resort. Therefore,
support from Inditex is not solely limited to implementing
CAPs when non-compliances have been demonstrated,
but it alsoincludes different actions to prevent them from
occurring, proactively seeking the ongoing improvement
of the supply chain. Our goal is to enter into an ongoing
partnership throughout our relationship with suppliers,
and cooperate with them to improve their supply
chains and to champion the human and labour rights of
their workers.

Our clusters play a key role in strengthening relations with
suppliers, since they comprise local professionals with

different skills with who are experts in sustainability , who
make up multidisciplinary teams in order to understand
and address local realities in the supply chain and support
suppliers when addressing global challenges.

Collaboration with suppliers is mirrored in the continuous
improvement both of factories and their facilities. This can
be seen in the fact that the percentage of A or B-ranked
suppliers (the highest degrees of compliance within
Inditex's own methodology) is higher in those that have
formed part of our supply chain for longer and, therefore,
those with whom we have spent more years undertaking
improvement programmes and initiatives.

Supplier training in 2019

1,018 suppliers trained in

565 individual awareness-

Featured
contribution

INITIATIVES

group sessions raising meetings with 461
suppliers
CORE SUBJECTS TYPES OF TRAINING
Code of Conduct for Inditex requirements 6
MaHUfaCtu,rers and and procedures Internal: given by the Inditex teams
Suppliers

SUBJECTS RELATED TO THE PRIORITY IMPACT AREAS AND THEIR VARIOUS

/ Worker Participation / Protection of Migrants

/ Living Wages / Social Protection

/ Women empowerment / Protection of labour rights
in the production of raw

/ Occupational Health and materials

Safety

(5 External: given in collaboration with

organisations such as:
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RANKING of suppliers® according to their business relationship with Inditex (%)

Three or more 40% 55% 2% 2% 1%
years .
38% 50% % 2% 1%
Be:hween one& O
reeyears
39% 48% 1% 3% 9%
I
one year
A OB @ subject to CAP @R

(1) Suppliers of fashion items with production over 20,000 units/year. Suppliers with lower productions account for 0.27% of total production.

We provide advice to suppliers and keep in constant
communication with them, to enable them to share our
improvement goals and to raise awareness on the fact
that upholding and championing the rights and well-being
of workers ensures the sustainability of their own supply
chains.

Similarly, carrying out a responsible exit strategy of
suppliers in the supply chain is one of the commitments
in the field of purchasing practices that we have agreed

with members of the ACT initiative. This means that, in
the event that — for duly-grounded reasons — we decide
to cease operations with a supplier, the relationship will be
terminated in a committed manner. In doing so, we carry
out a prior accompaniment and monitoring task, in order to
attempt to curb the impact this may involve.

\ i ) More information about the responsible purchasing commitments
and the ACT initiative on page 94 of this Annual Report

414-2
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Environmental Management
of the Supply Chain

At Inditex we are aware of the impact the textile industry has on water consumption. For this
reason, we devote major efforts and resources to ensuring the compliance, improvement and
strengthening of the environmental commitments of our supply chain and to achieve Zero
Discharge of Hazardous Chemicals (ZDHC Commitment) in 2020.

The Ready to Manufacture and Green to Wear programmes ensure compliance with our
environmental and product health and safety standards during their production with a reduced
consumption of energy, water and chemical products. We have merged these two programmes
into the GtW 2.0, enabling us to continue to progress in improving the facilities in the supply chain
and achieving our goals within the Greenpeace Clean Factory Approach.

Through the Green to Wear programme, we encourage sustainable environmental behaviour in
our supply chain; we foster the best practices in manufacturing; and we encourage efficiency of
resources and reducing and correctly managing waste.

We are committed to stop climate change and to reducing the impact on natural resources. In
pursuit of this goal, we have an environmental sustainability strategy based on quality assurance
and improvement throughout our supply chain. Furthermore, in 2019 we became one of the

SDG Goals Inditex contribution
-8
ﬁ 6.3
o
% 9.4
12.2
12.4
13.1

founding members of the Fashion Pact, designed to drive environmental sustainability in the textile
and fashion industries, the main lines of action of which include the fight to stop climate change, in
addition to other aspects.

(i > More information on pages 328 and 329 of this Annual Report.

%

© (&

Facilities used when

manufacturing a garment SPINNING WEAVING DYEING PRINTING WASHING/FINISHING SEWING
Application of our programmes Thelist by Inditex ~ Thelist by Inditex ~ TheList by Inditex ~ The List by Inditex The List by Inditex  The List by Inditex
RCA RCA RCA Picking

GtW 2.0 + (GtW+REM) GtW 2.0 + (GtW+RtM)

GEWW 2.0 + (GEW+REM) RCA

At Inditex we are committed to stop climate change and
to reducing the pressure on natural resources. To do
so, we have an environmental sustainability strategy in
place based on the control and improvement of quality
throughout the production chain, ensuring that all our
items meet the exacting health, safety and environmental

sustainability standards.

We have also developed the programmes The List,
by Inditex and Ready to Manufacture for the improvement
and supervision of chemical products used in the industry

as well asthe facilities where the items are manufactured. In
both instances, the programmes are trailblazers in gaining
a better understanding both of the substances present in
production, and the commercial chemical products used in
manufacturing.

By implementing them throughout our supply chain and in
the chemical industry that manufactures dyes, pigments and
ancillary chemicals, we also strive to comply with Greenpeace's
Clean Factory Approach.
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https://www.wateractionplan.com/documents/177327/558146/CHEMICAL+MANAGEMENT+ACTIVITIES+REPORT.pdf/ca605e19-2be8-2194-1075-da95c1589a0c
https://www.wateractionplan.com/documents/177327/558146/CHEMICAL+MANAGEMENT+ACTIVITIES+REPORT.pdf/ca605e19-2be8-2194-1075-da95c1589a0c
https://www.wateractionplan.com/documents/177327/558146/CHEMICAL+MANAGEMENT+ACTIVITIES+REPORT.pdf/ca605e19-2be8-2194-1075-da95c1589a0c
https://www.wateractionplan.com/documents/177327/558146/Clean+Factory+approach.pdf/c1bd144b-d533-b467-1f4b-ab7e9abc5c7d
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https://www.wateractionplan.com/documents/177327/558141/Compromiso+de+Inditex+con+el+vertido+cero.pdf/7a60c2d2-9b4d-c869-81d6-89272ef8931e
https://www.inditex.com/documents/10279/241804/Green+to+Wear+2.0.pdf/1a398004-23fa-0a78-7d75-a4b011ae12ec
https://www.wateractionplan.com/documents/177327/558141/Compromiso+de+Inditex+con+el+vertido+cero.pdf/7a60c2d2-9b4d-c869-81d6-89272ef8931e
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Our commitment: Zero Discharge Commitment and implementation
of the best wet processes throughout the supply chain in 2020.

02/ Ready to Manufacture

MORE THAN 800 SUPPLIERS INVOLVED AND
1,373 AUDITS OF WET PROCESS FACILITIES

In 2013 we designed and implemented Ready to
Manufacture (RtM), a benchmark programme in the textile
and leather sector that — through the direct involvement
of the supply chain — seeks to improve manufacturing
practices at the facilities where the items are produced.
In the same way as The List, by Inditex in terms of the
classification of chemical substances, the goal of Ready
to Manufacture is to oversee compliance with the Clear to
Wear standard and Zero Discharge in 2020.

RtM includes a code of best practices for the production
of textile and leather items, applicable at wet processes
facilities (dyeing, washing, printing and tanneries) across
the suppliers’ production chain. It also has a unit of
technological experts who assist with the appropriate
implementation of the programme, through recurring
training and audits.

Specifically, these audits also serve to verify that the
facility correctly selects chemical products. This makes
The List, by Inditex a tool that is directly linked to the Ready
to Manufacture code. Since 2015, RtM has achieved an
overall improvement of 73% at wet process facilities
compared to their initial audit.

During 2019, Ready to Manufacture has been merged with
our environmental standard Green to Wear. As a result, the
new standard Green to Wear 2.0 (GtW 2.0) was created
and published on our corporate website, to strengthen
the sustainable management of chemical substances in
the supply chain and to ensure its commitment within our
Sustainability Roadmap.

U ) More information about Green to Wear 2.0 and Ready to Manufacture
on pages 148 and 149 of this Annual Report

In 2019, and using the previous methodology, a total
of 1,373 audits’ have been conducted on wet process
facilities associated with 844 suppliers.

\ i ) More information about the Ready to Manufacture audits by process
type and geograpl cation in the Annex on Model Sustainability
Indicators, on pages 322 and 323 of this Annual Report

03/ Water management
throughout the
supply chain

At Inditex we are aware of the impact the textile industry
has on water consumption. Our supply chain uses water
in the farming of cotton and other fibres, as well as in
the wet processes to manufacture garments (washing,
dyeing, and printing). Therefore, we devote major efforts
to guaranteeing the compliance, improvement and
strengthening of the environmental commitments of our
supply chain.

03.01/ Commitment to Zero
Discharge: Green to Wear

The axis of water management in our supply chain is our
own standard Green to Wear, with which we are progressing
in our ZDHC Commitment for 2020. This standard seeks
to reduce the environmental impact of textile production
and to improve the health and safety of the items and the
workers on the supply chain involved in their production.

The wet process facilities we work with, are assessed
according to the Green to Wear standard, which includes
indicators that assess the sustainable and efficient
management in areas such as raw materials, water,
technology and processes, chemical products, waste and
wastewater. Since its launch in 2014, 1,776 environmental
assessments have been performed.

These assessments give rise to improvement actions,
boosting the progress of the environmental management
of these production facilities and enhancing environmental
sustainability. In this way, during 2019, 136 corrective plans
have been successfully assessed at our suppliers’ plants.
Along these lines, and in pursuit of greater transparency,
we have made available to the public at large, through our
corporate website, the list of factories that carry out wet
processes and which form part of our supply chain.

The merger in 2019 of Ready to Manufacture and Green
to Wear, the two core programmes in the sustainable
management of wet process facilities, has enabled us to
launch the standard Green to Wear 2.0 (GtW 2.0) at the start
of 2020. The new standard, also available on our corporate
website, enables a more comprehensive control of the

(1) The difference in audits compared to the previous year is due to the change of strategy — addition of the Ready to Manufacture audits to the Green to Wear standard.

This means that the programme was only in force in the first eight months of 2019.
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https://www.inditex.com/documents/10279/241804/Green+to+Wear+2.0.pdf/1a398004-23fa-0a78-7d75-a4b011ae12ec
https://www.inditex.com/documents/10279/241804/Green+to+Wear+2.0.pdf/1a398004-23fa-0a78-7d75-a4b011ae12ec
https://www.inditex.com/documents/10279/241804/Green+to+Wear+2.0.pdf/1a398004-23fa-0a78-7d75-a4b011ae12ec

facilities in the supply chain and compliance with the goals
linked to Greenpeace's Clean Factory Approach.

I More information about Green t

on pages 148 and 149 of th

In parallel, and to ensure our ZDHC Commitment has
the maximum guarantees as regards the responsible
use of chemical substances, in 2016, we launched
a multidisciplinary applied research programme in
partnership with academic institutions andresearch centres
of international standing. The goal is to develop tools and
techniques that ensure that hazardous substances in the
textile and leather industry are eradicated.

Significant progress has been made in 2019 — within the
framework of this initiative — to create the first inventory
of chemical substances of the textile and leather industry,
benchmarking has been completed, and the existing
scientific literature has been integrated in order to
determine the risk of the identified chemical substances.
Experimental measurements and computational methods
have also been developed, making it possible to identify the
risks not set out in the scientific literature.

Our commitment to Zero Discharge has also been backed
by Greenpeace, which deems us to be leaders in its Detox
Catwalk, the assessment used by the organisation to
measure the compliance of the commitments of textile
brands with its campaign Detox 2020. The latest edition of
its Destination Zero report, published in 2018, recognises
us as “leaders in this paradigm shift” and highlights
that “Inditex has taken tangible steps to meet its Detox
commitment, having already eliminated PFCs from all its
clothing, footwear and accessories and informing its

and

cross-cutting sustainable approach

suppliers of its intention to eliminate APEOs and phthalates
from its global supply chain”.

Collaboration with ZDHC and the
Chinese Institute of Public and
Environmental Affairs (IPE)

Beyond compliance with the Zero Discharge commitment,
we partner with ZDHC (its promoting organisation)
supporting initiatives such as the ZDHC Platform, to
help our suppliers to disclose the results of wastewater
analyses obtained from environmental assessments of
wet processes of the Green to Wear standard.

Our collaboration with the Chinese Institute of Public
and Environmental Affairs (IPE) in the improvement of
environmental management in the Asian country's supply
chain and the publication of the results of wastewater
analyses on its website is also very important. In 2019 we
included over 150 textile suppliers in the IPE green supply
chainroadmap, where the environmental data of the facilities
are made public in real time. These actions have resulted in
us being among the top 5 (out of a total of 438 brands) in its
Corporate Information Transparency Index (CITI).

In addition, we have invested more effort in the
environmental management of the supply chain beyond
textile facilities, having included upstream suppliers such
as chemical product suppliers and centralised effluent
treatment plants.

As well as the aforementioned commitments regarding
transparency, we have a PFC Free Policy in place that all
our suppliers must observe and which requires these
compounds to be eliminated from our garments.

OIOIONIIE
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Product Health and Safety

OUR HEALTH AND C Safe to Wear, Clear to Wear, 1+Cosmetics, [+FCM, l+Home
SAFETY STANDARDS Fragrance & Candles, I+Child Care Furniture
PRODUCT HEALTH AND o— Pisking Programme
SAFETY New evaluation of a product before being distributed
HEALTH AND SAFETY : Laboratory Approval Programme (APPLABS)
CONTROL PROCEDURES Root Cause Analysis (RCA)
Analysis optimisation
TRAINING AND AWARENESS-RAISING Recovery of non-compliant productions

SDG Goals Inditex contribution

Inditex's commitment to product excellence is embodied in our health and safety standards, which are
constantly evolving to reach demanding levels of requirements that are ever-increasing. During 2019,
we continued to review all our standards of garments, footwear and accessories, Clear to Wear and
Safe to Wear, as well as our |+ standards (IPLUS: Inditex Precautions and Limits for Users’ Safety) for
cosmetics and items that come into contact with food. Moreover, we published two new standards:
Childcare furniture and Home fragrances and candles.

3.9

To ensure that all our products comply with the most demanding standards of health, safety

and environmental sustainability, we have developed a comprehensive control and improvement
programme that covers all production phases, with which compliance is mandatory for our entire
supply chain. Moreover, we have our own Restricted Substances List for Manufacturing (RSLM),
which is applicable to all product manufacturing in which chemical substances subject to specific
restrictions or to prohibition of use are specified.

12.4

(Y ’ More information on pages 328 and 329 of this Annual Report

Inditex has in place the most exacting product health
and safety standards, which are mandatory and which
apply to all the goods' we sell, and are a benchmark for
manufacturing practices of all the suppliers across our
supply chain.

Likewise, and in partnership with technology companies,
research centres and international laboratories of reference,
we verify the appropriate implementation of our standards
using own and innovative programmes that include:

- The analysis of both the goods and the chemical products
used in the production thereof.

- Conducting recurrent audits both at the facilities involved in
manufacturing the goods, and at the factories that produce
the chemical products used to produce our goods.

This requirement for our products is also applicable to
the chemical industry, responsible for producing dyes,
pigments and ancillary chemicals used in the textile and
leather industries within The List, by Inditex Programme.

The demanding level of requirements for our products also extends
to the chemical industry, which is responsible for producing dyes,
pigments and ancillary chemicals used in the textile industry.

(1) Withregard to items outside the scope of the product health and safety standards of Inditex, they are subject to minimum requirements reports. Reports are especially
created pursuant to the statutory requirements which apply to the type of product and the markets where they are sold.
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Thus, and based on the premise of working towards the
excellence of our products, Inditex has a team of scientists and
technology experts that monitors any novelties and revisions
related to regulations on health and safety. It is also in charge
of identifying the chemical substances used in the industry and
evaluating every manufacturing process of our products. This
effort ensures that items meet the highest levels of health and
safety, regardless of the specific regulations and legislation that
may apply in each market.

As a result of this process, we have succeeded in going
beyond the Restricted Substances List for use in the textile
industry in the preparation of our product standards. We
have contributed our additional knowledge, which identifies
regulated substances and controls manufacturing
processes, while at the same time we have proposed the
use of alternative technologies to prevent non-conformities.
This knowledge is a highly useful point of reference for our
manufacturers and for the industry as a whole with respect
to ensuring the health and safety of production.

01/ Our Health and
Safety Standards

During the 2019 financial year, we reviewed all our health and
safety standards for garments, footwear and accessories,
Clear to Wear and Safe to Wear, as well as our |+ standards
(IPLUS: Inditex Precautions and Limits for Users’ Safety) for
cosmetics and items that come into contact with food.

Our Clear to Wear (CtW) product health standard has
expanded its scope to cover not only the substances
included in international regulations but also those that,

even though there is no specific regulation, have a direct
impact on the environment and health. This expansion is in
line with the commitments established by our Sustainability
Roadmap, and it will be applicable in the 2020 financial year.

At the same time, we continue to work on our standard,
Safe to Wear (StW), thereby updating it according to new
legal requirements and increasing its scope to the new
types of articles that we market for children. The [+FCM
and /+Cosmetics standards, which in 2020 will have a
second version, have also been aligned with the latest
regulatory novelties.

Finally, and within our strategy over the last five years of
creating and developing the I+ standards (IPLUS: Inditex
Precautions and Limits for Users’ Safety) for all types of
products that we market, the first versions of the [+Home
Fragrance & Candles and [+Child Care Furniture standards
have been published, which will be implemented in 2020.

Likewise, for our environmental commitments, particularly the
ZDHC (Zero Discharge of Hazardous Chemicals) Commitment
in 2020, we have our own Restricted Substances List for
Manufacturing (RSLM). Our RSLM, available on our corporate
website and applicable to all manufacturing processes of our
products, specifies the chemical substances that are subject to
specific restrictions or whose use is prohibited.

With the information generated in our control programmes
and in the processes of updating our standards, we can
identify new substances that are used in the textile and leather
industry and can continuously evaluate their safety. Thus, if
we identify a new substance that has a direct impact on the
environment or on health, we integrate it in our RSLM and in
our product standards. In 2019, we updated this RSLM, which
includes over 750 substances.

~ 0 4 )
-@- safe to wear®
B

A A 1 .
'O' clear to wear® @ i+COSMETICS Qf I+FCM &i i+Home Fragrances
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Safe to Wear

Safe to Wear (StW) is our product safety standard, which
applies and is mandatory for the apparel, footwear,
accessories, trimmings and fabrics supplied. It has been
developed in partnership with international safety experts
in clothing for children, in accordance with the most
demanding laws and regulations in the field.

In addition to covering the design, the fastening degree of small
parts, sharp points and sharp edges in clothing for children,
the standard restricts parameters such as flammability in
goods for both children and adults. In 2019, its third version
was strengthened, and significant advances were made in
updating it.

Clear to Wear

Clear to Wear (CtW) is our product health standard,
which applies and is mandatory for the apparel, footwear,
accessories, trimmings and fabrics supplied. It has
been developed by scientific and technological advisers,
research centres and academic institutions, pursuant
to the most demanding laws and regulations regarding
health of the product.

In addition to regulating parameters and substances
whose use is legally limited, Clear to Wear restricts the use
of substances that, while they are not contemplated in
legislation in force, could compromise health. It also includes
REACH (legislation of the European Union that regulates
the Registration, Evaluation, Authorisation and Restriction of
Chemicals). Compliance with this EU regulation is mandatory
for our suppliers. In 2019, its forth version was strengthened,
and progress on updating it continued, with which compliance
will be mandatory in 2020.

I+Cosmetics

This is our product health standard, which applies and is
mandatory for all our cosmetic products. [+Cosmetics,
has been developed in partnership with scientific and
technological advisers, research centres and academic
institutions, according to the most demanding laws and
regulations on health of the product in the cosmetics

sector. In addition to covering parameters and substances
whose use is restricted by law, it limits the maximum level
of impurities allowed in starting materials.

In 2019, its first version was strengthened, and progress
continued on mandatory compliance by 2020.

[+FCM

In addition to covering parameters and substances
whose use is restricted by law for all types of materials
used in goods in contact with food. And it was drafted in
accordance with the most demanding food health and
safety regulations.

In addition to covering parameters and substances which
use is restricted by law for all types of materials used in
goods in contact with food (polymer, rubber, crockery,
glass, metal, paper, or wood, among others) it restricts the
transmission in ordinary or foreseeable use conditions, of
chemicals comprising the goods to the food they are in
contact with. In 2019, the implementation of its first version
was strengthened, and progress on updating it continued,
with which compliance will be mandatory in 2020.

I+Home Fragrance & Candles

This is our product health and safety standard that
is applicable to candles, incense and other ambiance
products for the home. It regulates health parameters
and substances whose use is legally limited. As with all
other standards, it seeks to ensure that our products meet
the necessary characteristics to avoid risks to customer
health. Its first version was published in 2019.

I+Child Care Furniture

This is the Inditex product health and safety standard that
is applicable to childcare articles such as changing tables,
high chairs and cribs. It regulates health parameters and
substances whose use is legally limited. As with all other
standards, it seeks to ensure that our products meet the
necessary characteristics to avoid risks to customer health.
The first version of the standard was published in 2019.

During 2019, we reviewed all our health and safety standards of garments,
footwear and accessories, Clear to Wear and Safe to Wear, as well as our
I+ standards (IPLUS) for cosmetics and items that come into contact with food.
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02/ Health and safety
control procedures

Inditex’s collections are present in 202 markets. To ensure
that all our products comply with the most demanding
standards of health, safety and environmental sustainability,
we have developed a comprehensive control and

improvement programme that covers all production phases
and with which compliance is mandatory for our entire

supply chain.

CHEMICAL INDUSTRY —>

MANUFACTURING CHAIN —>

®
51
PRODUCTION
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(o2 de]
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|

W
CONTINUOUS IMPROVEMENT AND ©)

WET PROCESSES
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SEWING —0)

GUARANTEE

Article evaluation

The List, by Inditex

Control of raw materials

Ready to Manufacture

Green to Wear: environmental
assessments

Picking programme

New evaluation of a product before
being distributed

Applabs Programme
Root Cause Analysis (RCA)
Analysis optimisation

Recovery of production

(4 ’ More information about the Green to Wear and Ready to Manufacture standards and about The List, by Inditex programme in the Environmental Management

section of the supply chain, on pages 148y 149 of this Annual Report
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02.01/ Picking programme

OVER 890,000 ANALYSES AND TESTS AND OVER
56,000 INSPECTIONS OF OUR MANUFACTURERS

In 2011, we designed and implemented, Picking, a control
and analysis programme which seeks the effective
identification of nonconforming finished items during the
production process, with the involvement of scientific and
technological advisers and the support of benchmark
international suppliers of analytical services.

Specifically, Picking is our benchmark instrument because
it is constantly adapting to our production and logistics
model. It thus guarantees that all the items we market
comply with our health and safety standards.

02.01.01/ Design and
manufacturing stage

In the design stage, units of experts on product health
and safety of each one of our brands assess the risk of
items. In the manufacturing phase, outside inspectors
take representative samples of the on-site production
of all risk items, on which laboratories conduct analyses
and tests.

A detailed evaluation of such samples determines whether
the product is approved, rejected, or requires recovery
processes to be compliant with Inditex standards. In 2019,
56,352 inspections were conducted, in which 899,046
analyses and tests were executed.

\ i ) More information on the level of compliance of our products by
geographic area of manufacturing in the Annex on Sustainability
Indicators, on pages 322 and 323 of this Annual Report.

The laboratories that provide support for the programme,
distributed in different clusters of suppliers, are relevant
players in the Picking Programme. Their work is therefore
standardised, with innovative and optimised analytical
methods that are subject to strict follow-up on the quality
of their results and on the service they provide.

Having control instruments that quickly and accurately
establish the conformity of our standards is a constant
challenge for Inditex. Therefore and to supplement the
Picking Programme, we have implemented so-called
Minilabs, portable laboratories the size of a carry-on
luggage case, which allow conducting screening tests of
six substances and parameters regulated in the Clear to
Wear standard at any given time.

Thanks to the Minilabs, we have conducted testing at the
factories themselves, thereby improving the efficiency
of our control systems. In 2019, a total of 2,977 Picking
inspections were performed with Minilabs, which involved
36,929 analyses and screening tests. In addition to this and
in order to expand the coverage of this system, we want to
expand the scope to all manufacturing countries.

In accordance with Picking, we can make decisions there
and then, such as the possibility of recovering and saving
any affected production before being delivered. It is also
important to raise supplier awareness, given that the
analyses are conducted in their presence and at their
own facilities.

156
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In addition, in 2019 we began collaborating with the
Massachusetts Institute of Technology (MIT) to identify
and evaluate points of improvement within this control
programme.

02.02/ New evaluation of a
product before being distributed

With the design and production concluded, allitems are sent
from manufacturing countries to our distribution centres.
This is when our health and safety technicians evaluate
the products, supervise the results of all the analyses
performed and conduct product safety inspections,
especially on small parts, shoelaces and strings.

In addition, we conduct random verification analyses of the
productions we receive at distribution centres, for which
we also use our internal laboratories and the analytical
support network of the Picking Programme.

If design modifications or incidents in the initial risk
evaluation of the production are detected, then any
additional analyses and corrections that are needed are
performed at that time to guarantee compliance with
Inditex’s standards.

02.03/ Laboratory Approval
Programme (APPLABS)

13 AUDITS OF EXTERNAL LABORATORIES
AND 7,763 ANALYSES OF SAMPLES

To establish if a production complies with our standards,
we rely on testing by external laboratories. And given the
production model and the strict limits of our standards, we
seek maximum reproducibility, accuracy and precision.

Confidence in these laboratories is cemented in an external
laboratory approval programme called Applabs. It was
designed and developed together with the University of
Santiago de Compostela and has several stages:

- Conducting on-site audits that verify, among other
aspects, the technical competency of the laboratory’s
personnel and their diligence with the analyses.

- Monitoring of the results of each laboratory by comparing
them. Those whose results deviate from the quality levels
we demand are submitted to corrective actions; and if
these actions are not passed, the laboratory is excluded
from the Group's laboratory network.

- The creation of mixed technical committees for
discussing matters such as the detected problems, any
optimisation actions or the introduction of new analysis
methods, among others.

In 2019, a total of 13 on-site audits were conducted
of external laboratories, in addition to 30 comparison
exercises, which involved analysing 7,763 samples.

103-3, 416-1
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02.04/ Root Cause
Analysis (RCA)

27 RCA AUDITS

Whenever an item does not comply with Clear to Wear
requirements, Inditex conducts a Root Cause Analysis
(RCA) to understand what has happened and to study new
improvement strategies.

In such RCAs, textile or leather experts evaluate the facilities
(dyeing, washing, printing and tanneries) that are involved
in manufacturing the affected item to determine that origin
of the problem. After the problem has been identified, a
corrective action plan (CAP) is established for the factory,
thereby avoiding future incidents and at the same time
verifying implementation of the Ready to Manufacture
programme.

In2019, 27 RCA audits were conducted. The results showed
that in 89% of the cases the supplier, in their manufacturing,
had used chemical products not permitted by The List, by
Inditex and/or had not applied adequate controls to these
products prior to manufacturing. The cross-contamination
between different productions that did not follow adequate
manufacturing conditions caused the remaining 11% of the
detected problems.

Additionally, other sources of non-conformity are the use of
fabrics with the presence of restricted substances resulting
from prior processing stages, or inconclusive audits. This
information allows us to enrich and provide feedback to
our Ready to Manufacture, Green to Wear and The List,
by Inditex programmes, thereby ensuring the continuous
improvement of those programmes.

02.05/ Analysis optimisation

Within the framework of Picking, Inditex is collaborating
with specialised researchers in the textile industry on
the development of prediction tools for manufacturing
technologies with a greater risk of generating non-
conformities.

Thus, and in accordance with a continuous updating
and improvement process, we can compare conformity
with standards in a greater number of references and
with a fewer number of analyses. All without varying the
commitment to and maximum responsibility for the health
and safety aspects of our products.

02.06/ Recovery of
non-compliant production

In order to be able to reduce productions that are discarded
due to non-conformities with our standards, we work
with our scientific and technology partners on recovering
productions by eliminating the substances that are the
causes of non-conformities. Due to this collaboration,
we have implemented production recovery protocols for
cases in which substances such as arylamines, phenols,
formaldehyde and phthalates are present, as well as
protocols for perfecting pH that is too high or low.

Once the article recovery process has ended, all the
generated waste is duly processed at waste management
centres for the correct elimination thereof and isolation
from the environment.

In order to be able to reduce productions that are discarded due to
non-conformities with our standards, we work with our scientific and
technology partners on recovering such productions by eliminating
the substances that are the causes of non-conformities. Once the
recovery process has ended, all the generated waste is duly processed
for the elimination thereof and isolation from the environment.
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03/ Training and
Awareness-raising

The Group relies on scientific teams and technology experts
who identify regulatory developments, construe the restrictions
thereof, select analytical methodologies and carry out in
partnership with the chemical industry, a thorough evaluation
of chemical products and manufacturing processes where
non-conformities might appear.

As part of this careful process, the design of our standards
goes beyond the limitations of a classic Restricted
Substances List (RSL), bringing in additional expertise
that allows us first to identify hazardous chemicals and
manufacturing processes and secondly, to propose
alternative products or manufacturing technologies to
avoid non-conformities. This information is very helpful for
our manufacturers and is a key strategic element of the
training and information actions across our supply chain.

Thus, we regularly give training on specific and relevant
elements of the health and safety standards addressed
to technical and managerial staff of suppliers. In 2019,
experts on product health and safety from our Sustainability
Department provided training and gave technical advice

in the main clusters: Portugal, Morocco, Turkey, China,
Bangladesh, India and Pakistan.

At the same time, regarding awareness-raising among
internal design and buyers teams, we have reinforced the
department of product health and safety across all our
brands for the purposes of:

- Giving ongoing training to commercial and design teams
on product health and safety issues.

- Providing technical assistance onsite to commercial and
design teams.

- Cutting the time required to detect potential breaches
and providing solutions best suited to the specific type
of product.

Refreshment training is provided to these units of experts
in partnership with academic institutions and scientific and
technology companies.

In 2019, 13 training sessions were provided to 139
attendees from internal groups of design, procurement
and the department of product health and safety itself (21
training sessions and 250 attendees in 2018, respectively).

159

QM



OICIONIIEY

Inditex - 2019 Annual Report

Decarbonisation and circularity

Global energy consumption

Major commitment to renewable energies
GHG (greenhouse gas) emissions

Energy management

Water management

OUR FOCUS ON ENERGY ©
AND WATER

DECARBONISATION AND

CIRCULARITY

Closing the Loop
Zero Waste
Green to Pack

CIRCULAR ECONOMY —0)

SDG Goals Inditex contribution
f The Global Water Management Strategy constitutes the roadmap that allows us to work with all
6.4 our stakeholders towards a sustainable and rational water management. Our bases for water
E : management follow the principles included in the initiative, CEO Water Mandate, promoted by the
United Nations Global Compact.
The Global Energy Strategy is one of the cornerstones of our commitment to environmental
73 sustainability for promoting the rational and efficient use of energy throughout the entire value chain,

while at the same time reducing GHG emissions and helping to mitigate the risks associated with
climate change.

Eco-efficiency is a priority at all facilities of the Group, and therefore major investments are being
made in this area. Moreover, in order to ensure that our facilities meet the most cutting-edge

9.4 requirements in terms of sustainable construction, since 2009 we have been certifying our more
emblematic facilities under the most prestigious standards in sustainable construction: LEED and
Breeam.

Our Closing the Loop programme is helping us to close the production circle of our garments through
12.2 the installation of collection containers. Moreover, we are working towards the goal of ensuring that,
12.5 by 2023 and by integrating the circular economy concept in our business model, none of the waste
generated by our activities in offices, logistics and stores ends up in a landfill.

13 At Inditex we support the fight against climate change and we strongly support energy efficiency and

13.1 the use of certifled energy from renewable sources. Our work within the scope of decarbonisation of

@ ’ the entire value chain is closely related to the actions we undertake to reduce energy consumption, to
reuse water and to recycle the materials generated in our own operations.

\ i ’ More information on pages 328 and 329 of this Annual Report

reach an economy that is climate-neutral, efficient in the
use of resources and competitive.

At Inditex, we understand that advancing in a sustainable
business model means being more efficient with the
resources we use. Given that half of the total greenhouse

gases (GHG) and over 90% of the loss of biodiversity and of
water stress are due to the extraction and transformation
of resources, we continue to advance in our strategy to

Our three strategies on environmental topics (Energy,
Water and Biodiversity) articulate the efforts we make to
attain environmental excellence.
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Our work within the scope of decarbonisation of the
entire value chain is closely related to the actions we
are undertaking to reduce energy consumption, to reuse
water and to recycle the materials generated in our own
operations. The reduction of our energy consumption and
of carbon emissions helps to reduce global warming and
its effects on biodiversity. Circularity is an important tool
for advancing towards decarbonisation.

We are committed to integrated improvement in managing
the material needs of our products and industrial
processes. The objective is to transform the concept of

-cutting sustainable approach

waste so that it is considered a valuable resource that
can be recovered and reintroduced as a raw material in
production systems. In addition, and applying eco-design
techniques, it is possible to not only extend the useful life of
products and materials, but also maximise their recycling
possibilities, consequently attacking the generation of
waste at its origin.

This change of paradigm, which generically is called the
“Circular Economy”, is evident at Inditex through the various
global initiatives on closing the life cycle of our garments
and of the materials we use in our activity.

In 2019 we became one of the founding members of the Fashion Pact, designed to drive environmental sustainability in the textile
and fashion industries, mainly geared to stop climate change, protect the oceans and conserve biodiversity. Moreover, the pact
encourages the participation of member companies in other complementary industry initiatives, supporting the development of
accelerators to help achieve the challenges ahead.

As a signatory Company, we are committed to working within the framework of the Science-Based Targets (SBT) initiative, which
establishes reduction targets based on scientific research, and whose strategy can be summarised into three aspects that are

essential for the protection of the planet:

- Stop climate change: focusing its actions to achieve zero net GHG emissions by 2050, seeking to control global warming

below 2°C.

- Restore biodiversity: development and application of SBT goals to protect and restore ecosystems, as well as the
implementation of specific actions in the supply chain such as the elimination of raw materials whose extraction requires

intensive and high impact consumption.

- Protect the oceans: some of the measures laid out are the elimination of single use plastic by 2030 and the development of
research on microplastic to be carried out along with the valuable work already carried out by other initiatives also supported
by Inditex, such as the Ellen MacArthur Foundation, Sustainable Apparel Coalition, Textile Exchange, the United Nations
Framework Convention on Climate Change, Better Work and Zero Discharge of Hazardous Chemicals (ZDHC).

The Fashion Pact is aligned with another commitment undertaken by the Group in December 2018, known as Fashion Industry
Charter for Climate Action, under the auspices of the UN Climate Change Office. To achieve specific progress in this commitment,
six working groups were set up to enable the signatories to define the steps to be taken, as well as the establishment of an initial
target to cut GHG emissions by 30% by 2030 and other specific measures such as the gradual elimination of coal boilers and
other carbon sources to generate heat and electricity at their own companies and direct suppliers.
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But the most efficient use of resources is not only a maxim
for our products but also for our facilities: headquarters,
stores and logistics centres. To implement it, we have
established various objectives, such as the delinking
of our energy consumption and of GHG emissions, the
commitment to renewable energies and the efficiency of
our shipments.

In favour of transparency and of disseminating relevant

environmentaland socialinformation, Inditex has fostered
the creation of the Brand and Retail Module (BRM) in

162

the Sustainable Apparel Coalition (SAC). The drafting of
the BRM ended after several years of collaborative work
with different members from the SAC and from other
organisations, and it's already available to any brand or
retailer. The objective of the BRM is to evaluate the level
of maturity of companies in environmental and social
management and to drive improvement by drawing
up a roadmap towards the best available practices in
areas such as the use of raw materials, suppliers,
manufacturing, distribution centres, transport, stores or
containers and packaging.
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Our focus on energy and water

Energy is a critical component of the fashion distribution
business (in both its direct and indirect operations), and the
efficient and low-impact use of energy is essential for our
approach to sustainability. At Inditex we support the fight
against climate change and we strongly support energy
efficiency and the use of certified energy from renewable
sources. Hence our commitment to actively contribute to the
protection of the environment by reducing our environmental
impact on water and making changes that help our planet to
remain under the global warming limit established in the Paris
Climate Agreement.

The Global Energy Strategy is one of the cornerstones of our
commitment to environmental sustainability for promoting
the rational and efficient use of energy throughout the entire
value chain, while at the same time reducing GHG emissions
and helping to mitigate the risks associated with climate
change — for example, the availability and price of cotton, one
of the essential raw materials.

Since the early 90s we have been developing our own
systems for improving energy consumption and reducing
GHG emissions. Since then, our commitment in this area
has grown exponentially, as has our activity. We continued
to advance in 2019, achieving a 35% reduction per m? in
emissions pertaining to scopes 1 & 2 and promoting energies
coming from clean sources: 63% of our global electricity
consumption in 2019.

This commitment in the fight against climate change has
been recognised for the third consecutive year as being in the
‘Leadership A-' category in the CDP Climate Change index.
This list integrates companies that comply with the maximum
criteria of the Carbon Disclosure Project regarding strategy,
objectives and actions related to the risks and opportunities
of climate change.

01/ Global energy

consumption
Global energy consumption (MWh) &
1817207 1853945 1,901,574 1969127 1892947
s o o & —o
' 20188 23746
86.95 7953 75.05 7532 66.92
2015 2016 2017 2018 2019

Global energy

© Relative energy
consumption (MWh)

@ Relative energy
consumption (kWh/m?)

consumption (Wh/€)

Global energy consumption (GJ) ®

osagois  Goraz0  68asees T8 ggiep
10403 99758 966.92
! TR
31301 28631 27020 27114 24092
2015 2016 2017 2018 2019

@ Relative energy

@ Relative energy
consumption (KJ/€)

consumption (MJ/m?)

Global energy
consumption (GJ)

(*) This indicator records all the energy consumed at our Group's own factories,
headquarters, logistics centres and own stores. The surface areas of the
logistics centres, headquarters and own factories have been updated.

In 2019, we succeeded in reducing our energy consumption
by 9% persquare metreandreducingelectricity consumption
by 9% per square metre at corporate headquarters,
logistics centres and our own stores and factories. This
was possible due to the measures implemented to improve
our energy efficiency.

Our commitment: 80% of consumption from renewable sources in
all our facilities (headquarters, logistics and stores) by 2025.
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Global energy consumption (MWh)
1,865,074

1703885 1751713 1,803,572 1,807,556
112,051 101,875 97,703 103,724 84,627
e m [ [ [
2015 2016 2017 2018 2019
Electricity () Natural Gas @ Diesel

The energy used comes mainly from the supply network
and, to a lesser extent, from the consumption of natural gas
and diesel. The increase in diesel consumption is due mainly
to filling the tanks of the electric generator units for opening
of the Lelystad logistics centre.

02/ Major commitment
to renewable energies

Our commitment to renewable energies continues to be
strong, through the generation and the purchase of energy
from renewable sources. We invest in our own renewable
energy generation facilities when it is technically viable,
which has led us to having thermal solar, photovoltaic and
wind energy facilities, as well as facilities that make use of
geothermal energy.

PERCENTAGE OF ELECTRIC ENERGY COMING
FROM RENEWABLE SOURCES ™)

2019 63%
2018 45%

2017 41%

2016 30%

2015 10%

% of electric energy coming from renewable sources

(*) In the case of Spain, China, Italy and Portugal, the period for the data is the
calendar year, instead of the tax year (time period of this statement).

In 2019, 63% of the Group's electricity needs were covered
by clean energy. This represents a total sustainable
energy consumption of 1,144,020 MWh in our facilities
located in Spain, Germany, Austria, Belgium, Brazil, China,
South Korea, United States, France, Greece, India, Italy,
Netherlands, Ireland, Luxembourg, Norway, Poland,
Portugal, United Kingdom, Switzerland and Turkey, thus
avoiding the emission of over 415,474 tons' of GHG
emissions.

We also have co-generation plants, which enable the
simultaneous production of heat and energy using low-
carbon fuel. During 2019 a total of 7,785 MWh of electrical
energy and 11,002 MWh of thermal energy were generated
by these plants. In addition, in 2019 a total of 577 MWh
of thermal energy has been generated from renewable
installations using geothermics and solar panels.

(1) The emission factors applied to the energy mix of each of the countries are those pertaining to the GHG Protocol Tool for Purchased Electricity, Version 4.9 of the World

Resources Institute, 2017.
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03/ GHG emissions

All the actions as a whole that have been implemented to
foster energy efficiency, together with the materialisation
of our commitment to renewable energies, has allowed us
to achieve a 35% reduction per m? in emissions related to
scopes 1 and 2 (achieving 43.92 kilograms of CO,eq per
square metre).

Emissions of GHG of Scopes 1 and 2 (t CO, eq) *
622,879

540,312

10110 470,629 486,957

8385
332,789

6928 67,56
3090
240 1936 1943 4392
1238
22996 20,689 19.830 21,055 173
2015 2016 2017 2018 2019

Scope 1 (t CO,eq)
@ Kgof CO,eq per m?

Scope 2 (t CO,eq)
@® oofCOeqper€

(*) The Scope 2 data are calculated according to the market-based method
following the GHG Protocol guidance for the calculation of Scope 2, World
Resources Institute (WRI), 2015. Due to the emission factors used, the data
provided match the data calculated according to the located-based method.
The surface areas of the logistics centres, headquarters and own factories
have been updated.

Emissions of GREENHOUSE GASES (GHG)

Overall TOTAL: 20,530 KT CO.eq

Use of sold products
23,9% \

Scope 1. 0,1%
Business travels 0,2%
Franchises 0,6%
End-of-life treatment of sold products 1,2% ———————

Scope 2. 1,6% j
Others 4,2%

Finished product assembly 4,2%

Transport and distribution (Upstream)
8,2%

Scope 1: Direct emissions. These are GHG emissions
associated with stores that are under the direct control of
the Inditex Group.

Scope 2: Indirect emissions. They are associated with the
generation of electricity acquired by the Inditex Group.

Scope 3: An additional scope that includes the indirect
emissions associated with the production chain of goods
and services produced outside the organisation.

During 2019, we continued to improve the system for
capturing and calculating indicators, thereby allowing
us to expand the reporting of our calculation of scope 3
emissions. The preceding graph shows the breakdown of
our GHG emissions based on the categories established
by the GHG Protocaol.

For the purpose of achieving greater transparency, the
Purchased goods and services category (according to the
GHG Protocol) is subdivided into the following categories:
raw material extraction, raw material processing, material
production, wet processes and finished product assembly.

The use of sold products category includes the emissions
coming from the use that a customer makes of our
products, thereby considering the different washing and
drying patterns.

The others category includes the emissions associated
with capital goods, employee commuting, fuel and energy/
related activities and waste generated in operations.

Wet processes
17,4%

Material
production

14,2%

Raw Material processing
12,7%

Raw Material extraction
11,5%
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The commitment to clean energies and the implementation of circular
management models at our headquarters and logistics centres are
the cornerstones of our Environmental Management System.

04/ Energy Management

04.01/ Energy management
at logistics centres, own
factories and offices

Eco-efficiency is a priority in all Group facilities; therefore,
significant investments are being made in this area in
order to meet the standards set out in the Instruction
for Proper Environmental Management for the logistics
centres, thus ensuring that all our facilities and platforms
are eco-efficient. The daily management of eco-efficiency
promotes good practices between our employees, which
allows obtaining control of the consumption of resources
and applying measures to reduce that consumption.

Thanks to these practices, we've reached a 2% reduction
in consumption related to electric energy per square
metre in comparison with 2018. Some of the notable
measures applied include the renovation of old equipment,
the replacement of fluorescent light fixtures with high-
efficiency LED bulbs and the use of lithium-ion batteries,
thereby reducing energy requirements.

Electric energy consumption
at own logistics centres,

own headquarters and own factories (MWh)®

175,308
159,434

139,540 141,156 148118

5022 5010 5039 4991 4912
O— 00— 0O

—O— —O
6.68 6.06 585 6.10 6.20
e e e e o
2015 2016 2017 2018 2019

@ Relative electricity

@ Relative electricity
consumption (Wh/€)

consumption (kWh/m?)

Total electricity
consumption (MWh)

(*) The surface areas of the logistics centres, headquarters and own factories
have been updated.

The increase in electricity consumption in absolute terms
is due to the coming into operation of the new Logistics
Connection Point in Lelystad (Netherlands), in addition to the
construction of Zara's new online studios in Arteixo (Spain).

LEED AND BREEAM CERTIFICATIONS
IN DISTRIBUTION CENTRES AND FACILITIES

@ LeedOro
Leed Platinum
Leed ClI Certified

@ Breeam

In order to ensure that our facilities meet the most cutting-
edge requirements in terms of sustainable construction,
since 2009 we have been certifying our more emblematic
facilities under the most prestigious standards in
sustainable construction: LEED and Breeam.

The LEED certification has been secured for the Inditex
central services (Phase |, Il, IIl) and the LEED Gold has been
granted for the new Central Services headquarters. The
Zara Logistics offices have also been LEED Gold certified.
Meanwhile, the Inditex Data Processing Centre in Arteixo
has obtained the LEED Platinum standard and, in addition,
in 2019 and 2018 it maintained its ISO 500071 standard,
certifying its energy management and more sustainable
and efficient energy use.

The commitment to clean energy and the implementation
of circular management models in our headquarters
and logistics centres are the cornerstones of our
Environmental Management System (“EMS”), which is
certified under the ISO 14001 international standard. The
EMS is implemented at all logistics centres, corporate
headquarters and Company-owned factories, except for
the new textile warehouse (in A Laracha, Spain) and the
new Logistics Platform in Lelystad (Netherlands), which
were undergoing the certification process at the end
of 2019. Inditex has a 25-people team responsible for
monitoring and assessing the appropriate implementation
of the EMS and the prevention of environmental risks
associated with these centres.

During 2019 and 2018, the Inditex Group has not been
charged through available channels any significant penalty
or sanction for non-compliance with environmental laws
and has no facilities located in protected areas.
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Our offices are now an extension of the Group’s philosophy:
think and act responsibly and sustainably to generate shared
value and to advance towards a circular economy.

Inditex has a Risk Management and Control Policy which
sets the basic principles, key risk factors and the general
framework of action for the management of the risks
affecting the Group. The scope of application of this Policy
extends to the entire Group and forms the basis of an
Integrated Risk Management System. Within the context
of the Risk Management and Control Policy, the business
units constitute the first line of defence in the management
and control of the different risks to which the Group is
exposed, including those of a climate-related nature.

Bearing the Group’s business activity in mind, the Group has
no liabilities, expenses, assets, provisions or contingencies
of an environmental nature that could play a significant role
in terms of the net assets, the financial situation and results
of the company. For this reason, such specific breakdowns
are not included in this Annual Report.

Atmospheric emissions and noise pollution

Our logistics centres meet the requirements of applicable
legislation on control of atmospheric emissions from
combustion equipment. Authorised control bodies carry

out regular verifications and checks of the limit values of
emissions generated by the combustion equipment (heating
boilers and steam boilers) subject to control according to the
legislation in force. Such regular controls verify compliance
with the emission limit values for the parameters applicable to
each case (i.e.: CO, NOx, SO, or Opacity).

In addition, the night-time distribution model includes the
product supply to the stores at night, when noise pollution
levels are more restrictive than in the daytime. Moreover, we
have developed an Unloading Equipment Protocol calling for
reduction of noise during unloading operations.

Sustainable Offices

We increasingly have to think about how we do things and
about how to decrease the pressure on natural resources
through innovation, the transition towards clean energy
and healthy and sustainable nutrition.

Our offices are now an extension of the Group'’s philosophy:
think and act responsibly and sustainably to generate
shared value and advance towards a circular economy.

At Inditex, we have a Manual of Good Environmental
Practices at the Office for guiding responsible behaviour at
our offices. It is an invitation to all personnel of the Group
to mark the difference at their job position in different
areas (energy and climate change, water, biodiversity and
materials, waste) with small daily gestures.

At Inditex we have also placed the focus on the mobility of
internal services. Several electric vehicles are also available
for internal mobility in maintenance or distribution
operations, for example.
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/ Allindividual rubbish bins have been eliminated, and
numerous containers have been made available for
separating materials (paper, organic and inorganic
waste, containers, batteries, etc.), thereby favouring
the circularity of all these materials because they
improve separation and reduce waste.

/ Training and awareness-raising. A web application
has been developed, in which employees can consult
where they must send each type of waste according
to the type of available container in each area. They
thus collaborate on the Zero Waste objective that
we've set for 2023.

/ Delivery of “Join Life” bottles to our employees in
various markets to avoid the consumption of small
water bottles, which means a reduction of our waste
and of the environmental impact of single-use plastic.

Delivery of “Join Life” cutlery to our employees at

the Group's central services, thereby reducing the
consumption of single-use plastic cutlery in requested
picnic services. The textile cover in which they are
wrapped is the result of re-using sanitised and dyed
Zara shopping bags, so that our employees can enjoy
the use of a set of quality, sustainable cutlery.




Our sustainability model - G

obal and cross-cutting sustainable approach

/ The replacement of plastic containers in vending
machine products with glass containers. We have
established circuits of returnable containers for our
suppliers, which improve separation and collection
and improve the circularity of these containers.

In vending machines, we are committed to healthy
options that are prepared daily. As a novelty, in
2019 a pilot project has been developed: a reduced
price (at the end of the working day) for these
perishable products. We thus promote their
consumption and minimise food waste, thereby
contributing to reducing the impact of surpluses.
This objective is shared with the Picnic Dinner
service, which was also launched in 2019. It allows
our employees to request the dishes from the every
day menus of our canteen at the headquarters in
Arteixo that aren’t consumed.

/

~

Circularity in our 360° Restaurant. Starting this year,
there are now four canteens at our headquarters that
have joined this philosophy, which promotes a healthy
life style, creates a commitment to sustainability and
protection of the environment and emphasises the
value of economy and local products. In 2019, these
360° restaurants served over 4,000 daily meals, with
an average of 65% purchased according to KM 0 (the
ingredients are sourced within a radius of under 100
km away from the consumer) which encourages the
use of local varieties and breeds, ensures sustainable
management of water and land and reduces the
carbon footprint and the impact on climate.

Likewise, our canteens are designed to save energy
through the use of high-efficiency equipment and
systems and by taking advantage of natural light
and resources. We thus reduce CO, emissions and
balance the carbon cycle.
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Our commitment: all Zara
stores eco-efficient in 20719
and all other stores by 2020.

04.02/ Energy management in
stores. Eco-efficient stores

Eco-efficiency is a priority in the design of our stores, which
is why we are committed to making all Zara stores eco-
efficient in 2019 and all other stores eco-efficient in 2020.

To achieve this, we rely on the Eco-efficient Store Manual,
which seeks to ensure that its efficiency and sustainability
requirements are fulfilled. Such Manual defines the
technical requirements for the different installations and
systems of all the stores, as well as the operations to be
carried out. In 2019, we had 5,891 eco-efficient stores,
which represent 92.7% of the Group’s own stores, and
Zara has already become the first brand of the Group
whose stores comply with the criteria of the Eco-efficient
Stores Manual.

We are currently focusing our efforts on increasing
the number of stores connected to the centralised
consumption management platform, Inergy, which is
capable of monitoring the network of connected stores
so that they can be adapted to the energy consumption
reduction objectives posed in our Sustainability Roadmap
by optimising energy consumption and consequently
reducing our environmental impact. At the end of 2019,
3,587 own stores were connected to Inergy.

Thanks to all these implemented sustainability and energy
efficiency measures, the relative energy consumption
per square metre at our stores has been reduced by 6%
compared to the preceding year, despite the total increase
in the surface area of our facilities.

Estimated electricity consumption
at own stores (MWh) )
1655454 L705639 1635948

1,564,345 1,610,556

e 39440 37073

7485 69.09 6534 6524 5771
o——© () ®——0
2015 2016 2017 2018 2019

@ Relative electricity
consumption at
stores (kWh/m?)

@ Relative electricity
consumption at
stores (Wh/€)

Global electricity
consumption at
stores (MWh)

(*) The electricity consumption has been calculated on the basis of actual
data on the central monitoring platform. In order to estimate average
consumption, the data from 1,639 stores has been used, 100% of which are
eco-efficient.

Thanks to the eco-efficiency measures implemented in
Inditex-owned stores, significant energy savings have been
achieved, particularly in air conditioning systems, as these
are able to achieve energy yields and efficiency that are at
least 20% better compared to conventional equipment.

All these actions to encourage energy efficiency, added
to the materialisation of our commitment to renewable
energy, has led to a reduction in GHG emission from our
business activity.

Meanwhile, at the end of the year, the Group has 40 owned
stores that have been certified under the sustainable
construction standards LEED and Breeam: 29 of them are
LEED Gold, 10 are LEED Platinum and one is Breeam. During
the 2019 corporate year, we obtained 2 new certifications
(Oysho — Place du Molard Geneva, Zara — Brickell City
Center Miami).
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Our sustainability model - Global and cross-cutting sustainable approach

The eco-efficiency measures implemented at our own stores
have allowed us to achieve major electricity savings.

Certification of our stores

BUILDING LOCATION CERTIFICATION
Zara Park House London LEED Platinum
Zara Serrano Madrid LEED Platinum
Zara Via del Corso Rome LEED Platinum
Zara Kangnam Seoul LEED Platinum
Zara Compostela A Corufia LEED Gold
Zara Kalverstraad Amsterdam LEED Gold
Zara Plaza Catalufia Barcelona LEED Gold
Zara Puerta del Angel Barcelona LEED Gold
Zara Ismail Building Bombai LEED Gold
Zara Madero- Mexico Mexico LEED Gold
Zara Krakow Krakow LEED Gold
Zara Geneva Geneva LEED Gold
Zara Castellana Madrid LEED Gold
Zlara Melbourne LEED Gold
Zara Brickell City Centre Miami LEED Gold
Zara Broadway Soho New York LEED Gold
Zara Oslo Oslo LEED Gold
Zara Opera Paris LEED Gold
Zara Champs Elysees Paris LEED Gold
Zara Nanjing Shanghai LEED Gold
Zara Haas Haus Vienna Vienna LEED Gold
Pull&Bear Rotterdam Rotterdam LEED Platinum
Pull&Bear Preciados Madrid LEED Gold
Pull&Bear Gran Via Madrid LEED Gold
Massimo Dutti Serrano Madrid LEED Platinum
Massimo Dutti Colon Valencia LEED Platinum
Massimo Dutti Sant Feliu Palma de Mallorca LEED Gold
Massimo Dutti Paseo Borne Palma de Mallorca LEED Gold
Bershka Berlin Berlin LEED Platinum
Bershka Colon Valencia LEED Platinum
Oysho Diagonal 596 Barcelona LEED Gold
Oysho Paseo de Gracia Barcelona LEED Gold
Oysho Place du Molard Geneva LEED Gold
Oysho Roma Rome LEED Gold
QOysho Paris Paris BREEAM Bueno
Zara Home Munich Munich LEED Gold
ZaraHome Palma de Mallorca LEED Gold

Zara Home Champs Elysees Paris LEED Gold

Zara Home The Place Beijing LEED Gold
Uterqiie Serrano Madrid LEED Platinum

103-3
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Zara.com: Working to make our online
store an eco-efficient web page

The images, videos and information of zara.com are
housed at its own data centres and on external servers,
which allow streamlining and storing information.

Our main Technology Centre is located at our offices of
Arteixo (Galicia). This centre consumes energy that is
100% from renewable sources, and it is certified as LEED
Platinum by the U.S. organisation Green Building Council.
In addition, in 2019 and 2018 it maintained its ISO 50001
standard, certifying its energy management and more
sustainable and efficient energy use.

To streamline access to our web page throughout the world,
we also work with external servers. In 2019, 100% of the
energy consumed by these servers also came from renewable
sources.

04.03/ Management of
energy in transport and
distribution efficiency

The efficiency of our network of logistics centres is a
determining factor for us to be able ship our products to stores
twice per week. Moreover, at Inditex we understand that the
optimum management of transport and packaging is key to
making more efficient use of resources, thereby reducing the
emissions associated with our processes. In this regard, we
believe that the commitment to sustainability and efficiency
also has a positive impact on the business.

In order to improve the efficiency associated with our
distribution and logistics operations, various actions have
been taken:

- We continue working towards consolidating aerial and
maritime imported goods, which has resulted in savings
for the Group of 72,357 overland km on a European level
in 2019.

- We continue to implement measures to optimise packing
and packaging and to increase multimodal transport in
certain flows.

- We continue to improve on the density of our shipments,
which results in a savings of resource consumption
and optimisation of transport. Specifically, we have
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https://www.afirm-group.com
http://www.mit.edu
http://www.udc.es
http://www.usc.gal
http://www.upc.edu
http://www.a3center.cat/index.php/es/
http://www.tsinghua.edu.cn/en
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https://apparelcoalition.org/
http://www.organiccottonaccelerator.org
http://www.bettercotton.org
http://www.canopyplanet.org
http://www.textileexchange.org
http://www.roadmaptozero.com
http://www.ceowatermandate.org
http://www.ellenmacarthurfoundation.org
http://www.globalfashionagenda.com
http://www.unfccc.int/climate-action/sectoral-engagement/global-climate-action-in-fashion/about-the-fashion-industry-charter-for-climate-action
http://www.unfccc.int/climate-action/sectoral-engagement/global-climate-action-in-fashion/about-the-fashion-industry-charter-for-climate-action
http://www.unfccc.int/climate-action/sectoral-engagement/global-climate-action-in-fashion/about-the-fashion-industry-charter-for-climate-action
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http://www.cottoncampaign.org
http://www.sustainablefibre.org
http://www.thefashionpact.org
http://www.furfreealliance.com
http://wwwen.ipe.org.cn/index.aspx
http://www.itkib.org.tr
http://www.uniglobalunion.org
http://www.industriall-union.org/es
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http://www.ilo.org/global/lang--es/index.htm
http://www.unglobalcompact.org/
http://www.shiftproject.org/
http://www.ethicaltrade.org
http://www.actonlivingwages.com
http://bangladeshaccord.org
http://www.betterthancash.org
http://www.bsr.org

BEOOO


http://www.policyhub.org
http://www.lbg.es
http://www.open-for-business.org
http://www.tent.org
http://www.msf.org
http://www.entreculturas.org
http://www.caritas.org
http://www.water.org
http://www.everymothercounts.org
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