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Letter to the stakeholders 

Dear customers, business partners,
employees and shareholders,

2018 was a true landmark in the history 
of Sioen. It’s the year our turnover ex-
ceeded half a billion euro – the result 
of continuous investment in innovation, 
market leadership, vertical integration, 
a customer-centric approach and the  
successful integration of recent acqui-
sitions (see p. 30-42 for more info about 
our vision, mission and strategy). This 
achievement was a joint effort by the 
entire Sioen team that allows us to  
reap the benefits and to be responsive 
to new customers’ wishes in a world of 
constant change. In our fast evolving 
world we constantly need to adapt, 
excel wisely and be the best in class in 
order to grow.

We grew by 7% in 2018. That led us to 
a total turnover of 506.2 million euro, a 
group profit of 33.8 million euro (+  54.6% 
compared to 2017) and an EBITDA of 
68.6 million euro (+  6.6% compared to 
2017). These strong results could only be 
achieved thanks to  our entrepreneurial 
approach and the successful integration 
of recent acquisitions. They are the com-
bined result of our innovation and cus-
tomer-centric attitude. We are stronger 
than ever. 

sioen  annual report 20186 our company



ADAPT
As a textile solution provider, we offer a 
wide range of off-the-shelf products for 
various applications, but over 40% of 
our textile solutions are custom made. 
It’s that flexibility that characterizes us. 
By focusing on vertical integration and 
a cutting-edge R&D department, we are 
able to stay on top of our business as 
megatrends continue to shape society.  

Governments set higher standards for 
protective apparel because of a re-
newed safety awareness. Demographic 
evolution requires new-generation infra-
structure and smart transport. Resource 
efficiency, clean energy, a solid mari-
time sector and a lively bio-economy 
all become more important because 
of climate change. And these are only 
a few of the areas in which textile solu-
tions can make a difference. Go to to p. 
40-41 of this annual report for more info 
about our R&D approach.

Like the world itself, Sioen is a work in 
progress. We anticipate change and 
adapt accordingly. That’s our strength 
and the reason why, even in a year with 
challenging resource prices, we delivered 
good results.

EXCEL
Our recent acquisitions played a big 
role in this process. They allowed us 
to explore new markets, expand our 
geographical leadership and develop 
new products. 2018 was a year of further 
integration of those companies. With 
investments in Manifattura Fontana and 
James Dewhurst, Sioen also increased 
the capacity of some of its new family 
members (more info on p. 8-9).

To continue on this path, our R&D de-
partment set out a roadmap for 2019 to 
2023. We gathered information about 
future trends, evaluated which ones will 
likely affect our customers and decided 
on ways to overcome those challenges 
with textile solutions.

Throughout this annual report, we’ll 
highlight eight success stories. This se-
lection of projects shows the added 
value of Sioen in a world of constant 
change, from firefighters in Dubai, 
3D ink for design wallpaper to geotextiles 
in the Brenner Base Tunnel. Our motto 
is simple: when our customers excel, we 
do too.

GROW
In 2018, all three divisions reached new 
heights. Our Apparel division (+ 9.3%) 
targeted the project market and sealed 
some major contracts, while our Coating 
division (+ 6.7%) continues to grow as 
a world market leader in technical tex-
tiles. Last but not least, Sioen Chemicals 
(+ 1.8%) is now a mature division with 
growing sales numbers through techni-
cal colouring solutions and tailored on-
site support (p. 18-38).

Our ambition for 2019 is to grow further. 
To do that, we’re working on accelerating 
our organic growth, but we are also open 
to new acquisitions. A second strategic 
objective is to be more present globally.

Protective policies in various countries 
and challenging resource prices make 
predictions – and thus targets – a risky 
business, but we dare to say we’ll excel 
in our field. Our efforts to increase ca-
pacity in all divisions, invest in R&D and 
put our customers first should again 
translate into significant growth in 2019.

Above all, I look forward to continuing that growth process together with you. I would like to thank our customers and shareholders 
for their commitment and support. And of course, a special thanks goes to our employees for their hard work and dedication  in 
making 2018 a  truely landmark year. Together we’ll adapt, excel, grow.

Michèle Sioen
CEO of Sioen Industries
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Milestones 2018
A limited selection of remarkable events from 2018 by division

Coating
Division

1.

The global geotextile market is a 
fast-growing industry. Within the con-
struction and landscaping sector, the use 
of geotextiles has become fundamental 
in solving an increasingly diverse range of 
global geotechnical and environmental 
problems, such as ground stability and 
drainage. That’s why two years after we 
acquired Manifattura Fontana, Sioen 
invested in a new production facility. The 
Italian geotextile manufacturer, with pro-
jects from Tajikistan to Panama, now has 
an additional felt and new fiber line, thus 
intensifying vertical integration.

2.

After the acquisition of James Dewhurst 
in 2017, Sioen completed its product 
scope to a full range of woven, laid and 
laminate scrims and fabrics. The turno-
ver of Sioen’s coating division increased 
by a quarter overnight and 2018 showed 
a further enhancement of those figures. 
The integration of James Dewhurst was 
successful and we invested in the pro-
duction facilities in both the UK and the 
USA in 2018. 
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3.

Also for our spinning mill in Mouscron 
(Belgium) 2018 was a milestone year. 
In this facility, Sioen produces yarns for 
internal purposes and third parties, who 
use them for geotextiles, mooring ropes, 
cords, hoses and conveyor belts. The 
site was renovated in 2018 and produc-
tion capacity increased through a num-
ber of targeted investments: from 16 000 
tons of polyester to 18 000 tons a year. 

We added extra spinning 
lines and introduced 
new colouring 
techniques, allowing 
us to develop new 
products and explore 
new markets.
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Apparel
Division

1.

Sioen Ballistics is at the top of its in-
dustry after the integration of Verseidag 
Ballistic Protection. The Dutch secret 
agency officials now wear concealed 
ballistic vests by Sioen and also French 
ambulance staff in Département du Var 
started using our bulletproof garments. 
The biggest contract came out of Austria 
where we supply 24 000 protective body 
armour vests to the police force.

2.

Although a milestone after balance, we 
don’t want to withhold Mullion’s suc-
cess story. We relocated production 
from the UK to Romania and reinforced 
the team. This new approach resulted 
in a deal with the French Marine Corps. 
In January 2019, both parties signed a 
5-year deal worth 9.25 million euro for 
lifejackets.

3.
Baleno wins 2 Innovation 

Awards in 2 months!

A new year, a new innovation award 
for Baleno. Our brand for countryside 
clothing came in first at the annual 
British Equestrian Trade Association 
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(BETA) fair in Birmingham (UK) with its 
Pembroke jacket. The printed jacket in 
traditional tweed style is light, stretchy, 
waterproof and breathable. Last year, 
the Waterfield jacket won gold in the 
same competition.

Shortly after, the Baleno Derby jacket 
took second place in the renowned 
Shooting Awards. This durable coun-
try coat is one of our most popular 
garments and we are thrilled Shooting 
Gazette selected it amongst the top 
clothing items for the British shooting 
community.

Chemicals
Division

1.

We signed a contract with a world-re-
nowned agrochemical company to de-
liver water-based dispersions for the 
colouring and coating of seeds (turn-
over: 1 million euro per year). Sioen 
Chemicals also invested in extra staff 
and material for the construction of an 
R&D lab for digital inks.
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Chapter 01
Our Divisions

coating division p18
apparel division p22
chemicals division p26
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Coating division
External sales

317.0 million EUR

Employees
1 050

Apparel division
External sales

144.6 million EUR

Employees
3 345

Chemicals division
External sales

44.6 million EUR

Employees
151

Sioen at a glance

62.6%

28.6%

8.8%
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Sioen in numbers

Headquarters in
Ardooie (Belgium)

Employees
> 4 500 in 21 countries

Turnover
506 million euro

#1 in technical textiles, technical  
apparel, colouring solutions

Founded in 
1960

Facilities
25 factories

Activities in
+ 80 countries
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3 divisions
Spanning the globe
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Sioen is the world market leader in technical textiles 
– a status that we worked hard for and that we wish 
to underline moving forward. With the recent acqui-
sitions of Manifattura Fontana, James Dewhurst and 
Dimension-Polyant, we have already strengthened 
our position in geotextiles, reinforcement solutions 
and sailcloth. A second measure was the increase of 
capacity in various facilities in 2018. The technical 
textile market is on the rise and with targeted invest-
ments we aim to fully exploit the renewed potential.

Coating 
Division
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Employees: 1 050Turnover: 62.6% Locations:
Belgium, France, Austria,
Portugal, Italy, Germany,

the USA and the UK.

Sioen: world market leader from tea bags to sailboats 
and from trucks to the roads they travel on
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12 specialist brands

High performance Polyester Yarns 
including tailor-made properties on request 

(abrasion, adhesion, UV, FR, color)

Stretchable technical textiles for protective 
apparel, airbags, mattress protectors etc.

Innovative and professional sailcloth 
for the sailing industry.

High-performing woven technical textiles 
with a wide range of raw materials.

Tailor-made TPO and PVC films for various 
applications, such as dashboards, sun visors 

and packaging.

Tailor-made keders for applications ranging 
from rolling doors to tensile structures.

Coated technical textiles with a focus on PES/PVC 
combinations for applications ranging from truck 

tarpaulins to sports mats and tents.

Technical scrim solutions with 
woven, laid and coated varieties.

Single or multi-layer technical felts with or 
without a woven reinforcement base.

Multi-axial coated reinforcement composites 
for the transport industry.

High-performing reinforcement scrims with 
world-leading output capacity.

Value-adding non-woven geotextiles 
for the civil engineering industry.

60% of all flat roofs originate
in Sioen facilities

Sioen produces 65% of all trailer curtains 
and roofs

More than 70% of all sailboats use Sioen 
sailcloth

Part of SIOEN

sioen  annual report 201820 our divisions



Our Coating division is the only player in the world with full 
competence in all 6 coating techniques: direct coating, transfer 
coating, dip coating, melt coating, calendering and laminating. 
Basically, we can apply any polymer (e.g. PVC, PU or silicone) 
on any carrier (non-woven or woven fabrics) in any colour and 
width. Even more, we control the whole manufacturing process 
– from yarn and fibre to finished product. That’s how we have 
become the world market leader in coated technical textiles.

Textile solutions for maritime applications

Sioen’s versatility is probably best reflected in our textile solu-
tions for the maritime industry, one of our core markets. Be-
sides our extensive apparel offering, we spin yarns for mooring 
ropes, develop the world’s strongest fabrics for offshore fish 
farming and produce textiles for inflatable boats, boat covers 
and sailcloth. We are the market leader in heavy-duty scrims 
and we also lead the way in seaweed cultivation with sheets, 
nets, grids, ribbons and ropes. Maritime is only one of our many 
target industries.

Endless possibilities
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Our Apparel division produces garments for peo-
ple who work in conditions where safety, comfort 
and protection are key. With success: Sioen is the 
European market leader in this area with 8 specialist 
brands. In 2018, we invested in the further increase of 
capacity, fully integrated both Ursuit and Verseidag 
Ballistic Protection into our family and continued to de-
liver top quality with a wide range of technical apparel.

Apparel 
Division
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Employees: 3 345Turnover: 28.6% Locations:
Belgium, Indonesia, Myanmar, 

Tunisia, Romania, France, Ireland, 
Finland, Estonia, Singapore, Germany, 
Sweden, the Netherlands and the UK

Sioen: European market leader from farmers in Ireland to 
firefighters in Paris and from challenges in the sky to challenges 

under water.
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8 specialist brands

Bulletproof and puncture-resistant clothing 
for law enforcement officials and soldiers.

Apparel for chainsaw users and 
other forestry professionals.

Safety suits and lifejackets for professionals 
working on, in or near water.

Professional protective clothing 
for every work environment.

Intervention clothing for 
firefighters around the globe. 

Technically advanced and 
stylish countryside clothing.

Dry suits for all water-related activities, 
such as diving, sailing and fishery.

Workwear for the industry sector, 
with focus on comfort, quality and safety.

100% protection
against any risk

Sioen produces over 3 000 000 
garments per year

360° know-how of the
manufacturing process
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An effective mix of
vertical integration and 

customer-centricity

Whenever customers turn to us with specific wishes and quality 
requirements for professional protective clothing, we set the 
wheels in motion. Multidisciplinary teams start by examining 
the request. They then select the best garments that protect 
against a wide variety of risks, such as extreme cold, fire, acids, 
poor visibility and bullets. In more than half of the cases, we 
start from scratch and deliver a completely new, tailor-made 
product. Our manufacturing process is vertically integrated, so 
we control every step of the way: from spinning and weaving 
yarns to colouring and coating the fabric to manufacturing the 
multinorm apparel to testing its protective qualities. 

Many private companies trust our way of working, but also  
governments increasingly take advantage of that added value to 
lift their service level and protect their employees. Some of our 
public customers include Belgian postal agency Bpost (high-vis 
raincoats), the French marine corps (lifejackets), the Dutch secret 
service (ballistic apparel) and fire departments across Dubai and 
Oman (intervention clothing). With 8 specialist brands, Sioen 
caters to everyone’s needs.
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Our third division produces inks, varnishes and pig-
ment pastes. You can find these fine chemicals in 
wallpaper, flooring, banners, car dashboards and 
many other applications. What once began as a sup-
port division to supply our Coating division, has now 
become a fully developed and expanding branch 
with 79% external sales. A new building in Bornem 
(Belgium) will increase capacity in 2019. 

Chemicals
division
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Employees: 151Turnover: 8.8% Locations:
Belgium and France

Sioen: from colouring solutions for 3D wallpaper 
to ink for license plates
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3 specialist brands

Quality first: REACH-compliant
and ISO-certified 

Industrial colouring solutions, including tailor-
made pigment pastes, varnishes and inks. 

Radiation curing inks, 
varnishes and primers.

Universal colorants for the diy market, with tint 
paint, chalk, cement, vinyl or acrylic emulsions. 

REACH is an important instrument in 
the European Union’s chemicals reg-
ulation. It deals with the Registration, 
Evaluation, Authorisation and restric-
tion of CHemical substances (REACH). 
Our REACH certificate shows that Sio-
en Chemicals meets all the necessary 
requirements.

ISO 9001 is one of the most important 
international standards on quality man-
agement. It provides guidance and tools 
to ensure that the quality of our prod-
ucts and services constantly improves.
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Investing in the future of 
colouring solutions

In 2018, we decided to significantly expand the Sioen Chemicals 
facility in Bornem. The new building will have a surface of 
7 000 m2 and will house the production units, laboratories and 
stockrooms of Decorative Inks, one of the division’s biggest 
departments. The main goal of this investment: to generate 
more capacity. When fully operational, we will add another 20% 
to our current production numbers. Also our booming brand 
UV Curable Systems, which we acquired in 2017, will benefit 
from the expansion to further grow.
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Chapter 02
Our Strategy

sustainable growth p34
vertical integration p36
customer centricity p38
innovation p40
market leadership p42
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Adapt.
Excel.
Grow.

Protection through
innovation
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Mission statement

Sioen aims to be the world market leader in technical textiles and 
technical apparel, protecting people and their belongings.

Vision

To shape the future
of technical textiles. 

Values

At Sioen, we are:
• Passionate
• Integer and ethical
• World citizens
• Respectful for people 

and environment
• Accountable
• Entrepreneurial and innovative
• Creating value

Strategy: 5 pillars

01. Vertical integration
Offering us major control over all 
manufacturing processes.

02. Customer centricity
Offering customers the right textile solu-
tion, tailor made to his requirements.

03. Innovation
Resulting in new manufacturing pro-
cesses & digitalisation, in new materi-
als, in new products and new markets.

04. Market leadership
Setting benchmarks in markets with 
high technical standards.

05. Sustainable growth
Both organically and through 
acquisitions.
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5.7%

24.5%

20
17

20
16

3.3%

8%

2.6%
organic

by acquisitions
4.4%

20
18

Acquisitions 2016 - 2018

Growth 2016 - 2018
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We strongly believe that pursuing different growth strategies is the most effective 
way to sustainable growth. In that multi-path approach, we combine the strategies 
that best blend together and deliver a more valuable outcome.

A multi-path approach

Create
• We develop new technologies and 

materials (e.g. biodegradable and re-
cyclable textiles) to strengthen our 
position in our primary markets.

• We look for business opportunities 
in affiliated market segments and 
fast-growing geographical regions 
to expand our scope.

• We boost product differentiation with 
multidisciplinary teams in our high-
tech R&D department. 

Invest
• We continuously invest in state-of-

the-art machinery and equipment 
for our factories and in attracting the 
best people to operate them.

• We examine promising acquisition 
prospects to establish new synergies 
within our group.

• We implement marketing automation 
and digitalisation strategies, such as 
a high-performance CRM system and 
e-commerce.

Perform
• We constantly exploit our vertical in-

tegration advantage to outperform 
our competition.

• We target process optimisation 
and cost reduction by focussing on 
Industry 4.0.

• We improve our manufacturing pro-
cesses with innovative concepts, such 
as our Coolbox.

These growth strategies translate into strategic objectives. One is to annually grow 
as a group, another is to raise our non-European sales. 

In 2018, we adapted our business to evolving customers’ needs and a world in mo-
tion. Sioen managed to excel and grow because of it and plans to continue doing 
so in the future.

5.7%

24.5%

20
17

20
16

3.3%

8%

2.6%
organic

by acquisitions
4.4%

20
18

Growth is part of our DNA. Year after year, we succeed in expanding 
our business. In that process, we look for a healthy balance between 
organic and external growth. For the latter, we’ve developed a clear 
game plan so that acquisitions quickly contribute to our strategic 
objectives. In 2018 we concentrated on fully integrating our 6 recent 
acquisitions, following our organic growth path. 

Sustainable growth

Over the last 5 years 
(2014-2018) our turnover 

grew with 55%.
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At Sioen, we strongly believe in the beneficial effects 
of a vertically integrated manufacturing process.

Extrusion
yarns & fibres

Coating
Laminating
Calendering

Wovens &
Non-wovens

Chemicals 

Manufacturing
professional

apparel

Complexes 
for specific 

end markets
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What’s in it for our customers?
• Quality assurance – By creating 

everything in-house, we guarantee 
that our products are made with 
state-of-the-art machinery and meet 
the highest standards. Whether it be 
spinning polyester yarns, colouring 
woven textiles or even testing the fi-
nal product, delivering quality is our 
top priority in every activity.

• Tailored solutions – Vertical integra-
tion allows us to quickly adapt to spe-
cific customer’s wishes. That flexibility 
to work on demand, without being 
dependent on other suppliers, is one 
of the reasons why customers turn to 
Sioen for smart textile solutions. We 
think along, lay out the options and 
deliver.

• In-house know-how – At Sioen the 
expertise and know how of multidis-
ciplinary teams is always at hand.

What’s in it for Sioen?
• Efficiency gains – Vertical integra-

tion means investments in the short 
run, but reduced costs in the long run. 
As a family-owned company with a 
112-year-old tradition, we always 
think ahead. Today, we are able to 
save time and reduce expenses.

• Major control – When our customers 
excel, we excel. That’s why we want 
to control the whole manufacturing 
process. We have the know-how and 
experience, while we also follow in-
ternational standards (ISO 9001 and 
ISO 14001). 

• Product differentiation – Sioen 
masters spinning, weaving, felt and 
all 6 coating techniques to create 
technical textiles as well as technical 
apparel. Besides that, we produce 
inks, varnishes and pigment pastes. 
We even design, engineer and test. 
A prolific mix that translates into a 
wide range of products.

Vertical integration: a win-win for both 
Sioen and its customers

Throughout our extensive history, Sioen has steadily worked towards 
the vertical integration of the entire manufacturing process. As a result, 
we now control the whole industrial chain, from the extrusion of yarns 
to ready-to-use apparel and coated textile. This is a strategic choice 
that gives us a competitive edge and that we wish to intensify even 
further in the years to come.

Vertical integration

Manufacturing
professional

apparel
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Sometimes people don’t know what they want until 
you show it to them.
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Experience Sioen in our showrooms 

A lot of customer journeys start in our headquarters in Ardooie (Belgium), where 
we have two modern showrooms to give visitors a glimpse of what we can do in 
all 3 divisions. We offer both off-the-shelf products and tailor-made solutions. We 
control the whole manufacturing chain, so options are limitless. Every year, we 
organise numerous trainings and events in our showrooms and welcomed more 
than 4 000 visitors in 2018 alone.

Going the extra mile
With 3 divisions on top of their respective 
fields, we cater to a wide variety of users: 
our technical textiles serve big infrastruc-
ture constructors as well as local fisher-
men, our technical apparel is worn by 
farmers and firefighters alike, while our 
colouring solutions can be found from 
wallpapers to napkins. The list is sheer 
endless. For Sioen, customer centricity 
is a full-time job, but our versatility also 
offers a definite competitive edge.

Working for users in different markets, 
our sales team, engineers, product 
developers and 205-headed R&D de-
partment are ideally placed to handle 
every request with a multidisciplinary 
and cross-sectoral approach. In some 
cases, we surpass our customers’ expec-

tations by combining expertise from dif-
ferent core markets and manufacturing 
processes. Two examples:

• Sioen Ballistics protects law enforce-
ment officials and soldiers with bullet-
proof and puncture-resistant garments, 
while Mullion’s specialty consists of 
safety suits and lifejackets for profes-
sionals working on, in or near water. 
When a marine corps representant 
contacted us, we decided to bring the 
best of both worlds together, resulting 
in dry suits for military use, maritime 
tactical vests and military lifejackets.

• Over the years, we optimized our 
transfer-coated Flexothane® fabric 
to fit the needs of niche markets. 
The Flexothane® Kleen line is now 
an unequaled standard for food 
industry professionals. It protects 
against bloodborne pathogens 
and chemical pesticides, while 
it is perfectly suitable for high-
temperature washing (up to 95°C).

Although less visible to the eye, we ap-
ply the same value-adding approach in 
our Coating and Chemicals divisions. 
Creating solutions for issues customers 
hadn’t even thought of or presumed un-
solvable, is what makes us stand out.

Our customers are never alone in the driving seat. Our multidiscipli-
nary team of experts are always by their sides. We design and produce 
technical textiles, technical apparel and colouring solutions to fit their 
needs and support them in their choices. Part of our customer-centric 
approach is to apply our wide-ranging expertise to answer even the 
unexpressed needs and wishes of customers.

Customer centricity
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New manufacturing processes  
and digitalisation approaches
Industry 4.0 rejuvenates our industrial 
chain.

New products
Our technical apparel evolves as our 
R&D department grows stronger.

New materials 
Sioen pioneers with recyclable and 
biodegradable materials.

Employees in R&D: 205 – or 4% of all Sioen employees
Investment in R&D: over 9.5 million euro in 2018.
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In the second half of 2018, our R&D department set out a comprehensive plan of action 
for the next several years. Global trends create new challenges, and we selected the 
ones for which we can provide textile solutions.

Megatrends are strongly 
connected to SDGs
The United Nations developed an am-
bitious agenda with 17 Sustainable 
Development Goals (SDGs) to create 
a better world by 2030. Sioen aims to 
contribute to achieving the targets set 
by various of them.

Innovation by Sioen: 
3 examples
Goals 11 & 13 – Our vertical green wall 
is an ecological building solution for 
smart and sustainable cities.

Goal 12 – Next-generation teabags offer 
consumers a way to actively support re-
source efficiency.

Goal 14 – With our new open cages for 
offshore salmon farming, we reduce sea 
lice contamination and offer a solution 
for year-round sustainable fishery. 

2019-2023 roadmap

Our company slogan ‘Protection through innovation’ is one of the 
first things you’ll see when entering any Sioen facility. Since the very 
beginning, innovation has been a vital aspect of our strategy. It gives 
us an edge in both existing and developing markets. The result? 
A continuous stream of new manufacturing processes and incorpo-
rating digital approaches, new materials and new products. 

Innovation
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Coating division 
World market leader in 
technical textile solutions.

Apparel division 
European market leader in 
professional protective clothing.

Chemicals division 
Niche player on the rise with 
79% of sales outside of the group.
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Market leadership: 3 key elements

Why does Sioen pursue 
market leadership?

Innovative technologies
There is no leadership without inno- 
vative technologies. Through a multidis-
ciplinary approach, we look for oppor-
tunities in our traditional markets and 
areas that are affiliated with our core 
markets. Concrete reinforcement and 
coastal protection are just two examples 
of how we try to combine textile and 
civil engineering. Whereas urban farm-
ing and flexible textile ecosystems show 
how smart textile solutions can benefit 
the agricultural world. In the next couple 
of years, we will intensify those efforts in 
markets with high technical standards.

Value-adding acquisitions
Over the last 3 years, Sioen has acquired 
6 new companies that greatly contribute 
to our market leadership. Manifattura 
Fontana boosts our position in the con-
struction and civil engineering sector, 
as does James Dewhurst, one of the 
largest global manufacturers of flexi-
ble reinforcement textiles. Dimension-  
Polyant is a global market leader in the 
production of sailcloth, Verseidag Bal-
listic Protection has turned Sioen Ballis-
tics into a household name in the safety 
sector and Ursuit is leader in maritime 
apparel. Last but not least, UV Curable 
Systems opens up new perspectives for 
Sioen Chemicals.

New market segments
This refers to both geographical expan-
sion and new subsectors. An example of 
the former, is our successful entry into 
the fire-protection market in the Middle 
East, with contracts in Dubai and Oman. 
The latter is shown by our ambition to 
create 100%-circular professional pro-
tective clothing as part of consortium 
Circle-A.’ Instead of ‘We have the firm 
ambition to create 100%-circular pro-
fessional protective clothing as part of 
consortium Circle-A.

The most ambitious of our 5 strategic pillars is market leadership. Sioen 
wants to set benchmarks in markets with high technical standards. 
That’s why we are constantly exploring innovative technologies, 
strengthening our position with value-adding acquisitions, and targeting 
new market segments and geographical areas.

Market leadership

• Financing – More appeal to investors.
• Advertising – Word-of-mouth advertising increases.
• Employer branding – Motivated employees and a top 

argument for new candidates.

• Profit – Loyal customers and a higher volume 
of inbound leads. 

• Scale – Ability to invest in product development, 
process optimisation and market exploitation.
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Declaration in respect of 
non-financial information

people p48
planet p52
carbon footprint p55
certificates p59
profit p60
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Sustainable entrepreneurship is about more than just 
producing quality goods and services. Essentially, it’s 
about Profit, Planet and People – the 3 P’s in corporate 
social responsibility – and the impact those three ele-
ments have on society. At Sioen, we work hard to stand 
out by implementing and committing to a program of 
social responsibility activities.

Corporate
Social

Responsibility
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People

Care for employees

Sioen is a family-owned company and we try to 
embrace those family values in everything we do, 
especially when interacting with our employees. 
They are the ones that propel Sioen to market 
leadership and sustainable growth, day after day. 
That is also why we work hard to create a healthy, 
safe and motivating workplace for all of our 4 698 
family members.

Such a big group of employees requires a solid and 
futureproof HR policy. In 2018, the keywords of that 
policy were inclusion, open communication and a 
healthy work-life balance.
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Inclusion: higher employee 
engagement
“The best way to engage your employ-
ees is to give them a shared respon-
sibility, linked to specific goals”, says 
Wout Verbeke, chief HR officer at 
Sioen. “Our Coolbox does just that. It’s a 
unique communication hub surrounded 
by noisy machinery, where colleagues 
can talk about planning, production, 
training and all other work-related is-
sues. In the Coolboxes we also show the 
evolution of KPIs and performance data 
of the looms and other machines. That 
raises the involvement and the ‘owner-
ship’ of production staff. They feel more 
responsible about the quality of work 
they deliver and about production pa-
rameters, such as waste control. More-
over, it generates a positive dynamic 
between colleagues.” 

Life-long learning: an innova-
tion-friendly environment
“Personal growth is very important for 
us. We want our people to be motivated, 
inspired and passionate and we stimu-
late lifelong learning.

We firmly believe that people are the 
difference between success and failure 
when it comes to innovation. Everybody 
is heard at Sioen and has a can-do atti-
tude. The complexity of technology and 
market applications today requires in-
tensive co-innovation, where employees 
learn, collaborate and develop together 
on a daily basis. We offer an extensive 
internal support through personal coun-
seling, monitoring and/or external train-
ing. We encourage self-study, training 
and any kind of formation.” 

Work-life balance: 
work hard, live well
“Last but not least, we also have to re-
alise employees have a life outside of 
the company walls – ‘work-life balance’ 
is more than just a buzzword. With a 
growing number of millennials in the 
workforce, we have been putting in 
a tremendous effort trying to deter-
mine the best way to appeal to those  
employees. The introduction of flexible 
working hours was a first step, allowing 
staff to work longer days to accumu-
late extra holidays was a second. We 
understand perfectly that maintaining 
a healthy work-life balance helps to 
reduce stress and prevent burnouts, 
but it also means happier and more 
productive employees. And in the end, 
that’s what we all want.” 

Employee centricity is as important as customer centricity.

wout verbeke
chief hr officer at sioen

◁  “Waterfront” great war commemoration with 3 000 boats connecting 21 km of Belgian coastline.
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Just keep
moving

Physical exercise is an essential part of mental well-being. 
It helps you to sleep better, it improves your immune system 
and it lowers stress levels. That’s why we have introduced a 
beneficial system – as part of a flex income plan – for our Belgian 
employees to lease bikes.

If employees decide to cycle to work on at least one day a week, 
they can rent a bike for 36 months. Our partner has a selection 
of over 80 brands and all sorts of models, from electrical bikes 
to city bikes. On top of that, we include an omnium insurance, 
mechanical assistance and even some accessories. 

With partner shops all over the country, help is always close-
by for people working in our facilities in Ardooie, Poperinge, 
Bornem, Mouscron, Haaltert and Liège. In the end, everybody 
wins: our employees spend less money on gasoline and exer-
cise more, we welcome happier and healthier colleagues every 
morning, and nature takes a breath.
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Staff in numbers

Staff per gender in 2018 Staff per countryStaff per division in 2018

2018 2018 2018

2018 2017
■ Male 37.1% 37.7%

■ Female 62.9% 62.3%

2018 2017
■ Apparel 72.6% 67.9%

■ Coating 22.8% 26.9%

■ Chemicals 3.3% 3.8%

■ Shared services 1.3% 1.4%

2018 2017
■ Indonesia 1 408 1 196

■ Myanmar 842 521

■ Belgium 796 805

■ Tunisia 409 406

■ Romania 303 288

■ UK 195 89

■ France 173 164

■ Finland 112 105

■ Germany 102 82

■ Estonia 83 67

■ USA 71 47

■ Italy 53 43

■ Others 58 62
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Planet

Sustainable business

With technical textiles solutions, Sioen directly and 
indirectly contributes to solving a number of en-
vironmental challenges, from resource efficiency 
and waste control to climate change and finding 
alternative energy sources.
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A selection of our sustainability efforts:

Resource efficiency
Some of our major apparel contracts 
focus on the durability of clothing and 
new destinations when the garments 
reach end-of-life status. For example, we 
provide 21 different garments for 26 000 
technical employees of Dutch grid oper-
ator Alliander that will be reused in vari-
ous applications, from isolation material 
to geotextiles. Sioen also pioneers in the 
field of biodegradable textiles.

Waste control
Water
With the exception of sanitary water, 
we aim for closed circuits and a ze-
ro-discharge status. Our coating plant 
at Ardooie (Belgium) and our chemicals 
plant at Bornem (Belgium) have already 
achieved this status. Also our other facil-
ities evolve in the right direction.

Manufacturing waste
Our spinning, weaving and felt activi-
ties are 100% circular. We fully recover 
waste, such as clumps of polyester and 
polypropylene, and reuse them as raw 
materials for new spinning and fibre 
production. All of this is done in-house 
and the circular chain is only first dis-
rupted when coating takes place. 

Hazardous waste
The hazardous waste that leaves our coa-
ting facilities is carefully being taken care 
of. We continuously invest in distillation 
installations to reduce this amount.

Coating process
White spirit and DMF are the two most 
important cleaning agents in our pro-
duction chain. After using them, we 
process the solvents and reuse them.
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Climate
Sioen provides technical apparel that 
protects people in the most extreme 
weather conditions. We also produce 
innovative textiles for hurricane shelters, 
water dams, geogrids, the preservation 
of reefs, etc. Climate change affects 
our lives on many levels and technical 
textile solutions will become increasingly 
important.

Sustainable energy

External use
We produce technical textiles for  
biogas installations and windmills. Our 
products are also applied in packaging 
of the wings, ventilation hoses, algae 
cultivation, etc.

Gas
Gas and electricity consumption have 
been greatly reduced over the past years, 
with the optimization of machinery at 
the direct coating plants in Ardooie and 
Flixecourt (France). We treat emissions 
through thermal destruction with on-site 
incinerators.

Electricity
Wherever feasible we install solar panels 
to supply our production facilities. We 
also source green energy.

Recycling

Packaging
Sioen is an active member of Val-i-pack, 
an organisation that promotes the man-
agement of recycling industrial pack-
aging waste.

Coated textiles
Coated and laminated textiles are not 
easily recycled, because of their com-
plex, non-homogenous nature. However, 
through our membership of the plastic 
sheet industry association IVK and Vi-
nylPlus, we are involved in the VinylPlus: 
Epcoat system. That way, we annually 
contribute in recovering a significant 
quantity of used PVC-coated textiles.

Stakeholders now demand strong 
economic performance in addition to organisations 

being socially and environmentally sustainable.
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The total carbon footprint of Sioen for the year 2018 amounts 
to 36 175 tCO2e for direct emissions (scope 1 & scope 2) 
with 5 732 tCO2e for upstream emissions from fossil fuel 
and electricity losses (scope 3). 

Natural gas represents the first emission source (76%; 27 546 
tCO2e) followed by electricity use (21%; 7 515 tCO2e) of Sioen 
Direct emissions. Mobility emissions (fuel for company cars 
and forklifts) remain quite low accounting for about 3% of 
Sioen Direct emissions.

Carbon footprint

Significant efforts, 
significant carbon footprint improvement 

Share of emissions by scope (in %) Total direct emission, per category

■   Scope 1 68%
■   Scope 2 18%
■   Scope 3 14%

N
atural gas

27 546

Electricity
7 515

LPG
134

Gasoline
15

Diesel
966

tCO
2 e
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The coating division represents biggest part of Sioen’s emis-
sions (93% of direct emissions), although it is accounting for 
only 63% of the Group turnover. It is to note that in 2017, Sioen 

acquired 2 new sites (James Dewhurst in UK and Dewtex Inc 
in USA), which explains the increase in direct emissions from 
Natural Gas. 

Share of Sioen emissions by division Sioen direct CO2 emissions 2016-2020, 
per emission category

■   Coating 93%
■   Apparel 5%
■   Chemicals 2%

■   Natural gas
■   Electricity
■   Diesel

■   Gasoline
■   LPG

2016

50 000

40 000

30 000

20 000

10 000

2017 2018

tCO
2 e

sioen  annual report 201856 corporate social responsibility



When looking at the results per division, one can note that 
CO2 emissions of all three divisions have decreased between 
2017 and 2018. 

Detailed direct emission categories evolution by Sioen division (tCO2)

■   Natural gas ■   Electricity ■   Diesel ■   Gasoline ■   LPG

50 000

40 000

45 000

30 000

35 000

20 000

25 000

10 000

5 000

15 000

2016 2017

Coating Chemicals Apparel
2018 2016 2017 2018 2016 2017 2018
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Without the acquisition of 2 new sites in 2017, the coating 
division shows substantial decrease because of great efforts 
on every level. As in 2018 in all Belgian plants all consumed 
electricity was 100% green. These Belgian plants represent 
almost half of the energy consumption of the coating division. 
Consequently, direct emissions per FTE and per production 
volume have also decreased significantly for this division.

Performing a carbon footprint on a yearly base allows 
Sioen to follow up the evolution of its CO2 emissions and per-
formance indicators. Thanks to the share of green electricity 
increased from 3% to 75%, direct emissions per FTE and per 
production volume have decreased. Mobility emissions per 
FTE are stable compared to 2017. 

2017 2018

Total CO2 per FTE (scope 1 & 2) 12.8 8.1

Total share of green electricity (%) 3.0% 75.5%

Total mobility emissions per FTE 0.3 0.3

kgCO2e/m² produced 0.32 0.27

kgCO2e/kg produced 0.22 0.05

kgCO2e/ lm produced 0.20 0.04
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Sioen was the first manufacturer of 
protective clothing that obtained STeP 
certification. STeP stands for Sustaina-
ble Textile Production. The certificate is 
issued by OEKO-TEX®, an international 
partnership of 18 research institutes 
in the textile sector. The OEKO-TEX® - 
Confidence in textiles label guarantees 
a proactive development of safe and 
sustainable textile products.

 

The CE logo (Conformité Européene) on 
products indicates that the manufacturer 
declares that the product meets the 
applicable requirements and guidelines 
within the European Economic Area. The 
logo is on all Sioen products.

 

The requirements for ISO 9001 quality 
certification are checked by an inde-
pendent party. The standard focusses 
on quality management systems.

ISO 14001 sets out which criteria the 
environmental management system 
must meet. It provides a framework 
based on which a company or organi-
sation can implement an effective envi-
ronmental management system.

OHSAS stands for Occupational Health & 
Safety. Sioen also has this certificate for its 
subsidiaries in Romania and Myanmar.

Our technical textiles for geotextiles and 
clothing for firefighters have an Asqual 
certification. Asqual certifications are 
recognised in France.

The British Safety Industry Feder-
ation (BSIF) is regarded as the main 
organisation for the control of person-
al protective equipment in the United 
Kingdom.

Achilles UVDB is responsible for sup-
plier management for utility companies 
in the UK.

The FSSC: 22000 Food Safety System. 
Certification provides a framework for 
effectively managing the responsibilities 
of an organization in the area of food 
safety.

Certificates
Sioen not only produces high-quality and durable technical textiles, 
but the company also has that checked and verified by external or-
ganisations. This independent verification ensures that Sioen meets 
the highest standards in its production processes and products. 
Additional certificates: see www.sioen.com.
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Profit

Contribution to society

Every year, we give back to the community by sup-
porting charity events, promoting culture and ac-
tively participating in educating youngsters, to name 
just a few actions. By doing that, we try to create a 
shared value for our shareholders, business partners, 
customers and employees. 
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Children are our future
In 2018, over 50 schools and groups 
visited our headquarters in Ardooie 
(Belgium) – that’s one group a week. 
We show them around and they get to 
see how Sioen is protecting people and 
their belongings all over the world. When 
possible, we even put them to the test. 
For example, in the educational program 
‘Design Your City’ – organised by the 
provincial government of West-Flanders 
and a group of schools – we activate 
their young and innovative minds to 
find solutions for real-life problems. 
The bigger objective is to promote 
STEM education (Science, Technology, 
Engineering and Mathematics) in local 
schools by laying out the possibilities a 
global market leader like Sioen offers. 

Do well by doing good
We donate medical textiles to Medics 
Without Vacation, a nonprofit organisa-
tion that operates in 5 African countries: 
Burkina Faso, Congo, Rwanda, Burundi 
and Benin. About 600 medics and nurs-
es give up their holidays to help hos-
pitals in those countries, with medical 
equipment, medicine and expertise. 
Sioen is proud to be part of this project.

On 18 October 2018, two of our Belgian 
facilities welcomed students during the 
annual Youca Day. They volunteered for 
a day and the collected wages were do-
nated to projects supporting the youth 
in Ecuador.

Open about taxes
As a part of our transparency policy, 
we list our taxes in this annual report. 
In 2018, Sioen paid taxes for a total 
amount of 35.8 million euro. Social se-
curity contributions were 17.5 million 
euro and income taxes 14.8 million euro. 
About 2.8 million euro are attributed to 
fixed assets, 32 000 euro to corporate 
vehicles and 680 000 euro to other taxes.
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Here’s an extract of our policy statement. They reflect our engage-
ments and policies in the areas of Quality, Health and Safety, Envi-
ronment and Corporate Social Responsibility. 

A company for all our stakeholders

Trust of our clients
• Quality, safe products at competitive 

prices and with agreed-upon specifi-
cations and delivery times. 

• Innovation by investing in continuous 
research and development. 

• Building and maintaining long-term 
relationships. 

• Offering technical expertise and cus-
tomised solutions. 

• Vertical integration in order to guar-
antee maximum quality assurance.

Ethical business approach
• Proactive environmental policy and 

continuous investments to protect 
people, nature and the environment. 

• Local charitable initiatives and sup-
port programs. 

• Think globally, act locally.

A major worldwide employer with re-
spect for people and culture. We sub-
scribe to the 10 UN global compact 
principles:

Principle 1 – Businesses should sup-
port and respect the protection of in-
ternationally proclaimed human rights. 
Principle 2 – Make sure that they are 
not complicit in human rights abuses. 
Principle 3 – Businesses should up-
hold the freedom of association and 
the effective recognition of the right to 
collective bargaining.
Principle 4 – The elimination of all 
forms of forced and compulsory labour 
Principle 5 – The effective abolition of 
child labour.
Principle 6 – The elimination of dis-
crimination in employment and occu-
pation.
Principle 7 – Businesses should sup-
port a precautionary approach to envi-
ronmental challenges.
Principle 8 – Undertake initiatives to 
promote greater environmental respon-
sibility.
Principle 9 – Encourage the develop-
ment and diffusion of environmentally 
friendly technologies.
Principle 10 – Businesses should work 
against corruption in all its forms, in-
cluding extortion and bribery.

Sioen formally subscribes the 
following Council of Labor 
Affair conventions:
1 Freedom of Association and Protec-

tion of the Right to Organise according 
to Convention No. 87 and Convention 
No. 98. 

2 Forced Labour as stated in Conven-
tion No. 29 and No. 105.

3 Child labour according to Convention 
No.138 and Convention No. 182. 

4 Equality of Opportunity and Treat-
ment according to Convention No. 
100 and Convention No. 111.
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Trust of our shareholders
• Market leader in selected areas 

of technical textiles and technical 
protective clothing. 

• Maximum profitability by efficient 
vertically-integrated processes, and 
in-house engineering. 

• Growth through investment and 
the search for new technologies 
and markets. 

• No-nonsense and lean operational 
procedures. 

• Long-term vision and strategy.

Trust of our business partners
• Fast, efficient and (if necessary) 

discrete cooperation. 
• Financial stability.
• International character. 
• Direct and results-oriented approach. 
• Years of experience. 
• Partnerships with research and 

knowledge centers and universities 
worldwide.

Trust of our employees
• A stable work environment in 

the long term. 
• A stimulating work environment 

where people can fully develop their 
capacities, without discrimination 
and with equal opportunities for 
every individual employee. 

• Ability to grow in skills and versatility. 
• Safe working conditions and the 

promotion of safety awareness in all 
branches. 

• A hands-on mentality and non-bu-
reaucratic company culture with 
open lines of communication.

The management of Sioen supports 
the customer-oriented quality manage-
ment mission by striving to continuous-
ly improve the range of products and 
services and the level of service to its 
customers. Sioen’s management is ac-
tively engaged in developing a sustain-
able business model by managing the 
environmental impact of all its activities.

Management declares hereby that social 
responsibility and the health and safety 
of its employees and subcontractors, is 
an integral part of all company activities. 
We want to achieve the pre-established 
objectives and follow through on them 
by a controlled and integrated quality, 
environmental and safety management 
system and social contract, which helps 
us to evaluate the achievements and con-
tinuously improve all of our processes. 
Management emphasizes its commitment 
in this annual report, and by achieving 
and maintaining the STeP certification (by 
Ökotex) and the ISO 9001 and ISO 14001 
certification, amongst others. 
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Adapt.   Excel.



Grow. Sioen is shaping tomorrow’s world with technical 
textile solutions. At the end of this report, you’ll find 
a selection of 8 emblematic projects that best reflect 
our adapt-excel-grow formula.



01/08
Towards effective 
protection of 
people

Fire protection

Project: Fire Department of Dubai
Objective: Protective clothing 
for 1 200 firefighters

From late 2017 onwards, we expanded 
our focus on the Middle East with new 
staff. That soon resulted in a contract 
for the Fire Department of Dubai. The 
main objective? To reduce the weight 
of the garments while increasing their 
protective features. This to guarantee 
wearing comfort in the hot tempera-
tures of Dubai. We gladly accepted the 
challenge and the Dubai Fire Depart-
ment was thrilled with the outcome – 
100%-customized, lightweight fire suits.

Added value by Sioen
Sioen has been protecting firefighters 
since 1927. We now have the largest 
supply of approved clothing for the in-
ternational market and offer repair and 
cleaning services. 

Thanks to our highly 
customized solutions 
for the Fire Department 
of Dubai, we sealed a 
similar contract in Oman 
in February 2019.
jean-luc sarlat
business development manager
at sioen fire
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02/08
Towards green 
and integrated 
transport

Construction & Civil 
Engineering

Project: Brenner Base Tunnel
Objective: 230 kilometer of geotextile

The construction of the Brenner Base 
Tunnel is a historic landmark in the 
quest for green and integrated trans-
port. The 64-kilometer two-tube rail-
way tunnel, which runs from Innsbruck 
(Austria) to Fortezza (Italy), will set a new 
record as the longest stretch of under-
ground railway in the world. By the end 
of 2018, 94 kilometers of rock had been 
excavated, with 136 kilometers still to 
go before completion in 2028. Sioen’s 
flexible and puncture-resistant geotex-
tiles make sure the tunnel is waterproof.

Added value by Sioen
The safety and quality requirements 
are very demanding for this project. 
Fire protection is a top priority and the 
lifespan of the geotextiles used must 
exceed 100 years. Sioen is one of the 
only companies in the world that can 
provide the required certificates.

The Brenner Base 
Tunnel will shift the 
European freight sector 
from road to rail. In the 
future, more projects 
like this will arise.
violeta bulc
european commissioner
for transport
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03/08
Towards stronger 
and more 
durable 
technical 
textiles

Sports & Leisure

Project: Ant Arctic Lab Challenge
Objective: High-performing sailcloth
to last 63 000 km

6 months, 63 000 km, 5 oceans: Austrian 
sailor Norbert Sedlacek Koch’s goal to sail 
around the world singlehandedly is one 
of the greatest challenges in sport history. 
His 60-ft boat is equipped with the high-
est-performing material to increase his 
chances of making it to the finish line in 
Les Sables-d’Olonne (France) in Febru-
ary 2020. As he’ll be sailing through fierce 
waters, such as the Northwest Passage, 
the sailcloth and his garments need to be 
absolutely outstanding.

Added value by Sioen
Almost all of the sailcloth for the Ant 
Arctic Lab Challenge comes out of the 
Hydra Net® radial product line, developed 
by Dimension-Polyant. These are more 
durable than any other woven polyester. 
The dry suits for the challenge are 
provided by Ursuit, another Sioen brand.

I’ve been working with 
Dimension-Polyant for 
20 years and they have 
always provided the best 
materials on the market, 
plain and simple.
norbert sedlacek koch
sailor
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04/08
Towards secure 
societies

Safety

Project: Austrian police force
Objective: 24 000 stab- and 
bullet- resistant vests

Protecting the Austrian police force with 
high-end, comfortable and customized 
armored vests: the Austrian Ministry of 
Internal Affairs set the goal, and Sioen 
delivered the outcome. In August 2018, 
Sioen Ballistics started by personally 
tailoring 4 000 new body armour vests 
for the Vienna Police Department and 
distributing another 4 400 vests among 
the federal states. They protect law en-
forcement officials from bullets and are 
also stab and puncture proof. By the 
end of 2020, all local police officers in 
Austria will wear brand-new protective 
Sioen vests.

Added value by Sioen
Sioen controls the whole creative 
process, from design and ballistics to 
manufacturing and testing. 

In recent years, attacks 
with knives and other 
sharp objects have 
become a real threat to 
the Austrian police force.
herbert kickl
minister of internal affairs
of austria
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05/08
Towards 
sustainable 
products and
new designs

Colours and inks

Project: Luxury design wallpaper
Objective: UV-cured 3D ink

Through intensive cooperation with one 
of our customers in the field of luxury 
interior design, Sioen Chemicals de-
veloped a range of UV-cured 3D inks 
for wallpaper. Through exposure to UV 
light, we create inks and varnishes that 
resemble wood, stone, tile and fabric 
structures. The 3D-effect wallpaper is 
a new breakthrough in interior design. 
The inks are solvent free.  

Added value by Sioen
With the acquisition of UV Curable Sys-
tems, we now have access to an ener-
gy-efficient technology for the creation 
of inks, varnishes and primers without 
the emission of solvents.

Society demands higher 
standards for product 
sustainability. Sioen 
Chemicals lives up to 
that expectation.
pierre donck
general manager of the 
emb facility at sioen
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06/08
Towards smart 
transport and 
protection of 
goods 

Transport

Project: PASSAnT
Objective: High-tech solutions for ports

Belgian-Dutch alliance PASSAnT aims 
to protect ports in both countries. 
As a member, Sioen develops intru-
sion-proof tarpaulins for trucks. The bot-
tom line: if anyone tries to cut through 
the intelligent sail, it triggers an alarm in 
the central control room. Security staff 
can view the exact location of the intru-
sion and can take action accordingly. 
The ports of Ostend and Moerdijk will 
be the first to test the new technology.

Added value by Sioen
After Sioen welcomed Dynatex into the 
family in 2015, it soon became a house-
hold name in the area of multi-axial ar-
amid reinforcement fabrics for trucks 
and trailers. Today, the symbiosis is 
complete and translates into innova-
tive products.

Building on decades
of accumulated
know-how in technical 
coated textiles, we offer 
intelligent solutions for 
current challenges.
bert groenendaal
r&d project coordinator
at sioen 

sioen  annual report 201876  adapt.  excel.  grow.



77



07/08
Towards resource 
efficiency and 
sustainable 
production 
processes

Industry

Project: Alliander
Doel: 100%-circular protective clothing 
for 2 600 employees

As a member of consortium Circle-A, 
Sioen signed a 15-year deal with Dutch 
grid operator Alliander to provide fully 
recyclable protective clothing. These 
include high-vis garments that are flame 
retardant, antistatic, non-conductive 
and acid resistant, and comfortable to 
wear in all weather conditions. Built-in 
chips track the lifespan of the clothing, 
but that’s not even the most impressive 
feature. ‘Old’ clothing will be reused in 
various applications, from isolation ma-
terial to geotextiles. By the end of 2019, 
all 2 600 technical employees of Allian-
der will be dressed by Sioen.

Added value by Sioen
The renewed (April 2018) OEKO-TEX® 
certificate for Sustainable Textile Pro-
duction (STeP) shows that Sioen excels 
in 6 domains: management of chemi-
cals, environmental performance, envi-
ronmental management, occupational 
health and safety, social responsibility 
and quality management. 

Resource efficiency 
– doing more with 
less – benefits future 
generations and 
provides opportunities 
for today’s companies.
sustainable development goal 12
united nations 
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08/08
Towards 
sustainable food 
supplies and clean 
energy

Maritime

Project: SeaConomy
Doel: Upscaling the seaweed economy in 
Flanders (Belgium) by 2025

As part of the public-private SeaConomy 
consortium, Sioen delivers technical tex-
tiles for the emerging seaweed cultiva-
tion industry in Flanders. The goal is to 
explore and assess local opportunities 
for this highly versatile natural resource. 
Macroalgae can be used in numerous 
applications, from the creation of bio-
gas and the production of eco-friendly 
cosmetics to lowering our product en-
vironmental footprint (PEF) as a protein 
source for feed and food.

Added value by Sioen
With years of expertise in seaweed farms 
all over Europe, Sioen developed a 
range of high-quality sheets, nets, grids, 
ribbons and ropes for macroalgae culti-
vation on an industrial scale.

Investing in aquaculture 
is investing in the future.
benny pycke
r&d project manager at sioen
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