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The audited Annual Report and consolidated financial statements can be found on pages 41-89. The Corporate Governance Report
can be found on pages 92-99 and the statutory Sustainability Report can be found on pages 30—40 and 104—107.

The kitchen shown on the front cover is the Marbodal Arkitekt Plus.

This annual report has been prepared in Swedish and translated into English. In the event of any
discrepancies between the Swedish and the translation, the former shall have precedence.



NOBIA IN BRIEF

Nobia is a kitchen specialist with operations along the entire
value chain. We manufacture and sell kitchens in seven European
countries through own stores, franchise stores and retalilers.
Over the years, the Group has developed and strengthened
through acquisitions. Our specialisation and size means that we
can leverage shared skills and capitalise on economies of scale.

EFFICIENT PRODUCTION
Nobia has 14 production facilities, of which |1 handle everything from furniture
production to installation and assembly of complete kitchen orders. Other plants either
specialise in manufacturing components or installation. Our production is large-scale
and resource-efficient, and we maintain a high level of service for our customers.

STRONG BRANDS
Our brands enjoy a high level of recognition and appeal among customers, and have long served
their respective markets. These brands are primarily in the mid-price and premium segments.
In addition, we have tactical brands for specific sales channels and operations.
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THE KITCHEN IS THE HEART OF THE HOME
The kitchen is a room that has increased in significance — it has
gone from being a place for preparing food to becominglh natural place for
many of our activities and should express our lifestyle. As a Ileading kitchen Group,
Nobia is proud of its reputation for creating new products and kitchen

concepts to meet the latest needs and help consumers live more
sustainably. We want to make it simple for our customers
to have inspiring kitchens in their home







