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Krka Group highlights

Sales revenues grew by 6% in 2010.

EBITDA was EUR 293 million, a decrease
of 6%.

ROE was 17.3% and ROA 12.1%.

The net profit and market capitalisation
were both down compared to 2009 by
just under 29%.

Comparisons of these results with the 2009 figures
must take into account the fact that the 2009 result
was significantly affected by the surplus of released
provisions for intellectual property rights cases
(EUR 91.4 million) over new provisions relating to
a European Commission procedure (EUR 47.5 million).
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Krka Group

financial highlights

EUR thousand 2010 2009 2008 2007 2006
Sales revenues 1,010,021 953,038 949,920 780,918 667,955
EBIT 211,471 234,992 236,781 183,642 151,079
EBITDA 293,192 311,667 308,390 240,586 198,783
Net profit 170,918 173,685 155,891 132,853 112,086
Non-current assets 846,506 808,022 809,074 745,735 568,810
Current assets 641,698 533,010 461,962 375,683 310,318
Equity 1,053,327 920,369 783,296 680,913 570,905
Non-current liabilities 202,709 237,834 257,526 252,379 163,941
Current liabilities 232,168 182,829 230,214 188,126 144,282
R&D costs 90,924 88,283 84,746 59,071 52,650
Investments 115,172 91,488 147,061 112,977 107,200
RATIOS 2010 2009 2008 2007 2006
EBIT margin 20.9% 24.7% 24.9% 23.5% 22.6%
EBITDA margin 29.0% 32.7% 32.5% 30.8% 29.8%
Net profit margin (ROS) 16.9% 18.2% 16.4% 17.0% 16.8%
ROE! 17.3% 20.4% 21.3% 21.2% 21.3%
ROA? 12.1% 13.3% 13.0% 13.3% 13.4%
Liabilities/Equity 0.413 0.457 0.623 0.647 0.540
R&D costs/Sales revenues 9.0% 9.3% 8.9% 7.6% 7.9%
NUMBER OF EMPLOYEES 2010 2009 2008 2007 2006
Year-end 8,569 7975 7,602 6,777 5,759
Average 8,328 7816 7,294 6,209 5,494
SHARE INFORMATION? 2010 2009 2008 2007 2006
Total number of shares issued 35,426,120 35,426,120 35,426,120 35,426,120 35,426,120
Earnings per share in EUR* 5.06 5.14 4.61 3.92 3.30
Dividend per share in EUR 1.10 1.05 0.91 0.80 0.69
Share price at year-end in EUR 62.95 64.04 48.27 124.29 78.48
Price/earnings ratio (P/E) 12.44 12.46 10.46 31.71 23.75
Book value of share in EUR® 29.73 2598 22.11 19.22 16.12
Share price/book value (P/B) 2.12 2.46 2.18 6.47 487
g?ré‘;tcgfnpgz;isa“o” in EUR thousand 2,230,074 2,268,689 1710019 4,403,112 2,780,058
EXCHANGE RATES 2010 2009 2008 2007 2006
USD (average) 1.326 1.395 1.471 1.370 1.255
USD (31 December) 1.328 1.434 1.392 1.472 1.317

'Net profit/average equity balance over period
2Net profit/average total asset balance over period

*To aid comparison the new number of shares that followed the September 2007 1:10 share split is used in calculated data per share
“Net profit of Krka Group majority shareholders/average number of shares issued in the period (no own shares)

®Share capital on 31 December/Total number of shares issued




Krka Group business model

Krka is one of the world’s leading generic pharmaceutical
companies. It is headquartered in Slovenia, and has over
55 years of experience in the industry.
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Krka has a leading position on its domestic market and
a strong presence on generic pharmaceutical markets in:
e South-East Europe — Croatia and Romania

e (Central Europe — Czech Republic, Hungary and Poland
e East Europe — Russian Federation and Ukraine.

In recent years Krka has built up its presence in western
European markets, especially Germany, the UK, France,
Italy, Portugal, the Nordic countries and Benelux.

Production and distribution capacity is located in Slovenia,
Poland, Croatia, the Russian Federation, and Germany.

SALES BY REGION IN 2010
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OPERATIONAL FOCUS

Modern pharmaceutical production and a vertically in-
tegrated business model allow us to offer customers in
over 70 countries a broad range of safe, high quality and
effective prescription pharmaceuticals, self-medication
products and animal health and cosmetic products. The
majority of Krka products are in solid dosage forms. The
company’s activities are supplemented by the health-re-
sort and tourist services of the Terme Krka Group.

SALES BY PRODUCT GROUP IN 2010
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Our main focus is on a product range of generic prescrip-
tion pharmaceuticals marketed under Krka’s own brands.
In future we will continue to focus on marketing and de-
veloping our own marketing and sales network through
founding companies or purchasing local pharmaceuti-
cal companies in selected markets. Our objective is to
strengthen the Krka Group’s market position on the mar-
kets of Europe and central Asia.

Nine per cent of sales revenues was allocated to research
and development in order to increase the competitive ad-
vantage of the product portfolio and retain a high pro-
portion of vertically integrated products. Forty-seven
per cent of sales revenues is generated from sales of new
products, i.e. products launched on a market in the past
five years. In future we will continue to invest in re-
search and development, and we currently have over 100
new products in development.
























































































































































































































































































































